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Big  Bulge  of  National  Advertising  Swells 
Half-Year  Record  Linage  Totals 

Year’s  Investment  in  Newspaper  Space  Indicated  as  $850,000,000,  a  Gain  of  About  1  5  Per  Cent  Over 

Last  Year — How  the  Leaders  Stand 


A  NEW  torrent  of  national  advertis- 
^  ing,  backed  by  steadily  rising  waters 
in  the  channel  of  local  display  and  classi¬ 
fied.  has  engulfed  the  readers  of  .\mer- 
ican  daily  and  Sunday  newspapers. 


By  ARTHUR  ROBB 

In  the  evening  field  for  the  first  six  vertising  in  evening  newspiipers  held  13.3 
months  of  last  year,  local  display  space  per  cent,  of  the  total, 
was  64.5  per  cent,  of  the  total.  For  the  The  differences  between  the  sum  of  the 


According  to  linage  records  gathered  ^vas  64.5  per  cent,  of  the  total.  For  the  The  differences  between  the  sum  of  the 
for  Editor  &  PfnLiSHER’s  regular  semi-  first  six  months  of  this  year,  local  dis-  above  percentages  and  100  in  both  the 

annual  tabulation  from  more  than  1,000  play  space  in  evening  papers  was  63.8  morning  and  the  evening  classifications 

newspapers  in  all  parts  of  the  country,  per  cent,  of  the  total  space.  is  due  to  incomplete  figures  furnished  by 

the  total  investment  by  all  advertisers  in  Classified  advertising  in  morning  pa-  some  publishers  and  to  the  omission  from 
newspaper  space  for  the  current  year  will  pers  for  the  first  six  months  of  last  year  some  totals  of  legal,  reader,  office  adver- 

exceed  $800,000,000.  It  will  probably  ap-  tntallecl  17  per  cent,  of  all  advertising,  tising  and  other  miscellaneous  groups, 

proxirnate  $850,000,000.  _  For  the  first  six  months  of  this  year.  This  circumstance  lessens  the  values  of 

National  advertising,  last  year  estimated  this  division  of  advertising  in  morning  the  comparative  percentage  figures,  but 
by  the  Bureau  of  .Advertising  of  the  papers  occupied  exactly  the  same  propor-  it  does  not  detract  at  all  from  the  state- 
A.  N.  P.  A.  at  $220,000,000,  will  in  all  tion  of  the  total.  ment  that  the  growth  in  national  adver- 

likelihood  increase  that  total  in  1926  by  In  evening  papers,  classified  advertis-  tising  reflected  has  been  nothing  short 
almost  $100,000,000.  The  increase  in  fiig  took  12  per  cent,  of  the  total  space  of  phenomenal. 

volume  of  national  business  has  far  out-  of  the  first  six  months  of  last  year.  For  Much  of  the  increase  in  the  national 
distanced^  the  gains  in  the  other  two  prin-  the  first  six  months  of  1926,  classified  ad-  field  comes  under  half  a  dozen  headings 

cii»l  divisions.  *" . . 

Linage  figures  presented  on  this  and  i  1 

subsequent  pages  were  received  from  |  EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE  z 

newspapers  m  620  cities  o  the  Lmted  |  ^  ^  Publisher  Co.  i 

States,  having  a  total  population  of  ap-  s  p 

proximately  47,000,000  people.  The  news-  fi- iwnmait  mMuiiuiiiwia  . . . .  ,  i  ■  z:- 1; liiriiiiiri; 

papers  included  226  morning  papers,  648  —  ■■ 

evening  papers  and  271  Sunday  issues,  a  _ _ _ _ _  _ _ ...  _ 

total  of  1,145  newspaper  advertising  units.  NEWSPAPERS  IN  CITIES  OF  MORE  THAN  1,000,000  POPULATION 

Morning  newspapers  printed  a  total  of  _ 

951,727,635  agate  lines,  of  which  the 

following  principal  div^  P.p,,  PubMshed  Li^e  National  Local  Cla»»ifi«l 

National — 197,484,487  lines.  — - - - - 

Lwal  Display— 522,224,201  lines.  Brooklyn . Eagle  . (e)  6,216,180  1,179,144  2,639,156  2,397,880 

Classified— 161,977,339  lines.  Sundav  ed  .(s)  3,142,944  832,222  1,496,866  813,856 

Evening  netvspapers  published  during  Total  ...(es)  9,359.124  2.011.366  4.136.022  3.211.736 


I  EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

I  Copyright  1926,  by  Editor  &  Publisher  Co. 

I  NEWSPAPERS  IN  CITIES  OF  MORE  THAN  1,000,000  POPULATION 


Paper 

PubKahed 

.  Eagle  . . . 

. (e) 

Sundav 

ed  . (s) 

Total 

... (es) 

.  Times  . . 

....(es) 

.  Xmerican 

....(e) 

.Herald  & 

E.xam- 

iner  . . . 

. (m) 

.Sunday  ed  . .  (s) 

as  follows :  Chicago  . Herald  &  E.xam- 

National — 359,602,561  lines.  iner  . (m) 

Local  Display — 1,179,380,471  lines.  .Sunday  ed  .  .  (s) 

Classified — 247,355,032  lines.  Total  . .  (ms) 

No  separate  tabulation  can  be  made  for  Chicago  . Daily  Journal  (e) 

Sunday  newspapers,  due  to  the  practice  Chicago  . Daily  News  ..(e) 

of  many  publishers  who  do  not  segregate  Chicago  . Post  . (e) 

Sunday  business  from  that  in  the  daily  Chicago  . Tribune  . (m) 


issues.  Sunday  linage  is  therefore  in¬ 
cluded  in  the  above  totals. 


Sunday  ed  . .  (s) 
Total  . .  (msV 


Aside  from  the  tremendous  gain  which  Cleveland,  Ohio.. News  . (e) 

the  general  totals  reflect — it  is  apparently  Sunday  ed  ..(s) 

about  15  per  cent,  above  the  figures  col-  Total  ...(es) 

lected  from  practically  the  same  group  of  Cleveland,  Ohio.. Plain  Dealer  (m) 
newspapers  by  Ewtor  &  Publisher  a  Sunday  ed  ..(s) 

year  ago— -the  most  striking  element  in  Total  ...(ms) 

the  preceding  summary  Is  the  dispropor-  Cleveland,  Ohio. .Press  . (e) 

tionate  advance  in  the  national  total.  Detroit,  Mich.. . .'Free  Press  ..(m) 
In  morning  newspapers  a  year  ago,  na-  Sunday  ed  . .  (s) 

tional  advertising  occupied  16  per  cent.  ,  Total  ...(ms) 

of  the  total  advertising  space.  Detroit,  Mich.... News  . (e) 

For  the  first  six  months  of  1925,  the  Sunday  ed  ..(s) 

total  of  national  advertising  was  20.7  Total  . . .  (es) 


per  cent,  of  the  total  morning  paper  ad-  Detroit  . Times . (e) 


vertising  space. 

In  the  evening  field  a  year  ago,  national 
advertising  occupied  14.5  per  cent,  of  the  Los  Angeles 
total  advertising  space. 

On  evening  paper  figures  for  this  year, 
national  advertising  has  pre-empted  19.4  Los  .Angeles 
per  cent,  of  the  total  paid  area.  Los  .Angeles 


Local  advertising  in  morning  newspa-  Los  Angeles, 

pers  last  year  ran  57  per  cent,  of  the  Cal . 

total  space.  Los  .Angeles. 

Local  advertising  in  morning  newspa¬ 
pers  for  the  first  six  months  of  this  vear 
was  54.8  per  cent,  of  the  total  space. 


Sunday  ed  ..(s) 
Total  ...(es) 
Los  Angeles  ...Examiner  ...(m) 
Sunday  ed  . .  (s) 
Total  ..(ms) 

Los  .Angeles _ Express . (e) 

Los  .Angeles. . . .Herald  . (e) 


Cal . Record  . (e) 

Los  .Angeles. ..  .Times  . (m) 

Su-da-  ed  ..(s) 
Total  . 


6,216,180 

3,142.944 

9,359,124 

3,792,330 

6,896,632 

3,624,747 

3,086,019 

6,710,766 

2,785,044 

11,274,931 

3,127,244 

10,534,341 

6,295,920 

16,830,261 

4,648,958 

I, 192,487 
5,841,545 
6,668,466 
3.545,623 

10.214,089 

7,640,317 

5,311,138 

3,726,086 

9,037,224 

12,628,168 

4,799,158 

17,427,326 

3,827,249 

1,504,694 

5,331.943 

6,698,614 

5,047,958 

II, 746.572 
4.702,712 
9,130,212 

2.578.086 
8.274,700 
'.,■33  3«4 
V3^.084 


1,179,144  2,639,156 

832,222  1,496,866 

2,011,366  4,136,022 

784,170  2,146,846 

1,260,191  4,737,980 

763,816  1.807,937 

589,840  2,103,114 

1,353,656  3,911,051 

496,488  1,739,253 

1.616.189  7,260,217 

580,645  2,278,591 

2,119,464  5,246,688 

997,512  3,709,983 

3,116,976  8,956,671 

1,058,063  3,590,895 

467,537  724,950 

1,525,600  4,315.845 

1,460,070  2,592,010 

1,109,119  1,586,634 

2.569.189  4,178,644 

1,471,569  4,418,741 

1,422,624  2,328,410 

935,452  1.870.274 

2,358,076  4,198,684 

1,684,704  8,375,500 

1,036,714  2,278.220 

2,721,418  10,653,720 
893,421  2,933.828 


2,397,880 

813,856 

3,211,736 

421,410 

898,461 

1,033,776 
317.652 
1,351.428 
549.303 
2,398,615 
268,008 
3.168.189 
1.. 588,425 
4,756,614 


1.814,002 

849,281 

2.663.283 

1.741,370 

1.560,104 

920.360 

2,480,464 

2,567.964 

1,484,224 

4,052,188 


(Continued  on  page  22) 


618,463 

1,511,884 

875,518 

.548.176 

1,423,694 

980,644 

1,407,840 

219,590 
1,263,094 
1.0’ 3  502 
^  ^76.596 


886,231 

3,820,059 

2,813,706 

3,426,234 

6,239,940 

3.214.498 
5,617,360 

2.165,030 

3.690.498 
2.933,438 
6,683,936 


3,009,390 

1.073.548 

4,082.938 

507,570 

1,813,266 

193,446 

3.321,108 

1,326,444 

4,647,552 


— automotive,  building  materials,  tobacco, 
book  publishers,  railways,  steamships  and 
resorts. 

The  great  activity  in  real  estate 
throughout  the  country  is  reflected  in  the 
realty  advertising,  much  of  which  in  many 
large  cities,  has  come  under  the  head  of 
national  business  in  recent  months. 

Apparently,  however,  the  great  propor¬ 
tionate  increases  in  national  advertising 
liave  been  registered  in  the  cities  smaller 
than  the  metropolitan  centers.  The  latter 
have  had  a  considerable  influx  of  new  na¬ 
tional  business,  too,  such  figures  as  are 
available  indicating  that  either  gain  in 
this  classification  is  between  12  and  15 
per  cent.  The  smaller  cities  have  there¬ 
fore  carried  25  per  cent  or  more  adver¬ 
tising  in  the  first  six  months  of  1926  than 
they  did  in  the  same  period  of  1925,  ac¬ 
cording  to  the  indicated  increase  of  20 
per  cent  or  more  in  national  volume. 

Automotive  advertising  in  many  cities 
is  running  far  ahead  of  1925  totals,  some¬ 
times  as  much  as  50  per  cent,  according 
to  a  recent  Detroit  dispatch  in  Editor  & 
Publisher. 

In  New  York  City,  where  complete 
analyses  of  newspaper  linage  are  made  by 
the  New  York  Evening  Post  Statistical 
Department,  the  volume  of  morning  and 
Sunday  paper  automotive  advertising  in¬ 
creased  from  2,083,144  lines  to  2,970,880 
lines,  42.6  per  cent.  These  figures  cover 
the  period  Jan.  1 — June  30,  1926-1925. 

Evening  and  Sunday  newspaper  adver¬ 
tising  of  automobiles  in  New  York  papers 
increased  in  the  same  period  from  2,298,- 
740  lines  to  3,101,708  lines,  or  35  per 
cent.  These  figures  include  automotive 
classified,  and  if  this  is  omitted  from 
consideration,  the  increase  in  display  space 
— from  1,610,744  lines  to  2,313,258  lines 
— is  43  per  cent. 

Tobacco  advertising  in  New  York 
morning  newspapers  increased  from  624,- 
456  lines  to  873,544  lines,  or  24  per  cent. 
In  evening  papers,  the  tobacco  linage  in¬ 
creased  from  506,510  to  858,180  lines,  or 
67.5  per  cent. 

Building  material  advertising  in  New 
York  morning  newspapers  increased  from 
193,200  lines  to  328,606  lines,  or  70  per 
cent. 

In  evening  papers,  copy  for  building 
materials  increased  from  124,698  lines  to 
211,860  lines,  or  70.3  per  cent. 

Real  estate  display  advertising  in  morn¬ 
ing  and  Sunday  New  York  papers  in¬ 
creased  from  2,581,144  lines  to  3,781,498 
lines,  or  46  per  cent. 

Real  estate  display  advertising  in  New 
A’ork  evening  and  Sunday  papers  in¬ 
creased  from  790,814  lines  to  1,420,912 
lines,  or  79  per  cent. 

No  key  is  available  as  to  the  amount 
i  of  this  realty  business  that  is  national, 
but  a  considerable  proportion  of  it  has 
come  from  land  promotions  in  Florida, 
North  Carolina,  and  Long  Island.  Other 
sections  of  the  country  to  a  lesser  extent 
have  shared  in  this  advertising. 

Financial  advertising,  a  large  part  of 
which  is  national,  has  maintained  a  some- 
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what  slower  pace  in  the  competition  for 
the  public's  dollar  through  newspaper  ad¬ 
vertising. 

In  Xew  York  morning  and  Sunday  pa¬ 
pers,  tinancial  advertising  increased  from 
2, 80), 844  lines  to  3,173,310  lines,  or  12.9 
per  cent. 

In  Xew  York  evening  papers  financial 
advertising  increased  from  1,760,046  lines 
to  2,096,168  lines,  or  19  per  cent. 

Radio  advertising  in  New  York  papers, 
as  had  been  expected,  declined  from  the 
high  marks  of  1925  during  the  first  six 
months.  This  business  holds  most  of  its 
turnover  within  the  four  months  preceding 
Christmas  and  its  advertising  reaches  its 
peak  during  the  holiday  season. 

July  radio  and  electrical  linage,  accord¬ 
ing  to  figures  issued  by  the  U.  S.  Depart¬ 
ment  of  Commerce,  shot  sharply  upward, 
the  gain  noted  being  134  per  cent.  An¬ 
other  interesting  indication  in  the  gov¬ 
ernment  figures  concerns  the  July  adver¬ 
tising  in  the  musical  instrument  field,  its 
increa.se  of  118  per  cent  over  the  linage 
of  July,  1925,  apparently  indicating  that 
the  talking-machine  and  piano  manufac¬ 
turers  are  beginning  in  earnest  the  fight 
to  regain  the  market  they  lost  to  the 
radio. 

Classified  advertising  also  maintained 
its  rate  of  increase.  In  morning  news¬ 
papers,  it  held  the  same  proportion  of 
space  to  the  total  as  it  did  a  year  ago 
and  in  evening  newspapers,  it  increased 
its  ratio. 

Local  display  linage  increased,  but  at  a 
slower  pace  than  the  other  group  totals. 

Government  figures,  covering  about  125 
large  city  newspapers,  indicate  that  the 
percentage  of  increase  in  newspaper  lin¬ 
age  is  5  per  cent.  The  statistics  of  the 
Xew  York  Evening  Post  bureau  and  the 
present  listing  of  Editor  &  Publisher 
indicate  that  this  percentage  is  by  no 
means  high  enough.  The  Evening  Post 
figures  covering  130  newspapers  in  30 
cities  show  a  7  per  cent  increase  for  the 
first  six  months  of  this  year  and  the 
pre.sent  Editor  &•  Publisher  tabulation, 
covering  1,100  newspapers  in  more  than 
6(K)  cities  indicates  that  the  rate  of  in¬ 
crease  is  more  than  10  per  cent. 

The  latter  estimate  is  borne  out  by  the 
figures  of  newsprint  paper  produced  and 
available  for  consumption.  United  States 
and  Canadian  mills  have  produced  about 
14  per  cent  more  newsprint  tonnage  in 
1926  to  date  than  in  the  same  period  of 
1925  and  all  of  it  has  been  absorbed.  In 
fact,  mill  reserve  stocks  have  been  severely 
drained  by  demands  for  tonnage  above 
that  produced.  Circulation  increases,  it  is 
believed  will  not  account  for  as  much  as 
five  per  cent  of  the  higher  paper  con¬ 
sumption. 

Listed  newspapers  which  led  in  vol¬ 
ume  of  total  linage  included: 


Detroit  News  (es)  .  17,427,326 

Miami  Herald  (ms)  .  17,162,698 

Chicago  Tribune  (ms)  ....  16,830,261 
New  York  Times  (ms)  ....  15,303,788 

Washington  Star  (es)  .  14,381,594 

St.  Petersburg  Times  (ms).  14,065,898 
Los  Angeles  Times  (ms)  . .  13,608,084 

Pittsburgh  Press  (es)  .  12,921,958 

St.  Louis  Post-Dispatch  (es)  12,689,880 
Los  Angeles  Examiner  (ms) .  11,746,572 
Columbus  Dispatch  (es)  ...  11,492,383 

Chicago  News  (e)  .  11,274,931 

Philadelphia  Inquirer  (ms)  11,231,200 
Philadelphia  Bulletin  (e)  ..  11,093,397 

Newark  News  (e)  .  10,772,033 

Cleveland  Plain  Dealer  (ms)  10,214,089 

Tampa  Tribune  (ms)  .  10,039,372 

San  Francisco  Examiner 

(ms)  .  9,917,451 

New  Orleans  Times-Pic- 

ayune  (ms)  .  9,733,431 

Oakland  Tribune  (es)  ....  9,729,412 

New  York  Herald  Tribune 

(ms)  .  9,665,724 

Milwaukee  Journal  (es)  . . .  9,518,087 

Brooklyn  Eagle  (es)  .  9,359,124 

Jacksonville  Times-Union 

(ms)  .  9,227,988 

Birmingham  News  (es)  . . .  9,227,540 

New  York  World  (ms)  . . .  9,173,772 

Baltimore  Sun  (e)  .  9,133,210 

Los  Angeles  Herald  (e)  . .  9,130,212 

Indianapolis  News  (e) .  9,096,141 

Baltimore  Sun  (ms)  .  9,089,197 

Detroit  Free  Press  (ms)  . .  9,037,224 


New  York  Sun  (e)  .  8,937,650 

Rochester  Democrat  & 

Chronicle  (ms)  .  8,786,211 

Kansas  City  Star  (ms)  ....  8,517,479 

Akron  Beac4n-Journal  (e) . .  8,470,246 

Dayton  News  (es)  .  8,459,472 

San  Diego  Union  (ms)  . . .  8,444,142 

Dallas  Times-Herald  (es)  .  8,385,455 

Boston  Globe  (ms)  .  8,342,312 

Philadelphia  Public  Ledger 

(ms)  .  8,327,918 

Seattle  Times  (es)  .  8,244,557 

Boston  Herald  (ms)  .  8,098,649 

Philadelphia  Public  Ledger 

(e)  .  8,046,226 

Memphis  Commercial  Ap¬ 
peal  (ms)  .  8,045,844 

Buffalo  News  (e)  .  8,028,451 

Minneapolis  Journal  (es)  ..  8,011,319 

Toledo  Blade  (e)  .  7,971,011 

Grand  Rapids  Press  (e)  . . .  7,955,626 

St.  Petersburg  Independent 

(e)  .  7,908,426 

Canton  Repository  (es)  . . .  7,803,448 

Minneapolis  Tribune  (ms)  .  7,801,794 

Houston  Chronicle  (es)  . . .  7,777,919 

Hartford  Times  (e)  .  7,729,803 

Toronto  Star  (es)  .  7,729,210 

Denver  Post  (es)  .  7,728,448 

New  York  Journal  (e)  ....  7,725,458 

Cleveland  Press  (e)  .  7,640,317 

Portland  Oregonian  (ms)  .  7,590,022 

Cincinnati  Times-Star  (e)  .  7,579,677 

Tampa  Times  (e)  .  7,464,394 

Atlanta  Journal  (es)  .  7,398,587 

St.  Louis  Globe-Democrat 

(ms)  ...-. .  7,336,102 

Louisville  .  Courier-Journal 

(ms)  .  7,330,238 

Fl'nt  Journal  (es)  .  7,200,780 

Providence  Bulletin  (e)  ...  7,171,362 

Toronto  (Ont.)  Telegram 

(e)  .  7,093.884 

Rochester  Times-Union  (e)  7,009,997 

Atlantic  City  Press  (ms)  .  6,999,845 

Camden  Courier  (e)  .  6,970,979 

Dallas  News  (ms)  .  6,965,676 

Chicago  American  (e)  .  6,896,632 

Vancouver  Province  (es)  ..  6,868,118 

New  York  American  (ms)  6,851,764 
Asheville  Citizen  (ms)  ....  6,804,378 

Scranton  Times  (e)  .  6,781,908 

Indianapolis  Star  (ms)  . . .  6,738,300 

Chicago  Herald  Examiner 

(ms)  .  6,710,766 

San  Jose  Mercury  Herald 

(ms)  .  6,688,850 

New  Haven  Register  (es)  .  6,662,836 

Wilkes-Barre  Record  (m)  .  6,602,183 

Montreal  Star  (e)  .  6,546,860 

Omaha  World-Herald  (ms)  6,405,448 

Boston  Traveler  (e)  .  6,376,674 

Elizabeth  Journal  (e)  .  6,366,528 

Portland  Oregon  Journal 

(es)  .  6,298,964 

Kansas  City  Star  (e)  .  6,273,275 

Syracuse  Herald  (es) .  6,245,001 

Pittsburgh  Chronicle-Tele¬ 
graph  (e)  .  6,220,634 

Richmond  News-Leader  (e)  6,220,284 
Evansville  Courier  (ms)  . . .  6,213,908 

Pasadena  Star-News  (e)  ...  6,207,026 

Utica  Observer  -  Dispatch 

(es)  .  6,164,662 

San  Antonio  Light  (es)  . .  6,149,234 

Long  Beach  Press-Tele¬ 
gram  (es)  .  6,126,020 

Altoona  Mirror  (e)  .  6,094,983 

Buffalo  Times  (es)  .  6,069,644 

Reading  Eagle  (es)  .  6,043.254 

Johnstown  Tribune  (e)  ....  6,027,644 

Boston  Post  (ms)  .  6,026,382 

Houston  Post  -  Dispatch 

(ms)  .  6,005,888 


LEADERS  IN  NATIONAL 
Morning  and  Sunday 


New  York  Times  .  3,744,232 

Jacksonville  Times-Union  .  3,119,662 

Chicago  Tribune  .  3,116,976 

Boston  Herald  .  2,924,724 

New  York  Herald  Tribune  2,914,620 
Cleveland  Plain  Dealer  ....  2,569,189 

Philadelphia  Public  Led¬ 
ger  .  2,547,076 

St.  Louis  Globe-Democrat  .  2,425,567 

Detroit  Free  Press  .  2,358,076 

Los  Angeles  Times  .  2,276,596 

Miami  Herald  .  1,988,722 

Portland  Oregonian  .  1,868,874 


LEADERS  IN  NA'HONAL  LINAGE 
Evening  and  Sunday 


Detroit  News  .  2,721,418 

St.  Louis  Post-Dispatch  . . .  2,480,240 

Milwaukee  Journal .  2,465,142 

Brooklyn  Eagle  .  2,011,366 

Seattle  Times  .  1,888,264 

Minneapolis  Journal .  1,804,064 

Washington  Star  .  1,742,824 

Denver  Post  .  1,708,056 

Birmingham  News .  1,675,856 

Columbus  Dispatch  . .  1,654,993 

Atlanta  Journal  .  1,566,138 

Pittsburgh  Press  .  1,562,708 


LEADERS  IN  NATIONAL  LINAGE 
Evening  Six  Day 


Newark  News  .  2,608,280 

Philadelphia  Bulletin  .  2,513,286 

Boston  Traveler  .  2,195,464 

Indianapolis  News  .  2,095,666 

New  York  Sun  .  2,089,958 

Philadelphia  Evening  Led¬ 
ger  .  2,089,646 

Buffalo  News  .  1,857,840 

Detroit  News  .  1,684,704 

Milwaukee  Journal .  1,634,339 

Chicago  News  .  1,616,189 

New  York  Journal  .  1,587,944 

St.  Louis  Post-Dispatch  . .  1,582,560 


LEADERS  IN  LOCAL 

Morning  and  Sunday 


Miami  Herald  .  11,447,528 

St.  Petersburg  Times  .  10,055,360 

Chicago  Tribune  .  8,956,671 

New  York  Times  .  8,277,240 

Los  Angeles  Times  .  6,683,936 

Los  Angeles  Examiner  ....  6,239,940 

Tampa  Tribune  .  6,194,440 

New  York  Herald  Tribune  5,789,984 

Philadelphia  Inquirer  .  5,764,800 

New  Orleans  Times-Pica- 

yune  .  5,155.002 

San  Francisco  Examiner  . .  5,039,041 

♦Wilkes-Barre  Record .  4,909,282 


’  Xo  Sunday  edition. 


LEADERS  IN  LOCAL 
Evening  and  Sunday 


Detroit  News  .  10,653,720 

Washington  Star  .  9,726,499 

Pittsburgh  Press  .  8,476,636 

Columbus  Dispatch  .  7,690,555 

St.  Louis  Post-Dispatch  . . .  7,677,040 

Birmingham  News  .  6,478,976 

Dallas  Times-Herald  .  6,128,470 

Dayton  News  .  5,552,010 

Flint  (Mich.)  Journal  .  5,513,788 

Buffalo  Times  .  5,141,276 

Milwaukee  Journal  .  5,112,710 

Oakland  Tribune  .  5,019,686 


LEADERS  IN  LOCAL  LINAGE 
Evening  Six  Day 


Detroit  News  .  8,375,500 

Chicago  News  .  7,260,217 

Washington  Star  .  7,068,407 

St.  Petersburg  Independent  6,492,144 

Philadelphia  Bulletin  .  6,387,525 

Pittsburgh  Press  .  6,269,536 

New  York  Sun  .  6,201,586 

New  York  Journal  .  6,122,966 

St.  Louis  Post-Dispatch  . .  5,575,080 

Baltimore  Evening  Sun _  5,618,056 

Los  Angeles  Herald  .  5,617,360 

Newark  News  .  5,44?,463 


LEADERS  IN  CLASSIFIED  LINAGE 
Morning  and  Sunday 


Chicago  Tribune  .  4,756,614 

Los  Angeles  Times  .  4,647,552 

Los  Angeles  Examiner  ....  4,042,938 

New  York  World .  3,856,350 

Miami  Herald  .  3,702,740 

Philadelphia  Inquirer  .  3,686,400 

New  York  Times  .  3,230,404 

Rochester  Democrat  & 

Chronicle  .  3,228,537 

San  Francisco  Examiner  ...  3,135,162 

Baltimore  Sun  .  3,131,134 

Cleveland  Plain  Dealer  ....  2,663,283 

Detroit  Free  Press  .  2,480,464 


LEADERS  IN  CLASSIFIED  LINAGE 
Evening  and  Sunday 


Detroit  News .  4,052,938 

Brooklyn  Eagle .  3,211,736 

Washington  Star  .  2,912,271 

Oakland  Tribune  .  2,845,0M 

Pittsburgh  Press  .  2,601,746 

St.  Louis  Post-Dispatch  . . .  2,532,600 

Columbus  Dispatch  .  2,109,160 

Seattle  Times  .  1,992,993 

Milwaukee  Journal  .  1,940,235 

Houston  Chronicle  .  1,840,202 

Dayton  News  .  1,557,010 

Denver  Post  .  1,338,288 


LEADERS  IN  CLASSIHED  UNAGE 
Evening — Six  Day 


Newark  News  .  2,715,290 

Detroit  News  .  2,567,964 

Chicago  News  .  2,398,615 

Brooklyn  Eagle  .  2,397,880 

Washington  Star .  2,262,673 

Philadelphia  Bulletin  .  2,192,297 

Baltimore  Sun  .  2,040,612 

Buffalo  News  .  1,987,242 

Los  Angeles  Herald .  1,813,266 

Cleveland  Press  .  1,741,370 

Indianapolis  News  .  1,710,828 

Kansas  City  Star .  1,498,566 


SPOKESMAN’S  END  SEEN 
IN  BARTON  TALK 

White  House  Correspondents  Write 
Protest  to  President  After  A.  P. 

Carried  Quoted  Interview 
by  Ad  Agent 

By  BART  CAMPBELL 

Washington,  D.  C.,  Sept.  23.— A 
number  of  Washington  newspaper  cor¬ 
respondents  who  cover  the  white  house 
regularly  joined  today  in  a  written  pro¬ 
test  to  President  Coolidge  because  of 
his  having  granted  an  extended  inter¬ 
view  in  which  he  permitted  quotation 
marks  to  be  used  freely  to  Bruce  Barton, 
a  magazine  editor,  writing  a  series  of 
copyrighted  articles  for  the  Associated 
Press. 

The  letter  was  signed  by  George  Dur- 
no,  as  acting  President  of  the  White 
House  Correspondents  Association,  and 
others  not  connected  with  the  associated 
press.  Durno  represents  the  Internation¬ 
al  News  Service. 

The  letter  expressed  surprise  that  the 
President  had  permitted  an  “outside 
writer”  to  furnish  to  a  single  news  serv¬ 
ice  a  series  of  exclusive  statements  by 
himself,  in  the  face  of  the  fixed  rules  of 
silence  imposed  upon  Washington  cor¬ 
respondents  by  the  “official  spokesman” 
himself. 

This  means  the  end  of  the  “official 
spokesman.”  predicted  David  Lawrence, 
noted  Washington  correspondent,  who 
joined  in  the  protest. 

The  President  once  rebuked  Mr.  Law¬ 
rence  for  taking  stenographic  notes  at  one 
of  the  conferences  with  the  “official 
spokesman”  at  the  White  House,  and  the 
President  then  declared  emphatically  he 
did  not  desire  to  be  quoted  directly. 

Protesting  correspondents  complain 
that  during  the  long  weeks  at  Paul 
Smith’s,  they  were  unable  to  quote  the 
President,  and  yet  Mr.  Barton,  an  “out¬ 
sider,”  was  able  to  step  in  upon  the  eve 
of  the  President’s  return  to  Washington 
and  quote  Mr.  Coolidge  to  the  extent  of 
many  thousand  of  words  revealing  the 
most  intimate  details  of  the  President’s 
career  and  private  life  as  well  as  of  the 
President’s  personal  opinions. 


ARTHUR  T.  WILSON 

Arthur  T.  Wilson,  71,  who  died  re¬ 
cently  at  his  home  in  Dallas,  was  the 
first  advertising  manager  for  the  Dallas 
Nezvs.  Mr.  Wilson  was  associated  with 
the  A.  H.  Belo  &  Co.  organization  for 
more  than  16  years,  entering  their  service 
in  1885  as  manager  of  the  Houston  bureau 
of  the  Galveston  and  Dallas  News. 
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STORM  STRIKES  FLORIDA  PRESS  HEAVY  BLOW 

But,  With  Property  Damaged,  Dailies  Carry  On — Kennedy,  Miami  Herald  M.  E.,  Says  Newspaper 

Situation  Now  Normal — City  Prepares  for  Winter  Trade 


{By  Telegraph  to  Editor  &  Publisher)  the  Tribune  pending  extensive  repairs. 


j\.  Keeaer, 


W  lie  U1 


Miami,  Fla.,  Sept.  22. — Damage  to 
Florida  newspaper  plants  in  the 
wake  of  the  West  Indian  hurricane  was 
estimated  today  at  hundreds  of  thousands 
of  dollars,  but  the  “business  as  usual” 
signs  were  already  hanging  over  the 
wrecked  and  dismantled  doors. 

One  newspaper  man,  Alton  Bush  Little 
of  the  Miami  Beach  Beacon  was  killed 
“Miami  is  smiling  through,”  was  the 
comment  of  O.  W.  Kennedy,  managing 
editor  of  the  Miami  Herald,  in  a  state¬ 
ment  to  Editor  &  Publisher  today  re¬ 
porting  the  newspaper  situation  prac¬ 
tically  normal. 

The  Herald’s  plant  and  that  of  the 
Miami  Daily  News  are  intact.  The 
greatest  loss  to  these  two  papers  lies  in 
the  destruction  of  stored  print  paper  ex¬ 
posed  to  the  torrential  rain,  which  ac¬ 
companied  the  hurricane. 

Water  swept  through  broken  windows 
of  the  Herald  building.  .All  linotypes 
must  be  taken  apart  for  cleaning  and  a 
great  quantity  of  paper  was  destroyed. 

Reports  that  the  Miami  News  tower 
was  leaning  at  a  20  degree  angle  are 
untrue.  The  building  bore  the  brunt  of 
the  storm  well. 

The  plant  of  the  Miami  Trihuiu’  was 
unroofed  and  the  building  flooded.  The 
monetary  loss  has  not  yet  been  figured, 
but  it  is  certain  that  much  of  the  me¬ 
chanical  equipment  will  have  to  he  re¬ 
paired. 


■as  killed,  sought  shelter  with  Kent  early  hours  of  rescue  and  rehabilitation.  “Miami  is  smiling  through.  She  had 

V'atson,  publisher  of  that  paper,  in  the  The  greatest  difficulty  was  experienced  waited  30  years  for  a  hurricane  and  when 

ihhy  of  the  Offord  Hotel.  Little  was  in  compiling  authentic  lists  of  the  dead,  jt  came  she  dared  it  to  do  its  worst.  For 

ru.^hed  by  a  falling  beam.  Watson  was  Many  of  the  bodies  remained  unidenti-  eight  hours  the  storm  did  its  ‘darndest’ 

urt  in  the  same  crash.  tied  four  days.  .After  the  storm  had  blown  to  wreck  us  ^\’hen  it  was  over  we 

During  a  lull  in  the  storm  Saturday  itself  out  reporters  stationed  at  the  var-  found  Miami  had  veritably  lifted  its  hat 

lorning  many  members  of  newspaper  ions  undertaking  establishments  worked  the  form  of  20,000  roofs  in  bidding  it 

taffs  made  efforts  to  reach  their  offices  night  and  day  in  the  effort  to  name  the  ^  grim  farewell.  Then  Miami  donned  its 

lUt  were  forced  to  seek  shelter  when  the  victims  of  the  wind.  bathing  suits  and  tropical  attire  and 

climbed  on  top  the  buildings  with  ham- 
mers  that  have  since  been  clicking  their 
I  music  to  cheerful  workers  who  smile  and 

^  say,  ‘we  mustn’t  let  our  winter  visitors 

see  Miami  partially  unclothed.’ 

Ilf  “.Already  half  the  marks  of  the  storm 

are  gone.  True,  there  was  loss  of  life 
JjHULA  and  many  injured,  but  the  number  is  com- 

paratively  small  when  one  remembers 
eight  hours  of  hurling  and  swirling  of  the 
'  fiercest  hurricane  ever  known  in  .America. 

“It  will  take  twenty  or  thirty  million 

^  I  money  that  the  outside  world  sends  for 

v  ^  tlrat  purpose  will  be  considered  as  a  loan 

\  #1  repaid. 

\  w  i  \  “Tuesday  found  the  newspaper  situa- 

4^  _ -ja  X  practically  normal  except  that  no 

III  Al  (It  \\  Press  As.sociation  news  was  then  being 

*  *i]  1 1  ' \  (  k  1.  received.  The  nearest  wires  are  at  West 

Palm  Beach,  70  miles  north. 

big  doing  and 

9*  ^*^^v  about  Dempsey  and  Tunney?’  was 

after  information. 

which  was  to  be  had  at  normal  prices  or 

''  can't  take  what  you 

need.' 

“This  was  perhaps  the  only  disaster  in 

Yachts  and  other  water  craft  were  piled  almost  in  the  front  door  of  the  hi.story  unaccompanied  by  agony.  There 

Miami  Daily  Neies  plant.  The  tall  building  withstood  the  terrific  gale,  suffering  were  no  tears  except  for  the  dead  and 

hut  minor  damage  despite  first  reports  that  the  huge  tower  was  twisted  and  injured.  The  Miami  spirit  had  been 

in  danger  of  crashing.  The  tower  is  of  steel  and  terra  cotta.  dominant  throughout.  Banks  opened 

Monday  and  more  money  was  deposited 

hurricane  began  its  second  attack  on  the  .Staffs  of  all  the  papers  were  on  con-  than  was  taken  out.  In  fact  the  entire 
s'.ricken  community.  stant  duty  at  the  publication  offices  dur-  spirit  of  recovery  has  been  that  of  haste 

By  Wednesday  the  papers  all  were  ing  the  three  days  following  the  storm,  in  order  not  to  let  our  incoming  winter 

nearing  normal  conditions.  The  four  and  Taking  up  their  quarters  at  the  scene  of  crowd  see  runs  in  our  stockings  or  rips 
six  page  paper  of  the  first  days  of  the  operations  and  sleeping,  when  infrequent  in  our  trousers. 

week  had  given  place  to  eight,  10  and  12  opportunities  for  sleep  would  come,  on  “Someone  called  out  the  militia  in  the 
pages,  all  devoted  to  local  news.  desks  in  the  offices.  night  after  the  storm.  When  the  people 

On  Wednesday  the  first  .Associated  One  of  the  most  amazing  incidents  of  got  out  on  the  streets  Sunday  morning 
Press  wire  leaped  into  life  and  the  full  the  recovery  from  storm  was  the  circu-  they  were  a  little  surprised  to  see  the 
report  began  coming  through  without  in-  lation  rumors  every  few  hours  calculated  soldier  boys  with  their  big  guns.  The 
terruption  shortly  after  noon.  On  that  to  frighten  the  suffering  population  with  soldiers  likewise  were  nonplussed  by  the 
day  The  News  resumed  publication  of  its  the  warning  that  the  storm  was  about  to  cheerfulness  of  the  populace.  There  were 
pink  sporting  extra,  with  baseball  results,  return  or  that  a  tidal  wave  was  bearing  no  looters  to  shoot  nor  excitable  people 
its  own  presses  were  in  use  Wednesday,  down  on  the  stricken  district.  The  news-  to  control.  By  the  time  the  streets  were 
Immediately  after  the  wiiul  had  begun  papers  succeeded  in  allaying  these  fears  filled  with  girls  in  bathing  suits  and  Sun- 
to  die  down  on  Saturday  an  emergency  when  they  reassured  their  readers  with  day  frocks,  the  soldier  boys  exiierienced 
restaurant  for  relief  workers  was  estab-  statements  from  the  local  weather  office.  their  greatest  difficulty  in  warding  off 

lished  at  the  News  Tower  with  Mrs.  Ross  Mr.  Kennedy’s  reassuring  message  to  shots  from  flirtatious  feminine  eyes. 

“Above  is  the  same  warm  sun,  out  to 
the  east  is  the  same  old  Atlantic  ocean, 
and  from  it  is  wafting  in  the  gentle  trade 
wind  that  has  made  Miami  famous. 
Thirty  years  was  a  long  time  to  wait  for 


CHICAGO  DAILY  SENDS  RELIEF  TRAIN  TO  FLORIDA 


in^vs  ibe  sneoial  relief  train  chartered  by  th  '  Chicfifso  flernld  and  Examiner  leaving  the  Chicago  terminal 
lies  for  the  relief  o^  stricken  residents  of  the  Florida  hurricane  zone. 


nurses 


carrying 
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AUTO  SALES  MANAGER  BLAMES  EDITORS 

FOR  FLOOD  OF  FREE  PUBLICITY  which  enjoys  such  newspaper  co-opera- 

_  tion  IS  thrice  armed. 

G.  F.  Lord,  Star  Car  Division,  Durant  Motors,  Inc.,  Claims  ..m,  -r  a  oi  rMrk  a 

Puff.  Are  Created  to  Sati,fy  Newspaper.’  Demand—  NEW  TABLOID  PLANNED 
Dailies  Should  Dump  Them,  He  Says  FOR  BUFFALO 

X^XTIKK  iilame  for  the  economic  waste  tomohile  industry  tends  to  build  up  his  Publishing  Corporation  Formed  with 
involved  in  the  printing  of  useless  au-  advertisinu;  patronage,  that  is  obviously  a  C.  A.  Finnegan  Former  Post 

tomotive  free  puffery,  was  laid  on  the  matter  of  business  judgment  on  his  part.  Publisher  Among  Directors — 

desks  of  the  nation’s  newspaper  editors  “W'e  consider  that  this  company,  as  a  Ralrb  rf>n..ral  M>na<r»r 

this  week  by  (j.  F.  Lord,  general  sales  whole,  is  endeavoring  to  work  very  closely 

manager.  Star  Car  Division,  Durant  Mo-  along  the  line  of  good  editorial  practice  “ 

tors,  Inc.  in  the  quality  of  items  we  have  sent  out.  Publication  of  a  new  daily  and  Sunday 

He  wanted,  he  said,  to  clarify  the  posi-  and  have  always  been  very  glad  to  work  tabloid  at  Buffalo  will  begin  on  or  about 
tion  of  his  company  on  the  important  sub-  very  clo.sely  with  automobile  editors,  but  4-  Tbe  newspaper,  which  will  prob- 

ject  of  free  publicity,  and  therefore  he  we  have  also  tried  to  make  it  very  clear  known  as  the  Press,  is  to  be  pub- 

wrote  a  statement  shifting  responsibility  to  everybody  concerned  that  our  use  of  lished  in  the  plant  of  the  Buffalo  Eicning 
for  the  mess  from  his  shoulders  to  the  space  as  a  manufacturer,  or  our  dealers’  Pest,  which  suspended  nearly  a  year  ago. 
men  supposed  to  select  copy  for  their  use  of  space  locally  as  a  local  advertiser  *-•.  Fim'cgan,  publi.sher  of  the  Post, 

newspapers  on  a  basis  of  news  value  alone,  is  and  should  be  entirely  independent  of  'V'*'  identihed  with  the  new  corpora- 

“An  automobile,”  he  declared,  “is  not  the  use  or  refusal  of  publicity  items  sent 
entitled  to  any  more  news  support  than  out  by  us.’’  .  Incorporation  papers  of  the  new  pub- 

anv  other  commoditv,  and  a  properlv  con-  -  — -  lishing  company,  to  be  known  as  the 

ducted  newspaper  w'ill  not  give  it.  '  ktitwcd  A  DCDO  dd  A  tci7Ia  Publishing  corporation. 

Yet,  he  insisted,  newspapers  demand  INtWOi  a  lx.rVlij£4l3  v\ere  filed  Monday  3t  Buffalo,  showinjj 

auto  puffs  to  such  an  extent  that  the  pub-  POP  PIOUTINO  FP  A I  TFIQ  capital  of  $27 5, (XX).  The  dirertors  named 

licity  bureau  of  his  concern  is  frequently  F lUH  1  UN FRAUDS  are  Mr.  hmnegan.  Frank  C  Balch  E.  J. 

forced  to  issue  items  of  little  news  value,  „  „  •  n  ..  j  tratton,  J.  C.  Bush  and  Nathan  Bertcl- 

simply  to  furnish  sufficient  supply.  Business  Bureau  Managers  Meet-  kamp. 

In  conclusion  Mr.  Lord  emphatically  ing  in  Detroit  Commend  Press  for  The  new  daily  will  sell  for  two  cent., 

asserted  that  puff  publication  had  no  in-  Co-operation  in  Informing  and  the  Sunday  edition  for  five  cents,  ac- 

flnenre  ubat.oever  nver  nairl  .;nare  adver-  „  .  *  Cording  to  present  plans.  Many  features 


evaded  the  cloture  rule  long  enough  to  3  NEW  AD  COMMISSION 

state  that  anv'  Better  Business  Bureau  _ _ _ _ 


manager.  Star  Car  Division,  Durant  Mo¬ 
tors,  Inc. 

He  wanted,  he  said,  to  clarify  the  posi¬ 
tion  of  his  company  on  the  important  sub- 


along  the  line  of  good  editorial  practice 
in  the  quality  of  items  we  have  sent  out. 


MEMBERS  NAMED 

Strong,  Swartz  and  Burnett  New  I.  A. 
A.  Executives — Reorganized  Com¬ 
mission  to  Hold  First  Meet 
Nov.  15-16 

C.  K.  Woodbridge,  president  of  the 
International  advertising  Association,  this 
week  announced  his  appointment  of  the 


‘An  automobile,”  he  declared,  “is  not  the  use  or  refusal  of  publicity  items  sent 


entitled  to  any  more  news  support  than  out  by  us.’’ 
any  other  commodity,  and  a  properly  con¬ 
ducted  newspaper  will  not  give  it. 

Yet,  he  insisted,  newspapers  demand  IvlLiWDr 
auto  puffs  to  such  an  extent  that  the  pub-  FOR  F 
licity  bureau  of  his  concern  is  frequently 
forced  to  issue  items  of  little  news  value,  „  „ 

simply  to  furnish  sufficient  supply.  Better  Bus 

In  conclusion  Mr.  Lord  emphatically  ing  in  E 
asserted  that  puff  publication  had  no  in-  Co-< 

fiuence  whatsoever  over  paid  space  adver¬ 
tising  plans. 

Mr.  Lord’s  statement  follows  in  full : 

“W’e  do  not  think  there  should  be  any  I®-'’ 
relation  whatever  between  legitimate  news  Detroit, 


NEWSPAPERS  PRAISED 
FOR  FIGHTING  FRAUDS 

Better  Business  Bureau  Managers  Meet¬ 
ing  in  Detroit  Commend  Press  for 
Co-operation  in  Informing 
Public 


\V.\LTER  A.  Strong 


H.  R.  Sw.xRTZ 


are  Mr.  rmnegan.  rranx  c  ^aicn  n.  j.  j,,ree  representatives  who  will  serve  on 
Stratton,  J.  C.  Bush  and  Nathan  Bertel-  Advertising  Commission  of  the  1.  A 

,,  r  .  .  repre.senting  the  sustaining  members. 

The  new  daily  will  sell  for  two  cent..  ^hey  are:  W’alter  A.  Strong,  pub- 
and  the  Sunday  edition  for  five  cents  ac-  jj^her,  CVi.aigo  Daily  Nezvs;  H.  R. 
cording  to  present  plans.  Many  features  president  of  R  Hoe  &  Co.,  New 

now  appearing  in  the  \ctg  Fori:  Gro/i/m-  ’ 

will  be  iised.  _  Mr.  Balch,  former  _ tele-  ..  rommittee  Af  the  r.e^er.i 


‘‘•We  do  Mt  VhTnk'there'should  be  any  Telegraph  to  Editor  &  PoBLisHZR)  graph  editor  of  ihe  Buffalo  Star,  will  he 

relation  whatever  between  legitimate  news  Detroit,  Mich.,  Sept.  22. — The  grow- 

of  he  automobile  industry  and  advertising,  mg  interest  ol  newspapers  m  serving  and  employes  of  the  Buffalo  Courier  aud  Ex- 
If  the  material  furnisheel  by  an  auto-  protecting  their  readers  and  their  adver-  been  without  positions 

mobile  manufacturer  has  any  news  value,  t.sers  from  various  types  of  fraud  and  'j^ee  the  merger  of  these  newspapers 
the  newspaper  should  be  glad  to  receive  misrepresentation  received  continuous  and  completed 

it  because  there  is  no  other  subject  in  outspoken  appreciation  from  many  of  the  ^as  but  three  dailies,  the 

which  the  American  public  is  more  inter-  managers  of  Be  er  Business  Bureaus  who  tbe  Star  having  suspended  with- 

ested  than  in  the  automobile  If  the  item  are  attending  the  annual  national  con-  jhe  past  year  and  the  Express  having 
has  no  news  value,  it  should  not  be  pub-  ference  of  the  National  Better  Business  been  mereed  with  the  Courier  The  citv 
lished,  no  matter  how  much  advertising  Bureau  (Jommission,  at  Detroit.  In  many  bas  had  lo  tabloid  since  the  Star’s  sus- 
of  the  manufacturer  s  product  may  be  run-  ot  the  42  cities  where  these  Bureaus  are  pension 

ning  in  the  newspaper.  operated,  advertising  departments  have  not  ’  _ 

“We  realize  that  this  is  a  somewhat  only  applied  intelligent  and  effective  self- 

idealistic  position.  We  are  aware  that  censorship  to  their  columns  but  have  do-  IOWA  WEEKLIES  ORGANIZE 


“If  the  material  furnisheel  by  an  auto-  protecting  their  readers  and  their  adver- 
mobile  manufacturer  has  any  news  value,  tisers  from  various  types  of  fraud  and 
the  newspaper  should  be  glad  to  receive  misrepresentation  received  continuous  and 
it  because  there  is  no  other  subject  in  outspoken  appreciation  from  many  of  the 
which  the  American  public  is  more  inter-  managers  of  Better  Business  Bureaus  who 
ested  than  in  the  automobile.  If  the  item  are  attending  the  annual  national  con- 


lOWA  WEEKLIES  ORGANIZE 


many  papers  charge  a  higher  rate  for  nated  valuable  display  space  for  the  edu-  - 

automobile  advertising  on  the  theory  that  cation  of  investors  and  consumers  through  vvill  Ooen  Office  to  Solicit  National 
considerable  space  in  their  news  columns  Better  Business  Bureau  advertisements.  ? . 

is  expected  by  the  advertiser  in  connec-  News  departments,  too,  said  Bureau  Advertiting 


is  expected  by  the  advertiser  in  connec-  News  departments,  too,  said  Bureau 
tion  with  his  advertising.  This  rate  atti-  managers,  fight  fraud  by  exploiting  the 
tude  on  the  part  of  the  newspapers  is  news  angles  of  “Before  You  Invest,  In- 


the  advertising  committee  of  the  General 
Motors  Corporation,  Detroit. 

Mr.  Woodbridge  has  made  these  ap¬ 
pointments  in  con- 

_ formity  with  the 

newly  amended 
constitution  of  the 
A  s  sociation 
adopted  at  Phila¬ 
delphia  in  June 
which  has  added 
34  iiiew  members 
to  the  Advertising 
Commission.  The 
Commission  in¬ 
cludes  in  its  mem¬ 
bership  also  rep¬ 
resentatives  of  27 
organized  I.  A.  A. 
\  ERNE  Burnett  departments,  in¬ 
cluding  both  the 


not  correct  according  to  our  viewpoint. 


managers,  fight  fraud  by  exploiting  the  Forty  publishers,  representing  weekly  eluding  both  the 

news  angles  of  “Before  You  Invest,  In-  newspapers  from  all  over  the  state,  buyers  and  sellers  of  advertising,  repre- 
vestigate,”  and  by  interpreting  to  the  pub-  attended  the  organization  meeting  of  the  -sentatives  from  the  National  Better  Busi- 

*U^  I - _ _ 4.:^^  XT _  -f  T.  _  T-V  _  T> _  £ _  ..l._  T-'_J _ -f 


“An  automobile  is  not  entitled  to  any  lie  the  standards  of  business  practice  United  Newspapers  of  Iowa  in  Des  ness  Bureau,  from  the  Federation  of 

more  news  support  than  any  other  com-  worked  out  with  industries  by  the  Better  Moines  last  week  and  elected  W.  C.  Women’s  Advertising  Clubs,  and  the 

modity,  and  a  properly  conducted  news-  Business  Bureaus.  Such  newspaper  co-  Jarnigan,  Storm  Lake  Pilot-Tribune,  eighteen  club  district  organizations  in  this 

paper  will  not  give  it.  The  question  of  operation  was  repeatedly  rated  as  a  tre-  president ;  Justin  Barry,  Cherokee  Times,  and  thirteen  other  countries, 

how  much  space  is  devoted  to  information  mendous  aid  in  promoting  satisfactory  vice-president ;  S.  W.  Needham,  Eldora  Announcement  was  also  made  this  week 
about  automobiles  should  be  based  en-  relations  between  buyer  and  seller  and  Ledger,  secretary;  and  Paul  C.  Woods,  ^  ^  Kittredge  of  Hornblower  & 

•  •  '  '  • -  between  investors  and  those  who  offer  Sheldon  Jll ail,  treasurer.  The  executive  '  '  '  ... 


tirely  on  the  news  value  of  the  items.  .  •  •  •  .  •  .  •  -  - 

“We,  as  the  manufacturer,  are  constant-  legitimate  investment.  committee  includes  these  officers  with  M. 

Iv  receiving  requests  from  newspapers  for  I’ifty-one  Bureau  executives  partici-  L.  Curtis,  Knoxzdlle  Journal.  Charles  K. 

items  of  interest  regarding  our  business  pated  in  the  conference.  .Among  speak-  Needham,  Grinncll  Register  and  R.  P. 

and  newspapers  are  constantlv  requesting  f,*)?  .were  Kenneth  Barnard,  Detroit,  on  Conner,  Denison  Reviezv. 

of  our  dealers  publicity  items  regarding  /  S*-  The  first  activity  of  the  new  society 

the  rar  thev  handle  and  which  thev  aa-  habric  Tests  ;  George  Husser.  will  be  the  establishment  of  an  office  in 


committee  includes  these  officers  with  M. 
L.  Curtis,  Knoxidlle  Journal.  Charles  K. 


of  our  dealers  publicity  items  regarding 


Weeks  of  Boston,  secretary  of  the  Adver¬ 
tising  Commission,  that  the  Commission 
would  hold  its  fall  melting  in  Chicago  on 
Monday  and  Tuesday,  Nov.  15  and  16. 
It  will  be  the  first  meeting  of  the  Com¬ 
mission  since  the  changes  were  made  in 


the  car  they  handle  and  which  they  aa-  eftv '“ProfectiAn  of" Rural  Tfil'  n  m  ihe  constitution  which  added  to  its  mem- 

vertise  in  the  local  newspapers.  .  Protection  of  Rural  Dis-  Des  Moines  m  charge  of  an  executive  i,ership 

“As  it  is  utterly  impossible  to  furnish  'V"  undertake  a  campaign  for  jlie  clTairn.an  of  the  Commission  is  W. 


u  IS  uiiciiy  T4zarf«i  1  1  •  .1-  L  1  lie  ctrairn.an  ot  tne  commission  IS  w. 

liv.  naw.  items  to  .h.  ynl  .hat  our  oS"d  “mX' Se”r>W’ I  ^-’-y^lcClure,  of  Chicago,  vice-presM 


dealers  demand  to  meet  the  requests  of  ^ 

local  newspapers,  we  frequently  au  honze  ^  ^  “Advertis- 

the  issuance  of  an  item  which  in  our  •  '  .  i?  ^  i  F 


oca.  newspapers,  «e  .  equeuuy  au  uu. “.Xdvertis- 

the  issuance  of  an  .  em  which  m  our  Ordinances” ;  E.  W.  Gallagher  and 

opinion  has  very  l.tt  e  news  value  bu  Langland.  of  Dayton  and  Boston, 

which  seems  to  meet  the  reciuircments  of  - 


“Comparative  Prices” :  and  Dale  Brown. 


the  dealers  and  of  the  local  newspapers  ci^eland.  R.  W.  Test,  of  Baltimore, 
and  which,  m  our  opinion,  the  ec  .tor  of  „  Philadelphia.  Flint  Grin- 

the  newspaper  should  refuse  to  publish  un-  r  rhir:,on  nn  “P„SI,VW» 


FIRST  GOLDFIELD  PAPER 

Mine  Workers  in  Northern  Ontario 
Print  from  Mimeograph 

The  first  newspaper  in  the  Rouyn  gold- 


ine  newspa^r  snouiu  reiuse  lo  pumisn  un-  Chicago,  on  “Publicity.”  I  he  hrst  newspaper  in  the  Kouyn  gold-  ter  1).  league;  agricultural  publishers, 

less  he  desires  to  do  a  favor  to  the  local  Members  attending  the  conference  were  Northern  Ontario  appeared  Sept.  Henry  Morgenthau,  Jr.;  car  cards.  Merle 

advertiser  by  giving  him  some  free  ad-  quests  of  the  Financial  Advertisers  \sso-  ^5,  published  by  four  young  men  who  B.  Bates;  directories,  G.  Prather  Knapp; 
vertising  support  or  he  desires  to  justify  ciation  Tuesday  at  Luncheon.  Charac-  worked  in  the  Horne  mine  during  the  lithographers,  C.  G.  Munro;  marketing 


of  Albert  Frank  &  Co.  Heads  of  the 
various  trade  groups  represented  in  the 
.Advertising  Commission  have  just  been 
announced.  They  include  men  prominent 
in  every  advertising  field.  Among  them 
are : 

.Advertising  art  and  graphic  arts,  Wal¬ 
ter  1).  Teague;  agricultural  publishers, 
Henry  Morgenthau,  Jr.;  car  cards.  Merle 


the  high  rate  he  charges  for  automobile  juristic  of  cordial  relations  betw^ 


advertising. 


day  and  prepared  the  news  and  advertise-  and  distribution,  H.  D.  Crippen ;  motion 


napers  and  Better  Business  Bureaus  was  •^^ots  at  night.  It  was  printed  on  a  pictures.  Arthur  Dunn;  newspaper  pub- 

_ ..  f  .»  .•  e  mo/>Vttn<z  - - _  TJT _ 1A 


“In  short,  we  will  continue  to  furnish  entertainment  of  the  entire  conference  mimeograph  machine. 


publicity  items  as  such  and  as  much  real  three  newspapers  of  Detroit  at 

news  as  possible,  leaving  the  new  spapers  dinner  and  the  theater  on  Wednesday  eve- 


Ushers’  representatives,  Harold  Stretch; 


Paper  for  the  edition  was  carried  from  outdtwr  advertising,  H.  E.  Mitchell; 
Chemins  to  Rouyn,  a  distance  of  30  miles  public  utilities,  M.  S.  Sloan ;  radio  adver- 


entirely  free  to  use  or  refuse  as  they  see  ning.  Speeches  were  barred,  but  Kenneth  *’>’ .  of  the  proprietors,  the  bundle  tising.  G.  C.  Furness ;  specialties,  Edwin 


Barnard  told  the  managers  how  their  weighing  approximately  80  pounds 


“We  do  not  consider  ourselves  under  Detroit  newspaper  hosts  had  steadfastly 
any  obligation  whatsoever  to  spend  money  barred  from  their  columns  certain  vend- 
in  advertising  in  a  newspaper  because  it  jng  machine  promotions  which  had  at- 
publishcs  either  legitimate  news  items  or  temnted  in  vain  to  reach  the  Detroit  pub- 


DAILY  HOLDS  OPEN  HOUSE 

Readers  of  the  Rockford  (Ill.)  Daily 


A.  Shank;  business  papers,  Karl  Mann; 
church  advertising,  Charles  Stelzle; 
country  newspapers.  Emmet  Finley :  di¬ 
rect  mail,  B.  Lichtenberg ;  financial  adver¬ 
tising,  L.  A.  Mershon;  international  busi- 


pure  publicity  r^^ding  our  nrodu^t,  nor  He  by  proposed  full-page  spreads,  terms  Register-Gazette  were  invited  to  an  open  ness.  Burton  C.  Budd :  magazine,  -A.  M- 
would  we  withhold  advertising  from^  a  cash  in  advance.  house  held  by  the  newspaper  Sept.  14  Carev;  metropolitan,  F.  S.  Friendly;  na- 

newspaper  because  they  did  not  publish  “The  public  seldom  hears  of  this  type  and  15,  in  honor  of  its  35th  anniversary,  tional  advertising,  Allan  Brown ;  research, 

these.  If  a  newspaper  publisher  feels  that  of  newspaper  service,”  said  Barnard.  A  .special  edition  was  issued  by  the  J.  George  Frederick;  technical  advertis- 
the  publication  of  a  large  amount  of  pub-  F,.  L.  Greene,  managing  director  of  the  .Register-Gazette  Sept.  13,  describing  the  imr,  .A.  W.  Schrage;  window  display, 

licity  matter  and  news  regarding  the  au-  National  Better  Business  Bureau,  also  methods  of  newspaper  making.  Lee  H.  Bristol. 


Editor  &  Publisher  for  September  25,  1  926  7 

HOW  HURRICANE  NEWS  WAS  TOLD  TO  NATION 

Press  Association  Reporters  Fought  Gale  to  Reach  Wires — Airplanes  Rushed  Pictures  North — Com¬ 
munity  Advertisers  to  Carry  On— Relief  Fostered  by  Press 


AMERICA’S  gigantic  news  machine  everghules,  20  feet  away.  \\  hen  the  men  wa>  transmitted  to  the  Independent  Wire-  their  way  thrt)iigh  woods,  swamps  and 

concentrated  all  its  power  in  spread-  reached  the  power  plant,  only  one  out  of  less  station  at  East  Hampton,  Long  over  railroad  tracks,  often  encountering 

ing  information  by  word  and  picture  of  the  five  huge  towers  was  standing.  The  Island,  whence  it  was  'phoned  in  to  the  water  so  deep  that  it  rose  above  the  floor 

Florida's  disaster  this  week.  ttif't  lay  flat  on  the  ground  and  watched  United  Press  at  1 :45  A.  M.,  Eastern  boards  of  their  truck. 


And  as  quickly  as  the  bad  news  was  the  remaining  tower  swing  and  sway  Standard  time. 

/headlines,  the  nation’s  press  galvanized  "bile  the  hurricane  played  a  death  tune  Arthur  Degreve,  Jack  Cuddy  and  L. 


■All  along  the  sixty  mile  route  they 
found  towns  wrecked,  telephone  poles  and 


relief  measures  into  action.  throuydi  the  girders.  Then  it  snapped,  B.  Mickle  were  in  charge  of  the  bureau  wires  blocking  the  roads  with  a  tangled 

Reporters  fought  the  elements  to  reach  breaking  off  about  five  feet  from  the  of  the  United  Press  and  United  News  in  mass  of  wreckage,  and  were  forced  many 


Atlanta,  through  which  all  storm  news  times  to  climb  to  the  top  of  the  truck  and 


was  cleared. 

Barry  Paris,  associate  editor  of  Inter¬ 


wire’s  with  their  messages  of  ruin.  While  "round.  Atlanta,  through  which  all  storm  news  times  to  climb  to  the  top  of  the  truck  and 

the  hurricane  whipped  and  stung,  they  power  plant,  using  oil  engines,  was  was  cleared.  clear  off  broken  limbs  of  trees, 

improvised  radio  sets  to  transmit  their  found  to  be  slightly  fltH)ded  but  otherwise  Barry  Paris,  associate  editor  of  Inter-  Six  miles  south  of  Fort  Lauderdale, 

big  assignment.  Airplanes  bucked  head  ‘td  right.  The  radio  men,  determined  that  national  News  Service,  this  week  ^yas  their  truck  became  mired  in  a  muddy 

winds  to  be  first  in  the  North  with  pic-  c*-’trimimication  would  be  established  unable  to  tell  the  newspaper  story  behind  hank.  They  walked  the  railroad  track  to 
,  ‘  s  '*  humanly  possible,  rigged  up  an  aerial  the  story,  he  said.  .A  tragedy  blocked  Port  Lauderdale,  and  slept  Saturday 

Those  papers  in  the  devastated  area  springing  wires  from  the  stump  of  the  one  effort  made  by  this  news  association  night  in  the  Women’s  Club  there  with  50 
were  not  stilled.  With  plants  damaged  ^  ‘ meantinie.  to  cover  the  catastrophe.  One  of  many  refugees.  Water  was  doled  out  in  half 

.  A  -  A  _ _ _ U..  _?.U  Mr.  Bourne  and  an  assistant  were  in  the  ...jrpe  epnt  nnt  hv  T  N  S  in  New  York  „i-,cc 


clear  off  broken  limbs  of  trees, 
af  Inter-  Six  miles  south  of  F'ort  Lauderdale, 
eek  ^yas  their  truck  became  mired  in  a  muddy 
y  behind  hank.  They  walked  the  railroad  track  to 
blocked  Port  Lauderdale,  and  slept  Saturday 


thev  carried  on,  preventing  panic  bv  pub-  ,  ‘  ir  '  '  '  i  i  -f,  i  wires  sent  out  by  l.  A.  s.  m  .\ew  York 

lishing  handbills  to  take  the  place  of  their  house  assembling  a  makeshift  send-  jo  Florida  to  get  the  news  was  addressed 


to  cover  the  catastrophe.  One^  of  many  refugees.  Water  was  doled  out  in  half 
wires  sent  out  by  1.  N.  S.  in  New  York  glass  portions. 


re^lar  editions.  receiving  set  was  working  and  the 

.Advertising  programs  plaiinerl  by  com-  ,  .„u.rs  culd  hear  ships  talking  ami  Watson  teleeranhed  in  renlv  •  . ,  . . . 

munity  promoters  such  as  Horace  Stil-  , he  hurricane  and  ‘‘  xu/ seerS  Altm^^^^  11:30  A.M.,  they  sent  out  the 

we  11.  pubh-sher  of  the  //o//yiW(jd  .von'dering  how  Miami  had  fared.  None  j  /  tnLred  to  c^^^  meager  despatches  of  the  loss  of 

will  be  rarried  through  in  northern  news-  equipment  was  reoTtr/mrerew  takh^^  Jare  of  ^/u  ^Sh  hurricane, 

papers  despite  the  havoc  of  the  storm.  complete  the  sending  apparatus  ^  crew  taking  care  ot  >ou.  Death  Mitchell  is  24  years  old.  He  had  per- 

adverti sing  agencies  directing  the  accounts  and  so  Mr.  Bourne  again  battled  the  hur-  ' formed  heroic  service  last  July  on  the 

reported.  ...  •  ricane,  walked,  crawled  and  fought  his  *'*^*i^*^ j>  vr,  1,  11  vi;’.,™;’ .r.f  occasion  of  the  hurricane  that  lashed  the 

News  of  the  disaster  broke  dramatically  back  over  the  six  miles  of  flooded  ,.^’v  ’  MitchdlMiami  correspondent  of  Bahamas,  taking  a  toll  of  150  lives  and 

in  the  New  Aork  office  of  the  United  wind-swept  glade  land.  Finally  he  Associated  Press,  and  Reese  ^mis,  causing  $8,000,000  property  damage.  This 
Press,  which  claims  first  news  direct  returned  with  the  needed  material.  The  ^e'egraph  editor  of  the  Miami  Daily  ^^ory  was  told  in  the  Aug.  14  issue  of 
from  Miami.  Those  in  charge  were  sending  set  was  erected  on  a  short  wave  were  two  newspaper  heroes  of  the  p:„itor  &  Publisher. 

about  ready  to  give  “thirty”  on  the  Sat-  length  basis,  meters.  It  was  prac-  ‘I'^^ster.  They  were  among  the  first  to  x,  graduate  of  Vanderbilt  University, 
urday  night  wire.  All  knew  of  the  hur-  tically  impossible  to  reach  a  definite  sta-  Rct  the  news  to  the  outside  world.  Mitchell  has  worked  for  the  Savannah 

ricane  but  wire  communication  _  with  tion  with  Reek’s  message,  so  the  operator  lorn  and  tangled  communication  lines,  ((ja.)  Morning  Ni^vs  and  the  Nashville 


Sunday  morning  they  borrowed  a  small 


apparatus.  X\  atson,  a  former  member  of  the  a,,tr,mohilp  and  rnntinnerl  thpir  innmpv 

I  he  receiving  set  was  working  and  the  ,,,afr  „„...  n,,hlUlipr  of  the  Afinmi  Reach  ,,  f  mia  continued  tfieir  journey  to 

I.r  .tr.r..  hear  ..hin..  anri  "ow  pufilisfier  Ot  tfit  Miami  Reacii  where  on  their  ar- 


\v  est  Palm  Beach  where  on  their  ar¬ 
rival  at  11:30  A.M.,  they  sent  out  the 


*  - -  ^  Wllll  lilt  iittuvu  tiialtl  lai*  X  llt  ,  L  r  *.1- 

from  Miami.  Those  in  charge  were  sending  set  was  erected  on  a  short  wave  were  two  newspaper  heroes  of  the  p:„itor  &  Publisher. 

about  ready  to  give  “thirty”  on  the  Sat-  length  basis,  meters.  It  was  prac-  ‘I'^^ster.  They  were  among  the  first  to  x,  graduate  of  Vanderbilt  University, 
urday  night  wire.  All  knew  of  the  hur-  tically  impossible  to  reach  a  definite  sta-  news  to  the  outside  world.  Mitchell  has  worked  for  the  Savannah 

ricane  but  wire  communication  with  tion  with  Reek’s  message,  so  the  operator  lorn  and  tangled  communication  lines,  ((ja.)  Morning  NN.vs  and  the  Nashville 

Miami  was  cut  off.  Then  by  radio  via  sent  the  message  broadcast  with  the  re-  roads  strewn  with  wreckage  and  debris,  (Tenn.)  Banner.  He  joined  the  A.P.  in 

the  S.S.  Siboney  and  the  Independent  quest  that  it  be  relayed  to  the  United  ^'1'*  blinding  rain  comronted  the  men,  October,  1925,  and  within  a  few  weeks 

Wireless  Company,  came  the  following  Press  at  Washington  or  New  York.  a  hasty  check  of  the  transferred  to  Miami, 

message  from  Alfred  P.  Reck  of  the  Starting  here,  Raymond  D.  Hutchins,  of  life  and  property,  they  began  their  „  „  Pickens  ami  M  R  Alexander 

Miami  rnVmnc  and  United  Press  corres-  of  Chicago,  wireless  operator  on  the  A  P  staff  men  who  v^ei-e  dismtehed  tn 

nondent  in  the  “Maeic  Citv”  •  Ward  liner  ^ibonev  tells  of  how  he  re-  M  est  Palm  Beach,  Fla.  There  Mitchell  men,  who  were  dispatched  to 

“Mrami  in  ruins  filed  his  A.P  renort.  and  Amis  sold  a  the  storm  area  by  airplane,  brought  news 


in  history 


hurricane  ceived  the  despatch.  When  he  was  hied  his  A.P.  report,  and  .Arnis  sold  a  from  Miami  Sent  20 

Seventy-five  abreat  of  Miami,  he  says  he  picked  up  “special’  to  the  Ant'  ^  erk  Times.  TV...,.  aFu.,*..' 


They  started  from  Atlanta  Sunday  in  a 


known  dead.  Property  damage  $100,-  an  extremely  faint  call.  He  tuned  in  with  They  had  walked  eight  miles  from  ,  niloted  hv  Beeler  BlevlnF n/rlnd^ 
000,000.  More  than  2,^  injured.  Help  his  sensitive  receiver  and  heard:  Miami  to  Coral  Cable.s  for  an  automobile  Ft  Fie  d  sFon^nf  L  tZ  A  "  d‘ 

needed  badly.  Hurricane  hit  first  about  “Can  you  take  care  of  messages  to  to  bring  them  to  \\  est  Palm  Beach.  '  pi  R  ®  refnelincr  ’  Mnivnmr 

two  o’clock  Saturday  from  northwest  New  York?”  Finding  their  automobile  wrecked  they  was  heard  from  th^^ 

then  changed  and  blew  from  south  until  Hutchins  replied  that  he  could.  Then  commandeered  a  delivery  truck  from  the  .  when  their  storv  came  throutih  from 

o'clock  in  aj,.™  Barg.  »i.h  (or  n,orc  than  .wo  hours  ,he  li..l,  station  Mia™  I.ahy  Nps  atrf  began  their  jour-  NlfaJ  The  .irp?ane  S  S  b«k  head 

board  sunk  in  harbor.  Huge  at  Hialeah  reneated  the  message  Reck  ney  at  4.15  P.M.  Saturday.  winrU  an.l  cicrmc  er,  r.T.,k» 


freighter  driven  high  and  dry  in  Royal  had  written.  Finally  it  was  complete  and 
Palm  Park.  Huge  20  story  Myer  Kaiser  _ 


Bank  Building  wrecked.  Miami  Tribune 
wrecked.  City  docks  completely  de¬ 
stroyed.  All  boats  in  harbor  sunk  in¬ 
cluding  Nohab  formerly  owned  by  Ex- 
German  Kaiser.  Food,  medical  supplies, 
and  troops  needed 

(Signed)  Reck.” 


NEWS  MAN  TELLS  OF  AIRPLANE  DASH  TO 
FLORIDA  WHICH  ENDED  IN  SWAMP 


B.  PHILLIPS,  New  York  Herald 


i  *u  (  f  ur  r  ^  •  i  ^  winds  and  storms  en  route. 

In  the  face  of  blinding  ram  they  picked  ^ 

_  thrilling  neck  and  neck  race,  with  claims 

4  A  l\Iir  FA  A  Q 1-4  and  counter-claims  of  beats  filling  the  air, 

LeAoli  1 U  .Acme  Newspictures,  International  News- 
tDED  IN  SWAMP  1  reel,  and  Pacific  &  Atlantic  Photos,  got 

_ _ _  pictures  into  New  York  within  a  few 

hours  of  each  other  on  Sept.  21.  Both 
“.A  rain  and  wind  forced  us  down  in  .Acme  and  International  admit  P.  &  A. 


Tribune  staff  reporter,  with  Arthur  Daytona  Beach  at  3:50  where  we  stayed  was  first  into  New  York  with  Florida 


While  the  storm  vns  in  progress,  Reck  Caperton,  pilot,  and  Peter  McGregor,  an  hour.  Reports  said  another  storm  was  pictures.  These  first  pictures  came  from 
had  managed  to  get  in  touch  with  a  small  Acme  Newspictures  photographer,  left  coming  tomorrow  and  also  that  Miami  St.  Petersburg,  Fla.  Rushed  by  train  to 
radio  transmitting  station  which  relayed  Xew  York  on  Sunday  afternoon  for  Flor-  was  without  food  and  water.  We  loaded  Columbia,  S.  C.,  they  were  carried  from 
the  news  to  the  steamer,  then  passing  jja  an  airplane.  two  big  jugs  of  water,  a  parcel  of  food,  there  by  plane  in  night  flight  to  New 

£  •  ,  On  Monday  evening,  the  following  mes-  which  with  cameras  were  piled  on  Me-  York  via  Washington.  International  had 

After  filing  this  first  dispatch,^  Reck,  sage  was  received  from  Phillips  by  the  Gregor’s  feet  and  mine.  first  Miami  pictures  with  .Acme  and  P. 

with  the  aid  of  four  men,  cut  his  >py  Herald-Tribune :  “The  plane,  a  Curtiss  Oriole,  was  work-  &  A.  close  second  and  third  respectively, 

through  the  stmm-wrecked  area  to  West  “Melbourne,  Fla.,  Sept.  20. — Our  plane  ing  faultlessly  until  the  motors  quit  sud-  Philip  London,  Miami  business  man, 
ralm  Beach  where  he  ^lephoned  an  eye-  f^jj  a  Florida  swamp  at  5 :30  this  after-  denly.  Caperton  thinks  the  camshaft  brought  International’s  .films  to  Manhat- 
story  to  the  U.  P.  Atlanta  bureau,  noon,  and  was  put  out  of  commission,  bearing  was  at  fault.  There  was  no  good  tan.  He  had  taken  pictures  of  the  storm 
When  the  full  force  of  the  storm  had  ^one  was  hurt.  The  motor  quit  with-  landing  place  for  miles  as  we  were  over  with  Roy  Pack,  Miami  cameraman, 

broken  over  Miami,  Reck  sought  imme-  warning  when  we  were  1,000  feet  up,  heavy  woods  and  when  he  shouted  to  us  P.  &  A.  had  a  total  of  five  airplanes 

diatelv  PVF»rv  fTiMn«  nf  or#*ttincr  tnp  n«>vtrG  •  a  .*  ^  .<  •«  .  t  _  i.  _  *  *^.1*  4l^U4-’  ......  _ t_! _ _  .i_  _  •  .  r*,.  «  . 


th  Roy  Pack,  Miami  cameraman. 
P.  &  -A.  had  a  total  of  five  airplanes 


I  '  .  .  uui  wiirii  wi.iv  *,\/v/vf  ivvi  I*p,  - j  - - -  -  .  S*.  .1.  iiavi  a  ii/iai  ui  iivc  dll  mailCS 

diately  every  me^s  of  getting  the  news  Arthur  Caperton,  the  pilot,  banked  to  ‘sit  tight’  we  saw  he  was  heading  for  working  on  the  picture  storv.  Telephoto 

out  to  the  Lnited  Press.  Finding  all  woods  into  the  onlv  clear  space,  a  the  swamp.  He  knew  we  couldn’t  miss  was  also  used  with  good  effect.  All  to- 

rJr*  stopped,  he  desolate  swamp  filled  with  stumps.  All  stumps  so  he  put  the  nose  up  to  reduce  gether  15  pictures  were  sent  over  the 


j  .t  .  J*  .1  I  lICMJIdlC  bWdlllU  IIIICU  Wllll  91U111U9.  4-Vll 

eahzed  that  the  radio  was  the  only  means  o^^r.  the  speed. 


i«f*  *t.  1-  !_•  t-  tt  ^  OT  US  Knew  we  were  Ruiiig  lu  iiusc  uver. 

le  through  which  he  could  communicate  McGregor  and  I  were  in  the  cockpit 
with  the  press  association.  And  it  was  _ i 


telephone  wires  to  Chicago  on  Sept.  21 


through  a  make-shift  radio  sending  set 
iwt  together  by  the  Tropical  Radio  sta- 


ahead  of  the  pilot. 


“We  left  Richmond  at  7  o’clock  this  by  this  one  firm,  while  eight  went  through 
morning  and  had  been  averaging  between  to  the  Pacific  Coast.  P.  &  A.’s  Miami 


“Caperton  came  down  slowly,  nose  up,  90  and  100  miles  an  hour  against  adverse  pictures  came  up  by  train,  arriving  on 


L  TT  1  1,  .L  •  •  1  and  nose  and  axle  cleared  stump  in  the  winds,  stopping  only  at  Camp  Bragg  and  Tuesday  on  the  Havana  Special. 

to\vers  *hpH  UJn  path-  Tail  hit  and  the  plane  nosed  over.  Savannah.  Reports  along  the  route  in-  Acme  met  the  Florida  train  at  Washing- 

cane  that  the  news  nf  the  diJLwJn  McGregor  rolled  out.  wrenched  his  arm.  dicated  that  conditions  at  Miami  were  ton  and  brought  its  pictures  to  New  York 
Mia^i  was  tran.mJtLl  to  Z  worIH  "ere  under  the  cargo  but  I  slip-  growing  worse  because  of  lack  of  f^,  Tuesday  afternoon.  Service  to  Southern 

Preceding  this  tnessapp  it  was  neces  P^^  Caperton  who  had  on  water  and  sanitation.  We  are  the  first  newspapers  was  speeded  up  by  this  syndi- 

sarv  to  fiv  somp  sort  of  ^mlitVrspt  »  Safety  belt  did  not  fall  out.  He  skinned  New  A  ork  newspapermen  to  get  this  far.  cate,  which  distributed  from  Jacksonville, 
that  might  communicate  with  points  out-  nose  McGregor  wrenched  his  right  We  were  just  entering^^^^^^  ,  f Maepepr,  Acme  cameraman. 


cameraman. 


side  the  devastated  area  I  ed  bv  Mr  ^  ®  knee.  territory  when  the  plane  fell  somewhere  left  New  York  at  noon  Sunday,  Sept.  19, 

^urne,  superintendent  of  the  Hialeah  “The  hurricane  had  covered  the  country  in  the  heart  of  Brevard  County.  Fuselage  to  fly  to  Miami  for  pictures,  and  was 
station,  four  men  of  the  Tropical  Radio  with  three  and  four  feet  of  water  and  a  of  plane  ripped  open  by  spmp  and  will  badly  shaken  up  when  his  plane  crashed 

staff  there,  carrying  repair  equipment,  house  nearby  appeared  to  be  deserted,  be  long  job  to  get  it  out  of  swamp  We  m  a  Florinda  swamp.  ' 

battled  their  wav  through  the  worst  part  We  thought  ourselves  lost  in  the  swamp,  waded  mile  or  so  through  water  to  knees.  With  Charles  M.  McLean,  of  the  re- 

of  the  gale  to  the  power  house,  six  miles  100  miles  from  Daytona  Beach,  our  last  ,  “Left  Richmond  ahead  of  plane  bring-  portorial  staff  of  the  Richmond  (Va.) 


W’ith  Charles  M.  McLean,  of  the  re- 
portorial  staff  of  the  Richmond  (Va.) 


away.  .All  of  the  connecting  links  were  stop,  and  100  miles  northwest  of  Palm  >ng  antitoxin,  but  not  seen  it  since  and  Times-D  is  patch,  aboard  as  a  passenger- 

down.  The  hurricane  whipped  and  stung  Beach.  Edward  Hunter,  eleven,  appeared  heard  no  report  of  contagion.  mechanic  one  of  the  first  relief  ships  for 

like  an  angry  lash.  on  horseback  with  a  pack  of  hounds  and  “There  was  nothing  serious  in  mishap,  the  hurricane^  stricken  zone  of  Florida, 

-At  one  time  the  gale  lifted  Mr.  Bourne  led  us  through  the  swamp  to  his  father  s  P'lof  did  his  stuff  so  well  nobody  even  piloted  by  Lieut.  Clayton  Bissell,  took 

from  his  feet  and  hurled  him  into  the  car.  scarred  badly.  ’  (Continued  on  page  61) 
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editor  of  the  AVte  York  Xeics  refused  to 
talk,  and  the  New  York  Ezvning  Graf’liic 
was  also  silent. 


INDIANAPOLIS  WINS  1927 
I.  T.  U.  MEETING 


DAILIES  PREPARE  FOR 
HALL-MILLS  TRIAL 


New  York  American  Rents  House  to 
Accommodate  Staff  of  12 — 200 
Expected  to  Attend  Somerville 
Court  for  Press 


Elaborate  preparations  are  being  made 
to  cover  the  Hall-Mills  murder  trial, 
which  New  York  editors  unanimously 


A  party  was  given  by  newspaper  men 
and  women  in  a  hired  farmhouse  on  the 
outskirts  of  Somerville  on  Sept.  14,  the 
fourth  anniversary  of  the  crime.  The 
party  started  at  10.20  in  the  evening,  the 
hour  which  theorists  set  as  the  time  when 
the  murder  was  committed.  Some  100 
reporters  attended.  The  party  continued 
until  7  o’clock  the  following  morning,  the 
day  Sen.  Simpson,  special  prosecutor, 


Progressive  Delegates  Defeated  in  Vote 
on  Laws  Report  and  Two  Amend¬ 
ments  to  Pension 
Statutes 


Indianapolis  was  awarded  the  1927  con¬ 
vention  of  the  International  Typographi¬ 
cal  Union  at  the  close  of  the  annual  con¬ 
vention  in  Colorado  Springs  last  week. 

The  unfavorable  report  of  the  com¬ 
mittee  on  laws  on  the  proposal  submitted 
by  the  progressive  delegates  was  con¬ 
curred  in  by  a  vote  of  156  to  131. 

After  several  hours  of  spirited  debate, 
the  administration  forces  won  56  to  45 
on  the  proposal  to  submit  the  proposals  of 
Delegates  King  and  Hermann  to  a  bi¬ 
artisan  commission  of  four  men,  two  to 
be  named  by  the  president-elect  and  two 
by  the  secretary  treasurer.  These  pro¬ 
posals  include  two  amendments  to  the 
pension  laws  by  Mr.  Hermann. 

The  old  age  pension  laws  will  be 
amended  by  the  commission  and  the  pen¬ 
sion  reserve  fund  strengthened. 

GIVES  FUND  FOR  RESEARCH 


McGraw-Hill  Company  Donates  $5,000 
a  Year  to  Harvard 

The  McGraw-Hill  Publishing  Com¬ 
pany  has  recently  established  a  fund  of 
$5,000  a  year  to  be  known  as  the  James 
H.  McGraw  Fund  to  Aid  in  Improving 
Practices  of  Industrial  Marketing.  The 
fund,  which  is  given  in  honor  of  James 
H.  McGraw,  is  being  established  at  the 
Harvard  Business  School  for  the  collec¬ 
tion  of  cases  in  industrial  marketing  and 
advertising.  It  is  the  first  fund  to  be 
established  for  the  purpose  of  obtaining 
case  material  in  the  field  of  industrial 
marketing,  providing  an  opportunity  for 
the  school  to  investigate  the  problems  of 
scientific  marketing  practices. 


FOUND  IMPORTANT 
WITNESS 


'A  BOV’E  is  pictured  Miss  Gladys  Cal¬ 
vert,  of  the  Nezo  York  Daily  Mirror 
staff  who  found  Mrs.  Mary  Demarest, 
the  woman  witness  in  the  Halls-Mills 
case  at  New  Brunswick  who  was  cred¬ 
ited  with  having  brought  about  the  in¬ 
dictment  of  Henry  Stevens. 

The  finding  of  this  witness  was  deemed 
.so  important  by  the  State  that  Miss  Cal¬ 
vert  was  congratulated  by  Senator  Alex¬ 
ander  Simpson,  special  deputy  attorney 
general  and  by  Commissioner  John  J. 
Beggans,  of  Jersey  City,  who  sent  Capt. 
John  Torpey,  one  of  his  skilled  detectives 
to  go  with  Aliss  Calvert  on  her  second 
visit  to  Mrs.  Demarest. 

This  visit  was  made  the  morning  that 
the  Somerset  County  Grand  jury  indicted 
Mrs.  F.  S.  Hall  and  three  relatives. 


House  rented  by  New  York  American  for  murder  trial  headquarters. 


agree  will  be  one  of  the  greatest  news¬ 
paper  stories  of  the  decade.  It  is  ex¬ 
pected  some  200  reporters  from  press  asso¬ 
ciations  and  metropolitan  newspapers  will 
be  in  Somerville,  N.  J.,  late  next  month 
or  early  in  November,  when  the  trial 
opens,  and  rooms  in  the  sleepy  New  Jer- 
sev  village  are  at  a  premium. 

The  Nikv  York  American,  in  conse¬ 
quence,  has  rented  a  house  at  36  North 
Bridge  street,  which  will  be  fitted  up  to 
take  care  of  its  correspondents.  Direct 
telephone  and  telegraph  wires  are  to  be 
installed  and  rooms  will  be  available  for 
12  reporters.  The  American’s  address  on 
Bridge  street  is  only  about  500  feet  from 
the  court  house. 

The  American  headquarters,  it  is 
planned,  will  be  a  newspaper  man’s 
utopia  as  far  as  hotel  service  is  concerned. 
A  housekeeper  with  a  staff  of  servants  is. 
to  be  engaged,  with  orders  to  be  ready 
at  a  moment’s  notice  to  serve  meals. 
Thus  a  reporter  coming  in  at  3  A.M.  may 
order  a  five  course  dinner,  and,  if  he 
wishes  to  sleep  until  3  the  next  afternoon, 
he  can  get  up  then  to  a  regular  breakfast. 

Vincent  Byers,  city  editor  of  the  New 
York  Evening  Post,  said  his  paper  was 
planning  to  engage  several  rooms  in  a 
Somerville  boarding  house  to  be  fitted  up 
as  a  branch  news  office  with  wire  and 
telephone  connections.  The  same  pro¬ 
cedure  is  planned  by  the  New  1  ork 
Times.  The  New  York  Herald  Tribune, 
according  to  Endicott  Rich,  city  editor, 
will  retain  the  rooms  it  now  has  in  the 
Somerset  Hotel,  but  as  yet  has  not  com¬ 
pleted  plans  relative  to  wire  facilities. 

The  Nezv  York  Sun  will  only  have  a 
small  staff  in  Somerville,  Edmund  Bart- 
nett,  city  editor,  said.  James  W.  Barrett, 
city  editor,  would  not  discuss  the  plans 
being  made  by  the  New  York  World. 

The  tabloids  are  more  secretive  regard¬ 
ing  their  plans  than  the  standard  dailies. 
George  Macdonald,  city  editor  of  the  Nl’zv 
York  Daily  Mirror,  said  he  expected 
about  eight  camera  men  and  six  reporters 
w(  uld  be  assigned  to  the  story.  The  city 


brought  witnesses  before  the  grand  jury 
and  obtained  the  four  indictments.  Crab- 
apples  were  given  out  as  favors. 


The  American  has  engaged  Theodore 
Dreiser,  novelist  and  author  of  “.An 
-American  Tragedy,”  and  Mary  Roberts 
Rinehart,  novelist,  to  cover  the  trial. 
Dreiser’s  late.st  book  was  based  on  the 
Gillette  murder  case,  and  contains  a  court¬ 
room  scene,  declared  by  critics  to  be  a 
marvel  of  reporting. 

“Billy”  Sunday  will  be  a  special  writer 
on  the  same  story  for  the  New  York 
Journal. 


Charlotte  Mills,  daughter  of  the  slain 
woman,  has  signed  up  with  Famous  Fea¬ 
tures  Syndicate,  Inc.,  New  York,  to  cover 
the  trial  next  month.  Miss  Mills  will 
write  her  impressions  of  the  trial  daily, 
sketching  her  own  reactions  against  the 
background  of  her  personal  interest  and 
intimate  knowledge  of  the  case. 


INTERNATIONAL  BUILDS  MILLS 


Project  Started  in  New  Brunswick, 
Canada,  by  Paper  Company 

-A  program  of  expansion,  which  in¬ 
cludes  erection  of  newsprint  mills  and 
harnessing  of  the  St.  John  River  for 
production  of  electricity  has  been  started 
by  the  International  Paper  Company  in 
New  Brunswick,  Canada. 

International  Paper  for  more  than  ten 
years  has  had  a  two-thirds  interest  in 
the  company  that  controlled  perhaps  one 
of  the  largest  undeveloped  water  power 
sites  in  North  America.  Arrangements 
for  developing  and  financing  the  project 
will  be  similar  to  that  governing  the 
Gatineau  River  project  in  Quebec,  which 
through  the  formation  of  a  subsidiary, 
the  St.  John  River  Power  Company, 
has  been  organized.  All  common  stock 
is  owned  by  International  Paper. 

It  is  probable  that  later  financing  will 
be  done  to  provide  for  construction  of  a 
hydro-electric  plant  and  a  dam. 


Running  down  clues  in  the  Hall-Mills  case  in  Somerville,  Jersey,  is  occupying 
the  attention  of  many  newspaper  men  and  women  these  days.  In  the  group 
shown  above  on  the  steps  of  the  Somerville  jail  are:  First  row:  (Left  to 
right)  Floyd  Acuff,  New  York  Daily  Netes;  Will  Weiner,  New  York  Evening 
Journal;  Frank,  Roth,  New  York  Evening  World;  Mazie  Clemens,  New  York 
K  arid;  Bruce  Rae,  New  York  Times,  Second  row:  “Bill”  Capelli,  Philadel¬ 
phia  Bulletin;  Ray  Krimm,  Philadelphia  Evening  Public  Ledger;  Edward 
O’Toole,  New  York  World;  Norman  Klein,  New  York  Evening  Post.  Third 
row:  F.  Raymond  Daniell,  New  York  Evening  Post;  Franklin  Ritchie.  Stana- 
ard  News  Association;  Robert  Conway,  New  York  American;  Wilbur  Rogers, 
Brooklyn  Eagle.  Top  row:  George  Kenny,  New  Brunswick  Home  Neufs; 
James  Major,  jail  warden;  and  his  assistant.  Names  of  the  cameramen  on  the 
right  of  the  picture  were  not  supplied  when  it  was  taken  exclusively  for 
EDITOR  &  PUBLISHER  this  week. 
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ATTORNEY  ATTACKS  CRIME  OF  LESE  MAJESTE 

Leon  R.  Yankwich  in  Address  Before  Los  Angeles  Bar  Association  Charges  Some  U.  S.  Public  Officers 
Are  Drunk  with  Power — Denounces  Them  as  Un-American  Upholding  Free  Press 


A  CHARGE  that  some  American  legis-  And  the  Doctor  replied,  “Yes,  sir;  but  cize  and  attack  a  government  without 
lators  and  public  officials  have  “be-  the  devil  will  be  angry.  I  wish  to  shame  liability  for  civil  libel  was  recognized  by- 
come  drunk  with  the  power  given  to  the  devil  as  much  as  you  do,  but  I  the  highest  court  of  one  of  our  largest 
them  during  the  war”  is  contained  in  a  should  choose  to  be  out  of  the  reach  of  states,  a  court  noted  for  its  conserva- 
leamed  address  on  the  doctrine  of  privi-  his  claws.”  tism — the  only  American  court  which 

leg  made  by  Leon  R.  Yankwitch,  Los  To  which  Goldsmith’s  rejoinder  was;  has  ever  declared  a  law  limiting  the 
Angeles  lawyer,  before  the  bar  associa-  “His  claws  can  do  you  no  harm  when  hours  of  labor  of  women  to  be  uncon- 
tion  of  his  city.  you  have  the  shield  of  truth.”  (Boswell’s  stitutional — the  court  which  only  the 

Mr.  Yankwich,  who  is  professor  of  Life  of  Johnson.)  other  day  outlawed  peaceful  picketing, 

law  at  St.  Vincent  School  of  Law,  Loyola  liberalization  of  the  rule  Before  calling  attention  to  this  decision 


law  at  St.  Vincent  School  of  Law,  Loyola  liberalization  of  the  rule  Before  calling  attention  to  this  decision 

College,  strongly  attacked  the  crime  of  of  privilege  by  our  Supreme  Courts  Supreme  Court  of  Illinois,  let  me 

lese  majeste,  upholding  the  liberal  Amer-  should  have  the  effect  of  driving  the  afjyert  to  certain  facts  which  will  make 
ican  system*  of  freedom  of  the  press,  moral  cowards  from  our  public  life,  we,  import  clearer. 

which  he  sees  menaced  by  those  who  cs  citizens,  will  owe  a  debt  of  gratitude  Repression  follows  in  the  wake  of 
have  “forgotten  the  lessons  of  history.”  to  the  members  of  that  court.  gyg^y  war. 

Although  Mr.  Yankwich  did  not  men-  In  the  words  of  the  Supreme  Court  -rhis  is  so  because,  as  President  Cool- 


Although  Mr.  Yankwich  did  not  men-  In  the  w 
tion  the  case  of  George  R.  Dale,  Mun-  of  Kansas : 


cie,  Ind.,  editor,  his  opinions  and  re¬ 
search  on  the  subject  of  a  newspaper’s 
privilege  of  fair  comment  and  criticism 
based  on  truth  are  ^rticularly  significant 
at  this  time,  since  it  illuminates  various 
phases  of  law  bound  to  come  up  when 
Dale’s  contempt  case  reaches  the  United 
States  Supreme  Court  Sept.  27. 

The  section  of  Mr.  Yankwich’s  ad¬ 
dress  dealing  with  the  defense  of  privi¬ 
lege  is  therefore  herewith  presented  in 
full : 

Search  would  disclose  the  fact  that 
every  attempt  to  extend  the  right  of  free 
discussion  among  English-speaking  peo¬ 
ples  has  been  denounced  as  subversive  of 
public  good;  and  dire  disaster  predicted 
to  follow  it. 

So  it  was,  no  doubt,  when  John  Mil- 
ton,  thundering  against  the  proposed  li¬ 
censing  of  printing  by  the  Long  Parlia¬ 
ment  (order  of  June  14,  1643),  appealed 
for  liberty  “to  know,  to  utter  and  to  ar¬ 
gue  freely  according  to  conscience,  above 
all  liberties” ; — when  the  aged  Andrew 
Hamilton,  defending  John  P.  Zenger,  in 
colonial  New  York  (in  1734),  taking  up 
the  challenge  of  the  chief  justice  (“You 
cannot  be  admitted  to  give  the  truth  of 
the  libel  in  evidence”),  turned  to  the 
jury  before  whom  Zenger  was  being  tried 
on  a  charge  of  criminal  libel  for  his  at¬ 
tacks  on  the  colonial  governor,  William 
Crosby,  and  defiantly  said : 

“Then  we  appeal  to  you  for  witnesses 
of  the  fact.  The  jury  have  the  right  to 
determine  both  the  law  and  the  facts, 
and  they  ought  to  do  so” ; — and  when 
the  more  liberal  rule  of  criticism  was 
enunciated  in  England  and  in  the  states, 
the  decisions  of  which  our  court  has  fol¬ 
lowed. 

But  Milton’s  noble  appeal  continued  to 
inspire  and  mould  the  political  life  of 
the  people  of  Great  Britain,  long  after 
the  evil  done  by  the  Long  Parliament 
had  been  forgotten;  the  Zenger  verdict 
is  considered  a  mighty  stepping-stone  *in 
the  colonies’  fight  for  the  rights  of  free 
men ;  and  the  American  states  which  fol¬ 
low  the  liberal  rule  continue  to  exercise 
governmental  functions,  through  officials 
elected  or  appointed. 

“The  villainous  way  of  printing  stabs 
me  to  the  heart,”  wrote  the  Duke  of 
Marlborough,  great  soldier  though  he 
was. 

Moral  cowards  have  ever  feared  “the 
villainous  way  of  printing,”  and  the  only 
ones  who  might  fear  the  consequences  of 
the  doctrine  of  privilege  declared  by  our 
Supreme  Court  are  the  moral  cowards  in 
our  public  life. 

The  morally  courageous  will  say,  with 
Milton : 

“And  though  all  the  winds  of  doctrine 
were  let  Icrose,  to  play  upon  the  earth,  so 
Truth  be  in  the  field,  we  do  injuriously, 
by  licensing  and  prohibiting,  misdoubt 
her  strength.  Let  her  and  falsehood 
grapple  ;  whoever  knew  Truth  put  to  the 
worse  in  a  free  and  open  encounter?” 
(Areopagitica). 

“For  my  part,”  said  Goldsmith,  while  he 
was  discussing  with  Dr.  Johnson  whether 
Martinelli  should  continue  his  History 
of  England  to  their  time,  “I’d  tell  the 
truth  and  shame  the  devil.” 


Repression  follows  in  the  wake  of 
every  war. 

This  is  so  because,  as  President  Cool- 
idge  said  some  time  ago  “one  of  the 
“The  liberal  rule  offers  no  protec-  most  natural  reactions  during  the  war 

tion  to  the  unscrupulous  defamer  and  was  intolerance  .  .  .  The  slow  and  dif- 

traducer  of  private  character.  The  ficult  advance  which  tolerance  and  lib- 

lulminations  in  many  of  the  decisions  eralism  have  made  through  long  periods 

about  a  Telemonian  shield  of  privi-  of  development  are  dissipated  almost  in 
lege  from  beneath  which  scurrilous  a  night.” 

newspapers  may  hurl  the  javelins  of  Drunk  with  the  power  given  them 
false  and  malicious  slander  against  during  the  war, — and  the  immunity  which 
private  character  with  impunity  are  the  curtailment  of  free  discussion  (necces- 
beside  the  question.  Good  faith  and  sary  to  a  certain  extent  in  war  time)  af- 

bad  faith  are  as  easily  proved  in  a  forded  them,  some  of  our  legislators  and 

libel  case  as  in  other  branches  of  the  public  officials  have  tried  to  entrench 

law,  and  it  is  an  everyday  issue  in  themselves  behind  peace  time  sedition 

all  of  them.  The  history  of  all  acts,  which  would  have  restored  a  crime 

liberty,  religious,  political  and  eco-  — long  ago  abandoned  among  free  peo- 

nomic,  teaches  that  undue  restric-  pies,  the  crime  of  lese  majeste. 

tions  merely  excite  and  inflame,  and  In  this,  they  have  forgotten  (or  per- 
tbat  social  progress  is  best  facilitated,  haps  they  never  learned)  the  lessons  of 

the  social  welfare  is  best  preserved,  history  and  the  warning  of  one  of  our 

and  social  justice  is  best  promoted  in  greatest  judges  and  constitutional  law- 

presence  of  the  least  necessary  re-  yers : 

straint.  .Aside  from  other  reasons  for  ga,,  doubt  the  importance  in 

adhering  to  it,  the  court  is  of  the  ^  free  government  of  the  right  to  can- 
opinion  that  the  rule  m  Balch  s  Case  acts  of  public  men  and  the  ten- 

accords  with  the  Mst  practical  results  deucy  of  public  measures — to  censure 

obtainable  through  the  law  of  libel  boldly  the  conduct  of  rulers  and  to 

under  existing  conditions,  that  it  scrutinize  the  policy  and  plans  of  gov- 

holds  the  balance  fair  between  public  ernment.  This  is  the  great  security  of  a 

need  and  private  right,  and  that  it  free  government.” 

is  well  adapted  to  subserve  all  the  js  fortunate  that  our  courts  have 

Jjifcrests  at  stake— those  of  the  forgotten  the  old-fashioned  constitu- 

iiidividual.  the  press,  and  the  public.”  tionalism  of  Judge  Story. 

It  is  well  to  add  that  recently  the  ab-  .And  so  when  the  City  of  Chicago  en- 
solute  privilege  of  a  newspaper  to  criti-  deavored  to  make  the  law  of  civil  libel 


B.  C.  FORBES  LEAVES  FOR  HONOLULU 


B.  C.  Forbes,  finanrial  writer  for  the  Hearst  newspapers  and  editor  of 
Forbes  Magazine,  and  Mrs.  Forbes  photographed  in  San  Francisco  last  week, 
where  they  spent  several  days  before  sailing  for  Honolulu. 


an  instrument  for  the  repression  of  the 
freedom  of  the  press,  by  suing  a  Chicago 
newspaper  for  damages  to  the  munici¬ 
pality  alleged  to  have  been  caused  by 
libelous  publications  directed  at  its  gov¬ 
ernment,  the  Supreme  Court  of  Illinois 
upheld  the  right  of  free  men  to  attack 
(without  fear  of  prosecution  for  civil 
or  criminal  libel)  governmental  agencies 
in  the  following  ringing  words  which  I 
deem  a  fitting  conclusion  to  this  discus¬ 
sion  : 

“The  fundamental  right  of  freedom 
of  speech  is  involved  in  this  litigation, 
and  not  merely  the  right  of  liberty  of 
the  press.  If  this  action  can  be  main¬ 
tained  against  a  newspaper,  it  can  be 
maintained  against  every  private  citi¬ 
zen  who  ventures  to  criticize  the 
ministers  who  are  temporarily  con¬ 
ducting  the  affairs  of  his  government. 
Where  any  person  by  speech  or  writ¬ 
ing  seeks  to  persuade  others  to  vio¬ 
late  existing  law  or  to  overthrow  by 
force  or  other  unlawful  means  the  ex¬ 
isting  government,  he  may  be  pun¬ 
ished,  (People  vs.  Lloyd,  304  Ill.  23; 
Gilbert  v.  Minnesota,  254  U.  S.  325, 

41  Sup.  Ct.  125)  but  all  other  utter¬ 
ances  or  publications  against  the  gov¬ 
ernment  must  be  considered  absolute¬ 
ly  privileged.  .  .  . 

“It  follows,  therefore,  that  every 
citizen  has  a  right  to  criticize  an  in¬ 
efficient  or  corrupt  government  with¬ 
out  fear  of  civil  as  well  as  criminal 
prosecution.  This  absolute  privilege 
is  founded  on  the  principle  that  it  is 
advantageous  for  the  public  interest 
that  the  citizen  should  not  be  in  any 
way  fettered  in  his  statements,  anfl 
where  the  public  service  or  due  ad¬ 
ministration  of  justice  is  involved,  he 
shall  have  the  right  to  speak  his  mind 
freely.” 

The  court  added : 

“W’e  do  not  pass  upon  the  truth  or 
falsity  of  the  publications  nor  the 
merits  of  the  political  controversy  be¬ 
tween  the  parties.  We  consider  the 
question  solely  from  the  standpoint 
of  public  policy  and  fundamental 
principles  of  government.  For  the 
same  reason  that  members  of  the  leg¬ 
islature,  judges  of  the  courts  and 
other  persons  engaged  in  certain 
fields  of  the  public  service  or  in  the 
administration  of  justice  are  abso¬ 
lutely  immune  from  actions,  civil  or 
criminal,  for  libel  for  words  published 
in  the  discharge  of  public  duties, 
the  individual  citizen  must  be  given 
a  like  privilege  when  he  is  acting  in 
his  sovereign  capacity.  This  action 
is  out  of  tune  with  the  spirit  and  has 
no  place  in  American  jurisprudence.” 
These  words  should  be  a  warning  to 
those  who,  in  this  enlightened  day,  would 
make  it  a  crime  “to  speak  on  any  sub¬ 
ject,  religious,  philosophical  or  political, 
what  is  contrary  to  the  received  opin¬ 
ions  of  the  government,  or  the  institu¬ 
tions  of  the  country,  how'ever  laudable 
may  be  the  design,  and  hoivever  virtuous 
may  be  the  motive,”  and  who  would  in¬ 
troduce  the  un-American  system  which 
Italy’s  dictator,  Mussolini,  called  some 
time  ago,  “discipline  from  above.” 

ROBBINS  BUYS  KENTUCKY  WEEKLY 

•Augustus  Robbins  has  resigned  as  man¬ 
ager  of  the  New  Haven  bureau  of  the 
United  Press,  to  become  editor  and  pub¬ 
lisher  of  the  Hickman  (Ky.)  Courier. 
which  he  has  purchased.  Mr.  Robbins 
assumes  control  of  his  property  Oct.  10. 

ARGENTINA  AS  A  MARKET 

Possibilities  of  .Argentina  as  a  market 
for  American  products  are  told  in  a  book¬ 
let  published  by  Buenos  Aires  La  Prensa, 
and  being  distributed  this  week  by 
Joshua  B.  Powers,  New  York  advertis¬ 
ing  representative. 
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Another  striking  cartoon  coincidence  came  to  light  Saturday,  Sept.  18,  with  the 
appearance  of  the  above  cartoons  by  J.  N.  Darling  “Ding”  of  the  New  York 
Herald  Tribune  Syndicate,  and  H.  M.  Talburt,  of  the  Scripps-Howard  Alliance 
in  the  papers  served  by  these  organizations.  Both  men  used  the  same  idea  to 
picture  the  troubles  awaiting  President  Coolidge  on  his  return  from  his  summer 
vacation.  Both  cartoons  went  out  in  advance  in  mat  form  for  release  at  the 
time  of  the  President's  return.  In  the  Aug.  21  issue,  EDITOR  &  PUBLISHER 
reprinted  cartoons  of  striking  similarity  by  Lustig  of  the  San  Francisco 
Examiner,  and  Bronskup  of  the  San  Francisco  Chronicle. 


Yep,  It’s  Been  Stacking  Up  Ever  Since 
You  Went  Away,  Calvin 


THERE’S  ALWAYS  SOME  BLAMED  THING  WHEN  YOU 
RETURN  FROM  YOUR  VACATION 


Copyright,  1924,  New  Toilc  Tribune  Ino. 


RADIO  ADS  IN  DAILIES 
EQUAL  TO  LAST  YEAR 

New  York  Representatives  Report 

Smaller  Number  of  Manufacturers 
Buying  Bigger  Space  in  Fall 
and  Winter  Schedules 

While  the  number  of  radio  manufac¬ 
turers  has  decreased  over  last  year,  those 
advertising  arc  using  bigger  display  copy, 
equalizing  the  linage.  New  York  news- 
paptr  advertising  representatives  told 
KniToR  &  Publishkr  this  week. 

There  may  be  considerable  gain,  and, 
if  so,  it  will  be  found  in  copy  placed  by 
local  dealers  with  co-operation  from  the 
factories,  they  said. 

Atwater  Kent,  handled  through  Barton, 
Durstine  &  Osborn,  is  using  a  list  of 
newspapers  with  a  total  of  18,000,000  cir¬ 
culation,  together  with  51  magazines,  and 
4,358  billboards  in  and  around  199  cities. 
This  same  firm  has  an  advertising  finan¬ 
cing  plan,  whereby  the  cost  of  advertise¬ 
ments  placed  by  local  dealers  is  met 
etpially  by  the  factory,  dealer  and  district 
jobber,  each  paying  a  third. 

Radio  Corporation  of  America  is  also 
gt)ing  into  newspapers  heavily  this  year, 
as  is  the  Federal  Telephone  &  Telegraph 
Company.  Copy  for  the  latter  is  being 
placed  by  Lord  &  Thomas. 

Other  radio  and  accessory  manufactur¬ 
ers  with  newspapers  scheduled  include  the 
Reichmann  Company,  .Amplion  Company, 
Day-Fan  Electric  Company,  Teletone 
Corporation  of  .America,  Philadelphia 
Storage  Battery  Company,  A.  C.  Elec¬ 
trical  Company,  Swan  Haverstick.  Inc., 
National  Carbon  Company,  American 
Bosch  Magneto  Corporation,  Crosley 
Radio  Corporation,  Charles  Freshman 
Company,  Inc.,  and  F.  A.  D.  Andrea. 

Newspaper  merchandising  departments, 
making  surveys,  continue  to  report  dealer 


preference  for  space  in  the  home-town 
daily. 

The  Detroit  Free  I’rcss  announced  re¬ 
sults  of  a  survey  of  all  Michigan  dealers. 
Questionnaires  were  answere<l  by  91.4  ikt 
cent,  of  the  total  number.  Of  this  iter- 
centage  t'9.1  favored  newspaper  advertis¬ 
ing. 

CHAIN  STORES  INCREASE  SPACE 

25  Per  Cent  Linage  Gain  Reported 
By  Chicago  Dailies 

Chain  stores  are  proving  to  be  an  in¬ 
creasingly  fertile  field  of  advertising  for 
Chicago  newspaiHTs,  which  rep<irt  about 
a  25  per  cent  increase  in  chain  store  a<t- 
vertising  so  far  this  year  over  last  vear. 
The  greatest  increases  in  space  for  1926 
were  made  by  the  chain  drug  and  grocery 
stores. 

Simultaneously  with  this  optimistic  re¬ 
port  from  Chicago’s  newspapers  comes 
the  announcement  from  the  main  offices  of 
the  Great  .Atlantic  and  Pacific  Tea  Com¬ 
pany  in  Jersey  City  that  the  comptiny's 
advertising  appropriation  for  the  current 
year  will  show  an  increase  of  $500,003. 
.A.  &  P.  is  a  large  and  consistent  user 
of  newspaper  advertising  space,  and  the 
bulk  of  the  advertising  increase  this  vear 
is  being  devoted  to  newspapers  for  the 
furtherance  of  local  retail  business  wher¬ 
ever  .A.  &  P.  is  establi.shcd.  The  com¬ 
pany  also  plans  to  inaugurate  a  magazine 
campaign. 

BUYS  PARTNERS’  INTEREST 

Frank  P.  Briggs,  editor  of  the  Macon, 
(Mo.)  Chrcmicle-Herald,  has  purchased 
the  interests  of  Congressman  M.  .A. 
Romjue,  Ed  S.  McCarnes  and  Charles 
H.  Weisenborn  in  that  daily.  Mr.  Mc¬ 
Carnes  was  president  of  the  publishing 
company  and  Mr.  Weisenborn,  business 
manager.  Mr.  Briggs  has  been  with  the 
paper  as  editor  since  January  1,  1924. 


NEW  SUNDAY  PAPER 
LAUNCHED  IN  N.  Y. 

Griffin,  Formerly  With  A.  P.  A.  Is 

Publisher — Plans  to  Make  Paper 
a  Daily  in  Time — MacGrath 
Elditor 

The  .Yeti’  York  Enquirer  began  publi¬ 
cation  as  an  evening  Sunday  paper.  Sept. 
19,  with  William  Griffin,  publisher,  and 
J.  F.  MacGrath,  editor.  Mr.  Griffin  was 
formerly  vice-president  of  the  .American 
Press  .Association.  Mr.  MacGrath  has 
h.ad  17  years'  experience  with  Hearst 
newsiiapcrs.  It  is  the  plan  of  the  pub¬ 
lishing  company,  now  capitalized  at  $100.- 
(KK>,  eventually  to  enter  the  daily  field. 

.At  present  publication  is  being  handled 
by  a  small  staff  with  eclitorial  offices  at 
174  Nassau  street,  and  publishing  plant  at 
444  Pearl  St.  .Associate  editors  are :  Ed- 
.gar  Mels,  formerly  with  Hearst  newspa- 
I)ers,  and  Milton  ^IalakofT,  recently  with 
the  U'aterbury  (Conn.)  Kefublican  and 
.Inierican. 

.Alexander  Sullivan  is  sporting  editor; 
Charles- F.  Seidell,  financial  editor;  Julius 
L'ohen,  dramatic  editor.  F'enton  Dowling, 
for  several  years  circulation  manager  of 
Editor  &  Pibi.isher,  and  prior  to  that 
with  the  Xezi'  York  American,  is  circula¬ 
tion  manager. 

The  initial  wlitorial  announcement  said 
the  Enquirer  would  be  Democratic  and 
non-sectarian,  and  a(kled: 

“The  Enquirer  is  neither  owned,  con¬ 
trolled  nor  subsidized  by  any  party,  in¬ 
terest  or  group  having  political,  religious, 
financial  or  other  special  interests  to 
serve.” 

Mr.  MacGrath  told  Editor  &  Pub¬ 
lisher  the  first  number  had  sufficient 
advertising  to  pay  for  itself.  No  stock 
in  the  paper  was  to  be  sold,  he  said. 


EDITOR  &  PUBLISHER 
CALEND.AR 

Sept.  30-Oct.  1 — Illinois  Press 

Assn.,  annual  convention,  Cham- 
paign-Urbana.  111. 

Oct.  4-5 — New  Jersey  Press  .Assn., 
Newspaper  Institute,  Rutgers 
U  Diversity,  New  Brunswick, 
N.  J. 

Oct.  4-7 — Newspaper  Librarians, 
4th  annual  conference.  Hotel 
Chelsea,  .Atlantic  City,  N.  J. 

Oct.  5-7 — Winilow  Display  .Adver¬ 
tising  .Assn„  annual  convention, 
Pennsylvania  Hotel,  New  York. 

Oct.  11-15 — .Associated  Merchandis- 
ing  .Assn.,  annual  meeting,  St. 
Louis.  Mo. 

Oct.  16-20 — L^nited  Typothetae 
.Assn.,  annual  convention,  Cadil¬ 
lac  Hotel,  Chicago.  . 

Oct.  17-20— Graphic  .Arts  .Assn.,  an¬ 
nual  convention.  Detroit,  Mich. 

Oct.  18-20 — Insurance  .Advertising 
Conference,  fall  convention,  De¬ 
troit.  Mich. 

Oct.  19-22 — Inland  Daily  Press 
■Assn..  October  meeting,  Sberman 
Hotel,  Chicago. 

Oct.  19-22  -Outdoor  .Advertising 
.Assn.,  annual  convention,  Bilt- 
niore  Hotel.  .Atlanta. 

Oct.  20-22 — Direct  Mail  Advertis¬ 
ing  .Assn.,  annual  convention, 
Detroit.  Mich. 

Oct.  21-22 — .Audit  Bureau  of  Cir¬ 
culations,  annual  convention. 
Hotel  LaSalle,  Chicago. 


DISTRIBUTION  BOOKLET 

The  Wilkes-Barre  (Pa.)  Times  Leader 
is  distributing  a  descriptive  promotion 
brochure  entitled  “.A  Permanent  News¬ 
paper.” 


PRESIDENTIAL  WOES  INSPIRE  SIMILAR  CARTOONS  BY  “DING”  AND  TALBURT 
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INSURANCE  MEN  DISCUSS  NEWSPAPER  SPACE 


National  Association  to  Recommend  General  Co-operative  Drive  to  Company  Presidents- 

Tell  of  Success  Using  Local  D2dlies  at  Atlantic  City  Meeting 


Delegates 


4  TLAXTIC  CITY,  X.  J.,  Sept.  23. —  Some  sell  liquor  and  some  sell  insurance.”  friends  of  insurance  from  among  the  mil-  would  discover  your  existence,  would  seek 
For  the  first  time  in  its  history  of  In  Scranton  an  intensive  insurance  ad-  lions  of  policylvolders  who  now  regard  — very  properly  and  legitimately — to  in- 
more  than  30  years,  advertising  formed  vertising  campaign  in  the  local  newspapers  themselves  as  nothing  more  than  com-  terest  you  in  their  means  of  increasing 
an  important  topic  for  discussion  at  the  has  been  in  progress  now  for  23  weeks,  pulsory  contributors  to  gigantic  reserve  your  business  by  the  use  of  their  advertis- 

annual  convention  of  the  Xational  Asso-  with  38  agents  paying  the  bill.  Un-  funds.  While  many  forms  of  activity  ing  columns.  .And  could  you  conceive  of 

ciation  of  Insurance  Agents  in  session  expected  success  has  accompanied  this  would  be  involve<l  in  such  a  campaign,  I  anything  more  fitting  or  more  profitable 

here  this  week.  endeavor,  the  convention  was  informed.  think  you  will  agree  that  the  columns  of  than  when  one  of  the  large  institutional 

Nearly  500  agents,  representing  many  Mr.  Holland  in  his  speech  went  into  newspapers  would  be  the  most  potent  advertisements  appears  naming  neither 
different  companies  in  cities  all  over  thie  detail  in  explaining  the  need  of  adver-  "'o**  far-reaching  media.  May  I  company  nor  agent  but  explaining  the  ad- 

United  States,  are  attending  the  meetings  tising  to  straighten  the  public  mind  in  quote  from  a  previous  address ;  vantage  and  method  of  operating  some 

which  are  scheduled  to  close  tomorrow  regard  to  the  “generally  misunderstood”  “Xewspaoers  also  are  one  of  the  wonders  particular  form  of  insurance  (the  institu- 

...;.u  ......  : . .  i _ - _  tt-  ■  r  „  of  the  nioa( 


with  election  of  new  offices  and  possible  insurance  business, 
passage  of  a  resolution  recommending  a  in  part : 
natitrnal  co-operative  newspaper  adver- 


His  speech  follows 


of  the  modern  world.  More  than  any  other  tional  advertisements  being  paid  for  by 
single  instrumentality  they  guide  the  minds  of  -  “  .  r  _  _ 


tising  campaign  to  insurance  company  not  entirely  new  in  insurance  circles.  It 
presidents.  has  been  discussed  in  a  more  or  less  in- 

A  draft  of  the  proposed  resolution  was  formal  way  among  company  executives ; 


“Xational  advertising  as  a  theorv  is  assemble  for  all  of  us  a  mass  of  world  facts,  vertisement  appearing,  perhaps  in  smaller 

*  .  .  .  .  ®  ^  _  fh*»  i:nrkU.'1^Hcr*  r.f  an/?  _  _ _  __1i 


the  knowledge  of  which  nationalizes  and  inter-  space.  Stating  that  yOU  sell  the  kind  of 
nationultzes  our  thought  and  so  broadens  our  °  j  i 

sympathies  and — let  us  hope — our  tolerance  and  Hisurance  that  IS  thus  advertised, 
generous  impulses.  With  their  tens  of  millions  ‘-gy  these  mfeans,  the  institutional  ad- 


—  - - - - — -  tv/i  tiiai  naj  VA.vv.uki  41  «  f  J-'i  /»  /.  1  •■1?  '  fl  4**v3v  iuvaiis,  kiiv  iiidkikUkivfiicki  au~ 

drawn  up  t^ay  at  a  special  meeting  ot  and  three  months  ago  I  reintroduced  it  'that  Vs  ^immeasurable;  '{leir^corranendatiorr"^?  vertisement  and  the  local  advertisements, 

the  association  s  executive  committee,  of  before  the  Insurance  Advertising  Confer-  any  principle  or  proposal  or  person  is  of  in-  there  would  rapidly  be  built  up  for  the 

which  Frank  L.  Gardner,  a  Poughkeepsie,  ence  in  Philadelphia,  laying  particular  commend,  newspaper  an  entirely  new  corps  of  ad- 

N.  Y.  agent,  is  chairman.  This  meeting  emphasis  uixm  the  possible  relation  of  tragedy  fo'r  tSt*  ^ich 'they° condemn.”'  **  *  vertisers,  and  this  would  in  many  instances 
was  called  after  general  discussion  favor-  newspaper  publicity  to  the  interests  of  in-  “But  it  will  be  urged  a  national  cam-  followed  by  the  inauguration  of  an  in- 

ing  newspaper  advertising  had  followed  surance.  naitm  of  newsnaner  advertising  would  be  surance  column  or  an  insurance  page, 

the  address  made  yesterday  by  Charles  "May  I  remind  you  of  the  peculiar  fact  prohibitive  in  cost.  Indeed  it  would  be,  wherein  the  real  news,  the  truth  of  insur- 

H.  Holland,  president  of  the  Independent  that,  notwithstanding  its  almost  unrivalled  ^  single  company.  But  this  plan  is  would  readily  be  printed  because  the 

Indemnity  Company  and  the  Independent  importance  to  practically  every  member  nrononcH  for  anv  single  mmnanv  or  newspaper  would  know  that  such  news 
Fire  Insurance  Company  of  Philadelphia,  of  the  community,  the  insurance  business  t,)r  any  small  group  of  companies'  it  is  available  to  it  from  and  of  vital  in- 
who  declared  there  was  an  urgent  need  is  conspicuous  only  by  its  absence  from  proposed  as  a  stimulant  for  the  ‘idea’  ol  Merest  to  its  own  supporters  and  advertis- 
for  insurance  advertising  and  upheld  the  news  columns  and  from  the  advertis-  insurance  and  more  particularly  for  the  Thus  the  newspapers  would  sense  a 

newspapers  as  the  best  possible  media.  ipg  columns  of  the  newspapers  of  the  ‘idea’  of  stock  insurance  It  is  to  help  Showing  importance  in  the  news  of  this 

As  drafted  and  present^  to  the  com-  country.  us  all  rather  than  one  or  two  of  us ;  and  it  '»»»  business,  so  intimately  related  to 

mittee  on  resolutions  which  will  report  ^  ^  possible  only  when  a  large  group  .o^^er  form  of  activity,  and  inevit- 

expresses  the  1  egi^iature  before  which  one  or  more  bills  of  far-sighted  and  broadminded  company  ^bly  the  agent  as  an  insurance  authority 
behel  ot  the  agents  that  a  national  cam-  introduced  which  would  have  the  managers  are  willing  to  make  such  a  joint  "0“^  be  asked  to  express  his  views  on 

jraign  of  newspaper  advertising  in  behalf  undermining  the  security  and  investment.  many  subjects.  In  addition  to  the  legiti- 

ot  stock,  hre  and  casualty  insurance  com-  protection  which  insurance  alone  can  give,  “The  cost  of  carrying  an  advertisement  "^ate  increase  in  his  earning  power  he 

panies  would  prove  of  great  assistance  to  without  which  the  business  of  the  of  substantial  size  at  least  once  a  week  in  could  hardly  fail  to  find  his  prestige  en- 
local  agents  in  writing  policies  and  prom-  „3(jon  would  to  a  greater  or  smaller  de-  every  dailv  newspaper  in  the  United  l^^ged,  his  business  more  highly  thought 

ises  support  of  the  association  member-  jrree  be  weakened  ?  And  when  these  attacks  States  would  be  less  than  one-fifteenth  of  ot--because  better  understood— and  his 

ship  in  the  event  the  companies  decide  p^.^  premium  revenues  of  I>osition^  in  the  community  decidedly  en- 

f  f--, .  .r  lie,  our  policyholders  raise  their  voices  in  the  stock  companies  engaged  in  the  fields  fi^*iced. 

LIi  L.  Jones,  o  protest;  or  do  the  mouthpieces  of  the  pub-  of  fire,  casualty  and  surety  business.  Less 

the  present  president  wi  be  succeeded  daily  and  weekly  pres.s — urge  cau-  than  seven  cents  out  of  each  one-hundred 

m  office  \  the  success  u  Candida  e  in  tion  before  permitting  the  tampering  with  dollars  of  premium.  An  inconceivably 
elections  to  be  le  a  tomorrow.  n^j-chanism  so  vital  as  insurance?  And  small  cost  for  such  far-reaching  and  im- 

In  Itself,  the  discussion  of  newspai^r  j,-  i  assuredlv  be 

adver using  by  delegates  vyho  took  the  they-the  public  and  the  press-  achieved, 

oor  o  a  -  on  loca  experiences  ollow-  blamable  for  their  apathy  or  for  their  “.-\nd  there  is  another  aspect  of  this  suD- 

:  /■  .  “  *  actress  proved  very  occasional  inclination  to  temporize  with  a  j'ect  to  which  I  would  draw  your  thoughts 

enlightening  to  many  members  attending  ac  a  hi 


RADIO  WRITERS  ELECT 


Harry  La  Mertha  of  St.  Louis  Globe- 
Democrat  Named  President 


“Wildcat  publicity  and  news  matter  det- 

ciiiiKiueiiiiiK  CO  many  memoers  aiie.icm.K  expounded  expedient  as  a  Such  a  campaign  would  be  followed  as  ''imental  to  the  best  interest  of  the  gen- 

who  have  long  neglected  investments  in  .^hstitute  for  one  which  has  maintained  naturallv  as  day  follows  night  by  an  im-  industry  will 

advertising  as  a  means  to  increase  their  generations  a  profound  pressive  stimulation  in  the  insurance  busi- 

premium  incomes.  .  r  ...  wbirh  Ac  ,  it  Harry  LaMertha,  of  the  St.  Louis  Globe- 


Several  delegates  had  newspaper  ad- 


cloak  of  mystery,  and  to  which  they  have  ness.  As  a  popularizer  of  insurance  it  /x  /  .u  i  *♦  j  ^  ^ 

.  n  "  V  *  Ki  nevertheless  felt  compelled  to  contribute  would  inevitably ‘sell’ more  insurance.  Bv  ^ 

vertising  success  stones  to  tell.  Notable  their  premiums-albeit  thev  have  done  so,  its  exposition  of  insurance  methods  and  National  Association  of  Radio 

amimg  them  were  agents  from  Syracuse,  many  of  them,  with  a  feeling  akin  to  re-  insurance  ideals  it  would  attract  new  '' '‘f  held  m 

N.  \  Scranton,  Pa  and  Huntington,  W.  sentment.  The  blame  is  upmi  us,  not  upon  purchasers.  It  would  enlarge  the  field  Square  Garden  in  New  \ork. 

Va  Sentiment  of  the  convention  in  gen-  of  jo  popularize  for  your  activities  while  it  cemented  to  association  went  on  record  as  oppos- 

eral  favored  a  _  co-operative  educational  j^e  ‘idea’  of  insurance  and  for  ' . .  . 


ing  misleading  news  and  feature  stories 


crai  lavoreo  a  to-operauve  eoucauonai  j^e  ‘idea’  of  insurance  and  for  our  atti-  vou  and  to  the  institution  of  which  you  -s 

insurance  drive  in  newspapers,  backed  by  10,,^  of  silence  upon  what  I  think  I  may  'are  a  part  those  who  already  are  your  ''Hattng  to  radio  subjects. 


local  space  placed  by  the  agents  them-  properly  call  the  ‘virtues’  of  our  business,  clients, 
selves. 


Captain  Stephen  L.  Coles,  of  the  New 
York  Herald-Tribune,  was  re-elected 


,  ,  .  , ,  ‘.And  so,  a  national  advertising  cam-  “1  have  stated  that  such  a  campaign 

In  biyracuse,  the  convention  was  told,  paigo  is  suggested  as  a  means,  and  the  would  require  your  active  participation,  vice-president ;  Stuart  Mahanay,  Country 
c.  1^10  prscUcal  means,  of  ‘selling  the  idea  A'ou  would  find  that  your  local  newspap-  Gentletmn,  Philadelphia,  treasurer ;  Ar- 

of  insurance.’  It  is  suggested  as  a  ers  hitherto  neutral  on  insurance  topics  Sinsheimer,  Dry  Goods  Economist 

means  of  making  a  multitude  of  ardent  because  of  your  seeming  fear  of  publicity  Croup,  executive  secretary;  and  Walter 

.A.  Schilling,  Radio  Dealer,  general  sec- 


first  came  together  in  1919  to  form  a  local 
insurance  Ixiard  for  the  purpose  of  pur¬ 
chasing  advertising  space  in  the  Syracuse 
newspapers.  Since  that  date  newspaper 
advertising  campaigns  have  been  con¬ 
ducted  with  increasing  success.  During 
the  last  year  the  group  has  been  particu¬ 
larly  aggressive. 

It  was  pointed  out  that  the  advertising 
expense  divided  equally  among  the  24 
board  members  proved  ridiculously  low. 
Copy  is  now  appearing  six  times  a  month 
in  quarter-page  size,  which  the  agents 
have  determined  best  suits  their  pur¬ 
poses. 

This  newspaper  advertising  campaign, 
it  was  declared,  had  “dignified  the  in¬ 
surance  business  in  Syracuse.”  Various 
timely  and  newsy  subjects  are  taken  up 
in  the  advertising  copy  placed  by  the 
group.  For  instance,  when  the  city 
passed  a  no-parking  ordinance  recently, 
the  agents  endorsed  the  measure  in  their 
copy,  tying  it  up  with  educational  matter 
on  casualty  insurance.  A  problem  suc¬ 
cessfully  met  by  advertising  in  the  same 
city  was  the  “cut-rate  agent  evil.”  An 
advertisement  on  this  subject  which  cre¬ 
ated  widespread  comment  was  headed : 
“There  are  two  kinds  of  bootleggers — 


ART 

O’ 

THE  MART 

The 

Commercial  Artist 

By  JAMES  EDWARD  HUNGERFORD 

I’m  one  of  the  lads 

Each  sketch  of  mine 

Who  draws  for  “Ads,” 

Is  a  “heart”  design. 

That  “run”  in  the  daily  news; 

That  out  of  my  pen  doth  flow, 

The  hig  page-“spreads,” 

.And  the  joy  I  feel 

With  the  flaring  heads. 

Is  a  joy  that’s  real. 

1  That  thousanzds  of  folks  peruse; 

In  making  my  “pictures”  grow! 

My  “art”  I  etch 

Into  ev’ry  sketch — 

I  don’t  win  fame 

In  “practical”  terms  I  think. 

In  mv  humble  game. 

•And  ev’ry  mom 

Like  the  “genius”  fellows  do; 

To  the  world  are  born 

I  work  alone. 

1  My  “pictures” — in  printer’s  ink! 

And  my  name’s  “unknown,” 

Except  to  a  chosen  few; 

In  my  little  “den” 

But  thousands  see 

In  the  world  of  men — 

What  1  sketch — and  gee! 

.And  yet  “in  a  world  apart,” 

It  gives  me  a  thrill  to  think 

I  plan  and  dream. 

My  “pictures”  SELL, 

And  I  work  and  scheme. 

And  they  “hit-the-bell” — 

To  give  ’em  a  work  of  ART! 

And  are  making  the  dollars  CLINK! 

retary. 

The  board  of  directors  includes  Robert 
D.  Heinl,  Heinl  Radio  News  Syndicate, 
Washington,  D.  C,  chairman ;  Orrin  Dun¬ 
lap,  Jr.,  New  York  Times;  William  E. 
Hedges,  Chicago  Daily  News;  Arthur 
T.  Halloran,  Radio,  San  Francisco; 
Lambdin  Kay,  Atlanta  Journal;  Lloyd 
Jacquet,  Brooklyn  Daily  Eagle,  New 
York;  Everett  M.  Boyd,  Cincinnati  En¬ 
quirer;  Frank  Rosen,  Philadelphia  In¬ 
quirer;  Kenneth  Warner,  QST,  New 
Haven;  Carl  Butman,  Washington  Radio 
News  Service,  Washington;  Frank  G. 
Hinman,  Chicago  Triune;  Willis  K. 
Wing,  Radio  Broadcast,  New  York;  E. 
L.  Bragdon,  New  York  Sun;  Ralph  Wur- 
den,  Cleveland  News;  Jacques  Cartier, 
La  Presse,  Montreal;  H.  F,  Wooley, 
.Wew  York  American;  Dave  Casern,  New 
York  Telegram;  Capt.  Robert  S.  Wood, 
New  York  World;  H.  F.  Sohn,  Newark 
News;  Miss  Julia  Shawell,  New  York 
Graphic;  I.  J.  Fitch,  Radio  Nnvs,  New 
York.  The  next  meeting  of  the  .Associa¬ 
tion  will  be  Oct.  14,  in  the  Congress  Hotel, 
during  the  Chicago  Radio  Exposition. 
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I.  C.  S.  USING  93  NEWSPAPERS  TO  TELL 
OF  ITS  35TH  ANNIVERSARY 

Liberal  Space  Being  Taken  to  Talk  to  Former  Students  Over 
Shoulders  of  Prospects — Advertising  Has 
Built  Its  Success 

By  HAMMOND  EDWARD  FRANKUN 


y 


Ralph  E.  Weeks 


"DUSINESS  birthdays  roll  around,  but 
^  only  a  few  companies  with  imagina¬ 
tion  and  the  “nerve”  to  do  things  differ¬ 
ently  realize  how 
they  may  be  used 
to  get  more  busi¬ 
ness. 

Within  the  last 
few  days,  93 
newspapers  with 
a  total  of  over  9,- 
XX),000  circulation 
have  carried  the 
novel  announce¬ 
ment  of  an  extra¬ 
ordinary  business 
“birthday  party” 
to  be  held  by  the 
International  Cor- 
re  spondence 
Schoolsi  of  Scran-  ^ 

ton.  Pa,  which  demonstrates  how  a  firm  s 
milestone  may  be  turned  to  more  than 
ordinary  account. 

This  institution,  now  the  largest  cor¬ 
respondence  school  in  the  world,  started 
by  accident  on  Oct.  16,  1891,  with  simply 
an  elementary  course  in  coal  mining.  Up 
to  that  time  most  all  textbooks  on  coal 
mining  were  for  advanced  students  only 
and  were  written  with  British,  rather 
than  American  conditions  in  view,  and 
so  the  texts  were  not  adapted  to  Ameri¬ 
can  mine-workers. 

Thomas  J.  Foster,  editor  of  the  Colliery 
Engineer,  a  technical  mine  magazine,  had 
a  “Queries  and  Answers”  department 
which  led  him  to  think  there  might  be  a 
field  for  a  course  of  practical  help  to  am¬ 
bitious  miners.  The  course  was  estab¬ 
lished,  his  office  began  to  be  flooded  by 
mail,  and  by  May,  1892,  the  little  school 
had  more  than  1,000  pupils.  There  came 
a  demand  for  other  courses.  Mechanics, 
electrical  engineering,  and  mathematics 
were  added,  then  plumbing,  agriculture, 
etc.,  until  today  there  are  some  300  courses 
offered  by  mail. 

Some  168,345  special  letters  of  instruc¬ 
tion  were  written  last  year  and  1,253,- 
490  lessons  were  corrected.  About  $3,- 
000,000  I.  C.  S.  textbooks  are  estimated 
in  use.  More  than  200,000  enrollments 
from  the  United  Kingdom  alone  have  been 
made.  The  U.  S.  Navy  and  Merchant 
Marine  have  20,000  men  taking  courses. 

The  out-of-the-ordinary  advertising  in 
connection  with  the  birthday  is  in  effect  a 
talk  with  former  students  over  the  shoul¬ 
ders  of  present  prospects.  It  addresses 
gradirates  as  successful  leaders  in  business 
and  asks  them  to  write  to  Scranton.  A 
drawing  of  a  man  in  an  easy  chair  read¬ 
ing  an  I.  C.  S.  textbook  appears  above  a 
line  drawing  of  the  schools’  huge  plant. 
In  a  box  is  the  simple  announcement, 
“October  16th  of  this  year  is  the  35th 
anniversary  of  the  founding  ot  the  Inter¬ 
national  Correspondence  Schools,”  with 
below  the  picture  the  institutional  head¬ 
ing,  “For  thirty-five  years  this  great  school 
has  been  helping  men  to  succeed  in  busi¬ 
ness  and  in  life — the  merit  of  its  instruc¬ 
tion  and  a  sincere  desire  to  serve  have 
made  possible  the  enrollment  of  3,400,000 
students.” 

The  text  of  the  copy  is  interesting  in 
that  it  suggests  points  which  may  be  capi¬ 
talized  in  a  birthday  appeal: 

“Thirty-five  years  ago  this  October,  the  In¬ 
ternational  Correspondence  Schools  were  founded 
at  Scranton.  That  was  the  birth  of  the  idea  of 
correspondence  instruction.  That  was  the  be¬ 
ginning  of  a  new  method  of  training  that  has 
since  bMome  an  indispensable  part  of  the  educa¬ 
tional  program  of  the  nation. 

“Any  institution  that  survives  the  storm  and 
stress  of  thirty  years  and  shows  increasing 
vitality  with  the  passing  of  each  milestone  must 
have  in  it  the  chief  essential  of  success  in  any 
enterprise  or  individual  .  .  .  merit! 

“Back  of  this  remarkable  reci  rd  of  achieve¬ 
ment.  there  looms  a  sturdy  and  heroic  figure — 
the  successful  I.  C.  S.  student.  He  abounds 
in  every  city,  town,  village  and  hamlet  in  the 
wh(de  land.  He  is  the  finished  proiluct,  of  the 
‘I'niversity  of  the  Night'  and  the  real  reason 


for  its  survival  and  increasing  success.  At  the 
head  of  industrial  establishments,  in  the  field, 
in  the  office,  on  the  firing  line,  and  on  the  staff, 
each  at  his  task  intent,  he  is  unconsciously  the 
mainspring,  the  accelerator,  the  motive  power  to 
the  progress  of  the  I.  C.  S. 

“Half  of  all  the  students  enrolled  by  the 
International  Correspondence  Schools  every  day, 
every  month,  and  every  year  are  guided  to  our 
doors  by  his  experience  and  helpful  hand,  while 
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Large  I.  C.  S.  newspaper  copy 


GOVERNOR  IS  BEST  MAN 

Governor  Harry  Flood  Byrd,  of  Vir¬ 
ginia,  acted  as  best  man  at  the  marriage 
of  Harold  C.  March,  a  member  of  the 
staff  of  his  newspa^r,  the  Winchester 
(V'^a.)  Star,  and  Miss  Ruth  Manuel  re¬ 
cently. 

DRASTIC  WAR  PLANNED 
AGAINST  FAKE  ADS 


Federal  Trade  Commission  Preparing 
Campaign  Against  Newspapers  And 
Periodicals  Printing  Fraudulent 
Advertisements,  Says  Humphreys 


A  drastic  campaign  is  being  prepared 
by  the  Federal  Trade  Commission  against 
newspapers  and  periodicals  that  print 
fraudulent  advertising.  Commissioner 
William  E.  Humphreys  declared,  address¬ 
ing  the  annual  convention  of  the  National 
Petroleum  Institute  at  the  Hotel  Tray- 
more,  Atlantic  City,  Sept.  17.  Mr. 
Humphreys’  speech  confirmed  exclusive 
interviews  with  him  previously  published 
by  Editor  &  Pubusher. 

According  to  Mr.  Humphreys  the  peo¬ 
ple  of  the  United  States  are  annually 
robbed  of  hundreds  of  millions  of  dollars 
through  .  fake  advertisements,  most  of 
which  are  plainly  false  and  known  to  be 
so  by  those  who  accept  money  for  their 
publication.  He  declares  that  the  only 
way  to  eradicate  the  evil  was  to  proceed 
directly  against  the  publishers. 

At  the  same  time  he  emphasized  that 
the  majority  of  newspapers  and  magazines 
were  free  from  such  advertising,  and  ex¬ 
ercised  great  care  in  the  selection  of 
their  advertising.  They  had  done  more 
perhaps  than  any  other  agency  in  bringing 
about  the  truth  in  advertising,  for  which 
they  deserved  great  credit,  he  said. 

“Such  newspapers  and  magazines,  so 
far  as  is  known,”  the  speaker  declared, 
“have  purged  their  columns  of  the  class 
of  advertising  referred  to,  voluntarily  in¬ 
spired  by  only  the  highest  motives  and 
with  any  pressure  from  public  au¬ 
thorities. 

“There  still  remains,  unfortunately,  a 
small  per  cent  of  publications,  whose  num¬ 
ber  in  the  aggregate  is  great,  that  will 
publish  any  advertisement  for  money,  re- 
gardle.ss  of  truth  or  decency,  .\gainst  this 
class  of  publications  I  have  persuaded 
the  Federal  Trade  Commission  to  begin 
war.  If  I  have  my  way  about  it,  it  will 
lie  a  war  of  extermination.” 


the  other  h.ilf  are  inspired  to  enter  our  portals 
by  the  sheer  force  of  his  example. 

“To  these  men  and  women,  who  are  among 
the  leaders  of  business  and  industry  today,  we 
dedicate  this  .t5th  anniversary  of  their  alma 
mater.  To  these  men  and  women,  we  extend 
a  cordial  invitation  to  take  part  in  the  Anni¬ 
versary  Campaign  now  being  carried  on  in  eyerv 
section  of  the  country  as  part  of  the  35th  birth¬ 
day  celebr.ation  of  the  International  Correspon¬ 
dence  Schools.” 

An  unkeyed  coupon  for  former  students 
addressed  to  the  35th  Anniversary  Com¬ 
mittee,  care  of  the  Schools,  appears  in  a 
scroll  at  the  bottom. 

It  is  the  purpose  of  Ralph  E.  Weeks,' 
the  president  of  the  Schools,  to  make  this 
a  record  year  in  enrollments.  Not  only 
are  salesmen  in  the  branch  offices  being 
stimulated  to  close  more  sales,  alumni 
being  appealed  to  for  loyal  co-operation 
and  present  students  being  enlisted  to 
make  the  year  memorable,  but  the  Schools 
are  making  a  distinct  talking  point  of  it 
in  approaching  prospects. 

A  distribution  of  $4,000  in  cash  prizes 
as  well  as  many  thousands  of  dollars  in 
merchandise  awards  has  been  announced. 
There  will  be  80  prizes  of  $50  each. 
To  enter  the  student  or  prospective 
student  is  asked  to  mail  a  special 
blank  and  name  of  student  he  thinks  he 
can  enroll.  This  automatically  puts  a 
man’s  name  on  the  special  list  of  those 
competing  for  awards  and  makes  it  pos¬ 
sible  for  the  local  I.  C.  S.  salesman  to 
get  in  touch  to  help  close  the  sale. 

The  I.  C.  S.  birthday  advertising  has 
just  appeared  this  month  in  the  list  of  93 
newspapers.  Paul  V.  Barrett,  director  of 
advertising  for  the  Schools,  and  N.  W. 
.^yer  &  Son,  Philadelphia,  prepared  the 
copy. 


REORGANIZATION  IN  LEBANON 


John  K.  R.  Schropp  Ejected  President 
and  Business  Manager  of  News 

John  K.  R.  Schropp  was  elected  pres¬ 
ident  and  business  manager  of  the  Le¬ 
banon  (Pa.)  Xcit’s  at  a  special  reorgan¬ 
ization  meeting  of 
the  directorate 
held  at  M  t . 

Gretna,  Pa.,  Sept. 

16,  where  Mr. 

Schropp  is  con¬ 
fined  to  his  cot- 
tage  with  a 
broken  femur  of 
the  right  leg. 

The  meeting 
was  necessitated 
to  fill  vacancies 
caused  by  the 
death  of  A.  B. 

Schropp,  who  was 
president  and 
treasurer. 

Dr.  R.  J.  Schropp,  Lebanon  dentist,  was 
named  treasurer,  one  of  the  offices  held 
by  his  late  father.  Henry  L.  Wilder  re¬ 
mains  as  secretary  of  the  publishing  com¬ 
pany  and  managing  editor  of  the  daily. 


J.  K.  K.  Schropp 


PRESENTS  nLES  TO  CITY 

Ewing  Herbert,  editor  and  publisher 
of  the  Hi(nmtha  (Kan.)  Daily  World, 
has  presented  to  the  Hiawatha  library 
the  bound  files  of  every  newspaper  pub¬ 
lished  in  this  city.  The  files  cover  a 
peritKl  of  more  than  65  years. 


DEMURRER  FILED  IN 
K.  C.  STAR  SUIT 

Attorney  General  Declare*  Dickey  Ha* 
No  Legal  Right  to  In*titute  Suit 
A*ide  Sale  of  Star — Demurrer 
in  Libel  Suit 


North  T.  Gentry,  Attorney  General  of 
Missouri,  filed  a  demurrer  Sept.  14,  to  the 
petition  of  W.  S.  Dickey,  publisher  of  the 
Kansas  City  Journal-Post,  in  which  Mr. 
Dickey  seeks  to  have  the  sale  of  the 
Kansas  City  Star  set  aside.  The  Attor¬ 
ney  General  is  one  of  the  defendants  in 
the  suit. 

Mr.  Gentry  stated  in  his  demurrer  that 
it  appeared  on  the  face  of  the  petition 
that  Mr.  Dickey  had  no  capacity  to  insti¬ 
tute  his  suit.  The  Attorney  General 
asked  that  Mr.  Dickey’s  amended  petition 
be  adjudged  insufficient  and  that  the  At¬ 
torney  General  be  discharged  as  a  de¬ 
fendant  from  the  suit. 

Briefs  in  reply  to  Mr.  Dickey’s  amend¬ 
ed  petition  were  to  be  filed  in  a  few  days 
by  the  other  defendants,  the  trustees  of 
the  William  R.  Nelson  Trust  and  the 
Star  group. 

The  position  Attorney  General  Gentry 
took  in  his  demurrer  conformed  with  his 
views  expressed  in  a  letter  which  he  sent 
to  Mr.  Dickey’s  attorneys  July  27,  three 
days  before  Mr.  Dickel  filed  his  action, 
Mr.  Dickey’s  attorney  had  sought  to  have 
the  Attorney  General  lend  the  state’s 
name  to  the  suit  to  set  aside  the  sale  of 
the  Star.  In  his  letter  replying  to  Mr. 
Dickey's  counsel,  Mr.  Gentry  declined  to 
bring  the  suit  in  the  name  of  the  state. 
It  was  on  July  31  Mr.  Dickey  filed  his 
suit  and  named  the  .Attorney  General  as 
one  of  the  defendants. 

Two  legal  moves  by  defendants  in  the 
$3,000,000  libel  and  slander  suit  brought 
by  Walter  S.  Dickey,  owner  and  pub¬ 
lisher  of  the  Kansas  City  Journal-Post, 
against  executives  of  the  Kansas  City 
Star  and  .Arthur  M.  Hyde,  former  gov¬ 
ernor  of  Missouri,  have  been  filed  in 
circuit  court,  Kansas  City,  against  Mr. 
Dickey  by  attorneys  for  the  defendants. 
Both  Mr.  Hyde  and  the  Star  executives 
filed  demurrers  to  the  motions  of  Mr. 

I  )ickcy. 

The  Dickey  suit  was  filed  before  the 
close  of  the  .August  primaries.  It  was 
the  outcome  of  the  report  of  a  speech 
made  by  Mr.  Hyde,  in  the  Times,  morn¬ 
ing  edition  of  the  .Sltar.  In  his  address, 
according  to  the  newspaper  reports, 
Mr.  Hyde  attacked  the  motives  of  Mr. 
Dickey’s  interest  in  the  primary  cam¬ 
paign  then  under  way. 

Mr.  Hyde’s  motion  to  dismiss  the  suit 
against  him  asserted  that  the  Dickey  peti¬ 
tion  docs  not  state  facts  showing  tliat  the 
plaintiff  has  joint  cause  of  action  against 
the  defendants.  The  motion  also  con¬ 
tends  that  “there  is  no  authority  in  this 
court  to  issue  the  summons  and  send  it  to 
Grundy  county  and  have  the  same  served 
on  the  defendants,  and  that  such  pretended 
service  made  in  Grundy  county  on  this 
defendant  gives  this  court  no  jurisdiction 
over  this  defendant  in  said  action.” 

Executives  of  the  Star  in  their  motion 
set  forth  the  following  causes  and  grounds 
for  dismissal  of  the  suit  against  them: 

That  there  is  a  misjoinder  of  causes  of 
action. 

That  there  is  a  misjoinder  of  parties 
defendant. 

Tliat  the  petition  does  not  state  facts 
sufficient  to  constitute  a  cause  of  action 
against  these  defendants. 

That  the  petition  on  its  face  shows  that 
the  publication  complainetl  of  is  nnt  libel¬ 
ous  per  sc  and  there  is  no  allegation  of 
special  damages,  and  for  that  reason  the 
petition  is  wholly  insufficient. 

The  five  Star  executives  named  in  the 
suit  are :  Irwin  R.  Kirkwood.  .August  R 
Seested.  Ralph  E.  Stout.  George  B.  Lon- 
gan  and  Henrv  T.  Haskell. 

The  filing  of  the  motions  to  dismiss  fol¬ 
lowed  extensive  arguments  •''“fore  Tnd'ie 
O.  A.  Lucas  some  weeks  ago. 

$250,000  TO  ADVERTISE  DAILY 

The  Chicago  Daily  News  has  appro¬ 
priated  $250,000  for  advertising  through 
Kling-Gibson  Company.  310  South  Mich- 
\<rpir>  boulevard.  Chicago. 
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TWO  MILUON  WORDS  FILED  FROM  RING¬ 
SIDE  BY  600  FIGHT  REPORTERS 


Blow-by-Blow  Reports  Broadcast  by  50  Newspapers,  Though 
National  Advertiser  Claimed  All  Radio  Rights — 
Picture  Services  Show  Speed 


Bell,  Charles  Dunkley,  of  the  Chicago 
bureau,  and  C.  S.  Brandebury. 

In  addition  to  Mayor  Walker  and  Tom 
Gibbons,  veteran  heavyweight  who  had 
fought  both  men,  and  was  reporting  for 
Bell  SjTidicate,  the  New  York  Evening 
Post  had  Walter  Trumbull,  Paul  Neu¬ 
mann,  sports  editor,  Jack  Kofoed,  James 
Keven  McGuinness,  and  William  Morris 
on  the  story. 


BIG  GASTONIA  EDITION 


CESQUICENTENNL^L  STADIUM, 
^  Sept.  23. — A  new  variety  of  gusher 


»-as  brought  in  tonight,  when  Tunney  of 
Greenwich  Village  defeated  Dempsey  in 
the  heavyweight  championship  bout. 

Nearly  2,000,000  words,  the  new 
gusher,  were  filed  by  newspaper  corre¬ 
spondents  from  the  ringside  at  this  Sta- 

diuin-  ... 

C.  W.  Samuels,  division  traffic  super¬ 
intendent  for  Western  Union,  announced 
it  was  the  greatest  number  of  words  filed 
in  one  night  on  any  sporting  event.  A 
total  of  1,750,000  words  were  filed  on  the 
Dempsey-Carpentier  fight. 

Rolling  up  the  impressive  total  were 
about  600  reporters — some  of  them  re¬ 
porters  just  for  the  night — representing 
virtually  every  city  of  the  Unit^  States. 
Predominating  among  those  near  the  ring 
were  correspondents  and  feature  writers 
for  New  York  and  Philadelphia  news¬ 
papers,  although  representatives  from 
Chicago,  St.  Louis,  San  Francisco,  Bos¬ 
ton,  Dallas,  Montreal  and  London,  also 
had  seats  within  “working  distance.” 

So  great  was  the  demand  for  press 
seats,  that  John  L  (“Ike”)  Dorgan,  press 
representative  for  Tex  Rickard,  had  re¬ 
sorted  to  a  weeding  out  process  in  assign¬ 
ing  “.Annie  Oakleys.”  He  gave  repre¬ 
sentatives  of  papers  with  the  largest  cir¬ 
culations  places  closest  to  the  ring  and 
scattered  the  reporters  from  smaller 
dailies  all  over  the  stadium. 

The  VVestern  Union  and  Postal  Tele¬ 
graph  Companies  had  installed  190  wires 
for  the  working  newspaper  men.  Most 
of  these  wires  were  located  at  the  ring¬ 
side.  Others  were  further  away. 

Radio  broadcasting  direct  from  the  ring 
was  furnished  by  a  national  advertiser,  the 
Royal  Typewriter  Company.  News¬ 
papers,  however,  maintained  their  right 
to  the  air  as  an  extension  of  the  bulletin 
board  by  broadcasting  blow-by-blow  ac¬ 
counts  received  from  press  associations. 
More  than  25  .Associated  Press  members 
used  the  .A.  P.  report  in  this  fashion, 
with  almost  as  many  clients  of  the  United 
Press. 

George  Ed  Smith,  president  of  the 
Royal  Typewriter  Company,  was  reported 
to  have  paid  Rickard  $20.0(X)  for  the 
broadcasting  privilege.  J.  .Andrew  White, 
veteran  sports  announcer  of  Station 
\VJZ  and  Graham  McNamee,  of  WEAF, 
alternated  at  the  microphone.  Between 
60  and  70  stations  were  hooked  up  for 
the  event. 

Mr.  Smith’s  return  for  the  expenditure 
was  mention  of  his  firm's  name  by  the  an¬ 
nouncer  as  providing  the  radio  entertain¬ 
ment. 

EniTOR  &  Publisher  asked  the  type¬ 
writer  president  what  he  considered  the 
advertising  value  of  his  enterprise  was 
worth. 

“You’re  asking  a  very  hard  question." 
he  replied.  “It  may  not  be  worth  a  nickel. 
.All  I  know  is  that  I  wanted  to  hear  the 
fight  over  the  radio,  and  I  thought  main- 
others  probably  felt  the  same  way.  Be¬ 
sides,  for  two  years  now  the  Royal  Type¬ 
writer  Company  has  been  broadcasting 
entertainment  every  Thursday.  The  fight 
was  breaking  in  on  our  usual  time,  and 
so  I  decided  we  ought  to  broadcast  the 
fight.” 

Never  before  in  history  was  the  pic¬ 
ture  angle  so  heavily  played  as  it  was 
on  this  occasion.  Special  platforms  were 
constructed  for  photographers.  One, 
built  especially  for  New  York  newspapers, 
accommodated  13  men.  Flashlights 
boomed  almost  continually,  and  there 
were  many  races  to  the  telephone  office  in 
the  center  of  Philadelphia  to  transmit  pic- 
^res  by  telephoto  to  Chicago  and  San 
Francisco. 

Enterprise  of  .Acme  Newspictures  might 
be  cited  as  typical.  This  syndicate  alone 
spent  _  $10.(KX),  Fred  Ferguson,  president, 
said  in  covering  the  picture  story. 

•A  special  train  was  engaged  and  sta¬ 


The  Gastonia  (N.  C.)  Daily  Gazette 
published  a  64-page  Gaston  County  In¬ 
dustrial  edition  Sept.  10.  The  combed 
yarn  industry  is  especially  featured,  the 
county  being  called  the  “Combed  Yam 
Center  of  the  South.”  James  W.  Atkins 
is  managing  editor  of  the  Gazette.  The 
edition  sold  for  10c  a  copy. 


tioned  in  yards  as  near  as  possible  to  the 
Sesqui  grounds.  Its  baggage  car  was 
equipped  as  a  regulation  dark  room. 
While  the  fight  was  still  in  progress, 
plates  were  rushed  there  and  were  de¬ 
veloped  on  the  way  to  New  York.  The 
New  York  Herald  Tribune  had  an  artist 
on  board  the  train  to  retouch  the  prints 
and  make  them  ready  for  the  engraver 
during  the  trip. 

.Acme  also  had  a  dark  room  at  the  navy 
flying  field  in  Philadelphia  where  two 
airplanes,  hired  by  Mr.  Ferguson,  waited 
to  carry  prints  in  night  flights  to  Cleve¬ 
land  and  New  York.  The  New  York 
bound  plane  was  scheduled  to  stop  at 
New  Brunswick,  there  to  thansfer  pic¬ 
tures  to  the  air  mail  plane  to  Cleveland 
as  a  check  on  the  direct  flight. 

Airplanes  were  also  engaged  to  fly  with 
pictures  and  mats  from  Cleveland  to 
Toledo,  from  Cleveland  to  Pittsburgh, 
and  from  Chicago  to  St.  Louis. 

Mat-making  headquarters  w-ere  estab¬ 
lished  at  New  York,  Cleveland,  Chicago, 
San  Francisco  and  Camden.  A  dark 
room  was  equipped  in  Philadelphia  proper 
to  develop  plates  for  transmission  to  Chi¬ 
cago  and  San  Francisco  by  telephoto. 

.Airplanes  and  special  railway  arrange¬ 
ments  were  also  used  by  other  picture 
services  to  deliver  copy  to  clients  in 
cities  all  over  the  country.  Morning 
papers  in  the  Far  West  showed  tele¬ 
photo  views  of  critical  moments  of  the 
battle  and  of  the  130,000  spectators  and 
reporters  in  the  immense  stadium. 

Four  rows  of  seats  all  around  the  ring 
took  care  of  the  “big  names”  among  sport 
and  special  writers  covering  the  match. 

Here  were  to  be  seen  “trained  boxing 
critics”  such  as  Hype  Igoe  of  the  New 
York  World,  and  Grantland  Rice  of  the 
New  A'ork  Herald  Tribune  with  critics 
not  so  well  trained,  such  as  Mayor  James 
Walker  of  New  A'ork,  who  contributed  a 
story  for  the  Xeto  York  Rz'eiiing  Post. 
The  Evening  Journal  and  the  Evening 
Graphic  also  advertised  Mayor  Walker 
as  belonging  to  their  ringside  reportorial 
staffs. 

Heywooil  Broun,  former  sports  writer, 
descended  from  his  column  on  the  World, 
to  describe  the  blows  of  the  “Manassa 
Mauler”  and  the  “F'ighting  Marine.” 
Norman  Hapgood  was  here  to  write  a 
story  for  clients  of  United  Features 
Syndicate. 

From  London  came  C.  J.  Ketchum.  a 
star  of  the  London  Daily  Exf’ress  staff. 
He  had  lieen  assigned  to  this  country  to 
report  the  Canadian  elections,  and  stayed 
over  to  write  of  fisticuffs. 

Gene  Fowler,  once  sports  editor  of  the 
Xeio  York  Mirror,  later  managing  editor 
of  the  Xe7c  York  American,  and  at  pres¬ 
ent  promotion  manager  for  King  Fea¬ 
tures  Syndicate,  returned  to  the  field  of 
sports  to  sit  by  Jack  Lait,  editor  of 
International  Feature  Service,  and  write 
a  human  interest  story  on  the  fight. 

Louella  Par.sons  arrived  from  her 
Hollywood  (Cal.)  bungalow  to  describe 
the  .show  “from  a  wciman’s  angle”  for 
Universal  Service. 

Jack  Mc.Auliffe.  undefeated  lightweight 
champion,  was  the  expert  engaged  to 
write  on  the  fight  for  United  News. 
James  Tully  did  the  same  work  for  United 
Press.  Frank  Getty  and  Henry  Farrell 
covered  sport  news  for  United  News 
and  United  Press  resiiectively. 

Furnishing  “blow-by-blow”  reports  and 
descriptive  stories  for  International  News 
Service  were  Damon  Runyon,  Frank  G. 
Menke,  and  Davis  J.  Walsh. 

James  J.  Corbett,  once  heavyweight 
champion  himself,  wired  his  own  report  of 
the  fight  to  many  newspapers  through 
King  Features  Syndicate.  The  same 
syndicate  wired  signed  statements  from 
winner  and  loser  after  the  fight. 

.Alan  J.  Gould,  sports  editor,  headed 
the  .Associated  Press  reportorial  line-up 
tt  the  ring  side.  With  him  were  Brian 


RIVERSIDE  (CAL.)  PRESS  BEAUTIFIES  ITS 
PLANT  AT  COST  OF  $20,000 


■  By  HAROLD  J.  ASHE. 


^HE  remodeling  of  the  Rherside 
( Cal. )  Pre.is  building  was  recently 
completed  and  the  structure  formally 
opened  to  the 
public.  The 
modernized  plant 
is  now  one  of 
the  finest  in  the 
small-city  class  in 
the  West. 

Remodeling  of 
the  Press  build¬ 
ing  involved  an 
expenditure  o  f 
about  S20,0(X). 

The  building  was 
originally  erected 
in  1902  and  later 
remodeled  from  a 

one-story  struc-  E.  P.  Clarke 
ture  to  two  stor¬ 
ies.  Recent  work  carried  on  was  more 
in  the  nature  of  modernization  than  ex¬ 
pansion. 

The  old  Italian  style  of  architecture 
has  been  incorporated  in  the  building.  An 
ornamental  wrought  iron  balcony  ex¬ 
tending  the  entire  width  of  the  front  of 
the  building  lends  a  note  of  distinction  to 
the  structure.  Practically  the  entire 
front  of  the  building,  on  the  main  floor  is 
occupied  with  window  or  door  openings 
giving  ample  light  to  the  interior. 

A  mahogany  counter  with  tiled  base 
divides  the  business  office  from  the  public. 
Behind  this  counter  are  located  the  busi¬ 
ness,  bookkeeping,  advertising  and  circu¬ 
lation  staffs,  all  provided  with  ample 
working  space.  .A  beamed  ceiling  with 
panels  finishetl  in  a  style  suggestive  of  the 


Italian  architecture  is  employed  through¬ 
out,  and  all  finished  in  light  tones. 

Leading  from  the  main  office  is  a  stair¬ 
way.  Immediately  off  this  stairway  on  the 
mezzanine  floor  is  the  private  office  of  the 
business  manager.  .A  balcony  is  im¬ 
mediately  at  the  head  of  the  stairs.  Be¬ 
hind  a  counter  on  which  are  files  of  the 
Press  dating  back  to  1878,  are  the  editorial 
rooms. 

The  editor’s  office  is  located  on  the 
second  floor  and  has  access  to  the  balcony. 
A  fireplace  is  one  of  the  features  of  this 
room.  The  proofreaders’  room  is  located 
back  of  the  editorial  rooms. 

Further  back  is  found  the  composing 
room,  where  is  also  located  the  printer- 
telegraph  machines.  Light  has  been  made 
a  prime  requisite  in  the  composing  room. 
An  electrical  ventilating  system  has  been 
installed.  In  the  rear  of  the  building  is 
the  stereotyping  department.  The  matrices 
are  carried  to  the  main  floor  by  a  chute. 

The  first  issue  of  the  Riverside  Press 
was  published  June  20,  1878. 

A  part  interest  in  the  Press  was  bought 
in  1894  by  E.  P.  Clarke  and  his  brother 
A.  F.  Clarke.  In  1897  all  interests  in  the 
paper  were  transfered  to  a  corporation 
consisting  of  E.  P.  Clarke,  A.  F.  Clarke, 
A.  A.  Piddington,  H.  H.  Monroe  and 
J.  P.  Baumgartner,  now  publisher  of  the 
Santa  Ana  (Cal.)  Register.  H.  W.  Ham¬ 
mond  became  a  member  of  the  corporation 
upon  the  retirement  -of  Monroe  and 
Baumgartner. 

E.  P.  Clarke  is  editor  of  the  Pre  s; 
Harry  Hammond,  business  maia'cr; 
Harry  Ross,  advertising  manager ; 
John  L.  Wagner,  circulation  manaeer; 
and  A.  .A.  Piddington.  city  editor. 
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Editor  &  Publisher  for  September  25 ,  1  926 


AUGUST  LINAGE  IN  35  CITIES  TOPS  1925  RECORD  BY  7  PER  CENT 


A  UGUST  newspaper  advertising  in  150  newspapers 
published  in  35  larger  cities  totalled  121_.356.711 
lines,  7  percent  more  than  in  August.  1925.  The 
figures  are  supplied  by  the  New  York  Evening  Post 
Statistical  Department,  Inc.,  except  those  for  Atlanta, 
Kansas  City,  Memphis,  Pittsburgh  and  Portland, 
which  publishers  supplied  direct.  The  summaries 
follow' : 


SUMMARY  OF  ADVERTISING  BY 

35  cities  listed  30  show  sain 

150  papers  listed  121  show  jrain 

5  no  comparison 


CITIES 

0  show  loss 
24  show  loss 


tNew  York . 

Chicago  . 

Philadelphia  . 

Detroit  . 

Qereland  . 

St.  Louis  . 

Boston  . 

Baltimore  . 

tLoa  Angeles  .... 

1926 

.  11,977.976 

.  6,459,081 

.  5,477,088 

.  4,997.2.58 

.  3,522,975 

.  3,838,820 

.  5,365,587 

.  3,727,688 

.  6,505,892 

1925 

11,060,332 

6,0.36.603 

5.. 308.487 
4.596, 410 
3,415,125 
3,612.220 

4.658.. 382 
3,487,251 
6,208,240 

917,644  Gain 
422,478  Gain 
168,601  Gain 
400.848  Gain 
107,650  Gain 
226,600  Gain 
507,205  Gain 
240.4.37  Gain 
297,6.52  Gain 

tBuffalo  . 

tSan  Francisco  . . . 

Milwaukee  . 

IKansss  City  .... 

Washington  . 

Cincinnati  . 

New  Orleans  . 

Minneapolis  . 

Seattle  . 

Indianapolis  . 

Denver  . 

Providence  . 

Columbus  . 

Louisville  . 

St.  Paul . 

.  2,915,894 

.  4,794,285 

.  2,487,618 

.  2,977,472 

.  4,050,5.32 

.  2,9.59,500 

.  3..554.919 

.  2,810,162 

.  2,725,220 

.  2,712,798 

.  2.073,S18 

.  2.3.3.5,357 

.  3,305,867 

.  2,861.764 

.  2,484,944 

2.856,3.36 
4,523,178 
2.395,631 
2,755.483 
3,682,626 
2,7.5.5,800 
3,181,8.52 
2,6.56,249 
2.469,236 
2,644.281 
2,651,224 
2.244,063 
2.883,165 
2.  .582, 895 
2,248,456 

.59.568  Gain 
271,107  Gain 
91,987  Gain 
221,989  Gain 
.367,906  Gain 
203.700  Gain 
373,067  Gain 
153,913  Gain 
255,964  Gain 
68,517  Gain 
22,624  Gain 
91.294  Gain 
422.702  Gain 
278,869  Gain 
236,488  Gain 

JPortland,  Ore.  .. 

.  2,994,474 

2.954,748 

.37,726  Gain 

iMemphis  . 

.  2  241,323 

1. 978.380 

263,124  Gain 

tOaklnnd  . 

.  2,301,964 

2.2*31,586 

70,378  Gain 

Omaha  . 

.  1.630,419 

1,500.737 

129,682  Gain 

Birmingham  . 

.  2,615,788 

2..374.078 

241,710  Gain 

Richmond  . 

.  1,974,742 

1.8.30.920 

143.822  Gain 

Dayton  . 

.  2, .522.506 

2,395.190 

127,316  Gain 

Houston  . 

.  2,3.37,030 

2.1.58,114 

178.916  Gain 

tDes  Moines  . 

.  1,687,054 

1,645,597 

41,4.57  Gain 

Totals  . 

. 121,3.56,711 

113,224,268 

8,132,44.3  Gain 

7Note  references 

under  individual 

newspaper 

liuage  of  these 

cities.  tFigurea  supplied  hy  individual  publishers. 


NEW  YORK 

1926 

1925 

.  1.041.230 

1.0.55.788 

14.558  Loss 

.  1,280,106 

1,095.800 

181.;t06  Gain 

.  2.0H6.772 

1,!»89,K26 

tt6.946  Gain 

World  . 

.  1.4a’). 264 

l,.^39,012 

06.2.52  Gain 

.  2:15,184 

27.3.2.58 

38.074  Loss 

.  .534,280 

424,926 

109,3.54  Gain 

•Evening  Graphic  . 

.  234,186 

tl94,828 

39,3.58  Gain 

•Evening  Journal  . 

.  822.924 

763,820 

59,104  (rain 

•Evening  Poet  .... 

.  297,548 

306.224 

8.676  Loss 

•Evening  World  .. 

.  .567,618 

485,876 

81.742  Gain 

•Smi  . 

.  945.770 

826.146 

119.624  Gain 

•Telegram  . 

.  374..520 

409.074 

34. •554  Loss 

Brofiklyn  Eagle  . . . 

.  1,286,708 

1.143.064 

143,644  Gain 

Brooklyn  Times  . . . 

.  473.120 

.345,446 

127.674  Gain 

Standard  Union  .. 

.  392.746 

407,244 

14,498  I.oas 

Totals  . 

_  ll.i*77.976 

11,060.3.32 

917.644  Gain 

tSiinday  Graphic  discontinued  September  1,  1925 

:  79,.52ti  lines 

in  5  Sunday  issues 

included. 

CHICAGO 

1926 

1925 

Herald  Examiner  . 

874,320 

80,601  Gain 

.  2  423,253 

2,316,237 

107.016  Giiin 

•American  . 

.  888.189 

817,020 

71,169  Gain 

•Dailv  News  . 

.  1,436,739 

1..363.845 

72,8!t4  Gain 

•Journal  . 

.  .3.T{.1.59 

284.682 

48.477  Gain 

•Post  . 

380,499 

42..321  Gain 

Totals  . 

.  6.4.59.081 

6.036.603 

422.478  Gain 

PHILADELPHIA 

1926 

1925 

Inquirer  . 

.  1,561,200 

1,.515,000 

46.200  Gain 

Ledger  . 

.  1,065.226 

1,001,273 

63.9.53  Gain 

Record  . 

.  600,.3(K) 

612.300 

3,000  Loss 

•Bulletin  . 

.  1,.3.56.600 

1,311,600 

45,000  Gain 

•Evening  Ledger  . . 

.  884.762 

868,314 

16,448  Gain 

Totals . 

.  5.477.088 

5,.308.487 

168.601  Gain 

DETROIT 

1926 

1925 

Free  Press  . . 

.  1,3.59.484 

1.237,194 

122,290  Gain 

News  . 

.  2.609.670 

2,4.57,378 

1.52.292  Gain 

Times  . 

.  1,028,104 

901,838 

126,266  Gain 

Totals  . 

.  4,997,258 

4,596.410 

400,848  Gain 

CLEVELAND 

1926 

1925 

News-Leader 

.  1.015..500 

965.175 

50,325  Gain 

Plain  Dealer  _ _ 

.  1.404,000 

1,409,175 

5,175  Loes 

•Press  . 

.  1,103,475 

1,040,775 

62.700  Gain 

Totals  . 

.  3,522,975 

3,415,125 

107,850  Gain 

BOSTON 

1926 

1925 

Advertiser  . 

.  48.3.081 

379.237 

103,844  Gain 

Globe  . 

.  1,218,587 

1 ,093,731 

124,856  Gain 

Herald  . 

.  1,033,4.32 

91.3.303 

120,129  Gain 

Post  . 

762.956 

51,415  Gain 

•American  . 

.  :no,i:t2 

395.844 

64,288  Gain 

•Telegram  . 

212.993 

18,540  I»s8 

•TVanscript  . 

.  465.321 

491..5:<0 

26.209  I,oss 

•Traveler  . 

.  787,110 

699,688 

87,422  Gain 

Totals  . 

.  5  365.  .587 

4,858,382 

507,205  Gain 

•No  Sunday  edition 

••Complete  figures  not  available  at  press-time. 


ST.  LOUIS 


1926 

1025 

(ilobe-Demccrat 

.  1,004.100 

1.044,900 

19,200  Gain 

I’ost-Dispatch  . . 

.  1,9.56,920 

1.802,920 

154.000  Gain 

•Times  . 

.  322,800 

2(».700 

53,100  Gain 

•star  . 

494,700 

300  Gain 

Totals  . 

.  3,838.820 

3,612,220 

226,600  Gain 

BALTIMORE 

1926 

1925 

Anicricrn  . 

.  487,  .521 

4.5.3,754 

83,767  Gain 

Sun  . 

l.,322.196 

67,304  Gain 

Evening  Sun  . . . 

1,040,021 

18,9.37  Gain 

•News  . 

464,040 

40.7.58  Gain 

•Post  . . 

207,240 

79,671  Gain 

Totals  . 

.  3,727,688 

3,487,251 

240,437  Gain 

LOS  ANGELES 

1926 

1925 

Examiner  . 

1.851,.300 

26,5.56  Gain 

•Nows  . 

.  175.616 

J222.922 

47,306  Loss 

Times  . 

2.(m,170 

124.012  Gain 

•Express  . 

.  680..560 

623,812 

62,748  (;ain 

•Herald  . 

.  1,262,688 

1,174.082 

88.606  Gain 

•Record  . 

331,9.54 

43,036  Gain 

Totals  .... 

6,208,240 

297,252  Gain 

|Xew8  Sunday 

edition  suspended  publication  May 

2.  1926. 

BUFFALO 

1926 

1925 

Courier  . 

.542..5.31 

270.011  Gain 

Times  . 

842, 7IM 

174,7.52  Gain 

•News  . 

.  1.08.5,8.36 

89.3,636 

192.200  Gain 

82,863 

Tol  als  .... 

.  2,915,894 

2.856,336 

59,558  Cain 

Post  disrontinnetl  February.  1026.  Express  and  Star  combined 
with  Courier  June  19.  1026. 

SAN  FRANCISCO 


1926 

1925 

•Bulletin  . 

574.126 

.578.046 

3.920  Loss 

Chronicl*?  . 

...  9im..">56 

946,848 

43,708  Gain 

Examiner  . 

...  1.672,0(« 

1.626.620 

45,385  Gain 

•Call  . 

877,982 

704,9.56 

173,026  Gain 

•News  . 

679,616 

555.618 

123,998  Gain 

Totals  . 

. ...  4.791.285 

4,.523,178 

271.107  Gain 

Iloruld  diseemtinued 

May  5,  1926. 

MILWAUKEE 

1926 

1925 

Journal  . 

...  1,329.101 

1.205.093 

124,008  Gain 

8.  T.  *  A.  Sentinel.. 

_  ,5.36.085 

.5.57,477 

21  ..392  I.<iRS 

•Leader  . . 

_  176.31.3 

181,141 

4.828  Loss 

•Wisconsin  News  ... 

_  446,119 

451,920 

5,801  laoss 

Totals  . . 

_  2.487,618 

2.395,631 

91,987  Gain 

WASHINGTON 

1926 

1925 

Herald  . 

.  .501.798 

.385,07.3 

116.725  Gain 

Post  . 

860,355 

789,471 

70.8iU  <;ain 

star  . 

_  2,018.84.5 

1.K47.892 

170.9.53  Gain 

•Evening  News  .... 

_  173.169 

126.874 

46.295  ('.ain 

•Evening  Times  .... 

_  t!l6.36.5 

5.T{.316 

36.951  IjOhs 

Totals  . 

_  4.0.50,  .532 

3.682.620 

.367.!I0<1  Gain 

CINCINNATI 

1926 

1925 

Enquirtr  . 

_  1,068,300 

1.024.500 

43.800  Cain 

Tribune  . 

_  276.(K)0 

239.100 

.36.900  Gain 

•Post  . 

....  651.300 

591.600 

59.7(i0  (tain 

•Times-Star  . 

_  !m5.1NM) 

•»00.«KH) 

63.300  Gain 

Totals  . 

_  2,9.59,.500 

2.755,800 

203.700  Gain 

NEW  ORLEANS 

1926 

1925 

Item  . 

_  8.58.640 

729,784 

128,8.56  Gain 

state*  . 

_  69.3,721 

561,810 

1.31,911  Gain 

Tlmea-Picayune  _ 

_  1,574.603 

1,4.V.,0.59 

1.39..544  Gain 

•Tribune  . 

_  427,9.55 

455.199 

27,244  Loss 

Totals  . 

_  3,.554,919 

3,181,8.52 

.373,067  Gain 

MINNEAPOUS 

1926 

1925 

Journal  . 

_  1,193,081 

1,118,476 

74.605  Gain 

Tribune  . 

_  1,222,6.56 

1,178.134 

44,522  Gain 

•Star  . 

_  394,425 

350,639 

34,786  Gain 

Totals  . . 

.  2,810.162 

2,656,249 

153,013  Gain 

SEATTLE 

1926 

1925 

Post-IntelHgencer  . , 

.  88.3,3.58 

712.432 

170,926  Gain 

Times  . 

.  1,241.W>8 

1,168,034 

73,024  Gain 

•star  . 

_  505.890 

50.3,188 

2702  Gain 

•Pnion-Record  . 

.  94,914 

8.5,.582 

9..332  Gain 

Totals  . 

.  2.725.220 

2,469,236 

255,984  Gain 

INDIANAPOLIS 

1926 

1925 

Star  . 

.  1.058,244 

1.033, .587 

24.657  Gain 

•News  . 

.  1,267.428 

1.214.613 

.52.815  Gain 

•Times  . 

396.081 

8.955  Loss 

Totals  . 

.  2,712.798 

2.644,281 

68..517  Gain 

DENVER 

1926 

1923 

Newa  . 

.  .519.904 

.590.212 

70..308  Loss 

Post  . 

.  1,217,860 

1.102,.500 

11.5..360Gain 

•Times  . 

3.58,312 

22.428  Ix>as 

Totals  . 

.  2.07.3,848 

2.051,224 

22.624  Gain 

PROVIDENCE 

1926 

1925 

Journal  . 

746,4.30 

28..503  Gain 

Tribune  . 

.  334,717 

325,578 

9,1.30  Gain 

•Bulletin  . 

.  931,370 

87.3.061 

•News  . 

.  294, ai7 

298.994 

Loss 

Totals  . 

.  2,335,357 

2,244,063 

91.^4  Gala 

COLUMBUS 

1926 

1925 

Disiiatch  . . 

1..5.V>,446 

201.112  Gala 

Journal  . 

.  6:12,768 

588.141 

44,627  Gala 

•Citizen  . 

.  916,541 

739,578 

176.963  Gaia 

Totals  . 

2,883,165 

422.702  Gala 

LOUISVILLE 

1920 

1925 

Courier-Journal  . . . 

1,037.931 

Herald-Post  . 

.  601,141 

570,995 

30.146  Gala 

•Post  . 

.  410,917 

285,548 

125.369  Gala 

•Times  . 

.  786,010 

688,421 

97,588  GaU 

Totals  . 

.  2,861,764 

2,582,895 

278,868  GaU 

ST.  PAUL 

1026 

1925 

News  . 

683,592 

94.052  Gall 

Pioneer  Press  . . , . 

.  940,89.S 

8.54,154 

86.744  Gala 

•Dispatch  . 

.  76<1.402 

710,710 

^•692  Gall 

Totals  . 

2,248,456 

236,488  Gala 

OAKLAND 

1926 

1925 

Tribune  . 

.  1..529.906 

1,481,438 

48.468  GaU 

•Post-Enquirer  . . . 

.  772,058 

6.55,410 

116,648  GiU 

•Record  . 

94,738 

Totals  . 

...  2,.301.964 

2,231,586 

70,378  GaU 

Record  discontinited 

October  24,  192i 

OMAHA 

1926 

1925 

Bee  . . 

418..558 

365,211 

5.3.347  GaU 

News  . 

.3.50,154 

.348,614 

World-IIerald  . 

8tU,707 

786.912 

74.795  Gala 

Totals  . 

...  1,630,419 

1.500,737 

129,682  Gaia 

BIRMINGHAM 

1926 

1925 

-Vge-Herald  . 

721,980 

703,822 

18.158  Gala 

News  . . 

. ...  1.405.152 

1,308,090 

97.062  Gala 

•Post  . . 

_  488,6.56 

362,166 

126,490  GiU 

Totals  . . 

_  2,615.788 

2,.374.078 

241,710  Glia 

RICHMOND 

192(i 

1925 

Times-Dispatch  .... 

_  900.594 

948,136 

38.542  Lnaa 

•News-Leader  . 

_  l,0tV>,148 

882,784 

182.364  Gab 

Totals  . 

_  1,974,742 

1,8.30,920 

143.822  Gala 

DAYTON 

1920 

1925 

Jonnial  . 

_  60.5,164 

(ja">.“04 

630  Loai 

News  . 

_  1,205.316 

l,140,a34 

65.282  GaU 

•Herald  . 

_  712,026 

640.:<62 

62.664  GaU 

Totals  . 

_  2,.522..506 

2,.39.5,190 

127,316  Gab 

HOUSTON 

1926 

1925 

riironlele  . 

_  1,078.742 

1,012,.382 

66..3tS0  Gaia 

pos»t-I)lspa*ch  . 

_  8.38,1.52 

7.52.  i:t6 

S6.016GaU 

•  Press  . 

_  420.i:«5 

:m.590 

26.540  Gab 

Totals  . 

_  2.337.0:i0 

2,158,114 

178,916  Gab 

DES  MOINES 

1926 

1925 

Capital  . 

_  395.214 

J480.007 

84,79.3  Loaa 

Register  . 

_  050.000 

580,920 

60.686  Gail 

•Tribune  . 

....  041.2:i4 

584,670 

56.  .564  Gab 

Totals  .  1.687.054  1.645.597  41.457  Gall 

t.^'unday  Capital  discontiniie<]  with  issue  of  February  21,  192(: 
44,753  lines  Sunday  issue,  included. 

ATLANTA** 


1926 

1925 

KANSAS  CITY 

1926 

1925 

Journal  . 

_  256.5.52 

238,748 

17,804  Gail 

•Post  . 

_  .3.36..536 

309,277 

27,259  Gib 

Sunday  Journal-Post 

209,688 

153,804 

55,884 

Star  . 

_  1.461.940 

1,351.267 

109.773  Gita 

•Time*  . 

_  71.3,6.56 

702,387 

11,269  Gill 

Totals  . 

_  2,977,472 

2,755,483 

221,989  Gab 

MEMPHIS 

1928 

1025 

Commercial  Appeal  . 

_  1,251,1.52 

1,173,690 

77,472  Gib 

•News-Sclmltar  _ 

_  .510,916 

.390,236 

120,680  Gala 

•Press  . 

_  479,255 

414,463 

64,972  Gab 

Totals  . 

_  2,241, .323 

1,978,389 

263,124  Gila 

PITTSBURGH 

1928 

1925 

•Ctironleie-Telegraph 

760,  .594 

700.546 

60.018  Gata 

(lazette-TImes  . 

_  770.896 

660,814 

110.082  Gala 

Post  . 

_  766.864 

672,812 

94,052  Gala 

Press  . 

_  1,8.30,.5I2 

1,607,242 

223.300  GaU 

Tot  als  . 

_  4,128,866 

3,641.384 

487,482 

PORTLAND 

1926 

1925 

•News  . 

_  413.896 

.396.396 

17. .500  Gaia 

Oregonian  . 

_  1.185.4.50 

1.150.736 

.34.714  Gala 

Oregon  Journal  . 

_  98.5..376 

904.066 

81..340  Gala 

•Telegram  . 

_  400,7.52 

.503..580 

95,828  Low 

Totals  . 

_  2,994,474 

2,054,748 

37,726  Gala 

Why  The  Detroit 
Market  Is  Favored 
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Because  The  Detroit  News  with  the  greatest  circu- 
lation  in  Michigan^  weekday  or  Sunday^  covers 
the  homes  of  its  trading  territory  so  thoroughly. 


Detroit  News  circulation 
leadership  maintained 
upwards  of  half  a  cen¬ 
tury  is  significant  of  the 
appeal  of  The  News  to 
the  stable  home  dwell¬ 
ing  population  of  its 
territory.  And  this  lead- 
ership  has  not  heen 
merely  a  nominal  one. 
Today  with  335,000  total 
Sunday  and  310,000  total 
weekday  circulation  The 
News  has  a  lead  exceed¬ 
ing  20%  over  the  second 


paper  in  the  city  of 
Detroit,  alone.  Translate 
the  45,000  weekday  lead 
into  terms  of  the  total 
circulation  of  many  of 
America’s  most  impor¬ 
tant  dailies  and  you  will 
grasp  the  importance  of 
The  Detroit  News’  sing¬ 
ular  dominance  of  its 
field.  In  fact,  no  other 
newspaper  in  any  city  of 
Detroit’s  size  or  larger 
so  thoroughly  [coversj  its 
field. 


The  Detroit  News 

The  HOME  Newspaper 
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CARL  SANDBURG,  POET,  FINDS  PLEASURE 
WRITING  NEWSPAPER  MOVIE  REVIEWS 

Chicago  Daily  News  Motion  Picture  Editor  Sees  a  Similarity 
Between  Movies  and  Newspapers — Took 
Present  Job  in  1921 

By  LUCILE  BRIAN  GILMORE 

^ARL  SANDBURG,  poet  and  author 
^  of  “Abraham  Lincoln,  the  Prairie 
Years,”  acclaimed  by  many  critics  as  one 
of  the  best  biographies  of  Lincoln  sees 
nothing  incongruous  in  his  writing  a 
movie  review  daily  as  required  in  his 
position  of  motion  picture  editor  of  the 
Chicago  Daily  Ntru’s.  He  has  studied 
every  angle  of  motion  picture  production 
in  the  large  producing  centers,  from  the 
selection  of  scenarios  to  the  public  screen¬ 
ing,  and  has  a  high  regard  for  motion 
pictures  and  those  who  make  them. 

Sandburg  has  been  motion  picture  edi¬ 
tor  of  the  Daily  News  since  1921.  He 
was  with  the  paper  as  reporter  and  edi¬ 
torial  writer,  and  when  William  K.  Hol¬ 
lander,  the  movie  critic,  went  on  his  va¬ 
cation  five  years  ago  Sandburg  asked  to 
fill  his  place  during  his  absence.  His 
first  criticisms,  he  admits  quite  frankly, 
were  terrible  with  many  technical  mis¬ 
takes  in  them.  He  was  given  the  posi¬ 
tion  permanently  when  Hollander,  on  his 
return  accepted  a  position  with  Balaban 
and  Katz,  motion  picture  theater  mag¬ 
nates. 

Newspapers  and  motion  pictures  have  Carl  Sandburg  ' 

much  in  common,  Sandburg  believes.  For 

one  thing,  they  have  deadlines  to  observe  of  which  have  been  translated  into 

called  release  dates  in  the  motion  ptc-  p^ench.  The  stories  bv  the  way,  will 
ture  field— and  the  deadlines  in  produc-  ^oon  be  read  over  WG'N,  the  Chicago 
ing  movies  cramp  the  pr^ucers  tor  time  tribune's  radio  station. 

worse  than  deadlines  hinder  news  writers.  _ 

And  continuing  his  analogy,  a  six-reel  NEWSPAPER  INSTITUTE  PROGRAM 
picture,  he  declares  is  worse  than  a  poor  _ 

^  Sandburglws  been  in  newspaper  work  Speaker,  Named  for  Annual  Gathering 
about  20  years  in  various  cajacities  and  a*  New  Brunswick,  N.  J.,  Oct.  4-5 
he  says  his  present  position  is  the  only  Many  angles  of  newspaper  editing  and 
one  in  which  he  has  been  able  to  get  publishing  will  be  discussed  at  the  fifth 
plenty  of  sleep.  annual  Newspaper  Institute,  to  be  held 

Sandburg  believes  people  who  read  under  the  auspices  of  the  New  Jersey 
newspapers  should  first  have  at  least  a  Press  Association,  at  Rutgers  University, 
six-months  term  of  training  in  the  local  New  Brunswick,  N.  J.,  Oct.  4-5.  Speakers 
room  of  a  newspaper.  After  that,  he  and  their  subjects,  announced  this  week, 
says,  they  would  be  eligible  for  a  license  win  include: 

to  buy  or  read  newspapers.  Most  men  Frederick  L.  Crane,  Elicabeth  Journal, 
have  no  notion  of  how  news  is  gathered  and  association  president;  Prof.  Hubert 
or  written,  know  nothing  of  the  problems  Kde,  Nezi'ark  Evening  Xcu-s.  “The 
confronting  newspaper-makers,  and  are  Changing  Newspaper” ;  Prof.  Allen  S. 
therefore  in  no  position  to  rpd  news-  Will,  Rutgers,  “President  Status  and 
papers  sympathetically  and  with  under-  Future  Plans  for  Instruction  in  Journal¬ 
standing,  he  says.  ism  at  Rutgers” ;  Wilson  Fairbanks,  New 

Unlike  so  many  of  his  contem^raries,  York  Times,  “The  Pursuit  of  Truth”; 
Sandburg  does  not  need  a  poetical  en-  Prof.  Bristow  Adams,  “Training  the 
vironment  for  the  production  of  his  poetry.  Local  Correspondent” ;  Julian  S.  Mason. 
He  has  jotted  down  some  of  his  finest  editor-in-chief,  NeU'  York  Evening  Post, 
work  while  waiting  at  the  Criminal  Court  ‘'Modern  Newspaper  Making”  ;  Frank 
building  for  the  verdict  in  some  murder  McCabe,  Xew  York  World,  “Value  of 
case  or  robbery  trial.  In  the  press  room  Gassified  .Advertising” ;  and  David  Stern 
of  the  Criminal  Court  building,  which  is  Camden  Courier,  “Building  a  News- 
anythiiig  hut  conducive  to  poetry,  he  has  paper.” 

written  of  flowers  and  fields  and  skies.  Addressing  the  annual  banquet  Oct.  4, 
impervious  to  the  raucous  or  even  profane  will  be  David  Lawrence,  president  of  the 
noises  around  him.  Consolidated  Press  .Association,  and  Karl 

News  reels,  Sandburg  says,  are  always  Bickel,  president.  United  Press  -Asso- 
fresh  and  therefore  the  best  in  the  movies,  ciations. 

Each  week  brings  fresh  material  which  - 

he  thinks  should  appeal  to  the  intelligent  DAILY  TEACHEIS  CITY  HISTORY 
classes.  The  Daily  News  has  thought  so  Local  history  is  being  taught  by  the 
for  years,  and  its  emphasis  on  the  im-  Columbus  (O.j  Citicen  through  a  feature 
portance  of  the  news  reel  IS  partly  re-  called  “Do  You  Know  Columbus?’ 
sponsible  for  the  local  screen  service  which  ^ow  being  published  on  its  front  page 
the  paper  is  now  developing  by  which  it  daily.  Five  questions  are  asked  each 
films  local  events  for  local  consumption,  day  and  the  answers  are  printed  on  the 
he  says.  editorial  page. 

Sandburg  was  born  in  Galesburg,  Ill.,  _ _ 

in  1878,  and  received  his  education  at  — 1„,  _v  u/imc  a  i 

Lombard  College  there.  He  was  asso-  FINLEY  WINS  MEDAL 

ciate  editor  of  System  Magazine  in  1913,  Dr.  John  H.  Finley,  associate  editor 
and  later  a  member  of  the  editorial  board  of  the  Ne^v  York  Times,  was  recently 
of  the  National  Labor  Defense  Council,  awarded  the  right  to  wear  a  “medal  on 
In  1914  he  was  awarded  Levinson’s  a  red  ribbon”  by  the  captain  of  the  S.S. 
poetry  prize  through  Poetry  Magazine,  Conte  Biancamano  “for  performing  the 
and  in  1919  shared  the  prize  offered  by  noteworthy  feat  of  walking  heel  and  toe 
the  Poetry  Society  of  America  with  100  land  miles  at  sea  on  the  deck  of  the 
Margaret  Widdemer,  for  his  volume  of  Conte  Biancamano.”  Among  witnesses 
verse,  “Comhuskers.”  Until  the  publi-  to  the  “letters  patent”  awarding  the 
cation  of  his  book  on  Lincoln  he  was  medal  were  Mary  Pickford  and  Douglas 
best  known  for  his  “Rootabaga  Stories,”  Fairbanks. 


DAILIES  REFUSE  PUBLICITY 
TO  COMPETING  RADIO 

T3RIDGEP0RT,  CONN.,  newspa- 
^  pers  have  allied  to  bar  the 
local  radio  station  WCWS  from  all 
publicity. 

The  station  “sells”  musical  num¬ 
bers.  broadcasting  the  name  of  the 
dealer  that  '■‘buys”  the  number, 
something  about  his  line  of  goods, 
and  the  announcement  that  he  has 
“contributed  the  following  selec¬ 
tion.” 

The  newspapers  claim  that  the 
station  is  becoming  a  competitor 
and  therefore  must  pay  for  all  pro¬ 
gram  announcements  at  regular 
advertising  rates. 


NEIGHBORHOOD  ADVERTISING 

Community  advertising  has  been  sub¬ 
divided  into  neighborhood  advertising  in 
San  Francisco.  The  Parkside-Sunset 
district  of  that  city  has  subscribed  a 
fund  of  $50,tXX)  to  be  spent  in  local 
newspapers  for  advertising  built  around 
the  slogan  “Keep  San  Franciscans  in 
San  Francisco.” 

COAST  DAILY  EXPANDS 

The  Hoquiam  (Wash.)  Daily  IVash'- 
ingtoiiian,  oldest  newspaper  of  southwest 
V\  ashington,  moved  into  a  new  modern 
plant  recently.  The  front  part  of  the 
building,  formerly  occupied  by  a  business 
firm,  was  completely  remixleled  and  an 
addition  to  the  plant  built. 


NEW  PRIN^FERS’  SCHOOL 
HOME  FOR  SOUTH 

Southern  School  of  Printing  Erecting 

Building  in  Nashville  to  Be  Com¬ 
pleted  Dec.  1  This  Year — 
$20,000  Fund  on  Hand 

.A  building  for  the  Southern  School  of 
Printing,  Inc.,  Nashville,  Tenn.,  will  bt 
completed  by  Dec.  1,  according  to  the 
contract  recently  awarded. 

The  new  building  will  have  a  frontage 
of  117  feet  on  South  Street  and  will  ex¬ 
tend  back  70  feet.  This  will  leave  ample 
room  for  additions  to  the  building,  as 
the  lot  is  205  feet  deep.  The  building 
will  be  composed  of  face  brick  and  cut 
stone,  one  story ;  concrete  floor.  The 
building  will  also  house  the  general 
offices  of  the  Southern  Master  Printers’ 
h'ederation. 

Funds  for  this  building  have  been  pro¬ 
cured  by  donations  and  subscriptions  to 
second  mortgage  bonds.  A  campaign 
for  this  fund  has  been  under  way  for  the 
past  four  months.  This  fund  has  already 
reached  approximately  $20,000. 

This  school,  it  is  claimed,  will  be  the 
first  of  its  kind  in  the  United  States, 
built,  maintained  and  operated  by  printers 
and  publishers  for  the  sole  purpose  of 
training  men  and  women  in  the  various 
trades  of  the  printing  industry. 

RODS  JOINS  N.  Y.  SPECIAL 

Raymond  Roos,  formerly  sales  manager 
for  the  Solar  Sturgis  Company  this  week 
joined  the  staff  of  the  Allen- Klapp  Com¬ 
pany,  special  representatives.  New  York. 


Lineagi 


During  the  first  8  months  of 
1926  the  Florida  Times-Union 
carried  11,367,488  agate  lines 
of  advertising;  an  increase  of 
more  than  1,000,000  agate 
lines  in  the  same  period  of 
1925. 


JACKSONVILLE:,  FLA. 
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Forty  Per  Cent 

of  the  readers  of  standard 
sized  newspapers  in 
Washington,  D.  C.,  read 
the  WASHINGTON 
TIMES  and  THE 
WASHINGTON 
HERALD— 108,312  net 
paid  circulation  daily! 
121,978net  paid  circulation 
Sunday! 


FORTY  Per  Cent  of  your 
Washington  prospects 
read  Hearst  newspapers. 
They  buy  advertised 
goods.  Sdl  your  product 
to  them  by  advertising  in 
the 


NATIONAL  REPRESENTATIVES 

W.  G.  Hobson,  2  Columbus  Circle, 
New  York  City 

F.  E.  Crawford,  913  Hearst  Bldg., 
Chicago,  Ill. 

Franklin  Payne,  General  Motors  Bldg., 
Detroit,  Mich. 

Under  Direction  James  C.  Dayton 
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of  political  opinion.  He  has  been  called  citizens.  Both  Coolidge  and  Davis  en- 
the  original  Bryan  man.  dorsed  the  plan,  and  approbation  of  its 

“I  don’t  know  just  what  that  means,”  fundamental  principles  was  worldwide. 

Mr.  Abbot  said  to  me.  “I  knew  Bryan  Willis  Abbot’s  influence  has  become 
very  well.  Just  before  the  convention  worldwide.  The  London  Times  chose 
of  189()  he  told  me  that  if  he  could  make  him  as  one  of  the  most  astute  observers 
a  speech  which  he  had  all  ready  for  the  in  America  to  write  on  American  affairs 
convention,  he  would  be  nominated.  I  for  its  columns,  especially  during  political 
told  him  he  was  too  young,  and  that  campaigns. 

people  would  call  him  the  boy  orator  and  As  one  of  the  outstanding  American 
let  it  go  at  that.  What  happened  when  newspaper  editors,  Mr.  Abbot’s  views  on 
Bryan  who  was  then  thirty-live  and  just  what  sort  of  equipment  a  young  man 
within  the  age  limit  for  presidential  nomi-  should  bring  to  newspaper  work  are  of 
nees,  made  the  speech  is  one  of  the  really  particular  interest.  With  the  widely  cur- 
memorable  and  dramatic  events  in  our  rent  mtxlern  idea  of  education  as  being 
political  history.  It  was  the  Cross  of  measurable  only  in  terms  of  its  units  of 
Gold  appeal.  earning  power,  Willis  Abbot  seems  to 

“But  he  later  loas  called  The  Boy  Ora-  have  scant  sympathy, 
tor — of  the  Platte.”  “I  think  there  is  much  to  be  said  for 

As  writing  editor  of  the  Neiv  York  James  Russell  Lowell's  remark  that  col- 
Journal,  Willis  Abbot  wrote  many  politi-  leges,  for  example,  should  teach  nothing 
cal  editorials  in  support  of  Bryan.  He  useful. 

also  served  high  in  the  councils  of  the  “Education  can  never  make  the  same 
Democratic  party.  While  directing  the  or  equal  contributions  to  all  men.  I  know 
Christian  Science  Monitor  during  the  two  Rhodes  scholars  working  in  the  same 
last  presidential  campaign  he  published  the  newspaper  office.  One  is  valuable.  The 
news  of  all  three  parties  in  parallel  col-  other  is  of  little  use. 
umns,  giving  equal  emphasis  to  all.  “When  a  man  is  able  to  get  hold  of  cer- 

■■Mthough  Mr.  Abbot  knows  intimately  tain  information  which  he  needs ;  is  stimu- 
every  tlepartment  of  a  newspaper,  his  lated  to  a  keener  appreciation  of  literature 
special  field  has  been  editorial  writing,  and  of  life,  I  think  he  is  in  a  good  way 
.Among  other  posts,  he  has  held  the  p^t-  to  become  ready  for  a  newspaper  career, 
sition  of  chief  etlitorial  writer  of  the  “It  is  impossible,  of  course,  to  make 
New  York  Journal,  of  the  Ni^v  York  rules  as  to  the  educational,  or  other 
Aiiu'‘rii-au,  of  the  Chicago  American,  and  e(|uipment,  for  journalism.  A  man  cer- 
has  been  writing  editor  of  the  .Vcrc  York  tainly  should  have  a  clear  comprehension 
Sun  (old  style).  Hewrites  editorials  of  current  rather  than  ancient  affairs, 
daily  for  the  \lonitor  which  are  followed  It's  what  happens  today  and  what  may 
c'.osely  on  both  sides  of  the  Atlantic.  happen  tomorrow  that  matters  rather  than 
He  atlvocated  a  peace  plan  in  a  power-  what  happened  two  thousand  years  ago. 

_  fill  Monitor  editorial  Xov.  15,  It  "Of  course,  a  good  newspaper  man 

“Don  appeared  at  the  time  of  the  Bok  Peace  should  be  able  to  express  himself  clearly, 
before  Pbm  .-^ward  and  proposed,  in  brief,  to  He  also  needs  to  know  where  to  find 
take  the  profit  out  of  war  and  preparation  things — information,  facts.” 
in  for  war.  thereby  enlisting  the  profit-pro-  In  his  years  of  active  newspaper  life, 
out,  ducing  interests  of  the  world  in  behalf  Mr.  Abbot  has  amassed  considerable  of 
Perry’s  of  peace,  and  making  preparedness  as  those  things  so  that  often  he  has  no  need 
nearly  100  per  cent  as  possible  by  the  of  searching.  Few  fakes  or  hoaxes  get 
immediate  enactment  of  legislation  which,  by  him  for  he  can  check  them  against 
in  the  event  of  future  war,  would  mobil-  the  merciless  foot-rule  of  exact  informa- 


NEWSPAPER  MAKERS  AT  WORK 

_  By  GEORGE  L.  MOORE  - 


mea  oi  anyone  neeiimg  a  resi.  iz-wii  u  wir  i  AKK.r.t 

you  are  resting,”  he  declared,  “you  don’t  i  is  .  . 

need  to  loaf  all  the  time.  Come  on  and  p'rom  Xew  Orleans  Willis  Abbot  went 
be  a  reporter  on  my  paper.”  to  Xew  York  and  got  a  job  on  the 

Since  Abbot  had  been  finding  the  rest  Tribune.  Whitelaw  Real  was  editor, 
rather  tedious  going,  he  took  up  his  j  „ever  saw  him,"  says  Mr.  .\bbot,” 

friend,  and  they  went  off  together  to  fiir  in  Xew  York,  not  knowing  the  town, 
break  the  news  to  the  editor.  Contrary  j  was  a  cub  reporter, 
to  conventional  editorial  psychology,  the  “The  papers  went  to  press  then  much 
latter  rather  welcomwl  the  idea.  Xew  later  than  they  do  now,"  he  recalls. 

Orleans  w’as  entertaining  an  international  5eitz  says  thev  go  to  press  now 
exposition.  There  was  an  abundance  of  anything  happens, 
copy  to  be  written  and  not  too  many  "About  one-thirty  in  the  morning, 
people  to  write  it,  and  so  the  cub  was  ipose  days,  after  the  papers  were  < 
packed  off  to  see  what  he  could  pick  up.  the  reporters  would  gather  at 
With  such  readiness  did  he  allow  the  drug  store.  We  got  all  the  morning 
journalistic  virus  to  infect  his  blood  that  papers  and  read  them  over,  picking  out 
within  a  few  days  \\  illis  .\bbot  shed  the  easily  the  men  who  had  written  certain 
tender  epidermis  of  the  cub  and  ^came  stories,  by  the  style  and  touch.  There 
a  full-blown  feature  man.  doing  his  stuff  ^^as  room  then  in  a  newspaper,  and  re- 
with  little  let  or  hindrance.  (xirters  were  allowed  wide  Htitmle  for 

Possibly  the  reason  why  the  ordinary  their  individual  brilliance  and  color.  I 
apprenticeship  was  abridged  in  his  case  doubt  if  a  man  with  the  most  intimate 
was  the  fact  that  Abbots  (and  Abbotts,  knowledge  of  the  Xew  York  newspaper 
as  some  members  of  the  family  use  the  personnel  could  sit  down  with  the  papers 
linal  “t”)  have  had  ink  in  the  blixid  for  today  and,  outside  of  the  signed  articles, 
generations.  Jacob  .\bbott,  John  Stevens  tell  who  had  written  a  single  one  of  the 
Cabot  Abbott  and  Lyman  Abbott  are  news  stories.  The  blue  pencil  was  not 
among  the  family  scribes.  the  awesome  weapon  in  those  days  that 

“Yes,  our  family  has  spoiled  a  great  it  is  now.” 
many  reams  of  good  white  paper,”  admits  fhat  reportorial  period  furnished  Willis 
\\  illis  Abbot.  “There  are  scores  of  Abbot  with  the  material  which  later 
books  bearing  the  .\bbott  name,  and  we  proved  useful  in  writing  Philip  Derby, 
have  turned  out  column  upon  column  of  Reporter.  Mr.  .\bbot’s  idea  was  to  carrv 
newspaper  writing^  and  page  after  page  Philip  Derby  through  all  the  stages  of 
of  magazine  copy.”  newspaper  work — city  editor,  special 

Bowdoin  College  devotes  a  room  to  the  writer,  editorial  writer,  Washington  cor- 
.\bbott  literary  productions.  ^  Jacob  Ab-  respondent,  but  his  writing  of  books  took 
bott  wrote  an  extensive  series  of  biog-  other  shape.  This  book  production  began 
raphies  of  the  makers  of  history.  He  earlv.  He  wrote  the  first  one— Blue 
also  committed  the  Rollo  books.  J.  S.  Jackets  of  ’61— when  only  a  year  or  so 
C.  Abbott,  a  class-mate  in  Etowdoin  of  out  of  college,  and  in  the  scanty  spare 
Longfellow  and  Franklin  Pierce,  pro-  time  allowed  a  reporter,  for,  according  to 
duced  among  many  other  books,  a  biog-  Mr.  Abbot,  reporters  in  those  days  really 
raphy  of  Xapoleon  which  has  been  one  worked.  The  idea  for  that  first  book  was 
of  the  most  widely  read  of  the  multitude  suggested  by  an  uncle  who  believed  there 
of  volumes  dealing  with  that  hardy  peren-  vias  a  big  field  for  juvenile  histories, 
nial.  The  Xapoleon  family  conferred  a  The  first  of  the  now  famous  Blue  Jacket 
'arge  and  expensive  medal  on  him  for  series  met  with  instant  success.  Others 
doing  it.  followed.  Their  sales  have  totalled  hun- 

In  view  of  such  literary  linage,  the  dreds  of  thousands  of  copies.  Possibly 
wonder  is  not  great  that  Willis  Abbot  the  first  one  was  not  Willis  Abbot’s  idea, 
took  to  copy  paper  like  a  duck  to  water.  The  volume,  Panama  and  the  Canal,  is 
His  desk-mate  in  the  Times-Democrat  proof,  however,  that  he  could  furnish  not 


jThe  newest  testimony  to 
’the  paramount  importance  ^ 
of  the  Indianapolis  Radius  as  a 
market  in  any  national  selling 
program  is  the  national  adver¬ 
tising  linage  of  The  Indianapo¬ 
lis  News — 45.6%  ahead  of  the 
first  8  months  last  year. 
2,691,297  lines  —  third 
largest  6-day  evening  vol- 
ume  in  America! 


Dan  A.  Carroll 
no  E.  42nd 
NEW  YORK 


J.  E.  Lutz 
Tower  Bldg. 
CHICAGO 
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Pittsburgh  Linage 


The  following  is  a  compilation  made  by  DeLisser 
Bros.,  Incorporated,  Accountants  and  Auditors  for 
the  period  from  January  1,  1926,  to  June  30,  1926 


Local  Foreign 

DAILY  Display  Display  Classified  Total 

Pittsburgh  Press .  6,074,015  1,478,988  1,368,933  8,921,936 

Chronicle  Telegraph .  4,595,848  1,188,862  421,810  6,206,520 

Sun .  3,768,747  545,998  290,728  4,605,473 

Gazette  Times .  1,739,400  789,892  480,666  3,009,958 

Post  .  1.842,455  797,078  437.212  3,076,745 

SUNDAY 

Pittsburgh  Press .  1,836,031  835,422  1,108,041  3,779,494 

Gazette  Times .  1,322,945  594,674  451,367  2,368,986 

Post  .  1,305,552  585,647  394,151  2,285.350 

DAILY  AND  SUNDAY 

Pittsburgh  Press .  7,910,046  2,314,410  2,476,974  12,701,430 

Gazette  Times .  3,062,345  1,384,566  932,033  5,378,944 

Post .  3,148,007  1,382,725  831,363  5,362,095 


The  Pittsburgh  Press 

A  Scripps  -  Howard  Newspaper 


Represented  by  ALLIED  NEWSPAPERS,  INC.,  250  Park  Avenue,  New  York 


O'.Mara  &  t)rmshie;  and  David  Randall 
1).  J.  Fandall  it  Co. 


buyers  saving  their  money  and  then  buy¬ 
ing  for  cash  at  lower  terms  than  on  credit. 

C.  H.  Henderson,  publicity  director, 
Union  Trust  Company,  Cleveland,  was 
elected  President  of  the  Association  late 
Wednesday.  H.  D.  Hodapp  of  the  Na¬ 
tional  City  Bank,  New  York,  was  re¬ 
elected  first  vice-president  and  Kline  L. 
Roberts  of  the  Citizens  Trust  and  Sav¬ 
ings  Bank,  Columbus,  O.,  was  made 
second  vice-president.  C.  H.  Wetterau  of 
the  American  National  Bank,  Nashville, 
Tenn.,  was  elected  third  vice-president, 
and  E.  A.  Hentz  of  the  Peoples  Trust  and 
Savings  Bank,  Chicago,  was 
treasurer. 
vice-president, 

Detroit,  w 

vertising  Commission 


N.  Y.  “SPECIALS”  PLAN 
ACTIVE  SEASON 


CONWAY  AND  WEST  PROMOTED 


Six  Point  League  Arranging  for  Three  John  H.  Conway  has  been  appointed 
Big  Meetings  from  Oct.  1  to  director  of  advertising,  and  Frederick 

May  1— F.  P.  Motz,  Chairman  advertising  manager  of  the  Chi- 

,  D  r'  Journal  or  Commerce.  Mr.  Con- 

of  Program  Committee  been  in  charge  of  automobile 

-  advertising  on  the  Journal  of  Commerce 

Members  of  the  e.xecutive  committee  since  the  founding  of  the  paper  in  1920. 
of  the  Six  Point  League,  New  York  or-  Before  that  he  was  ctmnected  with  Gen- 
ganization  of  special  newspaper  adver-  eral  Motors  and  was  identified  with  the 
,  tising  representatives,  met  at  the  .\dver-  sales  of  passenger  cars  and  trucks. 

D  re-eiecteo  of  York,  Sept.  19.  to 

Clinton  F.  Berry,  assistant  ^^range  for  the  league’s  1936-^  season. 

.  Union  Trust  Company,  p  John  Richards,  representative  of 

•as  made  a  member  of  the  Ad-  Louis  Globe-Democrat,  and  league 

.  .  .  .  f^Pf^scnting^  the  president,  presided. 

Financial  Association  m  the  International  p  p  i^jotz,  of  the  John  M.  Branham 
AiRertising  Association.  .  r  .,  p.  Company,  was  named  chairman  of  a  com- 

Ed^r  A.  Guest,  stair  poet  of  the  De-  niittee  to  arrange  for  three  big  meetings 

trot  Free  Press,  was  honor  guest  and  of  the  entire  membership  to  be  held  from 
principal  speaker  at  a  luncheon  at  the  Oct.  1  to  May  1.  A  departure  from  usual 
Hotel  Sutler,  Tuesday.  Complimentary  procedure  is  announced  for  this  year,  in 
autographed  copies  of  Guests  latest  ti,at  outside  prominent  speakers  will  be 
book,  ‘  The  Light  of  Faith  were  pre-  called  upon  to  address  the  meetings 

sented  by  the  Free  Press  to  the  bankers  Mr.  Motz  plans  to  call  upon  a  promi- 

luncheon.  nent  advertiser,  an  advertising  agenev 

The  W  omen  s  Advertising  Club  of  De-  nian.  and  a  newspaper  publisher  to  ad- 
troit  was  host  Tuesday  at  a  luncheon  at  dress  the  league. 

the  Book-Cadillac  Hotel  for  the  women  Members  of  the  executive  committee 
attending  the  meeting.  Miss  Edna  Lynn,  are:  George  A.  Rilev,  .\merican  Press 
president  of  the  club,  presided.  Various  Association ;  W.  D.  Ward,  T.  E.  Conklin, 
other  social  activities  were  provided  by  Veree  &  Conklin;  J.  H.  Finley.  Story! 
local  organizations.  The  convention  Brooks  &  Finley;  H.  G.  Halsteld,  Paul 
closed  Thursday  with  a  tour  of  Detroit.  Block,  Inc.;  J.  P.  McKinney,  J.  P.  Mc- 
More  than  200  panels  of  selected  samples  Kinney  &  Co.  ;  W.  H.  Lawrence,  Wil- 
of  financial  advertising  were  on  display  Hams,'  Lawrence  &  Cresmer  Cornpany ; 
during  the  convention,  as  well  as  exhibits  M.  P.  Linn,  S.  C.  Beckwith  Company ; 
by  15  advertising  agencies  who  handle  M.  D.  Bryant.  Brvant,  Griffith  &  Rru’n- 
only  financial  advertising.  son.  Inc.;  Mr.  Motz;  John  O'Mara. 


Power  of  Advertising  Basis  for  Present 
Prosperity,  Speaker  Declares — 

C.  H.  Henderson  Named 
President 


CIRCULATION 

CAMPAIGNS 

Get  Big  Quick  Results 

The  largest  and  most  successful 
circulation  campaigns  on  the 
leading  newspapers  in  U.S.A. 
have  been  for  years  conducted 
by  our  organization. 

WIRE  OR  WRITE,  Care 
OHIO  STATE  JOURNAL 
COLUMBUS,  OHIO 

Now  conducting  our  second 
campaign  on  above  paper. 


HOLLISTERS 

Ctrculation  Qi^mization. 


717*718  Commercial  Exchange  Bldg. 
Los  Angeles.  Cal. 


‘SEND-OFF’  FOR  CONNER 


cient  advertising  manager,  maintained 
year  in  and  year  out  and  intensively 
utilized  by  our  sales  force.” 

.•\n  active  source  of  competition  that 
keeps  down  savings  in  financial  institu¬ 
tions  is  the  deferred  payment  plan  in  the 
belief  of  C.  E.  Auracher,  advertising 
manager  of  the  Cedar  Rapids,  la..  Sav¬ 
ings  Bank  and  Trust  Company. 

"It  is  not  only  more  difficult  to  get  the 
attention  of  prospective  deptisitors,  but  it 
is  growing  harder  to  get  their  money  into 
saving  accounts,”  he  said,  adding  that  one 
of  the  greatest  advertising  problems  con¬ 
fronting  financial  institutions  today  is  to 
drive  home  the  advantage  of  prospective 


morning 
and  Sunday 
ciiculatioiv? 
ta^Qreatest- 
(/Harht  west 
of  Cliica^o 
170,000  Daily 
39aooo  Sunday 

LOS  ANQfLES 


Uriion 


- 


HE  KNOWS  PICTURES 

His  years  of  experience  in  handling  news 
photographs  fully  equips  him  for  position 
as  assistant  to  busy  editor  of  rotogravure 
and  daily  picture  pages.  Knows  picture 
sources,  values,  reproduction,  layouts,  etc. 
Thirty-live  years  old.  now  employed,  but 
seeks  better  opportunity.  Salary  secondary. 
Box  A-946,  o/o  Editor  A  Publisher. 


Pretuhni 
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WILLIAM  Allen  white,  the  famous  editor 
and  writer  of  Emporia,  Kansas,  says: 

‘"Decent  goods  are  truthfully  advertised” 
in  The  Neu'  York  Times 


Read  what  fVilliam  Allen  Tf^hite  says 
of  the  power  of  newspaper  advertising 


The  American  newspaper  seems  to  me  to  function  socially  and  politically  more 
through  its  economic  phases  than  through  the  formal  social  and  political  side.  Put 
in  plain  language,  that  means  this:  The  advertising  columns  of  a  newspaper  affect 
the  American  people  more  directly  and  powerfully  than  the  news  columns  and 
editorials  of  the  American  newspaper.  Through  the  advertising  columns  the  stand¬ 
ard  of  living  in  America  is  raised  every  year.  The  newspaper  is  an  Archimedean 
lever  which  is  lifting  the  living  standards  in  America  higher  than  any  other  living 
standards  in  the  world.  Delete  advertising  in  America  and  an  economic  and  social 
revolution  would  occur.  People,  no  longer  stimulated  by  advertising  to  desire 
material  goods,  would  stop  buying  and  the  jolt  to  American  business  would  precipi: 
tate  a  political  reaction  that  might  be  catastrophic. 

It  makes  little  difference  what  the  newspapers  preach  in  their  editorial  col¬ 
umns  about  the  distribution  of  wealth.  It  makes  no  vast  difference  how  they  policy 
the  news;  so  long  as  the  advertising  columns  continue  to  create  an  insatiable  hunger 
on  the  part  of  their  readers  for  better  things  than  their  fathers  had  or  than  even  the 
readers  themselves  had  the  day  before  the  paper  was  printed. 

The  New  York  Times  is  a  great  newspaper  because  it  prints  the  news  in  detail, 
which  its  readers  desire,  and  because  its  editorial  comment  on  the  news  is  intelligent 
and  as  fair  as  newspaper  comment  can  be  under  the  handicaps  of  haste  and 
restricted  space.  But  the  real  value  of  The  New  York  Times  to  America  is  that  its 
advertising  columns  are  as  clean  and  free  and  fair  as  its  news  columns.  It  stimu¬ 
lates  the  desire  for  honest  goods.  It  whets  the  appetite  of  the  average  reader  by 
showing  him  day  after  day  and  year  after  year  what  useful  and  lovely  things  he 
can  buy  with  his  money,  what  profitable  savings  he  can  make  in  his  income,  how 
he  can  get  ahead  materially  or  spiritually  by  patronizing  the  advertisers  in  its  col¬ 
umns.  Books,  food,  music,  furniture,  pictures,  houses,  clothing,  cults,  creeds,  invest¬ 
ments,  all  are  displayed  in  the  vast  bazaar  that  is  The  New  York  Times,  through 
which  as  the  year  rolls  around  the  millions  pass  in  review. 

The  changes  that  come  out  of  the  advertising  columns  of  the  American  news¬ 
paper  like  The  Times,  where  decent  goods  are  truthfully  advertised,  are  dynamic 
changes.  Every  year  the  old  world  is  torn  up  and  a  new  world  established,  not  by 
the  news,  not  by  the  editorials,  but  by  the  advertising  columns  of  the  American 
newspapers. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

(Continued  from  /'n.i’r  3) 


NEWSPAPERS  IN  CITIES  OF  500,000  TO  749,999  POPULATION 


City 

New  York. . . 


New  York. 


New  York. 


New  York. 
New  York. 
New  York. 
New  York. 
New  York. 


New  York. 

New  York. 
New  York. 


Philadelphia 
Philadelphia. 
Pa.  ...... 

Philadelphia 


Philadelpliia 


T’hiladelphia 

Philadelphia 


.American  . . . .  (m) 
^hiiiday  ed  .  .  (s) 
Total  ...(ms) 
.Herald  Trib¬ 
une  . (  m ) 

Sunday  . .  ( s ) 
Total  . .  .  ( ms ) 

.News  .  .■ . (m) 

Sunday  ed  . .  (s) 
Total  ...(ms) 

.Journal  . (e) 

.Post  . (e) 

.Sun  . (e) 

.Telegram  _ (e) 

.Times  . (m) 

Sunday  ed  . .  ( s ) 
Total  . . .  (ms) 
.Wall  Street 

News . (m) 

.'V'orld  . (e) 

.  .Vorld  . (m) 

Sunday  ed  . .  ( s ) 
Total  ..(ms) 
.bulletin  . (e) 

.News  . (e) 

.Inquirer  . (m) 

Sunday  e<l  . .  (s) 
Total  ..(ms) 
.Public  Led¬ 
ger  . (ms) 

Evening  ed  (e) 

.Record  . (ms) 

.Sunday  Star  . .  (s ) 


Total 

Linage 

National 

Local 

Clartsified 

2,522.()()2 

581,078 

1,211.862 

729,122 

4,329,702 

1,112,570 

2,965,414 

251.718 

6,851,764 

1,693.(>18 

4,177.276 

980.840 

5,914,338 

1.752,930 

3,560.788 

577.714 

3,751,386 

1.161.(190 

2,229,1% 

3w;).5O0 

9,665.724 

2.914.620 

5,789,9)U 

9.38.214 

2,496,114 

821,078 

1,675,030 

1,336,338 

227,420 

1.108.918 

3,832,452 

1.048,498 

2,783,954 

7.725,458 

1.587.944 

6,122.%6 

14,548 

2,754.324 

7763)2 

1.654.488 

187,612 

8,937,650 

2,089,958 

6,201.586 

110.586 

3,055.086 

480,890 

1.068.828 

1,505,368 

9,050,776 

1,935,874 

5,200,766 

1,862,224 

6,253,012 

1.808.358 

3.076,474 

1,368.180 

15,303,788 

237,577 

3,744,232 

8.277,240 

3,230,404 

5,165,330 

927.094 

4.224,154 

14,082 

5.133.276 

841.978 

1.473.530 

2.817,7(18 

4,040,4% 

766,794 

2.235,110 

1.038.592 

9,173,772 

1,608.772 

3.708,640 

3.856,350 

11,093,397 

2.513,286 

6,387.525 

2.192,297 

1,438,241 

82,250 

1,063.544 

126,262 

6,839,700 

1,057,200 

3,635.400 

2.109,300 

4,391,530 

684,900 

2,129.400 

1,577.100 

11,231,200 

1.742,100 

5,764,800 

3,686,400 

8,327,918 

2,547,076 

3,677,239 

2,103,603 

8,046.22(1 

2,089,646 

4,460,717 

1.495.863 

4.490.330 

719.%5 

2,595,910 

1.174.453 

513,915 

56,819 

246,976 

81.210 

Poston  . 

Ptoston  . 

lioston  . 


Pxjston  . 


Poston  . 


Poston,  Mass.. 

Poston  . 

Puffalo,  N.  Y. 


Puffalo,  N.  Y.. 
Puffalo,  N.  Y.. 
Cincinnati,  ( )liio, 
Cincinnati,  ( )hio, 
Milwaukee  .... 


Newark,  N.  J.. 
Newark,  N.  j.. 


..Advertiser  ..(m) 
..American  ...  .(e) 

.  Sunday 

Advertiser  .(s) 
.Christian  Science 
Monitor  ....(e) 

.Globe  . (me) 

Sunday  ed  . .  ( s  » 
Total  ..(mes) 

.Herald  . (m) 

Sumlay  ed  . .  ( s  ) 
Total  . . .  (ms  ) 

•  Post  . (m> 

Siuiday  ed  . .  ( s ) 
Tt'tal  ...  (ms) 

•  Transcript  ...(e) 

•  Traveler  . (e) 

•  Courier-Ex.- 

press  . ( m ) 

Sundiiy  ed  ..(•>) 
Total  . . .  (ms  > 

•  News  . (e) 

•  Times  . (es) 

-Post  . (e) 

-Times-Star  ..(e) 

•  Journal  . (e) 

Sumlay  ed  ..(s) 
Total  ...(es) 

•  Evening  News  (e) 


Tttal 

Published  Linage 


1,023.616 

2,171,885 

1.548,418 

3,383,658 

4,765,763 

3,576,546 

8.342,312 

5,561,552 

2,537,097 

8,098,649 

4,455,559 

1,570,823 

6,026,382 

3,942,387 

6,376,674 

2,068,998 

1.960,766 

4,029,764 

8,028,451 

6.069.f)44 

4,869,592 

7,579,677 

6.948,765 

2,569,322 

9,518,087 

10,772.033 

3,309,415 


594,048 

1,292,997 


1,286,671 

661,137 

1,950,808 

2.106,422 

818.302 

2,924.724 

1,628,660 

754,481 

2,383,141 

1,333.031 

2.195,464 

.545,623 

5%.498 

1,142,121 

1.857,840 

928.368 


2,482,654 
1.. 581 ,035 
4,063,689 
2.366,948 
885,^ 
3.252,577 
2,826,899 
816.342 
3,643,241 
1.191.388 
3.203,70() 

1,104,885 

1,181,892 

2.196,777 

4,167,609 

5.141,276 


9%, 338 
1.331.377 
2.327.715 
1.0«8,18> 
833.166 
1.921.348 


1,440,194 

1,634,339 

830.803 

2,465,142 

2,608,280 

2,936,460* 


5,121.025 

4,041,28() 

1,071,424 

5,112,710 

5.448,4(i3 


(*National  and  local  combined) 

San  Francisco.. 

, .  Bulletin  _ 

..(e) 

3,401.305 

608.275 

1,959,337 

255,185 

San  Francisco.. 

..Call . 

..(e) 

5,211,888 

1,071,435 

3.552.000 

588,453 

San  Francisco., 

.  .Gironicle  . 

..(m) 

3,533,852 

849,142 

1,802.528 

882,182 

8  inula  v  erl 

l..(s) 

2,050,622 

813,008 

862,372 

375242 

Total  .  . 

.  (ms) 

5.584,474 

1,662.150 

2,664.900 

1.257.42) 

San  Francisco. 

. .  Examiner  . 

.(ms) 

9,917,451 

1,743,248 

5,039,041 

3,135,162 

San  Francisco.. 

..News  . 

...(e) 

3,744,310 

488,747 

2,6)9,901 

645,622 

NEWSPAPERS  IN  CITIES  OF  750,000  TO  999,999  POPULATION 


Baltimore  . American  ...(m) 

Sunday  ed  . .  (s  ) 
Total  ...(ms) 

Baltimore  . -.Evening  Sun..(e) 

Baltimore  . Post  . (e) 

Baltimore  . News  . (e) 

Baltimore  . Sun  . (m) 

Sunday  ed  . .  (s) 
Total  . . .  (ms) 

St.  Louis . Globe-Demo¬ 
crat  . (ni) 

Sunday  ed  . .  ( s ) 
Total  ..(ms) 

St.  Louis . Post-Dispatch  (e) 

Sunday  ed  . .  (s) 
Total  ...(es) 

St.  Umis . Times  . (e) 

Pittsburgh  . dironicle-Tele- 

graph  . (e) 

Pittsburgh  . Gazette- 

Times  _ (m) 

Sunday  wl  ..(s) 
Total  ...(ms) 

Pittsburgh  . Post  . (m) 

Sunday  e<l  .  .  (s) 
Total  . . .  (ms) 

Pittsburgh  . Press  . (e) 

Sunday  ed  . .  (s) 
Total  ...(es) 
Pittsburgh  . .Sun  . (e) 


16  INTERTYPES 

are  being  used  by 


1,676,116 

239J<80 

625.523 

754.071 

1,442,453 

84.298 

1.090,707 

266,116 

3,118,569 

324.178 

1.716.230 

1,020,187 

9,133,210 

1.474.542 

5,618,056 

2,040,612 

2,131.153 

321,450 

1,454,068 

355,635 

4,016,518 

767,203 

2,395,660 

757.512 

4,744.922 

1.465,350 

1,077,649 

2.201.923 

4,344,275 

469,879 

2,945,185 

929.211 

9,089,197 

1.935.229 

4.022.834 

3.131.134 

5,658,634 
1.677,468 
7,336,102 
8,288,280 
4.401  ,aK) 
12,689,880 
2,203,418 

1,639,730 

785.837 

2,425,567 

1.582.560 

897,680 

2,480,240 

306,311 

2.221,430 

1.011.637 

3,233,067 

5,575,080 

2,101,960 

7,677,040 

1,659.833 

868,56(1 

808.902 

1,677,468 

1.130.640 

1.401.969 

2,532,600 

222.363 

6,220.634 

1.195.894 

4,504,556 

520,184 

2,961,784 

2.394,672 

5.356,456 

3.073.462 

2,300,228 

5,373.690 

9,096,080 

3,825,878 

12,921.958 

4,603,242 

827.652 

611,492 

1,439.154 

836.%2 

614,824 

1,451,786 

1,185,716 

376.992 

1,562.708 

545.832 

1,483.384 

1,316,266 

2,799,650 

1,618,456 

1,277.528 

2,895,984 

6,269,536 

2,207,100 

8,476,636 

3,692,780 

650.748 

466,914 

1.117.662 

618.044 

407.876 

1.025.920 

1.465.870 

1.135,876 

2,601,74(1 

364,630 

NEWSPAPERS  IN  CITIES  OF  400,000  TO  499,999  POPULATION 


Kansas  City . Journal  . (m)  1,919,506  519,181 

Journal  Post(s)  1,111.793  295,970 

Total  ...(ms)  3,030,299  815,151 

Kansas  City . Post  . (e)  2,605,810  680,718 

(Continued  on  page  24) 


602.647 

582,365 

1,185,012 

1,127,414 


No  Standardhed  Intertype  has  ever  become  obsolete 


We  Haven’t  Sported  Chin 
Whiskers  for  20  Years 

The  Coming  of  the  Automobile  and  Hard  Roads 
Have  Changed  Buying  Habits  Until  Today 

Central  Dlinois  is 
Just  One  Big  City 

The  traditional  "Hayseed"  is  found  only 
on  metropolitan  .stages  these  days,  being 
e.xtinct  in  the  Corn  Belt  of  Illinois.  J 

The  farmer  and  small  town  residents  are  just  /  (J 

a  few  minutes  removed  from  the  Bloomington  /  I  ( 

market.  They  wear  the  same  stylish  clothes,  /  \ 

ride  in  the  same  fine  cars,  crave  the  same  food  /  (ji  _ 

delicacies,  insist  upon  the  same  home  con-  1 

veniences  enjoyed  by  the  city  dweller.  ^  ^ 

.And  what’s  more  they  BUA’  all  these  necessities  from  the  advertising  in  The 
Daily  Pantagraph,  a  paper  they,  their  fathers  and  grandfathers  have  read  and 
believed  in  for  over  80  years. 


Circulation  19,003^97%  Home  Delivered  in  the  Richest 
Spot  in  Illinois 


Published  Every  Morning  Except  Sunday  at  Bloomington,  III. 
EEPRESENTATIVES— 

CHAS.  H.  EDDY  CO..  247  Park  A»e..  New  York  City;  294  Waihington  8t..  Boston.  J.  H. 
OBIFFIN,  Boom  1601,  140  S.  Dearborn  St.,  Chicago.  P.  A.  FOLSOX,  Chemical  Bldg.,  St.  Louis.  *«. 
Member  A.  B.  C.,  A.  M.  P,  A.,  Associated  Press. 
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Concentration  in  The  BILLIONAREA 
— ^the  Greater  St.  Louis  Market 


Total  Paid 
Advertisinc 


Home  Merchants’ 
Advertising 


Classified 

Advertisinc 


Rotogravnre 

Advertiainr 


Department  Store 
Advertising 


Automobile 

Advertising 


CONCENTRATION  OF  ADVERTISING 

The  St.  Louis  Post- Dispatch  completely  out-classes  all  other 
St.  Louis  newspapers  in  volume  of  advertising.  For  that 
reason,  comparisons  are  not  made  with  the  second  news¬ 
paper  alone,  but  with  All  Three  Others  Combined. 

This  supremacy  is  built  upon  the  solid  foundation  of  con¬ 
sistently  superior  results  to  advertisers.  It  is  tremendously 
significant  to  national  advertisers  that  the  Post-Dispatch  has, 
for  many  years,  carried  by  far  the  greatest  volume  of  Home 
Merchants’  advertising. 

For  years  this  one  newspaper,  alone,  has  exceeded  the  second 
and  third  newspapers  combined  in  volume  of  Home  Mer¬ 
chants’  advertising.  In  the  first  sjx  months  of  1926,  these 
merchants  actually  used  more  space  in  the  Post-Dispatch 
alone  than  in  All  Three  Other  Newspapers  Combined. 
The  circles  show  how  retailers  and  general  advertisers 
bought  space  in  all  St.  Louis  newspapers  during  the  first  six 
months  of  1926. 

CONCENTRATION  OF  RETAIL  OUTLETS 

Within  The  Billionarea — the  Greater  St.  Louis  Market— retail  out¬ 
lets  are  concentrated.  Salesmen  measure  the  distance  between  their 
calls  in  minutes  and  feet — not  in  hours  and  miles.  This  reduces  dis¬ 
tribution  costs. 

CONCENTRATION  OF  PEOPLE 

Within  The  Billionarea,  people  are  concentrated.  Here  are  3,000  to 
4,000  families  per  square  mile  as  compared  with  10  or  15  families  per 
square  mile  in  the  small  towns  and  rural  communities  OUTSIDE 
The  Billionarea. 

CONCENTRATION  OF  DOLLARS 

Within  The  Billionarea,  the  average  purchasing  power  per  family — 
one  of  the  highest  of  all  metropolitan  cities  in  America — is  three  and 
one-half  times  greater  than  the  average  of  the  small  town  and  rural 
communities  OUTSIDE  The  Billionarea. 

CONCENTRATION  OF  CIRCULATION 

The  Post-Dispatch  reaches  seventy-five  per  cent  of  all  the  families 
in  the  entire  Billionarea.  In  the  better  residential  sections  it  covers 
90%  to  100%.  This  is  complete  coverage  of  every  familv  of  pur¬ 
chasing  consequence  at  one  low  advertising  cost. 

GET  THESE  TWO  BOOKS  FREE 

The  Post-Dispatch  has  published  two  hooks — The  P-j-D-t-C 
Manual,  which  shows  how  advertisers  can  measure  the  value  of 
both  market  and  mediums,  and  Information  About  St.  Louis — The 
Billionarea. 

MERCHANDISING  AND  RESEARCH  BUREAU 

The  Post-Dispatch  Merchandising  and  Research  Bureau  has  compiled  val¬ 
uable  market  informatiim  on  various  lines  of  merchandise.  Write  for  sur¬ 
veys  which  have  direct  hearing  on  your  selling  problems. 

ST.  LOUIS  POST- DISPATCH 

The  Highest  Ranking  P  -f  D  -f  C  Newspaper  of  The  Billionarea — the  Greater  St.  Louis  Market 

NKW  YORK  miCAGO  DETROIT  KANS.XS  nTY 

M.T<li!>c>n  .\ve.  Tribune  Tower  Book  BMr.  Coca-Cola  Bldg. 

SA.\  KRAX(TSCX)  T.OS  ANGELES  SEATTI.E 

.‘i64  Market  St.  Title  Insurance  Bldg.  212  Madison  St. 


Women’s  Store 
Advertising 


Furniture  Store 
Advertising 


Men’s  Store 
Advertising 


Grocery  Store 
Advertising 


Drug  Store 
Advertising 


Radio  Store 
Advertising 


Music  Store 
Advertising 


Electrical  Store 
Advertising 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

{Continued  from  page  22) 

City 

Paper 

Published 

Total 

Linage 

National 

Local 

Classified 

Kansas  Citv. 

Mo . 

.Star  .  •■ . 

.  (m) 

5,108,195 

1,044,774 

2,591,472 

1,471,949 

Suiulav  ed 

..(s) 

3.409,284 

.375,143 

2,227,572 

806,569 

Total  .. 

(ms) 

8,517,479 

1,419,917 

4,819,044 

2,178,518 

Kansas  Citv, 

Mo . 

..Star  . 

..(e) 

6,273,275 

1,049,000 

3,725,709 

1,498,566 

Minneapolis, 

Minn . 

.  .lourual  .... 

. .  (c) 

6,193.5.56 

1,. 307,779 

4,111,353 

774,424 

SuiK'av  ed 

..(s) 

1,817,763 

496,285 

878..505 

442,973 

Total  .. 

.(es) 

8,011,319 

1,804,064 

4,989,858 

1,217,397 

Minneapolis, 

Minn . 

..Star  . 

. .  (e) 

2,8()6.425 

415,453 

2.224,598 

226,374 

Minneapolis, 

Minn . 

,,l'ril)uiie  ... 

( me  ) 

5, 630,  .593 

1,159,470 

3,353,547 

1,109,979 

Suiidav  ed 

..(s) 

2.171,201 

653,833 

981,5.38 

535.830 

Total  .. 

(ms) 

7.801 ,7S^4 

1.81.3..3()3 

4.335,085 

1,645,809 

New  Orleans, 

La.  . 

..States . 

..(e) 

3,534,073 

464,855 

2.644,966 

424,252 

Sunday  ed 

..(s) 

1.357,725 

148,685 

958,536 

2.50,504 

Total 

.  (es) 

4,891,798 

613,540 

3,603,502 

674,756 

New  Orleans.. 

.  .  Times- Pica- 

\ une  .... 

.  (m) 

6.261,173 

1,168,051 

3,553,799 

1,539,323 

Sunday  . . 

..(s) 

3,472.258 

591,727 

1.601.203 

1,279,328 

Total  .  . 

(ms ) 

9,733,431 

1,759,778 

5,155,002 

2,818,651 

\A'ashington  . 

.  .Herakl  .... 

.  (m) 

2,292,821 

444,726 

1,346.368 

501,727 

Sunday  ed 

..(s) 

798,878 

191,064 

476,256 

131,558 

Total  . . 

(ms) 

3.091,699 

635,790 

1,822,624 

633,285 

Washington, 

D.  C . 

..News  . 

..(e) 

1.308,062 

182,630 

891.702 

•  233,730 

Washington  . 

. .  Post  . 

.  (m) 

2,006,994 

608,1)4 

1.864,500 

537,410 

Sunday  ed 

..(s) 

2,673,416 

312,199 

2,191,122 

170.095 

Total  . . 

.  (ms) 

4.680,410 

920,383 

4,055,622 

707.505 

M'ashington  . 

. .  Star  . 

. .  (e) 

10,640,590 

1,309,610 

7,068,407 

2,262,573 

Sunday  ed 

..  (s) 

3,741,004 

433.214 

2,658,092 

649,698 

Total  . 

.  (es) 

14,381,594 

1,742,824 

9.726.499 

2,912,271 

Washington  . 

..Times . 

..(e) 

4,010,583 

770.052 

2,800,005 

440.526 

City 

Paper 

Published  Linage 

National 

Local 

Clasgifi^ 

Seattle,  Wash. 

.  Post-Intelligen- 

CCT  . 

..(m) 

3,250,528 

775,950 

1,736,350 

71822) 

Sunday  ed 

..  (s) 

1,779,862 

856,996 

509,306 

413,561, 

Total  . . 

(ms) 

5,030,390 

1,632,946 

2,245,656 

1.131,78) 

Seattle,  Wash. 

.  Star  . 

..(e) 

3,468,105 

895,980 

2,018,481 

551, K 

Seattle,  Wash. 

.Times  . 

...(e) 

5,707.260 

1,308,458 

3,268,259 

1.130,54: 

Sunday  ed 

.  .(s) 

2,537,297 

579.806 

1,095,101 

862,351 

Total  .. 

.  (es) 

8,244,557 

1,888,264 

4,363,360 

1.992.91: 

Seattle,  Wash. 

.Union-Record  (e) 

S40,208 

47,296 

711,702 

1012M 

NEWSPAPERS  IN  CITIES  OF 

250,000  TO  299,999  POPULATION  ^ 

1 

Atlanta,  Ga. . . 

. Journal  _ 

..(e) 

5,413,478 

1,088,668 

3,564,778 

7S4<)6i 

Sunday  ed. 

..(s) 

1.985,109 

477,470 

1,103,004 

40431 

Total  . 

. . (es) 

7,398,587 

1,566,138 

4,667,782 

1.1593 

Birmingham 

.Ala . 

.News  . 

..(e) 

6,251,630 

1,199,716 

4,422,628 

6293 

Sunday  ed 

•  ■  (s) 

2.975.910 

476,140 

2,056,348 

443, € 

T<jtal  . 

.(es) 

9,227,540 

1,675,856 

6,478,976 

1, 0722(18 

Birmingham, 

-Ala . 

.  Post  . 

..(e) 

2,924,460 

354,802 

2,267,202 

273,518 

Columbus,  Ohio. Dispatch  .. 

..(e) 

8,315,116 

1,266,626 

5,627,790 

1.3863 

Sunday  ed. 

..(s) 

3,177,267 

388,367 

2,062,765 

722,59: 

Total  . 

.(es) 

11,492,383 

1,654,993 

7,690,555 

2,109,16 

Columbus,  Ohio.  State  Jour- 

nal  . 

(ms) 

3,935,900 

400,750 

2,771,050 

764,1(1(1 

Denver,  Colo. . 

..Express  .. 

...(e) 

1,461,885 

140,224 

1,014,860 

1693 

Denver,  Colo. . 

. .  Post  . 

...(e) 

5,301,968 

1,133,860 

3,496,304 

65831 

Sunday  . . . 

...(s) 

2,426,480 

574,196 

1,171,996 

679,47) 

Total  . 

. . (es) 

7,728,448 

1,708,056 

4,668,300 

1,3383 

Denver  . 

. .  Rocky  Mt. 

News  . . . 

. .  (m) 

1,957,368 

447, 3»4 

1,066,716 

420,588 

Sunday  ed. 

...(s) 

1,309,700 

287,028 

737,912 

281.148 

Total  . 

.(ms) 

3,367,068 

734,412 

1,804,638 

701,73r 

Denver  . 

..Times  _ 

...(e) 

2,566,480 

517,552 

737,912 

281,14) 

Jersev  City, 

N.  J . 

.  .Jersey 

Journal  . 

...(e) 

3,982,882 

1,089,383 

2.208.974 

684,51 

,  ^  - ^ 

(Cofitiniu^l  on  page 

26) 

- ^ 

NEWSPAPERS  IN  CITIES  OF  300,000  TO  399,999  POPULATION 


Indiauape»lis, 

Ind  . 

Indianapolis, 
Ind  . 


.News  . (e) 


Indianapolis, 

'Ind  . 

Oakland,  Cal. . . 
Oakland,  Cal. . . 
Providence,  R.  I. 
Providence,  R.  I. 


Providence,  R.  I. 
Providence,  R.  I. 


Rochester,  N.  Y, 


Rochester,  N.  Y, 


Rochester.  N.  Y 
Seattle,  Wash. . 


■  Star  . (m) 

Sunday  ....(s) 
Total  . .  (ms ) 

.Times  . (el 

.  Post-Enquirer  (e) 

.Tribune  . (es) 

.Bulletin  . (e) 

.Journal  . (m) 

Sunday 

Journal  ...(s) 
Total  . . .  (ms) 

.News  . (e) 

.Tribune  . (e) 

Sunday  ed  . .  (s) 
Total  ...(es) 
.Democrat  &  Chron¬ 
icle  . (m) 

Sunday  ed  . .  (s) 
Total  . .  (ms) 
.Journal-Post 
E.xpress  ....(e) 
Sunday  .Ameri¬ 
can  . (s) 

Total  ...(es) 
.Times-Union  .(e) 
.Journal  of  Com¬ 
merce  . (m) 


9,096.141 

2,095,666 

5,289,657 

1,710,828 

3,687,633 

3,060,667 

6,738.300 

777,993 

778,200 

1.556,193 

1,848,408 

1,743,042 

3,591,450 

1,061,232 

529,425 

1,590,657 

3,081,093 

5,134,388 

9,729,412 

7,171,362 

3,122,268 

373.083 

255,542 

1,120.868 

1.274.238 

612,022 

2,332,688 

3,329,144 

5,019,686 

4.679.213 

1.301.976 

339,108 

805,924 

2,845,094 

1.217,911 

1,208,270 

2,153,185 

5,275,453 

2,485,776 

2,416,910 

555,491 

2,972,401 

603,547 

1,215,569 

568,270 

299,888 

92,165 

392,053 

1,256,758 

2,558,734 

1,695,740 

1,997.3(M 

439,036 

2.436.340 

292,880 

1.501,150 

221,766 

119,718 

24,290 

144,008 

6,157,778 

2,535,049 

8,786,211 

666,527 

402.519 

1,069,046 

3,192,015 

1.203.229 

4,395,244 

2,299.236 

929,301 

3,228,537 

2,828,306 

342,267 

1,951,631 

534,408 

1,412,200 

4,240,506 

7,009,997 

70,357 

412,624 

1,315,375 

1,173,749 

3,125,380 

4,939,675 

168.094 

702,502 

717,868 

1,177,600 

15,000 

835,000 

Women  read  it— 

That's  why 
Food  advertisers 
Are  increasing  their 
Lineage  in  the 

Superior,  Wisconsin 

Evening  Telegram 


469O87  Lines  of  Food  Advertising 
in  August,  192s 

68,989  Lines  of  Food  Advertising 
in  August,  1926 

A  gain  of  more  than  33N3  % 


Representatives : 

Weaver,  Stewart  Company  Weaver,  Stewart  Company 
Metropolitan  Tower  612  N.  Michigan  Avenue 
New  York  City  Chicago,  Illinois 


926 
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$aul  Bifioatcti 


t.  $aul  Bioneer  3Bxm 


$1,000,000 

In  round  figures  this  is  the  sum  which  National  Adver¬ 
tisers  will  invest  in  space  in  the  St.  Paul  Dispatch  8C 
Pioneer  Press  and  Sunday  Pioneer  Press  during  the 
present  year.  .  .  .  NEARLY  TEN  TIMES  the 

sum  that  was  invested  in  1911. 

So  great  an  increase  in  fifteen  years  is  worthy  of  note. 

It  is  also  to  be  noted  that  nearly  all  of  the  successful  and 
leading  National  advertisers  are  ^^among  those  present.’’ 

The  rapid  growth  and  substantial  volume  of  national 
advertising  in  the  St.  Paul  Dispatch  8C  Pioneer  Press  and 
Sunday  Pioneer  Press  is  definite  proof  that  advertising 
space  in  these  fine,  metropolitan  newspapers  is 


INCREASINGLY  PROFITABLE  to  the  advertiser. 


General  Representative 

O’MARA  and  ORMSBEE 
Inc. 

New  York 
Chicago 
Detroit 
San  Francisco 


Average  net  paid  circulation  for  the  three-months  period 
ending  March  31,  1926. 


Combined 

Daily 

Sunday 

City  home  delivered 

97,384 

48,647 

Total  City  . 

.  105,710 

55,685 

Total  city  and  sub’n 

.  114,598 

60,530 

Total  net  paid . 

.  164,109 

150,512 
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City 

Paper 

Pid>lished 

T-tal 

Linage 

National 

Local 

Classihed 

Louisville,  Ky.  . 

.Courier- 

Journal  . 

.  (m) 

3.947,971 

1,072,926 

1.848,019 

1,018,058 

Sundav  et 

. .  (s) 

3,382,267 

518,745 

2,458,154 

403,981 

Total  . 

(ms ) 

7,330.238 

1,591.671 

4.306,173 

1,421,039 

I^ouisvillc  Kv.. 

Times  .... 

..(e) 

6,254.201 

1,141.210 

4.078,820 

1.017,814 

Portland,  Ore.. 

Journal  ... 

. .  (e ) 

4,783.324 

810,978 

3.011,554 

960,792 

Sunday  ed. 

. .  (s) 

1,515.640 

284.900 

777.532 

453,208 

Total  . 

.  (es) 

6,298,964 

1,095.878 

3.789,086 

1,414,000 

Portland,  Ore.. 

News  . 

. .  (e) 

2,863.302 

543,746 

2,028,502 

280,756 

Portland,  Ore.. 

Oregonian 

.  (m ) 

4,906,902 

1.209,978 

2.167,830 

1,529,094 

Sundav  ed. 

. .  (s) 

2,683,120 

658,896 

1.187,998 

836,226 

Total  . 

(ms) 

7,590.022 

1.868,874 

3.355,828 

2.365,320 

Portland,  Ore. . 

T  elegram  . 

..(e) 

3,196.914 

569,100 

2.191,994 

389,228 

Toledo,  Ohio... 

Blade . 

..(e) 

7,971,011 

1.529.776 

5,306.465 

1.134.770 

Toledo,  Ohio... 

News-Bee  . 

..(e) 

5,083,886 

610.778 

3,264.625 

1,068.907 

St.  Paul,  Minn. 

Dispatch  . . 

. .  (e) 

5,042.828 

1.318,996 

2.974,916 

742,434 

St.  Paul,  Minn. 

.News  . 

..(e) 

3,653,650 

637,462 

2,640,554 

375,634 

Sunday  ed. 

..(s) 

838.656 

110,7% 

565,978 

161,882 

Total  ... 

.  (es ) 

4.492,306 

748.258 

3.206,532 

537,516 

St.  Paul.  .Minn. 

Pioneer 

Press  . . . 

.  (m) 

3.()68.322 

1.317.638 

1.544.200 

745,094 

Sundav  ed. 

..(s) 

1.566.362 

517,062 

694.834 

354.228 

Total  .... 

(ms) 

5.234,684 

1,834,700 

2.239,034 

1,099,322 

NEWSPAPERS  IN  CITIES  OF  200,000  TO  249,999  POPULATION 


Dallas,  Tex - 

Dallas,  Tex.. . . 
Dallas,  Tex _ 

Dallas,  Tex.. . . 
Houston,  Tex. 

Houston.  Tex. 


Houston,  Tex.. 
Memphis.  Tenn. 


Memphis,  Tenn. 

.Memphis,  Tenn. 
New  Haven.... 

N'ew  Haven.... 


Norfolk,  \’a. 
Norfolk,  Va. 


Omaha,  Nebr.. 
Omaha,  Nebr.. 


San  .'\ntonio . . 
.San  .\ntonio... 
San  .Antonio... 


.  Dispatch  . . 

. .  (e) 

2,690,492 

287,392 

2,042,838 

.  journal  . . . . 

..(e) 

3,730,591 

421,401 

2,311,328 

.  News  . 

.(m) 

4,1%,087 

964,881 

2,238.344 

Sundav  ed.  . 

. .  (s) 

2,769,589 

378,910 

1.806.288 

Total  . . . . 

(ms) 

6.965,676 

1.343,791 

4,044,632 

.  Times- 

Herald  . . 

.  (es) 

8,385,455 

1,120,006 

6,128.470 

.  Chronicle  . . 

..(e) 

5,200,810 

1,032,500 

2,684,276 

Sundav  ed.  . 

. .  (s) 

2,577,109 

414,988 

1,677,872 

Total  . . . . 

.  (es) 

7,777.919 

1,447,488 

4.362,148 

.  Post- 

Dispatch  , 

.  (m) 

4,157,048 

742,560 

2.373.322 

Sunday  ed. 

. .  (e) 

1,848.840 

201,376 

1.348,088 

Total  . . . , 

.  (me ) 

6,005,888 

943.936 

3,721,410 

.  Press  . 

..(e) 

3,012,926 

567,682 

2.234,091 

.  Commercial- 

-Appeal 

..  (m) 

5,258.582 

1.254.162 

3,064,460 

Sunday  ed. 

..(s) 

2,787,302 

505,897 

1.770.727 

Total  . . . 

.  News 

.  (ms,) 

8,045.884 

1,760,059 

4,835,187 

Scimitar  . 

..(e) 

3,470,586 

556.752 

2.540,902 

.  Press  . 

..(e) 

3,359,160 

416,598 

2,466,044 

.Journal- 

Courier  . 

..(m) 

1,364,206 

278282 

836.571 

.  Register  . . , 

...(e) 

4,792,078 

1,146.304 

2.723.249 

Sunday  ed.  . 

...(s) 

1,870.758 

375.380 

1,292.275 

Total  . . . 

. .  (es) 

6,662.836 

1.521,684 

4,015,524 

.  Ledger- 

Dispatch  , 

...(e) 

4,814,6(4 

995.330 

3.336.214 

.  \  irginiaii- 

Pilot  . . . . 

.  .(m) 

413,182 

51.716 

139,608 

Sundav  cd. 

. .  (s) 

2,005,528 

289,002 

1.583.414 

Total  . . . 

.  (ms) 

2,418.710 

340,718 

1.723.022 

.  Bee  . 

(mes) 

3,160.948 

773,395 

1.852.970 

.  World- 

Herald  .. 

.  (me) 

4,314.506 

980.343 

2.448,614 

Sundav  ed. 

...(s) 

2,090.942 

495,964 

L(X)4.640 

Total  . . . 

(mes) 

6,405,448 

1.476,307 

3.453.254 

. .  Express  . . 

.  .  (m) 

3,672,037 

772,086 

1.820.831 

Sundav  ed. 

...(s) 

2,116,363 

526,117 

907,228 

Total  ... 

.  (ms) 

5,788,400 

1.298,203 

2.728,059 

.  Light  . 

...(e) 

3,824,632 

603,540 

2.509.276 

Sundav  ed. 

. .  ( s) 

2,324,602 

179.284 

1.436.834 

Total  . . . 

. . (es) 

6.149.234 

782.824 

3,946,110 

..News  . 

.. .(e) 

3.829.422 

700,855 

1,997,354 

360,262 

997.862 

992.862 
584,391 

1.577,253 

1,136,979 

1,368,892 

471,310 

1,840,202 

1,041,166 

299,376 

1.340.542 

348,810 

897,526 

480,536 

1,378.062 


372,932 

476,518 

201,568 

861,151 

193,758 

1,054,909 

483,140 

221,858 

133.112 

354,970 

312.228 

885,549 

590.338 

1.475,887 

1,079,120 

683,018 

1,762,138 

711.816 

468,090 

1.179.906 

1,118,516 


NEWSPAPERS  IN  CITIES  OF  150,000  TO  199,999  POPULATION 


.-\kron,  Ohio.. 
Bridgeport  . . . 


Bridgeport  . . . 
Dayton,  Ohio. 
Davton,  Ohio. 


Dayton,  Ohio. 

Fort  Worth . . 
Fort  Worth . . 

Fort  Worth., 


City  Paper 

Published 

Linage 

National 

Local 

Classified 

Grand  Rapids . . .  Press  . 

..(e) 

7,955,626 

1.368.542 

5,480,636 

1,106!^ 

Hartford.  Conn.. Times  . 

..(e) 

7,729.803 

1.267.803 

5,930,071 

531,450 

Richmond,  Va. . .  Times- 

Dispatch 

. .  (  ni ) 

3,013.220 

492,604 

1,825,698 

('94,918 

Sunday  ed. 

. .  (s) 

2,173.290 

237,776 

1.479,282 

4.V>,232 

Total  ... 

.  (ms) 

5,186,510 

730,380 

3,3(H,980 

1,151,150 

Richmond.  Va. . .  News- 

I-eader  . . 

...(c) 

6,220,284 

1.091,692 

4,226,894 

'H)l,698 

Syracuse,  N.  Y..Post- 

Standard 

..(m) 

2,822,088 

604,651 

1.525,697 

620,788 

Sunday  ed. 

..(s) 

868.607 

136,424 

536,475 

197.456 

Total  . . . 

(ms ) 

3.690.695 

741,075 

2.062,172 

81<S,244 

Syracuse,  N.  Y.. Journal  ... 

..(e) 

3,101,224 

(65,098 

1,844,542 

493.220 

Sundav  ed. 

. .  (s) 

494,228 

95,214 

252,868 

145.796 

Total  ... 

.  (es) 

3,595,452 

760,312 

2,097,410 

('38,016 

Syracuse,  N.  Y.. Herald  ... 

..(e) 

4,687,197 

()94,498 

3,350,589 

(>06.711 

Sundav  ed. 

. .  (s) 

1,557,814 

266,^ 

1,073,037 

238,168 

Total  . . . 

.  (es) 

6,245.011 

%1.107 

4,423,626 

844,879 

Worcester,  Mass.  Post  . 

..(e) 

2,953,604 

480,970 

2,026,920 

392.325 

Worcester,  Mass.  Telegram- 

Gazette  . 

.  (me) 

8,493,569 

2,376,105 

4.844.653 

1,185,284 

Sundav  ed. 

. .  (s) 

1,440,321 

374,431 

775,817 

288,860 

Total  ... 

(mes) 

9,933,890 

2,750,536 

5,620,470 

1.474,144 

Youngstown,  0..  Vindicator 

...(e) 

5,518,783 

802,354 

3,7%,804 

919,625 

Sundav  ed. 

..(s) 

1,274.091 

352.,507 

682,532 

239,052 

Total  . . . 

. . (es) 

6.792,874 

1.154,861 

4.479,336 

1.158,677 

Youngstown,  0.  .Telegram  . 

.  ( e . .  ) 

5.646.503 

945,994 

3.780,154 

888,458 

NEWSPAPERS  IN  CITIES  OF  100,000  TO  150,000  POPULATION 


.Albany,  N.  Y... 

.  News  &  Knicker- 

bocker 
Press  . . . 

,  (mes) 

8.745,426 

1,462,146 

5.597,844 

1,422,432 

-Albany,  N.  Y... 

.  Times- 

L’nion  . . 

...(e) 

4,8.54.881 

1.186.4.50 

2,899,084 

.555,682 

Camden,  N.  J.. 

.  Post  . 

. .  (m) 

3.295,920 

299.%7 

2,252.789 

()60.5S7 

Courier  . . . 

...(e) 

6,970,979 

802,931 

5,359,415 

713,570 

Canton,  Ohio... 

.  News  . 

. . (es) 

5,239,668 

389,088 

3,795,232 

970.592 

Canton,  Ohio.. 

.  Repository 

...(e) 

6,110.613 

894,044 

4,140,758 

1.075.811 

Sunday  ed. 

. .  ( -s  ) 

1.692.835 

302,765 

1.104,418 

285.652 

Total  . . . 

• • (es) 

7,803,448 

1.1%, 809 

5,245,176 

1.361,463 

Des  Moines.... 

.Capital  ... 

...(e) 

2,898,635 

672,560 

1.944.913 

253,019 

Des  Moines.... 

.  Register 

. .  ( m ) 

2,361,428 

1.119,364 

533,301 

697,452 

Sundav  ed. 

(s) 

1.720,624 

607,624 

752,610 

359,450 

Total  .. 

. .  (ms) 

4,082,052 

1.727,088 

1.285,911 

1.056.632 

Tribune  .  . 

...(e) 

4,850,088 

1.264.3% 

2,867,854 

695,730 

lsf-= - — 

(Continued  on  page 

.30) 

.  Beacon- 

Journal  ....(e) 

8,470.246 

1,310,704 

5.462.152 

1,475,299 

.  Post  . ( e ) 

3,661.393 

995.703 

2.271.368 

394,322 

Sundav  ed.  . .  ( s ) 

768,857 

170,236 

501,215 

89.4(X) 

Total  . (es) 

4,430.250 

1,165,939 

2.772,583 

483.728 

.Telegram  . . . .  (m) 

3,643,696 

993,707 

2.239,693 

410.2% 

.Herald  . (e) 

5.166,420 

491.204 

3,960.922 

704,7(44 

.Journal  . (m) 

2,113,524 

309,274 

1,142.330 

.502,348 

Sundav  ed.  ..(s) 

2,153,732 

213,542 

1. (>42.844 

297.346 

Total  _ (ms) 

4,267.256 

522.816 

2.785,174 

799.694 

.News  . (e) 

6.45.5.190 

1.065.204 

4.160.898 

1.162,084 

Sundav  cd.  . .  ( s ) 

2.(K)4.282 

237.160 

1.372.112 

394.926 

Total  . (es) 

8,459.472 

1,302,364 

5,553,010 

1.557,010 

.  Star- 

Telegram  ..(e) 

3.365,172 

1.083.152 

1.711.604 

570,416 

.  Record- 

Telegram  .(m) 

2,324.476 

868,154 

879.270 

577.0.52 

Sundav  ed.  . .  ( s ) 

1.918,554 

431.620 

1.235,074 

251.860 

Total  ....(ms) 

4.243,030 

1.299.774 

2,114.344 

828,912 

.Press  . (e) 

2,698,654 

284,004 

1,932.014 

482,636 

Character 


N 


The  Indispensable  Foundation 

0\V  we  maintain  that  newspaper  advertising  is 
something  more  than  a  degree  of  pressure 
applied  to  an  area  of  paper.' 


We  maintain  that  the  value  of  a  newspaper’s  adver¬ 
tising  space  is  in  direct  ratio  to  the  value  of  its  other 
printed  matter. 

That  if  its  reading-columns  are  cheaply  filled  its 
reader-value  and  resultfulness  are  lowered ;  hut  if  the 
high  character  of  its  contents  is  earnestly  and  jealously 
upheld  its  advertisers  reap  redoubled  harvests. 

That  to  be  a  great  effective  advertising  medium 
means,  first  of  all,  to  be  a  great  newspaper. 


And  so  The  Xcivs  hutlds,  from  dec/'  foundations 
n/yward,  a  publication  that  shall  stand  the  tests  of 
strength,  integrity  and  completeness ;  surpassing  all 
others  in  its  field  in  the  substance  of  its  offerings  to 
its  readers;  accepting  every  opportunity  to  attain  a  still 
broader  and  richer  usefulness. 


The  Dallas  Morning  News 

Texas  Old  Distinguished  Newspaper 
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Seventy-Six  per  cent  of  all  the  advertising  pub¬ 
lished  by  the  Des  Moines  newspapers  the  first 
eight  months  of  1926  appeared  in  The  Register 
and  Tribune. 

Compared  with  the  corresponding  period  of  a 
year  ago  The  Register  and  Tribune  showed 

A  Gain  of  1,483,514  lines 

The  evening  edition  of  The  Register  and  Tribune 
gained  828,444  lines,  the  Sunday  edition  gained  215,015 
lines  and  the  morning  edition  440,055  lines — a  total  gain 
of  1,483,514  lines.  The  other  Des  Moines  newspaper  lost 
886,210  lines. 


Reflects  Circulation  Supremacy 

The  Register  and  Tribune  has  a  larger  daily  circula¬ 
tion  than  the  combined  circulations  of  the  second  Des 
Moines  newspaper  and  the  sixteen  other  daily  newspapers 
published  within  a  one  hundred  mile  radius  of  Des  Moines. 
Practically  every  family  in  Des  Moines  and  every  third 
family  in  the  state  of  Iowa  reads  The  Register  and  Tribune. 


ThelDes  Moines  Register  and  Tribune 


175,000  Daily,  150,000  Sunday — 99%  in  Iowa 
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BY  UNITED  PRESS 


The  first  news  out  of  Miami  after  the  devastating  hurrieane  of 
September  18  was  flashed  to  newspapers  receiving  the  Saturday 
night  services  of  the  United  Press  and  United  News  before  2  a.  m. 
(Eastern  standard  time)  on  Sunday. 


Alfred  P.  Reck,  United  Press  correspondent  at  Miami,  and  the 
courageous  staff  of  the  Tropical  Radio’s  Hialeah  station  made  possible 
this  historic  news  beat.  And  Reek’s  unfaltering  courage  in  making 
his  way  through  67  miles  of  storm-bound  highw  ay  to  West  Palm  Beach 
later  gave  United  Press-United  News  client  newspapers  publishing 
Sunday  evening,  Monday  morning  and  Monday  afternoon  the  first  eye¬ 
witness  descriptions  of  the  storm’s  havoc  in  the  stricken  cities. 


SOME  WIRED  COMMENTS 
FROM  EDITORS 

MILWAUKEE  (WIS.)  JOURNAL 
‘Congratulations-  on  great  sroop 
yoa  scored  on  Miami  storm  Sunday 
morning.  We  ha'd  it  in  our  home  edi¬ 
tion  and  left  the  opposition  cold." 

ORLANDO  (FLA.)  REPORTER 
STAR 

“Please  accept  our  congratulations 
for  the  manner  in  which  you  put 
through  the  Miami  storm  news.  Your 
initiative  enabled  us  to  give  the 
people  of  Central  Florida  the  first 
authentic  information  regarding  the 
Miami  storm  situation  we  were  four 
hours  ahead  of  anyone  else." 

CHARLOTTE  (N.  C.)  NEWS 

“Heartiest  congratulations  on  your 
romplete  and  most  excellent  story 
Saturday  night  of  the  Florida  catas¬ 
trophe.  The  News  carried  in  its 
regular  Sunday  morning  issue  every 
essential  detail  used  by  the  opposition 
in  publishing  an  extra  edition  twelve 
hours  later." 

WASHINGTON  (D.  C.)  NEWS 

“News  went  extra  papers  sold  like 
hot  cakes.  Congratulations  excellent 
service  which  enabled  us  to  give 
Washington  first  real  story  of  disaster." 

L\NSAS  CITY  (KANS.)  KANSAN 
“Fine  service  Saturday  night  on 
Florida  storm." 

BALTIMORE  (MD.)  POST 

“Service  wonderful.  Congratula¬ 
tions." 

IXCHANGE  TELEGRAPH  CO. 
(LONDON) 

“Much  appreciate  excellent  service 
hurricane." 

PORTLAND  (ORE.)  JOURNAL 
“Congratulations  on  splendid  cover- 
•ge  Florida  hurricane  disaster.  Satur¬ 
day  night  bulletins  arrived  here  short¬ 
ly  after  11  p.  m.,  in  plenty  of  time 
for  outstanding  display  in  city  edition. 
Was  first  report  reaching  Portland." 


With  telephone  and  telegraph  wires  down,  radio  stations  de¬ 
molished,  and  railroads  and  highways  blocked,  four  radio  men  battled 
through  the  storm  to  Hialeah,  six  miles  from  Miami,  carrying  repair 
equipment  to  set  up  a  means  of  communicating  with  the  outside 
world.  Late  Saturday  night,  with  an  aerial  strung  from  the  stump 
of  a  fallen  wireless  tower  to  a  storm-stripped  palm  tree,  the  Hialeah 
station  established  communication  with  the  Ward  Line  steamer 
Siboney,  off  the  coast  of  Florida.  Despite  the  weakness  of  the  send¬ 
ing  signals.  Reek’s  message  to  the  United  Press  was  finally  transmitted 
to  the  Siboney,  whose  radio  operator,  Raymond  D.  Hutchins,  relayed 
it  via  the  Independent  Wireless  to  the  United  Press  in  New  York. 
Thence  it  was  flashed  to  newspapers  throughout  the  world. 

After  sending  his  radio  dispatch.  Reck,  with  four  assistants 
cfjuipped  with  axes,  started  northward  to  find  the  edge  of  the  storm 
area  and  to  get  more  complete  news  out  to  the  United  Press.  By  auto¬ 
mobile,  motor  truck  and  afoot,  clearing  away  debris  at  many  points 
in  order  to  get  through ;  sometimes  abandoning  one 
vehicle  and  trusting  to  luck  to  find  another  farther 
on.  Reck  and  his  companions  reached  West  Palm 
Beach  Sunday  afternoon  and  found  telephone  lines 
working. 

From  West  Palm  Beach,  Reck  telephoned  to  the 
United  Press  bureau  at  Atlanta  a  complete  story  of  the 
destruction  at  Miami  and  other  cities  in  the  path  of  the 
storm.  This  story  was  earned  on  United  Press  Sunday 
afternoon  wires  and  on  United  News  wires  of  Sunday  night. 

The  United  Press  then  organized  a  staff  at  West  Palm  Beach 
with  Reck  in  charge  and  with  motorcycle  couriers  to  carry  the 
news  hack  to  a  wire-head.  Through  this  staff  United  Press  and 
United  News  gave  their  client  newspapers  thorough  and  ac¬ 
curate  coverage  of  the  entire  storm-swept  peninsula,  Monday 
and  thereafter. 


OTHER  RECENT  U.  P. 
ACCOMPUSHMENTS 

Gertrude  Ederle's  channel 
swim:  30  minutes  ahead. 

Death  of  Rudolph  Valen¬ 
tino:  10  minutes  ahead. 

Premier  Baldwin’s  sensa¬ 
tional  statement  on  English 
coal  situation:  an  exclusive 
U.  P.  Story. 

Mrs.  Corson's  channel 
swim:  6  minutes  ahead. 

Ernst  Vierkotter’s  channel 
swim:  2  hours  ahead. 

Azores  earthquake :  first 
eyewitness  details  from  Fayal 
after  the  disaster-- 

Interview  with  Chief  Jus¬ 
tice  Taft  on  courts  ainl 
crime:  an  exclusive  U.  P. 
story. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

(Contimu’d  from  I'agc  26) 

L _ — - 

Tctal 


City 

Paper 

Published 

Linage 

National 

Lccal 

Classihed 

Duluth,  ^liiin. .. 

News- 

Tribune  . . . 

( ms ) 

.J..=;tX),9S2 

515.8.30 

2..301.2.50 

.5%.844 

Elizabeth,  X.  T.. Journal  .... 

.  (e» 

6.366.52S 

822.514 

4,542.454 

l.)K)1..5(i0 

El  Paso,  Te.\.... 

Herald  .... 

..(e) 

2,950.879 

972,241 

1..521.1.39 

457.499 

El  Paso,  Tex.... 

Post  . 

.(e) 

1,4(>4.698 

201,6.58 

1.065.2.5.3 

197,787 

El  Paso.  Tex.... 

Times  . 

(m  ) 

1,343.094 

507.4<)() 

512.698 

322.990 

Sunday  e;l. 

.(s) 

1,023,269 

259,057 

648.262 

115.9.50 

Total  .  .  . . 

(ms) 

2.366,363 

766,4<)3 

l.U)0.9()0 

438.940 

Erie.  Pa . 

Dispatch- 
Herald  .. 

.  .(e) 

4.051,831 

614,649 

2.7.38.1% 

588.46.3 

Sundaj  cd. 

..(s) 

1.1%,530 

255,540 

771.827 

169.019 

Total  . . . . 

.(es) 

5.248.361 

870.189 

3.510.02.3 

757,482 

Erie,  Pa . 

Times  . 

. .  (e) 

4,(>40.156 

829,598 

3.078.695 

731.863 

Flint.  Mich . 

Journal  . . . . 

.  (es ) 

7.2(K),78() 

1.024,142 

5,513.788 

662.8,50 

Jacksonville, 

Fla . 

.  lournal  _ 

..(e) 

4.86f),624 

511,644 

.3.211.782 

879,032 

Jacksonville, 

1-la . 

.  Times- 

Lhiion  ... 

(ms) 

9.227.988 

3,119,662 

4.271.054 

1.718..32.5 

Kansas  City . 

.  Kansan  . . . . 

.(es) 

2.930.494 

663.9.50 

1.558,221 

(i(i6,897 

Knoxville,  Tenn.Journal  ... 

.  (ms) 

4,095.938 

582.204 

3.061, .520 

4.52.214 

Knoxville,  Tenn.  News  . 

. .  (e) 

2,4<>4.729 

229..394 

1,88.3.4()(> 

.345.457 

Lonj!  Beach 

fal . 

.  Press- 
Telegram 

..(e) 

4,804.263 

794.817 

2.952.520 

1.056,926 

Sunday  ed 

...(s) 

1,321.757 

279.749 

787,870 

2,54.1.38 

Total  . . 

.  .(es) 

6.126,020 

l,074,.5f)() 

.3.740..390 

1.311.0.4 

J.onK  Beach 

Cal . 

.  Sun  . 

.  (ms) 

1,818,428 

.58,6(X) 

1.093.622 

335.218 

Lowell.  Mass.. . 

.  Courier- 
Citizen  . . 

.  ( me ) 

2,969.m> 

.565,472 

2.122.544 

281,880 

Lowell,  Mass.. . 

.  Suiulay 
Telegram 

. . .  (s) 

51,689 

3.900 

46,119 

970 

Lynn,  Mass . 

.  Telegram- 
.\ews  . . 

...(e) 

3,095,816 

464,440 

2.120,030 

490.098 

Sunday  ed. 

. .  (s) 

579,852 

1 19,546 

291.606 

168.700 

Total  . . . 

.  (es) 

3,675,668 

.587,98(> 

2.411.6.3(1 

658.798 

Xew  Bedford, 
Mass . 

•  Standard  & 
Mercury 

I 

.  ( me ) 

3,149,524 

767.214 

2,154.320 

227.990 

Sunday  ed.. 

...(s) 

867.846 

212.2% 

591,164 

(i4.38(i 

Total  . . . 

( mes ) 

4,017.370 

979,510 

2,745.484 

292,376 

New  Bedford, 

Mass . 

.Times  _ 

...(e) 

1,985.18() 

180,376 

1.. 55 1,620 

185,416 

Oklahoma  Cily, 

Okla . News  - 

...(e) 

2,874,876 

486.888 

1,998,28(1 

389,572 

Oklahoma  Citv 

Okla . 

, .  Oklahoman 

.  (m) 

3,490,830 

977,494 

1.602.4.54 

877.450 

Times  . . . . 

...(e) 

4,124.750 

1.090.7% 

2,118,844 

871.808 

Oklahoman 

. .  (s) 

1,697,052 

490,952 

775,012 

.374.864 

Passaic,  N.  J.., 

. .  Herald  . . . 

...(e) 

3,775.427 

652.890 

2,672.060 

383,873 

Passaic,  X.  J.. 

. . News  . . . . 

...(e) 

3,847,233 

7.58,968 

2.661.70(1 

426,559 

Paterson,  N.  T 

..Call  . 

...(m) 

4.765.115 

641,675 

3.4.34.822 

(i88,618 

Paterson,  N.  J 

..  Evening 
News  . . 

. . . (e  ) 

4,988.787 

451.0.34 

.3.906.692 

577.052 

Paterson.  N.  J 

. .  Press- 
-Guardiau 

..(e) 

4,603.778 

626.746 

.3.22.3..3()4 

7(4,086 

Sunday 

Chronicle 

. .  (s) 

897.382 

217.3.38 

.542.9.3(1 

13.3,701 

Total  . . 

. . .  (es) 

5,501. IW) 

S44.a'34 

3.76()..3(K) 

8.37.787 

Reading,  Pa. . . 

. .  Eagle  .... 

. . .  (es) 

6,043.254 

1.425.228 

3.629.220 

988.80(} 

Salt  Lake  Citv 
Utah . .' 

. .  Telegram  , 

....(e) 

2,532,054 

292.796 

1.811.2.36 

.366.128 

Suiidav  ed. 

.  ..(s) 

508.816 

80.710 

315.224 

102.340 

Total  . . 

.  ..(es) 

3,040.870 

373.506 

2.026.460 

4(.8.4<.8 

he  complete  checking  proof  service  that  we  offer 
newspaper  publishers  is  without  question  the  final 
solution  to  his  problem.  Our  service  is  nothing 
more  than  the  checking  department  of  the  pub¬ 
lisher’s  office,  conveniently  located  in  New  York 
and  Chicago,  and  operating  under  a  strong 
cooperative  policy  of  rendering  the  greatest 
possible  service  to  agencies  and  advertisers — in 
the  interests  of  our  subscribers. 
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City 

Paper 

Published 

tal 

Linage 

Naticnal 

Local 

Classiiit^ 

Salt  Lake  City, 
Utah . 

Tribune  .... 

.  (m ) 

3.622.934 

879,452 

1,721.4% 

‘(48,150  i 

Sundav  ed. 

..(s) 

2,()5().()48 

452.424 

1.273.314 

311,695 

Total  .... 

.  (ms) 

5,672,982 

1.331.876 

2.994,810 

1.259,846 

San  Diego,  Cal.  Sun  . 

..(e) 

5..569.466 

625,772 

3.974.180 

969,514 

San  Diego,  Cal.  Union  . 

(ms ) 

8,444.142 

1.349,586 

4.732.042 

,2..362,514 

Tribune  . . . 

...(e) 

5,970,566 

1.242.122 

4,728.444 

1.043,042 

Scranton,  Pa. . . , 

.Times  . 

..(e) 

6,781.908 

1.045.499 

5.215.2.52 

471,639 

South  Bend. 

Ind . 

.  News- 
Times  . . . 

(mes) 

5.399.126 

743.680 

3,6%.1% 

878,897 

South  Bend. 

Ind . 

.Tribune  ... 

..(e) 

4..546.6.58 

807.893 

3.034.632 

625,135  1 

Sunday  . . . . 

. .  .(s) 

1,017.207 

212,710 

650.91 5 

1 53,531 

Total  ... 

..(es) 

.5.563.8().5 

1.020.603 

3.()8.5,.547 

778,686 

Spokane,  Wash. 

.Chronicle 

...(c) 

5.202.784 

884.(48 

.3.45.5..382 

8<)2;54 

Spokane,  Wash. 

.  SiK)kesman- 
Review  . 

.  .(m) 

2.819.7()8 

748.070 

1.169.740 

901,958 

Sunday  ed. 

..(s) 

1,718..509 

527.,5(X) 

911.025 

279,984 

Total  . . . 

.  (ms ) 

4.537.277 

1.275,570 

2,080.765 

1,181,942 

Tacoma,  Wash.. 

.  Ledger  . . . . 

.  (ms) 

.3.11.3.110 

578,858 

1.710.0.58 

.824,194 

I'acoma.  Wash.. 

.  News- 
Tribune 

. . .  (e  ) 

5,000.338 

1.086.470 

2.8.37.898 

1.075.97(1 

Tacoma.  Wash.. 

.  Times  . . . 

. . .  (e  ) 

2.697.828 

515.438 

1.635.718 

546,672 

Tampa,  Fla _ 

.  Times  .  . . 

...(e) 

7.404.394 

660,646 

5,393.626 

1.221,486 

Tampa.  Fla. . . . 

.  T ribune  . 

. .  (m) 

6.914.782 

1,161,062 

3,987.956 

1. (>43,922 

Sundav  ec 

..(s) 

.3.124..590 

44().()26 

2.206.484 

465,136 

Total  . 

, .  ( ms) 

10.0.39.372 

1.607.088 

6.194,440 

2.109.058 

Tulsa.  Okla.... 

. .  Tribune  . 

...(e) 

4.047.778 

625,058 

2.615.676 

635,390 

Sundav  ec 

..(s) 

1.223.922 

207.060 

825.7<)0 

18.3.(164 

Total  . 

.  . ( es  ) 

.5,271.7(X) 

8.32.118 

3.441.4()() 

818.454 

Tulsa.  Okla.... 

..World  .. 

,  .  (ms ) 

.5.8.5.5.8a8 

1.302.980 

3,478.0.34 

1.053.304 

Utica,  X'.  Y _ 

. .  Observer- 
Dispatch 

...(e) 

.5,400.598 

99().492 

3.(v87,138 

(>83.886 

Sundav  ed. 

. .  (s) 

764,218 

65.170 

581.574 

117.306 

Total  ... 

. . (es) 

6,1()4.662 

1.061.662 

4.268.712 

.801,192 

Utica,  X.  Y... 

. .  Press  .... 

. . .  ( m ) 

5.227.070 

522.791 

4,(X)().767 

(>43.512 

(Coiiliinu'd  oil  page 
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New  England’s  Second  Largest  Market 


Providence  has  Telephone 

_  |M« 

for  Every  4.8  Persons 

A  recent  national  survey  shows  Providence 
to  be  high  up  on  the  list  of  cities  having 
large  numbers  of  telephones  in  proportion 
to  their  populations. 

There  are  21.3  telephones  for  each  100 
persons  —  a  pretty  high  average  when  you 
find  New  York  City  with  21.7. 

The  Providence  Journal 

and 

The  Evening  Bulletin 

give  you  excellent  coverage 
in  this  prosperous  market. 

Circulation  105,221  Net  Paid 
Providence  Journal  Company 

Providence,  R,  /. 

ReprtsenUtIvei 

CHAS.  H.  EDDY  CO.,  R.  J.  BIDWELL  CO., 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 
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HERE  IS  LEADERSHIP  IN  THE 
ROCHESTER,  N.  Y.,  TRADING  AREA 


FIRST  - 


'J 


Circulation 
Total  Lineage 
Proven  Results 


Net  Paid  Circulation,  Week  of  September  18th,  Exceeded 

80,707  COPIES  DAILY 
85,557  COPIES  SUNDAY 

ONE  COMPLETE  EDITION 

1,125,784  LINES  GAINED 

FIRST  EIGHT  MONTHS  1926 


Sell  the  Prosperous  Western  New  York  Market 

With  the 


ROCHESTER  HERALD 


"THE  LEADER  IN  ITS  FIELD” 


Paul  Block,  Inc.,  NATIONAL  REPRESENTATIVE,  New  York,  N.  Y. 
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City  Paper 

PubLUhed 

Linage 

National 

Local 

Classified 

Watcrburv, 

Conn . Republican  . 

•  (tn) 

3,559,941 

747,040 

2.341,305 

471,595 

Sunday  ed. 

..(s) 

1,124,100 

213.941 

777,425 

132,734 

Total  . . . . 

(ms) 

4,684,041 

960,991 

3.118.730 

()04,330 

W'aterburv. 

Conn . American  . . 

..(e) 

4,385,664 

917.793 

2.952,748 

515,123 

Waterburv'. 

Conn . Democrat  . . 

. .  (e) 

3,221,549 

266,813 

2,607,681 

347,055 

Yonkers.  Y. .Herald  _ 

..(e) 

2,548.532 

452,936 

1.486,267 

511,665 

NEWSPAPERS  IN  CITIES  OF 

75,000  TO 

99,999 

POPULATION 

Allentown.  Pa. ..  Chronicle  & 

News  . . . 

. .  (e) 

4,046,784 

267,316 

3,330,404 

383,068 

Allentown.  Pa. ..Call  . 

.(m) 

5,013,198 

997,248 

3,271,618 

606,740 

Sunday  ed. 

..(s) 

737,828 

132,706 

486,122 

115,444 

Total  _ 

(ms) 

5,751,026 

1.129,9.54 

3.757,740 

722,184 

Chattaiiixiija. 

Tenn . News  . 

..(e) 

3,895,272 

770,126 

2,648,754 

470,372 

I'.ast  St.  Louis. 

Ill  . lournal  .... 

.  (es) 

2,994,949 

386,278 

2,054,725 

553,946 

Evansville.  Ind.. Courier  - 

.(m) 

3.531,040 

625,240 

2,492,310 

413.490 

Sunday  ed. 

..(s) 

2,682,868 

171,262 

1,358,854 

152,712 

Total  . . . . 

(ms) 

6,213,908 

795,502 

3,851,164 

566,202 

Evansville,  Ind..  lournal  - 

..(e) 

2,169,846 

490,546 

1,259,594 

419,706 

I'vansville,  Ind..  Press  . 

. .  (e) 

4,136,244 

553,490 

3,127,866 

443,310 

Sunday  ed. 

. .  (s) 

1,110,144 

30,590 

944,608 

134,890 

Total  _ 

.  (es) 

5,246,388 

584,080 

4,072,474 

578,200 

Port  Wavne. 

Ind . News-Sentinel  (e) 

5,891,844 

3,962,462 

3,%2,462 

765,786 

Gary.  Ind . Post-Tribune 

(e) 

5,049,869 

596,691 

3,753,069 

700,109 

Harrisburg,  Pa.. Record  - 

..(e) 

2,916,277 

688,555 

1,873,816 

353,906 

Hollywood.  Cal.. Citizen  - 

.(es) 

2,380,169 

90,454 

1.948,179 

336,196 

Lansing.  Mich... State  lournal  (e) 

5,634,615 

951.524 

3,950,730 

705,901 

Lansine.  Mich. .  .Capital  News  (e) 

2,550,926 

196,714 

2,057,916 

274,274 

Lawrence,  Mass.. Tribune  ... 

..(e) 

3,123,944 

706,564 

1,911,725 

505,655 

Little  Rock,  Ark. Democrat  . . 

..(e) 

2,845,696 

373,002 

2,059,302 

332,584 

Sunday  ed. 

..(s) 

1,001,868 

144,410 

757,946 

96,026 

Total  . . . . 

.  (es) 

3,847,564 

517,412 

2,817,248 

428,610 

Little  Rock.  Ark.Gazette  - 

,.(m) 

3,526,586 

953,274 

1,953,050 

503,986 

Sunday  ed. 

..(s) 

1,637,552 

519,428 

896,686 

179,984 

Total  .... 

.  (ms) 

5,164,138 

1,472,702 

2,849,736 

683,970 

(Classified  includes  display  only;  110,630  counted  classified  ads  not  included  in 

classified) 


N.  H . Union  _ 

..(m) 

2,703,288 

834,799 

1,582,322 

286,167 

I.eader  _ 

...(e) 

2,687,272 

836,059 

1,569,904 

281,309 

Pawtucket,  R.  I. .Times  - 

...(e) 

5,144,572 

797,394 

3.890,844 

405,189 

Peoria,  Ill . Star  . 

...(e) 

4,266,799 

869,132 

2,733,044 

664,623 

Sunday  ed. 

..(s) 

1,151,793 

200,648 

784,952 

166,193 

T otal  . . . 

•  •  (es ) 

5,418,592 

1,069,780 

3,517,996 

830,816 

Rockford.  III.. .  .  Register- 

( iazette  . 

...(e) 

4,177,124 

846,902 

2,434,656 

824,824 

Sacramento,  Cal. Union  . 

.  (ms) 

2,669,912 

138,516 

1.991,360 

432,698 

Schenectady, 

N.  Y . Gazette  . . . 

..(m) 

5,250,315 

865,592 

3,632,881 

694,246 

Schenectady, 

N.  Y . Union-Star 

..(e) 

4,089,187 

629,848 

2,843,820 

389,217 

Sioux  City.  la...  nurnal  ... 

(mes) 

3,165,344 

1,045,786 

1,704,094 

381,220 

1 250.754  lines  automotive  display  included  in  i 

national) 

Sioux  City.  la. ..Tribune  .. 

...(e) 

2,843,282 

809,760 

1,722,120 

311,395 

(169,778  lines  automotive 

included  in 

local  and  national) 

St.  Toseph,  Mo... Gazette  ... 

..(m) 

1,438,337 

274,694 

905,049 

106,330 

Sunday  ed. 

..(s) 

979,102 

124,152 

766,498 

73,976 

Total  . . . 

.(ms) 

2,417,439 

398,846 

1,671,547 

180,306 

St.  Toseph.  Mo..  .News-Press 

. .  (e) 

3,477,292 

1,045,688 

2,042.2.50 

389,354 

Trov,  li.  Y . Record  - 

.  (me) 

3,485,907 

824,374 

2.328,370 

33,163 

Wichita,  Kan. . . .  Meacon  . . . 

...(e) 

3,100,046 

466,198 

2,019,707 

548,075 

Sunday  ed. 

..(s) 

984,860 

83,152 

718,004 

178,739 

Total  . . . 

..(es) 

4,084,906 

549,350 

2,737,711 

726,814 

Wichita,  Kan... Eagle  . 

.  (ms) 

4,731,517 

996,807 

2,477,503 

1,257,207 

Wilkes- Harre, 

Pa . News  . 

...(e) 

3,357,480 

465,302 

2,735,450 

165,728 

Wilkes-Barre, 

Pa . Times-Leader  (e) 

5,951,180 

674,931 

4,963,751 

312,498 

Wilkes-Barre, 

Pa . Record  . . . 

..(m) 

6,602,183 

592,494 

4,909,282 

908,271 

Winston-Salem. 

N.  C . Tw'in-City 

Sentinel 

...(e) 

4,313,652 

887,810 

2,855,720 

69,580 

NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 

.Altoona,  Pa . Mirror  ... 

...(e) 

6,094,893 

720,538 

4,708,389 

665,966 

.Altoona,  Pa . T ribune  . . . 

,  ..(m) 

2,842,542 

263,624 

2,106,062 

472,856 

Atlantic  City, 

N.  J . Press-Union  (me) 

5,425,268 

828,433 

3,319,649 

1,202,944 

Sunday  Press  (s) 

1,574,577 

67,648 

1,048,976 

421,585 

Total  . . , 

.  (mes) 

6,999,845 

896,081 

4,404,625 

1,624,529 

city  Paper 

Published 

Tctal 

Linage 

National 

Local 

■Augusta,  Ga . Chronicle  . . 

.(m) 

1,282,506 

268,486 

889,938 

Sunday  ed. 

..(s) 

897,378 

107,722 

720,314 

Total  . . . , 

,  (ms) 

2,179,884 

376,208 

1,610,252 

193^ 

Bav  Citv,  Mich..  Times-  1 

Tribune  . 

.(es) 

4,149,992 

732,578 

3,135,482 

28l9tt 

Beaumont,  Tex..  Enterprise  & 

1  ournal  . 

(mes) 

6,757,058 

1,656,634 

4,152,529 

912,401 

Berkeley,  Cal _ '  iazette  _ 

..(e) 

2,840,124 

177,520 

1,769,404 

86423< 

Bethlehem,  Pa..  .Globe-Times 

•  (e) 

4,200,910 

740,348 

3,064,810 

305211 

Binghamton, 

N.  A'^ . Press-Leader 

.(e) 

5,450,450 

1,043,855 

3,606,974 

799,62; 

Brockton,  Mass..  Enterprise  . 

..(e) 

2,619,484 

663,572 

1,470,868 

448^ 

Columbia,  S.  C.i  State  . 

.(m) 

1,764,994 

665,756 

938,896 

160  J 

Sunday  ed. 

. .  (s) 

997,290 

342,314 

538,104 

116,87 

Total  . . . 

.  (ms) 

2,762,281 

1,008,070 

1,477,000 

277214 

Cedar  Rapids, 

la . Republican  . 

..(e) 

1,254,351 

276,244 

877,509 

100,591 

Sunday  ed. 

. .  (s) 

626,736 

107,137 

471,727 

4727 

Total  ... 

■ .  (es) 

1,881,087 

383,481 

1,349,236 

Cedar  Rapids, 

la . '  iazette  . . . . 

..(e) 

3,563,218 

881,100 

2,358,636 

25728.1 

Charleston. 

W.  Va . Gazette _ 

.  .(m) 

2,834,978 

619,982 

1,789,389 

364,4()I. 

Suiulav  ed. 

..(s) 

1,157,520 

201,810 

861,903 

89,681 

Total  . . . 

.  (ms) 

3,992,498 

821,702 

2,651,292 

454,15; 

Charleston,  S.  C.  Post  . 

...(e) 

2,987,250 

817,248 

2,169,902 

Charlotte,  N.  C. .  ( Ibserver  . . 

..(m) 

4,003,594 

799,288 

2,757,622 

4^,681 

Sunday  ed. 

..(s) 

1,827,434 

355,642 

1,257,984 

213,801 

Total  . . . 

.  (ms) 

5,831,028 

1,154,930 

4,015,606 

660,49: 

Charlotte,  N.  C..News  . 

...(e) 

4,013,722 

360,562 

3,141,511 

400,690 

Sunday  ed. 

. .  (s) 

1,133,133 

99,174 

909,866 

121;4! 

Total  . . . 

. .  (es ) 

5,176,855 

459,736 

4,051,377 

522,439 

Chester,  Pa . Times  . 

...(e) 

3,111,774 

606,017 

2,215,531 

290^ 

Ciolumbia,  Ga _ Ledger  . . . , 

...(e) 

2,744,322 

426,328 

1,134,118 

162,069 

Covington,  Ky. . .  Post  . 

...(e) 

1,288,798 

58,380 

979,608 

2267n 

SuiKlav  ed. 

..(s) 

344,078 

37,184 

230,188 

76,706 

Total  . . . 

.. (es) 

1,632,876 

95,564 

1,209,796 

303,478 

Covington,  Ky.. .  Times-Star 

...(e) 

908,040 

29,232 

780,584 

S32« 

Davenport,  la _ Democrat  . 

...(e) 

2,592,234 

335,076 

2,082,794 

174,361 

Sunday  ed. 

..(s) 

896,994 

143,584 

655,466 

97,944 

Total  ... 

. . (es) 

3,489,228 

478,660 

2,738,260 

272208 

Davenport,  la _ Times  .... 

...(e)  4,740,502  930,682 

{Continued  oft  page  50) 

3,367,420 

442,401 

When  the  Ludlow 
Goes  Into  a  Composing  Room 
Many  Wastes  Go  Out! 


WHEREVER  the  Ludlow  goes  into  a  composing  room, 
many  wastes  go  out.  Open  frames  with  their  dust- 
covered  cases  give  way  to  dust-proof  matrix  cabinets 
that  save  space  and  contain  compact  Ludlow  matrix  cases. 

Big  runs  of  ads  and  last-minute  copy  are  readily  handled 
with  the  Ludlow,  as  it  meets  peak  loads  with  an  unlimited 
supply  of  typefaces.  The  old  bugaboo  of  hunting  for  sorts 
vanishes  in  the  face  of  an  endless  supply  of  bright ,  new  Ludlow 
sluglines  that  print  clear  and  sharp.  Distribution  of  used 
forms  becomes  a  thing  of  the  past. 

Give  your  compositor  clean,  durable  Ludlow  matrices  to 
set,  instead  of  dusty,  mussy,  rapidly  wearing  type.  Save  his 
time  and  your  money  by  installing  the  Ludlow,  with  which 
he  can  cast  all  sizes  of  faces,  six  to  sixty-point,  condensed, 
medium-width  and  extended,  with  one  mold.  Make  your 
pages  sparkle  with  Ludlow  quality.  Get  more  productive 
hours  and  reduce  page  costs.  How  you  can  profit  through 
these  and  many  other  Ludlow  advantages  will  be  gladly  ex¬ 
plained  in  greater  detail  upon  request. 


Ludlow  Typograph  Company 

2032  Qyboum  Avenue,  Chicago 

San  Francisco:  5  Third  Street  New  York:  63  Park  Ro» 

Atlanta:  41  Marietta  Street  Boston:  261  Franklin  Strwt 
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The  8  Booth  Newspapers 
in  Michigan’s  Market — Offer 

Concentrated  Circulation 


HE  eight  Booth  Newspapers  of 
Michigan  are  all  evening  papers 
and  e\  ery  one  offers  a  highly  con¬ 
centrated  coverage.  The  charts  on 
this  page  show  a  comparison  of  the 
city  circulations  of  these  news¬ 
papers  as  compared  with  the  num¬ 
ber  of  families  in  each  city.  These 
Booth  Newspapers  carry  no  waste 
circulation.  They  cover  their  shop¬ 


ping  radius  in  a  most  complete  way, 
distributing  practically  their  entire 
circulation  within  this  territory. 

The  eight  Booth  Newspapers  in 
Michigan  are  read  daily  by  more 
than  a  million  people. 

The  eight  Booth  Newspapers  have 
actually  more  paid  circulation  in 
each  city  than  there  are  families, 
as  shown  on  the  chart  below. 


Michigan  is  dynamic  in  industry  and  offers  in  comparison  with  population  the  best  market 

in  the  United  States 


8  BOOTH  NEWSPAPER  CITIES  116.807  FAMILIES 


2  54,000  TOTAL  CIRCULATION 


City 


144,SM 

OixulatioQ 


GRAND  RAPIDS  PRESS 
33.703  FAMILIES 


90.000  TOTAL  CIRCULATION 


44,MS 

City  Circulation 


JACKSON  CITIZEN  PATRIOT 
_ 11,651  FAMILIES 


27,000  TOTAL  CIRCULATION 


Oty 


1S,3M 

Circulation 


FLINT  JOURNAL 
19.370  FAMILIES _ 

25.829 

Qty  Circulation 


39.000  TOTAL  CIRCULATION 


BAY  CITY  TIMES  TRIBUNE 

11,002  FAMILIES 


18,000  TOTAL  CIRCULATION 


aty 


11.985 

Circulation 


SAGINAW  NEWS  COURIER 
14,906  FAMILICS 


26,000  TOTAL  ORCULATION 


17  494 

City  Circulation 


MUSKEGON  CHRONICLE 

8.696  FAMIUES 


17,000  TOTAL  CIRCULATION 


13,997 

City 

Circulation 


KALAMAZOO  GAZETTE 
11,734  FAMILIES 


27000  TOTAL  CIRCULATION 


15,945 

Circulation 


ANN  ARBOR  TIMES  NEWS 
5.325  FAMILIES. 


9,500  TOTAL  CIRCULATION 


9,571 

Cfa-culation 


THE  BOOTH  PUBLISHING  CO. 


I.  A.  KLEIN,  Eastern  Representatiye 
50  Eaat  42ncl  Street,  New  York 


J.  E.  LUTZ,  Western  Representatiye 
Tower  Building,  Chicago 
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In  the  heat  and  hurry  of  getting  out  an 
holiday  rush — have  you  ever  wished! 
double  the  output  of  your  equipment  ?  Th 


PONY  AUT 


will  gratify  this  wish.  It  is  actually  “two  machines  in  Of- 
mechanism  capable  of  finishing  and  delivering  all  casts  m  1( 

It  may  be  worked  by  one  man,  the  same  as  the  regu  r 
men  with  double  the  output  of  a  regular  Pony  Autoplate 

The  Twin  Pony,  u 
truly  efficient  because  t 
without  doubling  invis 
'  floor  space. 


Machines  may  hem 


R.  HOE  L  COMPANY,  INC 


GOSS  PRINTING  PRESS  COMPANY 

THE  GEORGE  RUSSELL  REEDW 


Wood  Newspaper  Machinery  Corpoi 
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an  fra  heavy  edition  or  a  special  during  the 
"d  itlere  possible  to  wave  a  magic  wand  and 

Thei 


PLATE  MACHINE 


in  on  r— two  complete  casting  mechanisms  and  one  finishing 
stsmde,  cold  and  dry  ready  for  press. 

regu  I  Pony  Autoplate  Machine;  or  it  may  be  worked  by  two 
)late  jlachine. 

^onyi  utopiate  Machine  is 
:ause  t  doubles  production 
g  investment  or  doubling 


e  i750 

Plaimld,  N.J. 

-I 


ay  be  fiered  of  us  or  of 


yALTER  SCOTT  ^  COMPANY 
TD  company  of  San  Francisco,  California 


DUPLEX  PRINTING  PRESS  COMPANY 


POlATION,  501  Fifth  Avenue,  New  York  City 
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A  PROSPEROUS  PRESS 

I'GUST  advertising  statistics,  showing  on 
page  fourteen  of  this  issue,  demonstrate  better 
than  any  other  index  known  to  the  business 
world  the  economic  situation  in  the  leading  cities  of 
the  nation.  The  35  cities  listed  show  increased  ad¬ 
vertising  in  every  instance,  meaning  increased  trading 
activity.  This  bright  sign  spells  n-a-t-i-o-n-a-1 
p-r-o-s-p-e-r-i-t-y  at  the  opening  of  the  fall  and 
winter  trading  season. 

Editor  &  Plblisher  also  presents  in  this  issue  its 
regular  linage  tabulation  for  the  first  si.x  months  of 
the  year.  Tlie  totals  are  astounding.  All  high  records 
of  tile  past  were  beaten.  The  August  figures  demon¬ 
strate  that  the  linage  sweep  is  continuing,  promising 
a  volume  for  1926,  if  nothing  happens  to  rock  the 
boat,  exceetling  the  record  of  any  year  in  newspaper 
history. 

Eavorable  commercial  conditions,  plus  the  important 
fact  that  the  trading  public  has  at  last  discovered  the 
power  oi  the  newspaper  to  sell  merchandise  and 
servile,  account  for  these  huge  totals.  In  no  sense  is 
n  an  advertising  “boom.”  The  record  shows  a  steady 
seven-year  climb.  The  people  of  the  princiixil  trading 
centers  of  the  United  States  and  Canada  are  at  work 
and  possess  tangible  rewards  of  industry  and  thrift. 
The  people  indulge  the  spending  spirit  as  never  before. 
Hunan  comfort  is  a  ruling  passion.  The  newspaper 
has  become  a  part  of  the  average  citizen's  daily 
regimen,  even  as  food,  clothing  and  shelter.  Adver¬ 
tising  is  the  modern  substitute  for  the  public  market. 
The  people  read  commercial  announcements  for  “spot” 
interest.  Advertising  is  trusteil. 

Those  engagetl  in  newspaper  making,  advertising 
and  selling,  may  catch  from  the  figures  showing  on 
<iur  pages  this  week  fresh  inspiration,  new  courage,  a 
firmer  determination.  There  has  never  been  anything 
in  newspaper  history  to  equal  this  economic  triumph. 

A  man  who  cannot  make  a  .-uccess  of  a  newspaper  of 
established  quality  in  this  golden  age  may  well  doubt 
his  own  professional  ability  and  look  within  for  cause. 

The  formula  of  success  in  the  newspaper  business 
of  this  day  is  simple.  Make  a  good  newspaper.  Do 
not  compromise  with  the  devil  on  any  score  and  thus 
deserve  the  full  confidence  of  the  people.  See  to  it 
that  every  person  who  desires  your  paper  gets  it. 
Sell  advertising  space  to  legitimate  advertisers  and 
refuse  it  to  fakers  who  mean  only  to  exploit  human 
weakness  or  ignorance.  Know  costs  and  operate  at  a 
fair  margin  of  profit.  Promote  your  business  by  the 
same  means  that  your  advertisers  use.  Reserve  a  part 
of  your  time  and  interest  for  service  to  the  craft 
through  established  organizations.  Lend  your  paper 
to  good  citizenship  and  practice  what  you  preach. 

To  get  a  sharp-angle  perspective  on  the  beneficence 
of  our  successful  journalism,  look  backward  20  years! 
Or  look  overseas  to  great  nations  that  now  depend  for 
news  on  a  press  that  exists  by  token  of  political  or 
industrial  subsidy,  or  to  other  nations  w'hose  press  is 
the  football  of  self-appointed  dictators. 


H'hcn  an  English  editor  disagrees  until  his 
publisher  on  a  major  matter  of  policy  he  re¬ 
signs  and  is  honored  for  his  act.  ll'ihen  an 
American  editor  disagrees  and  resigns  other 
newspaper  men  .feem  to  look  upon  him  as  queer. 

FLORIDA  REBUILDING 

HE  sympathy  of  the  nation  goes  out  to  Florida, 
stricken  by  a  force  that  could  not  have  been 
anticipated  and  may  never  recur.  A  wonderful 
people  had  suddenly  developed  in  a  land  of  alluring 
tropical  beauty  one  of  the  most  splendid  communities 
in  the  world.  This  state  building  was  something  like 
the  discovery  of  a  new  national  resource.  It  was 
accomplished  by  unstinted  industry,  magnificent  use 
of  modern  scientific  means  and  lavish  and  courageous 
investment. 

The  nation  learns  with  gratification  that  first 
reports  of  the  extent  of  the  disaster  were  overdrawn 
and  that  the  sturdy  builders  have  become  rebuilders. 
We  predict  that  the  structural  scars  left  by  the  storm 
will  have  been  wiped  out  before  the  Winter  visitors 
reach  the  sunny  beaches.  To  hundreds  of  thousands 
of  Americans  who  enjoy  warm  weather  in  Winter 
much  more  than  a  three-day  tropical  hurricane  is 
required  to  blow  out  the  light  that  shines  in  Florida. 


OLLOWIXG  the  death  of  Lord  Xorthcliffe  a 
party  of  English  and  .\merican  authors  and 
newspaper  men  met  at  a  London  hotel  and  dis¬ 
cussed  incidents  in  the  life  of  the  great  publisher  that 
seemed  to  reveal  his  character  and  amazing  construc¬ 
tive  power. 

Hall  Caine  told  the  story  of  his  first  meeting  with 
Harmsworth.  Caine  at  that  time  was  fairly  estab¬ 
lished  as  a  novelist.  Harmsworth  had  just  started  to 
publish  his  lirst  periodical.  .In.sieers. 

“1  happened  to  pass  through  a  residential  street  in  a 
certain  quarter  of  London,”  Caine  said,  “and  saw'  a 
man  in  hot  pursuit  of  a  boy.  The  latter  was  a  small 
boy  and  the  man  was  tall  and  rather  heavy,  with  a 
stern  face  and  threatening  attitude.  The  lad  e.scaped 
and  the  man.  turning,  met  me,  a  total  stranger. 
‘There’s  a  young  rascal  for  you,’  he  exclaimed.  ‘I 
employed  hint  to  distribute  sample  papers  to  these 
houses  and  instructed  him  to  leave  but  one  paper 
on  each  doorstep.  I  have  been  paying  him  for  each 
hundred  so  distributed,  but  I  now  find  that  he  has 
been  leaving  three  or  more  papers  at  each  door.  That 
is  waste  of  my  material  and  that  boy  is  a  cheat.’ 
Finally  Harmsworth  talked  about  his  business  and 
it  was  several  years  later  that  I  made  his  acquaintance 
as  a  successful  publisher.” 

The  story  is  well  worth  repeating  for  the  Editor  & 
Publisher  audience.  To  the  ambitious  climber  no 
detail  involving  success  can  be  ignoretl.  Waste  of 
good  material  is  sufficient  cause  for  indignation  among 
sincere  people. 


Now  that  President  Coolidge  has  departed 
from  the  aneient  rule  and  permitted  Bruce 
Barton  to  quote  him  7ve  see  no  good  reason 
why  the  favor  should  not  be  e.rtended  to  the 
IVashington  correspondents’  corps,  all  in  the 
interest  of  good  journalism  and  a  high  degree 
of  democracy. 

THE  LEAKY  BARREL 

LETTER  comes  from  the  Warner  Company, 
of  Detroit,  indignantly  protesting  that  the  space 
advertisements  which  that  concern  has  been 
offering  to  newspapers  to  promote  the  oil  burner  and 
electric  refrigeration  industries  were  not  paid  for  by 
those  industries  but  were  offered  as  syndicate  material 
for  which  publishers  were  to  pay.  This  novel  syndi¬ 
cated  “promotion”  is  based  on  the  reciprocal  tickle 
theory.  If  a  new'spaper  consents  to  give  away  great 
gobs  of  its  advertising  space  to  create  reader  interest 
in  oil  as  a  substitute  for  coal  and  power  as  a  substi¬ 
tute  for  ice  the  manufacturers  of  branded  oil 
burners  and  refrigerators  may  look  with  favor  on 
such  newspapers  and  give  them  business  when,  and 
if,  they  seek  to  trade  in  its  community. 

When  Editor  &  Publisher  mentioned  the  activities 
of  the  Warner  Company  in  the  issue  of  September  11, 
it  expressed  doubt  as  to  the  concern’s  source  of  reve¬ 
nue  from  the  enterprise.  The  stuff  looked  like  free 
publicity  in  space  advertising  form  and  any  newspaper 
using  it  would  surely  richly  endow  the  oil  burner  and 
electric  refrigerator  industries.  Behold!  The  Warner 
Company  now  says  it  received  nothing  from  the 
advertised  industries  but  proposes  to  sell  the  advertis¬ 
ing  copy  to  publishers  in  the  name  of  “promotion.” 

As  the  disposition  to  give  away  valuable  newspaper 
advertising  space  now  amounts  to  a  passion  among 
some  newspaper  men,  the  Warner  Company’s  scheme 
will  meet  favor  in  some  offices.  The  Detroit  Free 
Press  promotion  department  is  committed  to  this 


I  A  E 


form  of  promotion  and  we  know  of  other  papers  that 
occasionally  practice  it  or  are  inclined  to  fall  in  lint. 
It  is  the  view  of  Editor  &  Publisher  that  when 
newspapers  promote  consumer  demand  for  certain 
commodities  by  publishing  free  advertising  they 
encourage  a  very  doubtful  quality  of  “advertiser  good 
will”  and  positively  toss  away  an  element  in  advertis- 
ing  which  should  be  paid  for  by  the  favored  industry. 
How,  for  instance,  can  industrial  co-operative  adver¬ 
tising  be  encouraged,  as  it  should  be,  if  newspaiiers  set 
this  give-away  precedent?  .A  newspaper  that  pub- 
lishes  free  space  advertisements  setting  forth  the 
virtues  of  oil  burners  over  other  forms  of  heating 
becomes  an  advocate  in  a  trade  controversy.  If  old 
established  advertisers  dealing  in  coal,  gas  and  elec¬ 
tricity  should  enter  a  complaint  of  favoriti.sm  they 
would  be  well  within  their  rights.  Indeed,  resistance 
might  reasonably  be  expected  from  the  piano,  radio 
automobile,  knit-goods,  steel  filing  cabinet,  clothing 
and  fruit  industries,  to  mention  only  a  few',  in  such 
terms  as :  “Why  don’t  you  boost  our  industries— we 
are  old  patrons  and  deserve  as  much  consideration  as 
the  new-comer.”  F'ree  industrial  space  advertising, 
analyzed  accurately,  means  rate-cutting,  or  rebating,  or 
whatever  you  may  wish  to  call  such  discrimination. 

As  we  see  the  scheme  it  is  but  a  new  twist  to  the 
old  free  publicity  traffic,  the  newspaper  publisher  in 
this  instance  absurdly  taking  the  initiative.  The 
advertising  barrel  is  even  now  leaky  enough. 


U'hat  is  zeorth-zi’liile  local  opinion  concern¬ 
ing  your  newspaper's  handling  of  the  fight  f 

BEGINNING  TO  GAG 

ERE  is  some  newspaper  idealism  from  an  ad¬ 
vertising  man:  “If  the  material  furnished 
by  an  automobile  manufacturer  has  any  news 
value,  the  newspaper  should  be  glad  to  receive  it 
because  there  is  no  other  subject  in  which  the 
.American  public  is  more  interested  than  in  the  auto¬ 
mobile.  If  the  item  has  no  news  value,  it  should  not 
be  publislied,  no  matter  how  much  advertising  of 
the  manufacturers’  proeiuct  may  be  running  in  the 
newspaper.” 

The  author  of  this  sentiment  is  G.  F.  Lord,  general 
sales  manager.  Star  Car  Division,  Durant  Motors, 
Inc.  That  is  a  fair  statement,  because  Mr.  Lord 
plainly  means  that  the  editor  of  the  newspaper  shall 
be  judge  of  what  is  news. 

In  Mr.  Lord's  statement  an  assertion  is  made 
which,  we  submit  to  our  readers,  is  one  of  the 
most  remarkable  revelations  that  has  come  out  dur¬ 
ing  the  discussion  of  the  free  publicity  evil.  It 
supports  our  view  that  the  prime  fault  lies  with  the 
newspapers,  not  the  advertisers.  Mr.  Lord  says 
that  It  is  “utterly  impossible”  to  furnish  live  news 
items  to  the  extent  that  dealers  demand  “to  meet 
the  requests  of  local  new'spapers”  and  that  the 
company  often  issues  stuff  of  “little  new'S  value" 
which,  in  this  advertising  man’s  opinion,  an  editor 
should  refuse  to  print  unless  he  is  seeking  to  gratify 
a  local  dealer  by  printing  free  advertising. 

This  lays  the  free  publicity  scandal  of  the 
.American  press  raw  and  bleeding  at  the  door  of 
journalism.  When  even  the  advertiser  begins  to 
gag  at  the  twaddle  that  newspapers  print  as  “news" 
to  flatter  local  dealers  the  limit,  it  would  seem, 
has  been  reached.  We  have  said  before,  and  we 
believe  it  now,  that  the  free  publicity  evil  will  be 
cleaned  up  finally  from  without,  rather  than  from 
within  the  house  of  journalism.  Sensible  adver¬ 
tisers  know,  for  instance,  that  the  silly  automobile 
tripe  that  is  being  dished  up  as  “news”  is  casting 
discredit  on  the  business,  breaking  the  confidence 
of  the  public  in  automobile  information,  both  news 
and  advertising,  and  that  many  newspapers  are  so 
deeply  committed  to  print  free  advertising  for  various 
industries  that  they  are  utterly  helpless  to  start  a 
reform. 


Only  the  sense  of  humor  of  President  Smith 
of  the  Royal  Typewriter  Company  saved  news¬ 
papers  from  giznng  radio  broadcast  accounts  of 
the  fight  ztMth  credit  to  the  typewriter.  Mr. 
Rickard  zvas  willing  that  the  newspapers  that 
had  promoted  his  big  show  should  be  barred 
from  broadcasting  the  result,  except  uthen  zvill- 
ing  to  advertise  the  typewriter. 
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PERSONAL 

joined  the  staff  of  the  Cleveland  (N.  C.) 
News. 

FOLKS  WORTH  KNOWING 

John  Edward  Croak,  for  many  years 

c.nn-ci'v  •  I*  _  county  editor  of  the  IVorcestcr  (Mass.)  T 

XTEATS  SPEED,  managing  editor  o  Cacctte,  has  been  made  county  agent  for  \r-  ■  ■  rviatnhpr  of  ('om 

the  Nezv  }  ork  Sun,  returned  to  New  ^oth  the  Gazette  and  Telegram. 

York  this  week  from  his  summer  vacation.  ,  ,  ,  r-  1 1  t  ,  r  .  elected  as  president  of  the  orgam- 

Joseph  J.  Coakley,  has  left  the  zation,  Junius  P. 

Worcester  (Mass.)  Telegram  to  enter 
Syracuse  University. 

Robert  Emmett  Golden,  of  the  copy- 
desk,  Richmond  (V'a.)  Times-Dispatch, 
lias  been  made  assistant  managing  editor 
of  the  Rillboard,  Cincinnati,  O. 

Martin  D.  Moore,  a  graduate  of 
Indiana  University,  1926,  has  joined  the 
leportorial  staff  of  the  Louisi'ille  (Ky.) 

Times. 

Francis  P.  Morgan,  former  star  high 
scluKil  athlete,  has  joined  the  city  staff 
of  the  Worcester  (Slass.)  Gazette. 

Harold  Morgan  has  resigned  from  the 
staff  of  the  Salt  Lake  City  Deseret  News 
to  become  editor  of  the  Utah  Political 
/hdlelin. 

Floyd  L.  Bell,  formerly  of  the  St. 

Louis  Post-Dispatch  staff  and  later 
publicity  director  for  the  Frisco  Lines 
railroad,  is  now  managing  editor  of  the 
.Sarasota  (Fla.)  Morning  Herald.  Bell 
was  for  several  years  state  capitol  man 
for  the  Minneapolis  Tribune  and  later 
sports  editor  of  the  St.  Joseph  (Mo.) 

News  Press  before  going  to  St.  Louis  in 
1917. 

John  -A.  Toomey,  reporter  for  the 

Worcester  (Mass.)  Gacette,  has  resigned 
to  become  secretary  of  the  Industrial 
.\ffairs  Bureau  of  the  Chamber  of 
Commerce. 

Finley  Tyncs  has  been  made  city  editor 
of  the  Sarasota  (Fla.)  Herald.  Tynes 
has  been  with  the  paper  as  a  reporter 
since  its  founding  a  year  ago. 

Mr.  and  Mrs.  Pat  Keefe  are  the 

parents  of  a  girl  born.  Sept.  8.  Mr.  Keefe 
is  a  member  of  the  Duluth  (Minn.)  News 
Tribune  editorial  staff. 

Paul  Sanders  has  returned  to  Knox 
college,  Galesburg,  Ill.,  after  a  period  of 
service  on  the  editorial  staff  of  the 

A  M.  DRAKE,  formerly  advertising  Duluth  (Minn.)  Neivs  Tribune. 

-Ti.. - c  _-j:_  j - -  _r  Robert  S.  Larkin,  for  five  years  sport¬ 

ing  editor  of  the  Elgin  (Ill.)  Courier- 
News  has  resigned  to  continue  school 
work  and  will  specialize  in  journalism. 

James  M.  Ryan  has  succeeded  him  at  the 
sport  desk. 

John  J.  Cantwell  has  left  the  city  staff 
of  the  Worcester  (Mass.)  Post  to  become 
a  physical  instructor  at  a  Worcester  high 
school. 

Philip  B.  Ronayne.  city  hall  reporter, 

Worcester  (Mass.)  Gazette,  has  returned 
from  a  leave  of  absence  of  several 
months,  made  neces.sary  because  of  ill 
health. 

Joseph  P.  Watkins,  state  news  editor 
of  the  Charlotte  (N.  C.)  Observer,  has 


Friday,  Sept.  17,  the  directors  of 


G.  Bigsbee,  assistant  publisher  of 
the  Seattle  Times,  left  New  York  Sept. 
20  for  Seattle,  following  several  weeks 
visit  in  New  York. 

John  H.  Fahey,  publisher  of  the  IPor- 
cester  (Mass.)  Ezvning  Post,  was  one 
of  the  speakers  at  the  13th  annual  national 
business  conference  at  Babson  Park, 
Wellesley,  Mass.,  last  Saturday. 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  was  host  to 
more  than  (lO  Kansas  newspapermen  at  a 
recent  dinner  given  in  honor  of  William 
M.  Jardine,  secretary  of  agriculture. 

M.  C.  Meigs,  publisher  of  the  Chicago 
HiVald  and  E.vaminer  has  returned  to 
Chicago  from  a  short  visit  in  New  York. 

S.  Heath  Rich,  editor  of  the  Brockton 
(Mass.)  Enterprise,  is  recovering  from 
an  operation. 

J.  Sherman  McDowell,  editor  of  the 
Alameda  (Cal.)  Times-Star  has  been 
appointed  to  the  California  Harbor  Com¬ 
mission  by  tiovernor  Richardson.  Mc¬ 
Dowell  succeeds  M.  J.  Cochrane,  deceased. 

Mr.  and  Mrs.  P.  S.  McGlynn  have  re¬ 
turned  from  their  usual  summer  vacation 
at  Bay  \’iew,  Mich.  Mr.  McGlynn  is  the 
luiblisher  of  the  Moline  (Ill.)  Dispatch. 

J.  C.  Denious,  editor  and  publisher  of 
the  Dodge  City,  (Kan.)  Daily  Globe,  has 
been  made  secretary  of  the  Kansas  Re¬ 
publican  State  Committee. 

J.  M.  Stephenson,  publisher  of  the 
South  Bend  (Ind.)  News-Times  with 
Paul  G.  Hoffman,  vice-president  in  charge 
of  sales  of  the  Studebaker  Corporation, 
Howard  Welch,  foreign  sales  manager, 
and  Ralph  DePalma,  the  race  driver,  will 
sail  on  the  Mauretania  for  the  Paris  Auto 
Show,  Sept.  29. 

IN  THE  BUSINESS  OFFICE 


M.  DRAKE,  formerly  advertising 
manager  of  the  radio  department  qf 
the  Chicago  Evening  Post,  has  resigned 
to  become  a  member  of  the  soliciting  staff 
of  the  Chain  Store  Age,  Chicago. 

Victor  Kinson,  formerly  with  the 
Mihfaukee  (Wis.)  Sentinel,  has  joined 
the  local  advertising  staff  of  the  Chicago 
Herald  and  Examiner. 

Eugene  Flitcraft  of  the  Chicago  Herald 
and  Examiner,  who  has  been  handling 
the  financial  advertising  in  New-  York 
for  Tom  Lowery,  has  returned  to 
Chicago  and  has  joined  the  local  adver¬ 
tising  staff. 

Ed.  Riggins  who  recently  sold  the  San 
Mateo  (Cal.)  Nexvs-Leader  has  been 
named  bu.siness  manager  of  the  Presno 
BiT. 


Fishburn,  rpresi- 
lent  of  the  Times- 
World  Corpora¬ 
tion  of  Roanoke, 
which  publishes 
the  two  Roanoke 
papers,  the  Roan¬ 
oke  Times  and 
W orld-N ezvs.  Mr. 

Fishburn  succeeds 
Dr.  Joseph  H. 

Smith  of  Peters- 
b  u  r  g,  who  r  e- 
signed  because  of 

pressure  of  his  ,  „  ^  .  .. 

business  affairs.  Juniis  .  ishbir. 

Mr.  Fishburn  has  been  with  the  Roa¬ 
noke  papers  since  he  was  graduated  from 
Princeton  University  in  1919,  first  as  vice- 
president  and  for  the  last  three  years  as 
president.  He  has  been  editor  of  the 
World-News  since  1920.  Mr.  Fishburn 
is  nearing  his  thirty-first  birthday,  and  is 
one  of  the  youngest  publishers  in  the 
State.  He  holds  a  master’s  degree  from 
Columbia,  and  is  a  member  of  the  Phi 
Betta  Kappa  scholar.ship  fraternity. 

For  the  past  two  years,  he  has  been 
president  of  the  Virginia  Historic  High¬ 
way  Association,  and  has  always  been 
prominent  in  working  for  better  highways 
in  the  State.  He  was  recently  appointed 
by  Governor  Harry  F'lood  Byrd  as  one  of 
seven  members  of  the  State  Commission 
on  Conservation  and  Development.  The 
duties  of  this  commission  include  that  of 
handling  the  funds  raised  in  Virginia  for 
the  establishment  of  the  Shenandoah  Na¬ 
tional  Park. 

Mr.  Fishburn  is  at  the  present  time 
director  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  and  a  member  of  the 
Executive  Committee  of  the  Virginia 
Press  Association.  He  is  vice-president 
of  the  First  National  Exchange  Bank  of 
Roanoke,  vice-president  of  the  Roanoke 
Chamber  of  Commerce  and  vice-president 
of  the  Roanoke  Rotary  Club. 


been  named  Sunday  editor  of  that  news¬ 
paper. 

PRESS  ASSOCIATION  NOTES 

PRED  G.  McGUINNIS,  Associated 
Press  operator  for  the  Fall  River 
(Mass.)  Herald  News  and  the  Fall  River 
Globe,  is  spending  a  two  weeks’  vacation 
in  New  York  state. 

David  Lidman,  of  the  local  staff,  Rich¬ 
mond  (Va.)  Times-Dispatch,  is  now  day 
state  editor  of  the  Associated  Press  at 
Richmond. 

(Continued  on  page  38) 


IN  THE  EDITORIAL  ROOMS 

yV  KMAND  DE  MASI  has  resigned 
from  the  sporting  department  of  the 
Ne^v  York  World. 

Ira  Bird,  formerly  with  the  Neiv  York 
World,  has  joined  the  cable  re-write  staff 
of  the  Nezv  York  Times. 

Marshall  R.  Hall,  formerly  of  the 
Cleveland  Times,  has  joined  the  staff  of 
the  Columbus  (O.)  Ohio  State  Journal. 

Jack  Hawkins,  who  has  been  on  the 
sports  staff  of  the  Nezo  York  Morning 
Telegraph  for  several  months  is  now 
sports  editor  of  the  Waco  (Tex.)  Times- 
Herald. 

Carl  Kesler  is  back  on  the  copy  desk 
of  the  Chicago  Daily  Nezvs  after  touring 
Europe  during  the  summer  months  with 
his  wife. 

Max  A.  Weston,  associate  editor  of 
the  Daily  lllini,  student  newspaper  at  the 
University  of  Illinois,  last  year,  is  now 
telegraph  editor  of  the  Kewanee  (Ill.) 
Daily  Star-Courier. 

Charles  Laue,  has  resigned  from  the 
copy  desk  of  the  New  York  World. 

Everett  Houser,  of  Shelby,  N.  C.,  has 


A  National  Organization 

The  Central  Press  Association  had  another  birthday  on 
September  1.  It  is  now  in  its  seventeenth  year. 

During  the  past  sixteen  years  it  has  seen  the  birth  and 
death  of  a  number  of  news  matrix  services.  The  competition 
in  this  special  field  has  always  set  a  hard  pace,  as  margins 
are  narrow. 

The  past  two  years  have  been  our  best,  and  have  estab¬ 
lished  the  permanence  of  the  institution.  We  have  in¬ 
creased  our  client  list  by  nearly  100  new  papers  each  year. 

The  consideration  of  newspaper  editors  and  publishers  is 
invited  by  this  dependable  organization. 

Central  ilsisiociatton 


V.  V.  McNiTt 
President 


Ceatr*]  PrsM  BMf., 
devaUnd 


H.  A.  McNitt 
Editor  and  Manager 


Now  Ready 

DANGER 

AHEAD! 

By  Mildred  Barbour 

A  Serial  of  Love  and  the  Love 
of  Money 

With  72  Dramatic  Line 
Illustrations 
by  J.  Norman  Lynd 


DANGER  AHEAD,  like 
other  Mildred  Barbour 
serials,  runs  la  weeks, 
six  installments 
weekly. 

Print  DANGER  AHEAD 
and  you  will  know  why  so 
many  other  editors  use 
Mildred  Barbour 
regularly. 


Metropolitan  Newspaper 
Service 


Maximilian  Elser,  Jr., 
Central  Manager 


Earl  J.  Hadley, 
Associate 


ISO  Nassau  St.,  New  York  City 
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{  Continued  from  57) 

Iv.  M.  Hfiuk-rson,  Hirniingham  curres- 
poiuient  of  tlu‘  Associated  Press,  has  been 
made  liead  of  tlie  department  of  journal¬ 
ism.  hirminj>ham-Southern  College.  Mr. 
Henderson  has  taught  in  the  school  for 
the  pa.st  three  years. 

HOLDING  NEW  POSTS 

Y^HITNEY  L.  CARY,  from  sports 
”  editor.  Sarasota  (P'la. )  Herald,  to 
sports  staff,  AV«'  York  Daily  Sexes. 

William  Roche,  from  copy  desk. 
ll'oreester  (Mass.)  Cacette,  to  county 
editor  of  the  same  paper. 

Marshal  Taylor,  from  city  editor, 
Buffalo  Star,  to  copy  desk,  Buffalo 
Times. 

Judson  A.  Evans.  Jr.,  from  reporter, 
Riehmond  ( Va. )  Times-Diskateh,  to  re¬ 
write  man,  Baltimore  Sun. 

Herbert  Kelly,  from  Hast  St.  Louis 
( 111. )  Journal,  to  copy  desk,  Chicago 
Herald  and  H.raminer. 

WITH  THE  SPECIALS 

WOODWARD  AND  KELLY,  news- 
”  paper  representatives,  Chicago,  have 
been  named  to  represent  tbe  Bhiladclphia 
Hnquircr.  This  paper  formerly  main¬ 
tained  an  office  in  the  Harris  Trust  and 
Savings  Hank  Building  with  Jesse  Spen¬ 
cer  in  charge.  Mr.  Spencer  has  joined 
the  forces  of  WiM)dward  and  Kelly. 

Lindenstein-Kimball,  Inc.,  special  rep¬ 
resentatives.  New  York,  have  opened  a 
new  branch  office  in  Pittsburgh  at  604 
Chamber  of  Commerce  Building.  Grover 
W.  Boyd  is  in  charge. 

C.  B.  Peterson,  formerly  space  buyer 
and  secretary  of  the  Stack  Advertising 
.\gency,  Heyworth  Building,  Chicago,  has 
resigned  to  become  a  solicitor  for  the 
S.  C.  Beckwith  Agency,  special  repre¬ 
sentatives. 

Victor  Cavers  has  been  added  to  the 
selling  force  of  the  Chas.  H.  Eddy  Com¬ 
pany,  New  York  office.  Mr.  Cavers  has 
for  some  years  been  a  member  of  the 
advertising  staff  of  the  Ottaxea  Journal. 

.\llen  Klapp  Company,  special  repre¬ 
sentatives,  New  York,  have  been  namtjd 
to  represent  the  I’ineennes,  (Ind.)  .S'un 
in  the  national  field. 

The  Devine- MacQuoid  Company,  Inc., 
New  York.  Pittsburgh  and  Chicago,  has 
iH-en  appointed  national  advertising  rep¬ 
resentative  of  the  Selma  (.Ala.)  Times- 
Journal  and  Coxington  (O.)  I'allcy 
Sexes. 

Hamilton-DeLisser,  Inc.,  Xewspaix-r 
.Special  .Agency,  will  move  its  New 
York  offices  on  Oct.  6  to  the  Murray 
Hill  Building.  285  Madison  .Avenue. 

J.  W.  Cooper,  manager  of  the  Chicago 
office  of  the  S.  C.  Beckwith  Company, 
has  recovered  from  two  months’  illness 
and  resumed  his  duties,  t'larence  B.  Pe¬ 
terson,  for  several  years  an  executive  with 
the  Stack  .Advertising  Company,  Chicago, 
has  joinetl  the  Chicago  sales  staff  of  this 
concern. 


MARRIED 

JOHN  H.  SYMON’DS,  editor  and 
"  publisher  of  the  Carthage  (111.) 
Gasetle  to  Miss  Marjorie  Gertrude 
Kraft,  in  Seattle,  Wash.,  Sept.  16.  They 
will  be  at  home  in  Carthage  after  Oct. 
15. 

James  K.  RIkkIcs,  publisher  and  editor 
of  the  Sexeton  (la.)  Sexes  to  Mrs.  Helen 
.A.  Smith  of  Des  Moines,  la.,  in  Minn¬ 
eapolis,  Sept.  11.  They  are  on  a  trip 
through  the  Canadian  northwest  and  will 
l)e  at  home  Oct.  15  in  Newton. 

Chester  L.  Jacoby,  managing  editor  of 
the  Dodge  City  (Kan.)  Daily  Globe  to 
Miss  .Annabel  Gross,  of  Kingsdf>wn. 
Kan. 

Harry  Ross  of  the  editorial  depart¬ 
ment,  Chicago  Herald  and  E.vamincr  to 
Mrs.  Hazel  White  McClelland. 

Fred  E.  Winsor,  former  secretary  of 
tlie  .Advertising  Club  of  St.  Louis  now 
sales  manager  for  the  St.  Louis  office  of 
the  General  Outdoor  .Advertising  Corp¬ 
oration  to  Miss  Minerva  Evelyn  Scher- 
t:en.  rccentlv. 


Hargrove  Smith,  of  the  advertising 
staff,  Corfms  Christi  (Tex.)  Caller,  to 
.M  iss  Edith  Wayne  of  El  Paso,  Tex.,  on 
Sept.  1 1 . 

Miss  Mildred  Swinehart  of  the  local 
display  department,  Chicago  Herald  and 
E.vamincr,  to  Harvev  G.  Weiss,  Sept. 
18. 

Ralph  Burton  Whittum,  classified  ad¬ 
vertising  manager,  Lexeiston  (Me.)  Sun- 
Journal.  to  Miss  Winifred  Robertson  at 
the  United  Baptist  Church,  Lewiston, 
Sept.  11. 

Robert  M.  Deputy,  graduate  of  the 
University  of  Illinois  ’25,  and  now  adver¬ 
tising  manager  of  the  Montrose  (Col.) 
Daily  I^ress  to  Miss  Ruth  M.  Vose  in 
Montro.se,  Sept.  4. 

(ieorge  Hilton  Chase  of  Boston.  Mass., 
to  Miss  Eloise  Florence  Lord  of  the 
editorial  staff  of  the  Lexeiston  (Me.) 
Journal  in  Lewiston,  Sept.  11. 

ICarl  Salley,  of  the  firm  of  Swenner- 
ton  &  Salley,  printers.  New  A'ork,  to 
Miss  hdizabeth  Burggerman,  Saturday, 
Sept.  11.  Mr.  Salley  is  a  member  of 
the  .Advertising  Post  of  the  .American 
Legion.  New  York. 

William  Corr  Keavy,  of  New  Bedford, 
Mass.,  to  Miss  Mary  Barbara  Sullivan 
of  the  .Vi'ti’  Bedford  (.Mass.)  Times 
editorial  staff  in  New  Bedford,  Sept.  15. 


CHANGES  OF  OWNERSHIP 

pHARLES  ROSENBERG,  formerly 
in  the  advertising  departments  of  the 
Harrisburg  (Pa.)  Telegraf'h.  Patriot, 
and  Evening  Sexes,  and  the  Sexiark 
l.edgcr,  with  his  two  brothers  has  pur¬ 
chased  the  Egg  Harbor  (N.  J.)  I’ilot- 
Tribunc,  weekly. 

Hal  Smith,  well  known  Puget  Sound 
newspaperman,  has  purchased  the  La 
Conner  (Wash.)  Puget  .'found  Mail 
from  Josephine  M.  .Ale.xander. 

Miss  Lottoe  Byers,  who  bought  the 
Geneseo  ( Kan. )  Journal  .from  the  Zene 
Surrier  estate,  has  sold  the  paper  to  E. 
J.  .Allen,  an  employe.  Mr.  and  Mrs. 
.Allen  will  manage  the  paper. 

Herman  W.  Haislet,  owner  of  the  .St. 
James  (Minn.)  Independent  for  the  past 
25  years,  has  sold  his  paper. 

Col.  C.  M.  Harrison,  owner  and 
editor  of  the  Boonex-ille  (Mo.)  Central 
Missourian  for  the  past  si.x  and  a  half 
years,  has  sold  the  paper  to  P.  T.  Grimes, 
Bloomfield.  la.,  publisher. 

W.  Chapin  Collins,  now  on  the  staff  of 
the  Seattle  Post  Intelligencer,  has  pur¬ 
chased  a  half  interest  in  the  Elma 
(Wash.)  Chronicle  and  will  assume 
editorship  of  that  paper  Oct.  1. 


ON  THE  MECHANICAL  SIDE 

FOHN  J.  McNE.ARY,  once  foreman  of 
the  -Veil’  York  American  c<jmix>sing 
room,  al.so  of  other  Hearst  newspapers 
and  for  years  with  the  San  Erancisco  E.v¬ 
amincr,  has  resigned  from  the  Hearst 
service.  P'.  (j.  McCoy  tor  the  past  eight 
months  on  the  Oakland  Post-Enquirer 
and  for  18  years  on  the  Los  .Ingelcs 
Herald  and  E.vaminer  becomes  superin¬ 
tendent  of  the  Examiner  composing  room. 


SCHOOLS 

HE  stone  lantern  presented  to  the 
school  of  journalism.  University  of 
Missouri,  by  the  .America- Japan  Society 
of  Tokio,  will  be  dedicated  by  the 
Japanese  ambassador  to  tbe  United 
States,  Nov.  9. 


NEW  WACO  M.  E. 

Richard  C.  Bush,  telegraph  editor  of 
the  ll'aeo  (Tex.)  Times-Hcrald  for 
several  years,  has  been  made  managing 
editor  of  that  newspaper,  succeeding  J. 
J.  Hutchison,  resigned.  Bush  has  worked 
on  a  number  of  Texas  newspapers,  in¬ 
cluding  the  Austin  American,  and  the 
Earth  Worth  Record. 


NEW  PLANTS  AND  EQUIPMENT 

T^ULITH  (Minn.)  NEWS  TRIB- 
^  UNF'  has  installed  a  new  intertype. 

Elma  ( Wash. )  Chronicle  has  installed 
a  new  Babcock  Reliance  cylinder  press. 

.South  Bend  (Wash.)  Journal  has  added 
a  new  model  8  Linotype  to  its  equip¬ 
ment. 

Pampa  (Te.x.)  Sexes  has  recently  in¬ 
stalled  a  new  Linotype.  The  paper  plans 
to  issue  a  semi-weekly  paper  instead  of 
the  present  weekly. 

Wall  Strcii  Journal  is  now  having  a 
Hoe  se.\tui)le  press  erected  in  its  press- 
r(jom. 


SPECIAL  EDITIONS 

TJELLAIRE  (O.)  DAILY  LEADER, 
Belmont  Coimtv  P'air  edition.  Sept. 
LI. 

Lexeiston  (Me.)  Journal,  special  Fash¬ 
ion  Section.  .Sept  LI. 

Morning  .Sun  ( la.)  Sexe.s- Herald,  spec¬ 
ial  edition  commemorating  the  4()th  anni¬ 
versary  f)f  the  paper  and  the  editorship  of 
J.  Kirk  Latta,  Sept.  9. 

Seattle  I'nion  Record's  Labor  day  edi¬ 
tion  was  tbe  second  largest  ever  published 
by  the  Record. 

.Imarillo  (Tex.)  Snes-Globe.  6()-page 
annual  Tri-State  Fair  edition.  Sept.  l‘>. 

.Staten  I.dand  ( N.  Y.)  .ddxvnec.  70- 
Iiage  Bridge  edition.  Sept.  15. 

Riehmond  (\’a. )  Times-Dispateh.  22 
page  radio  section  Sunday.  Sept.  10,  in 
connection  with  the  second  annual  Rich¬ 
mond  Radio  Show. 

Edmonton  (.Alta.)  Bulletin,  GoikI 
Roads  .Association  convention  number. 
Sept.  18. 


245,990 

wras  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

August,  1926 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  August, 
1926,  was  189,419. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Over  3.000  cities  and  tounis 
have  streets  paved  with 

Portland  cement  concrete 

Horse-and-Buggy 
Pavements 
Won't  Do 

Projjerty  owners  in  many  towns  ^ 

and  cities  whose  streets  swarm  with 
motor  traffic  are  still  wasting  their 
money  on  horse-and-buggy  “pave¬ 
ments”  of  bygone  days. 

These  rough,  bumpy  streets  are 
directly  responsible  for  broken 
springs,  cut  tires,  greater  deprecia¬ 
tion  of  cars,  physical  discomfort, 
loss  of  time,  and  many  accidents 
involving  loss  of  life  or  limb. 

And  the  heavy  expense  of  trying 
to  keep  worn-out,  dangerous,  horse- 
and-buggy  streets  in  repair,  added 
to  their  original  cost,  amoimts  to 
more  than  enough  to  pay  for  true, 
even,  non-skid  concrete  pavement 
that  has  the  maintenance  built  i.n. 

So  in  the  long  run  you  are  pay¬ 
ing  for  concrete  streets.  Why  not 
get  them? 

All  of  the  facts  are  in  our 
free  booklet  on  “Concrete 

Streets.”  Ask  for  your  copy 

PORTLAND  CEMENT  ASSOCIATION 

A  National  Organisation  to  Improve  and  Extend 
the  Uses  of  Concrete 

Lincoln,  Nebr. 

Atlanti  Dtmer  Ixw  Angeles  Oklahoma  City  Salt  Lake  City 

Birmingham  Pes  Moines  .Milwaukee  Parkersburg  San  Francisco 

Boston  Petrolt  MinneapoUs  Philadelphia  Seattle 

Chicago  IndianapolLs  .Nashrllle  Pittsburgh  St.  laiuls 

Columbus  Jacksonville  New  Orleans  Portland  Oreg  Vancouver,  B.  C. 

Dallas  Kansas  City  .New  York  Richmond,  Va.  \Va.shlngton,  D.  C. 
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During  the  first  eight  months 
of  this  year,  The  Washington 
Daily  News,  a  Scripps-Howard 
newspaper,  gained  more  than 
600,000  lines  of  paid  advertis¬ 
ing,  the  equivalent  of  more  than 
five  hundred  and  thirty  pages. 


Represented  by  ALLIED  NEWSPAPERS.  INC.,  250  Park  Avenue,  New  York 
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Bj’  the  time  a  man’s  fixed  for  life  he’s 
worried  himself  to  death. — Flint  Daily 
Journal. 


ADVERTISING  ECLIPSES 
NEWS  POWER— WHITE  FLASHES 

Noted  Editor  of  Emporia,  Kan.,  Say» 

^  ,  .  .  .  »  .  Bj'  the  time  a  man  s  fixed  for  life  he  s 

Delete  Adverti.ementt  ,n  America  .vorried  himself  to  death.— F/wf  Daily 
and  Economic  and  Social  Re-  Journal. 

volt  Would  Follow  - 

-  This  earth  will  probably  always  be  able 

Advertising  columns  were  held  more  to  feed  its  inhabitants,  but  the  supply  of 
.  powerful  than  the  news  columns  of  a  privacy  is  rapidly  giving  out. — Miami 
newspaper  by  William  Allen  White,  1  ribune. 

editor  of  the  Emporia  (Kan.)  Gazette  - 

in  a  letter  published  in  the  New  York  Our  rule  for  success  in  life  is  not  to 
Times  Sept.  18,  on  the  occasion  of  the  know  when  we’re  beaten,  but  we  often 
latter  newspaper’s  75th  anniversary,  can’t  help  having  our  suspicions. — Colum- 
Mr.  White’s  letter  follows  in  full:  bus  (Ohio)  State  Journal. 

“The  American  newspaper  seems  to  - 

me  to  function  socially  and  politically  As  a  rule  the  husband’s  face  sinks  when 
more  through  its  economic  phases  than  he  gets  the  bill  for  having  his  wife’s  face 
through  the  formal  social  and  political  lifted.  —  IVestport  (Conn.)  Westportcr 
side.  Put  in  plain  language,  that  means  Herald. 

this :  The  advertising  columns  of  a  - 

newspaper  affect  the  Arnerican  people  Some  rich  men  collect  art.  others  pri- 
more  directly  and  powerfully  than  the  maries. — James  J.  Montague  in  A’ew  York 
news  columns  and  editorials  of  the  Herald  Tribune. 

American  newspaper.  Through  the  ad-  _ 

vertising  columns  the  standard  of  Imng  The  time  to  remember  that  silence  is 
in  America  is  raised  every  year.  The  golden  is  just  before  you  indulge  in  a 
newspaper  is  an  Archimedean  lever  crack.— Fort  Worth  Record-Tele- 

which  is  lifting  the  living  standards  in  oram. 

.America  higher  than  any  other  living  ’’’  _ 

standards  in  the  world.  Delete  adver-  •  .  ,  ,  r 

tising  in  America  and  an  economic  and  sleepers  bu.lt  for  the 

social  revolution  would  occur.  People  I"  London  may 

no  longer  stimulated  by  advertising  to 

desire  material  goods  would  stop  buying  berths.  Seattle  Daily  Times. 

and  the  jolt  to  American  business  would  ~  _ _ .  ....  .  ,  -r  u  u 

'■'S'  h"'Sir,„To'“4h  aSd“ 

“I,  makr»tu  differmcc  what  .!»=  (Ala.)  HcraU. 

newspapers  preach  in  their  editorial  k_„„i  u 

columnrabout  the  distribution  of  wealth. 

It  makes  no  vast  difference  how  they  of  Pmon  that  industrious  chap  who 
policy  the  news,  so  long  as  the  adver-  ^ 

tising  columns  continue  to  create  an  in-  r.,,  ^  i  P  •  •  •  f  tn  Milwaukee 

satiable  hunger  on  the  part  of  their  ‘  _ 

readers  for  better  things  than  their  , 

fathers  had  or  than  even  the  readers  Czechs  Adopting  American  Drink,’’  a 
themselves  had  the  day  before  the  paper  headline  says.  Another  case  of  race 


was  printed.  suicide. — H.  R.  Farmer  in  Edmonton 

"The  New  York  Times  is  a  great  Bulletin. 

newspaper  because  it  prints  the  news  in  - 

detail,  which  its  readers  desire,  and  Secret  service  agent  says  women  make 
because  its  editorial  comment  on  the'  poor  detectives.  Married  men  know  bet- 
news  is  intelligent  and  as  fair  as  news-  ter. — New  York  Ameriean. 

paper  comment  can  be  under  the  han-  - 

dicaps  of  haste  and  restricted  space.  It  is  declared  that  “every  dining-car 
But  the  real  value  of  the  New  York  mraj  is  served  at  a  loss  to  the  railroads.” 
Times  to  America  is  that  its  advertis-  Dining-car  patrons  will  perhaps  be  glad 
ing  columns  are  as  clean  and  free  and  to  know  this. — Florence  (Ala.)  Herald. 

fair  as  its  news  columns.  It  stimulates  - 

the  desire  for  honest  goods.  It  whets  Several  small  islands  off  the  Alaska 
the  appetites  of  the  average  reader  by  shore  have  disappeared.  Those  Japanese 
showing  him  day  after  day  and  year  again ! — Boston  Herald. 

after  year  what  useful  and  lovely  things  - 

he  can  buy  with  his  money,  what  profit-  We  suppose  that  Mus.solini’s  edicts  will 
able  savings  he  can  make  in  his  income,  be  carn’^  out  until,  some  fatal  day, 
how  he  can  get  ahead  materially  or  Mussolini  is. — Weston  (Ore.)  Leader. 

spiritually  by  patronizing  the  advertisers  _ 

in  its  columns.  Books,  food,  music, 

furniture,  pictures,  houses,  clothing,  ASSOCIATIONS 

cults,  creeds,  investments,  all  are  dis-  T-jmcT-  . 

played  in  the  vast  bazaar  that  is  the  IKsT  meeting  of  the  Advertising 

New  York  Times,  through  which  as  the  Club  of  Los  .Angeles  for  the  year 
year  rolls  around  the  millions  pass  in  1926-7  was  held  in  the  ballroom  of  the 
review.  Biltmore  Hotel.  Sept.  14.  at  which  time 

“The  changes  that  come  out  of  the  the  new  officers  for  the  year  were  in- 
adverlising  columns  of  the  American  stalled.  They  are :  Harold  J.  Stonier, 
newspaper  like  the  Times,  where  de-  president :  Carl  .A.  Bundy,  first  vice- 
cent  goods  are  truthfully  advertised,  are  president ;  J.  G.  Jeffery,  second  vice¬ 
dynamic  changes.  Every  year  the  old  president;  Arthur  Lee,  secretary-treas- 
world  is  blown  up  and  a  new  world  urer;  Ray  Nimmo,  club  counsel;  Donald 
established,  not  by  the  news,  not  by  the  K.  Thomas,  executive  secretary.  The 
editorials,  but  by  the  advertising  columns  directors  are:  E.  M.  Armstrong,  E.  J. 
of  the  American  newspapers.”  LaFon.  Irving  R.  Smith.  Fred  T.  Hagel- 

-  berg.  Emery  E.  Olson.  Thomas  J.  Van 

LOWRANCE  TO  TOUR  N.  C.  de  Kamp  and  Ross  Welch. 

W.  .A.  Lowrance,  former  manager  of  ard  H.  ^  Mar.sh,  of  the  advertising 
the  Charlotte  branch  of  the  Western  firm  of  McKinney,  Marsh  &  Cushing,  has 
Newspaper  Union,  now  field  secretary  been  appointed  chairman  of  the  nublicitv 
for  the  North  Carolina  Publishers’  As-  committee  of  the  .Adcraft  Club  of 
sociation,  a  newly  created  position,  will  Detroit  which  is  sponsoring  the  nmth 
leave  shortly  for  his  first  official  tour  of  annual  convention  of  the  Direct  Mail 
the  newspapers  in  the  state.  .Advertising  Association  to  be  held  in 

-  Detroit,  Oct.  20,  21  and  22. 

OLDEST  WOMAN  COMPOSITOR  ILL  .Annual  meeting  of  the  Advertising 
Mrs.  Tillie  Hodge,  aged  84  years,  the  Louts  will  be  held  on 

oldest  woman  compositor  in  the  United  October  12  in  the  Palm  Room  of  Hotel 
States,  is  ill  at  her  home  in  Tiskilwa,  Cha.se. 

Ill.,  following  a  stroke  of  apoplexy  and  .A  special  de-luxe  train  bearing  200 
will  never  again  set  type.  She  had  members  of  the  Georgia  Press  As- 
workgd  at  the  Tiskihfa  Chief  composing  sociation  wdll  leave  on  a  tour  of  West- 
room  until  three  weeks  ago.  ern  North  Carolina  about  Sept.  27. 


M  ET  AL 


the  Melting  Pot! 

carefully  what  goes  into  it.  For 
Ul^that  which  goes  into  the  pot  is  going 
to  determine  whether  or  not  you  will  have  a 
smooth  running  shop  or  a  lot  of  metal  and 
machine  grief.  It’s  up  to  you. 

Here’s  the  way  that  thousands  of  publishers 
watch  their  melting  pot.  They  see  to  it  that 
their  new  metal  supply  is  Imperial  Type  Metal. 
After  that  they  make  it  a  hard  and  fast  rule 
that  nothing  goes  into  that  pot  but  Imperial 
Plus  metals  and  that  they  are  added  according 
to  the  simple,  efficient  Plus  Plan. 

There  are  two  mighty  good  reasons  for 
sticking  to  the  Plus  Plan.  First,  the  Plus 
Plan  keeps  the  supply  uniform  in  quantity 
and  quality  at  all  times — that  eliminates  any 
chances  of  run-down  metal  and  minimizes 
trouble.  Second,  the  Plus  Plan  gives  many 
years  of  additional  life  to  the  original  supply, 
thereby  cutting  metal  costs. 

Using  the  Plus  Plan  is  the  best  way  we  know 
of  keeping  your  eye  on  the  melting  pot.  Try  it. 

IMPERIAL  TYPE  METAL  CO. 


LINOTYPE 

ELROD 


Manufacturing  the  following  metals: 

MONOTYPE  INTERTYPE  STEREOTYPE 

LUDLOW  LINOGRAPH  THOMPSON 


Philadelphia  Cleveland  New  York  Chicago 


BEST  BY  ACID  TEST 
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Buffalo  the  Wonder  City  of  America 

GROWTH! 


1920-93,341 

1921-101,918 

1922—106,061 

1923—113,748 

1924—123,039 

1925—128,502 

1926—146,653 

Average  daily  circulation — All  except 
August,  1926,  are  A.  B.  C.  Audit  figures 


The  average  daily  cireulation  of  the  Buffalo  Evening  News 
is  the  largest  in  New  York  State  outside  of  Manhattan. 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 


National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 
New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  C.  HARRIS,  Jr.,  Atlanta 


Bernard  Charles  Connolly  has  left  the 
classitied  advertising  department  of  the 
li'(frci’sti’r  (Mass.)  Post  to  join  the 
staff  of  a  Boston  firm  as  traveling  sales¬ 
man. 


MAKING  NEWSPAPER  SURVEY 

The  Southern  Newspaper  Publi^llers’ 
.\ssociation,  John  .C.  Park,  Raleigh  (X. 
C.)  Times,  president,  is  making  a  cost- 
tinding  survey  of  the  business  of  each 
association  member  for  the  first  six 
months  of  this  year.  The  survey  is 
being  cleared  through  the  office  of  Cran¬ 
ston  Williams,  association  manager,  at 
Chattanooga. 


CLASSIFIED  ADVERTISING 


A  Strange  Little  Ad  in  St.  Paul — “Holiday  Greetings’’  Is  New  Classification 
On  Kansas  City  Star — New  York  Managers  Hold  Meeting — Selling 
News  Clippings 


C.  A.  ROGERS  DEAD 

C.  .\.  Rogers.  72.  of  the  Wood  X’ews- 
paper  Machinery  Corporation,  died  Sept. 
19  at  his  home  in  Plainfield.  N^.  I.  He 
was  for  many  years  employed  by  the 
Hotter  Printing  Press  Co. 


NDDD 


PONY  AUTOPLATE 

IT  CASTS  '  '  IT  FINISHES  ^  ^  IT  COOLS 


The  Kansas  City  Star  last  week  be¬ 
gan  a  classified  advertisement  column, 
headed.  “Holiday  Greetings.”  It  contain¬ 
ed  many  greetings  from  Jewish  families 
to  friends  and  relatives  in  connection  with 
the  recent  Jewish  holidays.  The  column 
will  l)e  continued  for  the  benefit  of  those 
who  care  to  remember  others  on  special 
occasions. 


TheWood  Pony  Autoplate  enablee  one  man  to  make 
the  east,  remove  the  tail,  perfectly  shape  and  shave 
the  cast  (.thereby  preventing  paper  breaks  and  mak¬ 
ing  $ter  feet  printing  possible'! ,  per  form  every  tooling 
operation  necessary  to  finish  the  plate  and  finally 
bathe  and  deliver  it  cold  and  dry,  ready  for  perfect 
press  work!  By  no  other  means  can  a  stereotyper 
do  so  much  work,  so  Quickly,  so  easily  and  at  sack 
low  cost  in  such  little  space.  No  routing,  ehiseli^, 
planing,  dipping,  or  filing  required  with  Pony 
A  utopiate  plates  t 


The  Classified  Advertising  Managers 
.\ssociation  of  New  York  held  its  regular 
meeting  Sept.  21.  Some  progress  was  re¬ 
ported  concerning  efforts  to  protect  the 
classified  advertising  columns  of  X’ew 
York  City  newspapers  against  alleged 
fraudulent  furniture  advertising.  T.  P. 
Seymour  of  the  American  Newspaper 
Publishers  Association  and  F.  W.  Brock 
of  the  Better  Busine.ss  Bureau  'were 
guests  of  the  .\ssociation  at  luncheon. 


E.  W.  Cobb,  Okmulgee.  Okla.,  carries 
a  classified  ad  in  various  publications 
signed  Lock  Box  959  in  which  he  offers 
“Work  for  ladies  at  home,"  says  there 
will  be  no  canvassing  and  that  no  experi¬ 
ence  is  required.  If  he  can  get  replies  he 
asks  them  to  put  up  $1.00  for  a  plan  of 
clipping  newspapers  and  sending  out 
iwstal  cards,  telling  that  they  can  earn 
from  $25  to  $50  per  week. 

This  is  the  old  scheme  that  has  been 
worked  in  various  parts  of  the  country 
whereby  the  publisher  is  sent  a  postal 
card  asking  for  a  sample  copy  of  his 
publication.  The  party  securing  the  paper 
then  clips  out  various  items,  no  matter 
how  trivial,  and  writes  the  party  men¬ 
tioned  therein  saying:  “We  have  a  very 
interesting  newspaper  clipping  which  we 
will  mail  you  on  receipt  of  25  cents." 

L.  L.  Heaton,  classified  advertising 


^  Why  cast  your  plates  in  a  hand  box 

^  Why  cut  off  their  tails  on  a  hand 

worked  tail  cutter 

•II  Why  shave  them  out  in  a  hand 

worked  shaving  machine 

•[|  Why  finish  your  plates  on  a  hand 

trimming  block 

•H  Why  cool  them  in  a  hand  dipping  tub 

•II  Why  dry  their  faces  by  hand  with  a  rag  ? 


them 


a  Pony  Autoplate  does  these  things  better— faster— cheaper  I  Saves 
room,  walking,  lifting.  Makes  possible  a  better  printed  paper.  Permits 
paper  to  be  on  the  street  earlier.  Enables  one  man  to  finish  “a  plate  a 
minute” — three  times  as  fast!  Rapidly  pays  for  itself  through  the  time 
and  money  it  saves  in  the  foundry,  the  pressroom  and  the  delivery- 
room.  Write  Goss  for  full  particulars — mechanical  data,  prices,  terms 


Make  Yotir  Title 
A  Mark  of  Pride 
witK 

Hardened  Steel 
Newspaper  Heads 

—  they  last  forever 


THE  GOSS  PRINTING  PRESS  CO 


1535  South  Paulina  Street  *  Chicago 

The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 


You  can  deal  with  these  28  lead¬ 
ing  lotca  daily  newspapers  as 
with  one  publication,  if  you 
wish.  Uniform  marketing  help 
over  the  entire  state. 


A  space  buyer  wrote 


this  ad  about  Iowa 


I’ve  been  asked  what  is  the  most  interest¬ 
ing  thing — to  a  space  buyer — about  this 
"Iowa  plan.” 

Passing  over  the  advantages  of  Iowa  cis  a 
market — for  her  general  prosperity  and 
responsiveness  are  well  known — the  big 
thing  to  me  is  this  fact: 

By  using  this  group  of  Iowa  daily  news¬ 
papers,  I  can  get  a  circulation  exceeding  the 
number  of  families  in  the  state — and  with  one 
order,  one  plate,  one  billing. 


newspapers  is  571,151.  And  the  number 
of  families  in  Iowa  is  550,000! 

Then  this  group  plan  is  found  most  con¬ 
venient — especially  for  any  new  venture 
into  Iowa — because  of  the  excellent  mer¬ 
chandising  help  of  these  28  newspapers. 

They  pledge  uniform  co-operation  in  making 
best  jobber  and  dealer  connections  and  in 
many  other  helps. 

Whenever  1  need  any  information  about 
this  market,  1  write  to  the  association 
headquarters  —  given  below  —  and  they 
load  me  down. 


For  the  combined  circulation  of  these  Better  try  it  if  you’re  interested. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Ames  Tribune 

Boone  News-Republican 

Burlington  Gazette 

Burlington  Hawk-Eye 

Cedar  Falls  Record 

Cedar  Rapids  Gazette 

Centerville  lowegian  fit  Citizen 


Council  Bluffs  Nonpareil 

Davenport  Democrat 

Davenport  Times 

Des  Moines  Capital 

Des  Moines  Register  and  Tribune 

Dubuque  Telegraph-Herald 

Dubuque  Times-Journal 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate-City 
Marshalltown  Times  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 


IOWA  —  WHERE  EVERY  FAMILY  READS 


DAILY  NEWSPAPER 
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BUILDING  NEWSPAPER  CIRCULATION 

What  Price  a  Subacriber? — Health  Talk  Boosts  Sales — Pennsylvania  As¬ 
sociation  Collects  Old  Accounts — “Know  Tennessee  Contest’’  in 
Knoxville 


Left  to  right.  Bruce  I.  Susong,  editor  Covington  Kentucky  Post;  Mrs.  Josie 
Geiger,  Bueford  Stanley,  Ruth  Geiger,  President  Coolidge,  Mrs.  Bessie  E.  Stan¬ 
ley  and  Senator  R.  P.  Ernst  of  Kentucky 


OUTH  GEIGER,  14,  a  fatherless  Cov- 
ington,  Ky.,  girl  and  Bueford  Stanley, 
12,  also  of  Covington,  who  in  a  contest 
staged  by  the  Covingtcni  Kentucky  Post, 


tests  for  our  carriers.  That  however,  is 
a  different  story,  and  far  less  costly.” 

As  an  additional  service  to  members, 


a  Scripps-Howard  newspaper,  polled  18,-  .Vlbert  \V.  Fell,  manager  of  the  Penn- 
000,000  and  25,000,000  votes  respectively,  sylvania  Newspaper  Publishers’  .\ssocia- 
felt  amply  rewarded  when  they  posed  with  tion,  has  created  a  department  for  Collect- 
President  Coolidge  for  a  picture,  and  also  ing  discontinued  subscription  accounts. 


for  the  movies. 


This  new  departure  was  announced  in  the 


The  reward  in  the  newspaper  contest  Weekly  bulletin  sent  out  from  the  associa- 
for  the  boy  and  girl  of  northern  Ken-  t ion  office  in  \V  illiamsport.  Pa.,  Sept.  11. 
tuckv  who  proved  their  popularity  in  The  association  office  has  been  experi- 
gathering  coupons  from  the  Post  and  in  menting  on  collections  for  several  mem- 
getting  newspaper  subscriptions  was  a  work 

trip  to  Washington  for  themselves  and  =‘long  this  line  has  been  successful,  and 

.  n/-ktsr  thnf  fh**  cv'cfoin  hrac  cimnlifiAH 


their  mothers.  that  t^  system  has  been  sim^itied 

.  j  perfected,  the  service  is  being  offered 

Lnited  States  Senator  R.  P.  Ernst  made  jq  ^11  members  both  daily  and  weekly, 
an  engagement  with  the  President  for  xfr.  Fell  said.  The  association  makes  tio 
them,  and  dropped  his  campaign  for  re-  additional  charge  for  this  service  beyond 
election  for  a  day  in  order  that  he  might  actual  expenditures  for  postage  and  sta- 
be  in  VVashing^on  to  receive  the  guests  tionery.  A  large  number  of  applications 
from  his  home  town.  _  for  listing  blanks  have  already  been  re- 

The  picture  shows  the  President,  Sen-  ceived  from  members. 

ator  Ernst,  the  contest  winners  and  their  _ 

mothers,  and  Bruce  I.  Susong  editor  of  Tennessee”  contest  is  now  be- 

the  Kentucky  Post,  which  conducted  the  i„g  conducted  by  the  Knoxz>Ule  Sentuiel, 
coyest.  _  ^  ,  H.  L.  Baker,  circulation  manager.  Fifty 

President  Coolidge  was  extremely  cor-  pictures  representing  towns  in  the  state 
dial  to  the  youngsters,  and  made  them  jjcing  published  daily,  with  $300  in 
feel  at  home.  Later  he  sent  an  escort  cash  prizes  promised  to  20  successful 
with  them  from  his  office,  to  show  them  contestants. 

through  the  White  House  proper  and  to  _ 

explain  all  points  of  interest.  ™  ^ 


The  Fresno  (Cal.)  Refniblican  is  giv¬ 
ing  away  a  harmonica  to  each  bov  and 
What  price  newspaper  subscribers?  turns  in  a  new  three-month  sub- 

When  it  costs  50  cents  or  60  cents 
to  get  a  subscriber  to  a  35-cent-a-month 

paper  it  is  bad  business,  in  the  opinion  _  L.  J.  Hagood,  who  has  been  country 
of  Harold  Nogle,  circulation  manager  of  circulator  of  the  Houston  Post-Dispatch 
the  Dallas  Journal.  Other  newspapers  for  the  past  several  months  and  prior  to 
may  use  high  salaried  salesmen  to  boost  that  time  was  country  circulator  of  the 


the  list,  but  not  Nogle. 


J'orth  IVorth  Star-Telegram  for  seven 


“We  have  obtained  many  subscribers  years,  is  leaving  the  Post-Dispatch  to  be- 
for  as  low  as  eight  cents,”  he  told  Editor  come  circulation  manager  of  the  Indiana- 
&  Publisher  this  week.  ‘‘Our  average  polis  Times  effective  October  1. 

runs  arounds  17  cents.  - 

“We  have  not  used  any  solicitors  for  The  Columbus  Ohio  State  Journal  has 

„al.  These  boys  kn„.  they  mus,  hold, he  ;r„e„'X,t,ion  offirS  Ws^lS 

s’t - »— ■ 

the  route,  for  a  business.  Should  they 

improve  our  property  they  make  more  .A-  K- . Kilgore  recently  resigned  as  as- 
mnney,  whereas  if  they  damage  it  by  los-  distant  circulation  manager  for  the  Okla- 


subscribers.  they  must  get  off. 


h<)ma  Publishing  Company  of  Oklahoma 


“Journal  carrier  circulation  has  been  City,  publishers  of  the  Daily  Oklahoman 
built  by  carriers  exclusively.  Once  we  ^”4  Time's  to  become  circulation  promo- 
offered  prizes  to  the  boys  and  girls  of  the  tion  manager  for  the  A.  H.  Belo  Corpora- 
city,  but  the  cost  was  prohibitive.  Each  tion,  Dallas.  Tex.,  publishers  of  the  Dallas 
subscriber  cost  more  than  $1.  News,  Dallas  Journal  and  the  Sctni- 

“Of  course  we  use  all  kinds  of  con-  IFeekly  Farm  News. 


Metropolitan 


are  now  being  used  for 
all  work  by 


The  Chicago  Daily  News 
The  Philadelphia  Bulletin 
The  Boston  American 
The  Philadelphia  Inquirer 
The  Cleveland  News 
The  Baltimore  Sun 


For  the  small  or  large  news¬ 
paper  plant  the  METROPOLI¬ 
TAN  DRY  MAT  is  the  most 
satisfactory  and  dependable.  It 
stands  the  gaff  and  eliminates  all 
troubles  had  with  other  dry  mats. 

While  its  price  is  a  little  higher 
at  the  mill,  its  savings  actually 
make  it  the  cheapest  dry  mat  on 
the  market. 

Installations  may  now  be 
arranged  for. 


Wood  Flong  Corporation 

501  Fifth  Avenue,  New  York  City 


LINOTYPE 


9  TRADE 


Fninkli 


IWrKdktifK 


MULTIPLE  DISTRIBUTION 

Model  25 

WITHOUT  AUXILIARY  MAGAZINE 

Model  26 

WITH  TWO  AUXILIARY  MAGAZINES 


SINGLE  DISTRIBUTION  \ 

Model  8 

WITHOUT  AUXILIARY  MAGAZINE 

Model  14 

WITH  ONE  AUXILIARY  MAGAZINE 


INTERCHANGEABLE  MAGAZINES 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representtlivrs  in  tht  Principal  Cities  of  the  World 


By  storing  your  typographic  equipment 
in  convenient,  interchangeable  Linotype 
magazines  you  have  the  faces  instantly 
available  for  use  on  either  of  these  two 
styles  of  Linotype  machines  for  Single 
Distribution  or  Multiple  Distribution 


MERGENTHALER  LINOTYPE  COMPANY 


LINOTYPED  IN  GARAMOND  AND  NARCISS 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Eleanor  Gunn  Sails  to  Report  Paris  Fashions  Oct.  2 — Aimee  McPherson 
Writing  for  Editors  Feature  Service — New  Writer  in  London 
for  N.  A.  N  .A. 


^LE/VNOR  GUXX.  fashion  writer,  and 
member  of  the  staff  of  Metropolitan 
Xewspaper  Service,  will  sail  from  Xew 
^’ork  for  Paris,  Oct.  2,  to  observe  and 
write  on  winter  fashions  abroad  from  the 
point  of  view  of  the  .\merican  woman. 
Miss  Gunn  is  the  grand-daughter  of  the 
late  John  W.  Oliver,  founder  of  the 
Vrmkcrs  (X.  Y.)  Statcsiiuin,  and  nation- 
allv  known  humorist. 

.\imee  McPherson.  I^)s  .\ngeles 
evangelist,  is  writing  “The  Story  of  My 
Life’’  for  Editors  Feature  Service,  Xew 
York  and  Cleveland. 


Howard  White,  vice  consul  in  the 
.\zores  Islands,  has  resigned  to  become 
I.ondon  correspondent  for  the  North 
.American  Xewspaper  .Alliance.  Mr. 
White  formerly  worked  on  the  Colmnlms 
(O.)  Dispatch,  and  will  be  assisted  in  his 
work  by  his  wife,  who  also  was  a  mem¬ 
ber  of  the  Dispatch  staff. 

•A  new  series  of  daily  health  talks  is 
being  distributed  to  newspapers  by  the 
McCoy  Health  Service,  Los  .Angeles. 


Comic  strips,  drawn  especially  for 


weekly  newspapers,  are  one  of  the  latest 
products  of  King  Features  Syndicate, 
■New  \'ork.  They  are  in  double  strip 
form.  14  inches  wide  and  4^4  inches  deep. 

"Can  a  woman  lie  wife,  mother  and 
professional  worker  and  do  justice  to  all 
three?’’  is  the  question  answered  by  a 
series  of  seven  Sunday  articles  being  pre¬ 
pared  by  the  O’Dell  Xewspaper  Service, 
Xew  A'ork. 


Felix  Orman  has  opened  an  office  as 
I'luropean  newspaper  correspondent  at  26 
Hanover  S<|uare,  London.  He  offers  a 
weekly  mail  feature  captioned  “Gaieties 
of  European  Capitals." 


Sidney  .A.  Silberman,  president  of  Xa- 
tional  Xews  Service,  Philadelphia,  has 
returned  to  his  office  after  a  ten  weeks’ 
business  trip  through  the  west. 

R.  S.  (irable,  president  of  the  World 
Color  Printing  Company.  St.  l^mis,  an¬ 
nounces  the  appointment  of  Xatt  S.  (iet- 
lin  as  sales  and  promotion  manager. 
Getlin  was  formerly  associated  with  the 
Ciiiciiiuati  (O. )  Enquirer  and  the  St. 
Louis  Star. 


JOINS  U.  S.  DAILY 

Kloeber  Assistant  to  President  of  Wash¬ 
ington  National  Publication 

Charles  E.  Kloeber,  whose  long  con¬ 
nection  with  the  .Associated  Press  as 
chief  of  the  news  department  and  in 
other  e.xecutive  positions  has  made  him 
widely  known  in  newspaper  circles,  has 
joined  the  staff  of  The  United  .States 
Daily  as  assistant  to  the  president. 

Mr.  Kloeln’r  has  had  wide  experience 
in  both  the  home  and  foreign  fields  of 
news  production  as  well  as  the  business, 
office.  He  was  in  charge  of  the  .As¬ 
sociated  Press  service  on  the  western 
front  during  the  World  War.  and  after 
the  Peace  Conference  covered  the  re¬ 
construction  period  in  the  Balkan  States 
with  headquarters  in  A^ienna.  He  was 
ri-called  from  Constantinople  after  the 
evacuation  of  the  .Allies  in  1924  and 
sent  to  Japan,  returning  last  summer  be¬ 
cause  of  ill  health. 

In  addition  to  his  .Associated  Press 
career  Mr.  Kloeber  has  been  managing 
editor  of  several  papers,  and  was  at 
one  time  assistant  to  the  late  E.  T.  Earl 
in  the  publication  of  the  Los  Angeles 
(Cal.)  Express  and  the  Los  Angeles 
(Cal.)  Tribune. 


advertising  in  that  city.  It  was  a 
souvenir  .section  and  was  more  than 
double  in  size  any  previous  advertisement 
used  in  a  local  paper,  the  Cotntnercial- 
Xnes  staterl. 

LEGISLATORS  HONOR  SNEED 


Pay  Tribute  to  Texas  Political  Writer 
in  Statement 

The  special  session  of  the  Texas  House 
of  Representatives  the  other  day  paused 
to  pay  tribute  to  the  memory  of  John 
Sneed,  who,  as  staff  correspondent  of  the 
Dallas  Xeii's,  for  many  years  was  asso¬ 
ciated  with  the  legislative  and  political 
history  of  Texas.  Sneed  died  Sept.  11. 
The  memorial  said  in  part : 

"He  was  a  writer  of  rare  charm  and 
outstanding  ability ;  his  integrity  was  un- 
que.stionable ;  he  never  prostituted  his 
brilliant  talents  to  any  unworthy  end ; 
his  judgment  of  men  and  public  affairs 
was  well-nigh  unerring. 

"He  was  a  gentleman  by  birth,  breed¬ 
ing  and  education.  He  had  imbibed  all 
the  splendid  social  and  political  tradition 
of  his  native  South  and  his  devotion  to 
the  lofty  ideals  of  the  land  of  his  birth 
were  reflected  in  his  daily  life," 


10-PAGE  AD  SECTION 

.A  10-page  advertising  section  of  the 
Cramer  &  Xorton  store,  which  was 
printed  in  the  Danville  (Ill.)  Comnier- 
cial-Xetes  Sept.  15,  set  a  record  for 


Mr.  Managing  Elditor 

“.SIX  PI.Y  tX)VF.RAGE’’  in  New 

Vt>rk  gives  you: 

1.  All  news  of  si>ecial  interest  to  you. 

2.  Theatrical  reviews  ami  critics' 
Cfmsensus. 

3.  Daily  list  of  persons  from  your 
city  registere<l  at  l<x:al  hotels. 

4.  Interviews  with  persons  from 

your  territory  arriving  trom 

abroad. 

5.  A  complete  clipping  service. 

6.  “Following  the  Crowd  in  Xew 

York,”  a  popular  feature  of 

quality. 

Ilie  rock-lM>ttom  price  of  this  serv¬ 
ice  renders  it  available  to  any  paper. 


fX  Linotype  Mailbag^ 


More  24-Hour  Service 


We  are  sure  more  than  pleased 
with  your  quick  service  in  getting 
the  part  ordered  out  to  us.  We 
were  just  in  the  midst  of  a  heavy 
run  of  work  in  getting  out  a  Market 
Day  edition,  when  this  little  part  of 
the  machine  gave  out.  This  oc¬ 
curred  at  11 :00  o’clock  Monday 
morning,  and  at  8:00  o’clock  Tues¬ 
day  morning  we  had  the  part  and 
were  ready  to  go. 

The  Cadott  Sentinel 


MANY  GROUPS  TO  MEET 
DURING  A.  B.  C.  WEEK 


Chicago  To  Be  Mecca  For  Publishers, 
Advertisers  and  Agents  Oct.  19  to 
22 — A.  B.  C.  Sessions  At  La 
Salle  Hotel 


Xewspaper  and  advertising  interests 
from  every  part  of  the  cuuiury  will  be 
represented  at  what  is  expected  to  be  the 
greatest  gathering  ever  held,  of  publishers, 
advertising  and  circulation  men,  in  Chi¬ 
cago,  Oct.  19,  20,  21  and  22. 

The  Inlaiul  Daily  Press  .\ssociation 
will  be  in  session  Tues<lay  and  Wednes¬ 
day.  Oct.  19  and  20,  at  the  I  lotel  Sher¬ 
man  ;  the  .Audit  Bureau  of  Circulations 
will  meet  Thur.sday  and  h'riday,  Oct.  21 
and  22,  at  the  Hotel  l.a  Salle;  the  .Agri¬ 
cultural  Puhlishcrs  .Association  will  gather 
Thursday,  Oct.  21,  at  the  Hotel  La  Salle 
for  their  annual  convention,  and  the  Wes¬ 
tern  Council  of  the  .American  .As.s<x:ia- 
tion  of  .Advertising  .Agencies  will  hold  a 
luncheon  on  the  same  day  in  honor  of  the 
publishers  of  newspapers  and  magazines, 
and  the  agricultural  editors. 

The  .Audit  Bureau  of  Circulations  will 
hold  departmental  meetings  Thursday 
afternoon,  after  the  luncheon,  and  a  gen¬ 
eral  convention  Friday,  at  which  .Stanley 
Clague,  .secretary,  will  preside.  ( )n  Fri¬ 
day  evening  the  annual  .A.  B.  C.  banquet 
will  be  held  in  the  Hotel  La  Salle. 

Victor  F.  Haydon,  executive  secretary, 
and  Horace  Klein,  St.  Paul,  presklcnt. 
will  he  in  charge  of  the  meeting  of  the 
-Vyricultural  Publishers  .Association. 

H.  C.  Sulcer,  president  of  A’anderhoof 
&  Co.,  Chicago,  and  secretary  of  the 
Western  Council  of  the  .\merican  .Asso¬ 
ciation  of  .Advertising  .Agencies,  will  pre¬ 
side  at  the  council’s  luncheon.  .Among 
the  speakers  will  be  Roy  S.  Durstine,  of 
Barton,  Durstine  &  Oslxirn,  Xew  A’ork ; 
James  O’Shaughnessy,  of  Xew  A’ork,  ex¬ 
ecutive  secretarv  of  the  Four  .A’s ;  W’alter 
.A.  Strong,  publisher  of  the  Chicago  Daily 


First  in 

Circulation 

Leadership  in  news  and  prestige 
has  won  for 

La  Prensa 

OF 

BUENOS  AIRES 

leadership  in  Circulation 

Since  1869  the  public  of  Argen¬ 
tina  has  reposed  in  La  Prensa  a 
degree  of  confidence  that  is  en¬ 
joyed  by  only  a  few  of  the 
world’s  great  newspapers, 

JOSHUA  B.  POWERS 

Ezelaiive  Advertitlng  Reprwentativ*, 
250  Park  Avenue,  New  York 
"South  America’s  Greatest  Newspaper” 


A  paper 
with  the  people 


The  public  decides  the  progress  of  a 
newspaper. 

The  oontinuous  rising  eirculatian  af 
the  New  York  Evening  Gkaphie  vividly 
demonstrates  popular  aceepuace  •£  this 
newspaper  as  a  medium  of  unusual 
reader  interest. 

Advertisers  daily  realize  the  benedt  of 
this  power  through  achieved  results  frosa 
the  edvertiaing  cdumns  of  the  New  Yofh 
Evening  Graphic. 

With  a  constantly  increasing  dreula- 
tion,  plus  a  constant  growth  in  adver- 
tiaing  lincMc,  the  New  York  Evening 
Graphic  oBert  the  advertiser  an  ex¬ 
tremely  profitable  opportunity 
Published  by  BERNAKS  KACTASSIV 


Evening^  S^raphiC 


Xezos;  O.  C.  Ham,  pre.-iident  of  the  Xa- 
tioiial  Lead  Company  of  Xew  A’ork,  and 
Kent  Cooper,  rtf  Xew  ^’ork,  general  man¬ 
ager  of  the  .Assrx'iatetl  Press. 

FISH  SUCCEEDS  MARLOWE 


New  Chief  of  London  Daily  Mail  Was 
Formerly  News  Editor 

Walter  G.  Fish,  for  several  years  news 
editor  of  the  London  Daily  .Mail,  has 
been  named  editor,  succeeding  Thomas 
Marlowe,  who  resigned. 

Mr.  Marlowe’s  resigiiatirtn  followed 
repudiation  of  a  war  debt  editorial. 


SPECIAL  AD  CLUB  EDITION 

The  Washington  (  D.  C. )  Daily  .Vitcs 
published  a  special  .Advertising  Club  Edi¬ 
tion,  Sept.  16,  anuouncing  that  Carl  C. 
Magee,  fighting  editor  of  the  Albuquer¬ 
que  (X.  M.)  State  Tribune,  would  be 
the  speaker  at  the  club’s  opening  meeting 
of  the  season  to  be  held  Sept.  28. 


Largest 
Ne'wspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


Our  Customers  Write  Our  Ads 

LEON  SHAW,  Publisher 
of  THE  GAZETTE 
BILLINGS,  MONTANA,  Says— - 

"In  my  opinion  the  DtlPtEX  TUBtrEAR 
PRESS  IS  ONE  OF  THE  MOST  DE¬ 
PENDABLE  AND  SATISFACTORY 
PIECES  OF  MACHINERY  THAT  HAS 
EVER  BEEN  PLACED  ON  THE  MAR- 
XET,  and  I  cannot  refrain  from  voicing 
my  high  praise  for  it.” 

DUPLEX 

PRESSES 

FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


C  line 'Wes  tinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

IS  used  by 

San  Francisco  Herald 

San  Francisco,  Calif. 


Ask  them  about  it, 

CLINE  ELECTRIC  MFC.  CO. 

Chicagoi  111  West  Wnehington  Street 
New  York  i  47  West  34th  Street 
Sen  Frencieco:  First  Netionel  Benk  Building 


y 


N.  Y.  Allied  Press  Bureau 

Times  Bldg. — New  York  City 


H.  A.  AHERN,  AdvertUing  Mgr. 
gS  City  HaU  Plaoo 
Maw  York  City 
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CHARLOTTE  MILLS 

daughter  of  the  murdered  woman,  will  cover 

HALL-MILLS  MURDER  TRIAL 


Let  CHARLOTTE  MILLS  cover  the  trial  for  your  paper. 

Wire  for  Territory  Now  or  Telephone 
Columhus  2428  New  York,  and  reverse  charges. 

Dont  phone  or  wire  if  you  are  in  these  cities:  San  Francisco,  New  York,  Cleve¬ 
land,  Rochester,  Atlanta,  Camden,  Buffalo,  Washington,  Detroit,  Worcester, 
Toledo,  Syracuse,  New  Britain,  Chicago,  Albany,  Baltimore,  Boston,  Philadelphia. 

Every  section  of  the  country  will  run  this  story. 

The  service  consists  of  advance  material  hy  mail,  and  a  daily  wire  based  on  the  high¬ 
lights  of  the  spot  news  developments.  1,000  to  1,500  words  a  day,  but  with  toll 
charges  on  only  300  to  500,  because  the  general  story  will  be  covered  in  the 
advance  material  which  will  be  straight  adds  on,^the  wire  story.  Release  on 
advance  matter  will  be  indicated  in  the  daily  vdre. 

Separate  services  for  morning  and  afternoon  papers,  but  only  one 
paper  will  be  sold  in  a  city.  The  story  will  always  be  fresh  for 
your  paper. 

Don't  hesitate  if  you  are  running  a  small  paper.  Here  is  something  that  will 
make  it  bigger. 


PLAY  CHARLOTTE  MILLS  BIG! 

It’s  a  sure  circulation  getter.  PROMOTE  IT!  We’ll  send  some  promotion 
suggestions,  hut  work  out  your  own  ideas,  too.  You  can’t  go  wrong  by  playing 
it  BIG! 

The  most  famous  trial  in  twenty  years,  covered  by  the  most  interested  and  inter¬ 
esting  character  in  the  tragedy.  Don’t  confuse  this  story  with  the  regular  wire 
service  which  every  paper  will  get. 

This  story  by  CHARLOTTE  MILLS  will  be  the  most  unique  feature  of  the 

HALL  MILLS  MURDER  TRIAL 


Famous  Features  Syndicate,  Inc. 

1819  Broadway,  New  York,  N.  Y. 
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ADVERTISING  AGENCY  AFFAIRS 


Harriaon  Cowan  Opens  Own  Agency  in  New  York — Heller  Becomes  Copy- 
Writer  for  Rudolph  Guenther-Russell  Law — Adamars  Company, 

St.  Louis,  Adds  to  Staff 


.1 


PRESIDENT  H.  T.  EWALD  of  the 
Campbell-Ewald  Company,  who  re¬ 
turned  from  an  extended  business  trip 
•  in  Europe  this 
week  after  the  es¬ 
tablishment  of  a 
branch  of  that 
agency  in  Paris, 
nessitated  by 
the  expansion  of 
the  export  busi¬ 
ness  of  its  various 
American  clients. 
E.  V.  Salisbury 
has  been  named 
European  m  a  n- 
ager. 

Mr.  Salisbury 
recently  has  been 

E.  V.  Salisbvry  ^  representative  of 
the  AVillys-Over- 
land  company  in  Paris.  He  is  now  in  the 
Detroit  office  of  the  agency  studying  the 
organization  and  methods. 

He  is  an  .American  citizen  and  after 
service  as  a  volunteer  with  the  French 
army  during  the  World  War  was  asso¬ 
ciated  with  the  du  Pont  Old  Hickory 
plant  at  Nashville,  Tenn. 

Harrison  J.  Cowan  has  opened  a 
general  advertising  agency  with  offices 
in  the  Heckscher  Building.  Fifth  Ave¬ 
nue  at  57th  street.  New  York.  Cowan 
was  for  a  number  of  years  asscKiated 
with  Hoyt's  Service,  Inc.  (Charles  W. 
Ho\t  Co..  Inc.),  New  York,  as  depart¬ 
ment  head,  account  executive  and  member 
of  the  plan  board ;  was  vice-president  of 
the  .lohn  Clark  Sims  Company,  adver¬ 
tising  agency,  Philadelphia ;  account 
executive  for  the  Wales  Advertising 
Company,  New  York,  and  for  the  past 
two  years  was  general  sales  manager  for 
the  fs’estler  Rubber  F'using  Company  of 
New  York. 

The  Rudolph  Cuenther-Russcl  Law  ad¬ 
vertising  agency  has  added  to  its  copy- 
writing  staff  George  Heller,  formerly 
assistant  to  the  president,  and  manager  of 
advertising  and  publicity,  of  the  Florida 
Trust  Company  of  Miami.  Mr.  Heller 
will  assist  S.  P.  Harman,  who  recently 
became  associated  with  the  firm  in  charge 
of  the  copy  department. 

The  .\damars  Company,  St.  Louis,  an¬ 
nounces  the  following  additions  to  its 
staff :  Harry  F.  Herman,  who  formerly 
conducted  his  own  agency,  production 
manager ;  Rudolph  Singer,  for  the  last 
four  years  with  the  D'.\rcy  .Advertising 
Company,  and  William  T.  Campbell, 
formerly  advertising  manager  of  the  .Auto 
Parts  Company. 

W.  M.  Stedman  has  left  the  Torchiana 
.Advertising  .Agency,  New  York,  to  be¬ 
come  New  A'ork  repre.sentative  of  George 
Harrison  Phelps,  Inc.,  Detroit.  The 
Phelps  agency  has  obtained  the  account  of 
the  ^hmer  Piano  Company,  New  York. 

Darwin  J.  .Adams  has  resigned  from 
the  .staff  of  Olmstead,  Perrin  &  Leffing- 
well,  Inc.,  New  A'ork,  to  become  eastern 
manager  of  the  Hold  Bulletin. 

Doremus  &  Co..  New  A’ork,  has  been 
appointed  to  handle  the  advertising  for 
the  Brooklyn  Exposition,  to  be  held  at 
the  Grand  Central  Palace,  New  A’ork, 
Sept.  25-Oct.  9. 

Rigal,  winner  of  the  Grand  Prix  at 
the  Exhibition  Arts  Dceoratifs  in  Paris, 
has  joined  the  staff  of  the  Ethridge  Com¬ 
pany,  advertising  art  service.  New  York. 

Sam  H.  Harris,  New  York  theatrical 
producer,  has  acquired  a  play  by  Owen 
B.  Winters  and  I.eonard  Cline,  tentatively 
called  “Pay  Daisy.”  Mr.  Winter  is  a 
partner  in  Erwin,  Wasey  &  Co.  and  in 


charge  of  their  New  A’ork  Office.  Mr. 
Cline  is  the  author  of  “God  Head”  and 
“Listen  Moon,”  two  novels  which  have 
been  published  within  the  past  two  years. 
Both  Mr.  Winters  and  Mr.  Cline  were 
classmates  at. the  University  of  Michigan. 

H.  F.  .Anderson  has  joined  the  Crossley 
&  Failing,  Inc.,  advertising  agency  of 
Portland,  Ore.  He  will  have  charge  of 
sales  promotion,  merchandising  and  con¬ 
tact  work  with  clients  of  the  agency. 
For  many  years  he  was  national  sales 
representative  of  Foster  and  Kleiser. 

BACK  TO  SCHOOL  DRIVE 
PLANNED  FOR  S.  N.  P.  A. 

President  Park  Will  Call  Departmental 

Meetings  in  Each  State  to  Study 
Best  Newspapers  Methods 

Building  better  newspapers  during  the 
next  twelve  months’  period  is  the  dom¬ 
inant  note  sounded  by  John  A.  Park, 
publisher  of  the  Raleigh  Times  and  pres¬ 
ident  of  the  Southern  Newspaper  Pub¬ 
lishers’  .Association,  in  announcing  the 
program  of  activities  that  organization 
will  follow. 

Mr.  Park  has  just  returned  from  a 
J.OOO-mile  trip  through  S.  N.  P.  .A.  terri¬ 
tory  covering  all  the  14  states  e.xcept 
Florida,  which  he  visited  last  spring. 
.After  conferences  with  more  than  a 
hundred  members,  committeemen  and 
directors  during  the  flying  trip,  Mr.  Park 
says  that  the  outlook  for  Southern  papers 
is  the  most  gratifying. 

.A  “back  to  school”  movement  with  an 
unusual  slant  is  started  by  President 
Park  in  presenting  the  eleven  points  in 
his  program.  With  the  approval  of  his 
entire  board.  Mr.  Park  wJll  hold  a  series 
of  departmental  meetings  in  every  state 
simultaneously  at  which  heads  of  all 
newspaper  departments  will  “talk  .shop" 
with  others  engaged  in  the  same  work. 

This  is  an  innovation  that  S.  N.  P.  .A. 
officials  think  will  fill  a  long  recognized 
desire  of  the  as.sociation.  Convention 
programs  have  become  so  crowded  that 
insufficient  time  is  left  for  discussion  of 
technical  topics.  The  new  plan  provides 
for  two  days  of  “schooling,”  three  group 
meetings  morning  and  afternoon  of  the 
first  day  and  three  more  group  meetings 
the  second  day,  requiring  onlj’  one  day’s 
attendance  for  any  employe.  The  six 
study  groups  will  embrace  .Advertising, 
News,  Circulation.  Mechanical  Opera¬ 
tions,  Business  Details  and  Executive 
Matters.  Publishers  will  be  expected  to 
attend  the  last  mentioned  group  while 
subordinate  officials  and  department 
heads  are  to  attend  the  five  other  divi¬ 
sions. 

State  directors  will  help  arrange  the 
programs  and  select  the  meeting  places. 
Cities  will  be  designated  that  are  easily 
accessible  to  members  in  the  respective 
states,  requiring  the  minimum  time  in 
traveling. 

During  tite  month  of  September  atten¬ 
tion  has  been  given  to  membership  work 
in  each  state  and  by  the  first  of  October 
Manager  Cranston  Williams  expects  to 
see  the  group  well  above  the  present 
standing  of  200. 

Committees  are  actively  handling  post¬ 
age  and  freight  rates  and  during  the 
month  of  October  the  association  will  be 
ready  to  defend  the  suit  instituted  by  the 
Federal  Trade  Commission  demanding 
net  rates  direct  to  advertisers. 

The  tenth  year  of  an  intensive  drive  to 
“sell  the  South”  to  the  nation  was 
launched  Sept.  13  in  metropolitan  news¬ 
papers  and  trade  publications,  the  same 
copy  in  page  size  running  in  each  mem¬ 
ber  newspaper  at  the  same  time.  Funds 
for  this  campaign  were  voluntary  con¬ 
tributions  from  members. 


important  Jlarkd 

for  Autos  and  Accessories 


There  is  one  motor  vehicle  to  every  six  of  the 
resident  population  of  Florida.  In  addition, 
many  thousands  of  cars  are  coming  into  Florida 
every  year  from  all  parts  of  the  country.  Dur¬ 
ing  the  past  winter  it  was  estimated  that  auto¬ 
mobiles  entered  the  state  at  the  average  rate  of 
4,000  a  week. 

Florida  is  making  provision  for  the  greater 
motor  traffic  that  is  certain  to  come.  It  is 
building  one  of  the  finest  highway  systems  in 
the  land.  During  1925  alone  it  spent  $30,- 
000,000  on  paved  roads. 

Florida  needs  more  cars  to  meet  the  demands 
of  its  rapidly  increasing  population.  It  needs 
trucks  and  tractors  for  use  in  its  commercial, 
industrial  and  agricultural  development.  And 
it  needs  all  the  supplies  and  accessories  that  go 
with  them. 

Here  is  a  growing  market  which  should  be 
developed.  It  can  be  reached  by  advertising 
in  the  Associated  Dailies  of  Florida — a  co¬ 
operating  group  of  leading  newspapers  that 
cover  the  state  completely  at  low  cost. 


ASSOCI/OED  miUES 

a  Florida 

510  Clark  Building  Jacksonville,  Florida 


Bradenton  New* 

Miami  Tribune 

Clearwater  Sun 

New  Smyrna  Newt 

Daytona  Beach  Journal 

Ocala  Central  Florida  Timea 

Daytona  Beach  Newi 

Orlando  Morning  Sentinel 

Deland  Daily  Newt 

Orlando  Keporter-Btar 

Enttii  Lake  Segion 

Falatka  Newt 

Ft,  Hyera  Freai 

Palm  Beach  Dally  Newt 

Ft.  Hyen  Tropical  Newt 

Palm  Beach  Pott 

Ft.  Pierce  Newt-Tribune 

Palm  Beach  Timea 

Ft.  Pierce  Record 

Peniacola  Journal 

OaineeviUe  Newt 

Pentaoola  Newt 

Oainetville  Bun 

Plant  City  Courier 

JacktonTiUe  Florida  Timea-Dnion 

St.  Auguttlne  Becord 

Jacktonville  Journal 

Bt.  Petertburg  Independent 

St.  Petertburg  Newt 

Kittimmee  Oazette 

Lakeland  Ledger 

Bt.  Petertburg  Timet 

Sanford  Herald 

Lakeland  Star-Telegram 

Saratota  Timea 

Lake  Worth  Leader 

Stuart  Daily  Newt 

Melbourne  Journal 

Tampa  Timea 

Miami  Daily  Newt 

Tampa  Tribune 

Miami  Herald 

Winter  Haven  Chief 
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Does  this  Common  Sense 
Health  Article  Appeal  to  You 


Health  and  Diet  Advice 

By  DR.  FRANK  McCOY 
Author  of 

“The  Fast  Way  to  Health” 

Questions  in  regard  to  health  and  diet  will  be  an> 
swered  by  Dr.  McCoy,  who  can  be  addressed  in  care 
of  this  paper. 


THE  LESSON  OF  A  COLD 

Every  unpleasant  experience  is  a  lesson  for  us  if  we 
will  but  search  to  understand  its  meaning.  A  cold 
is  not  necessarily  dangerous  in  itself,  but  is  exceedingly 
distressing  while  it  lasts,  although  it  cures  itself  without 
much  assistance.  If  you  will  stop 
and  consider  the  conditions  attend¬ 
ant  upon  a  cold  it  is  not  difficult  to 
understand  what  its  causes  are.  If 
you  have  a  cold  now  you  will  re- 
V  member  that  you  became  unusually 

V  tired  a  day  or  two  before  the  sneez¬ 

ing  started.  Perhaps  you  worked 
too  hard  at  mental  work  or  were  up 
too  late  at  a  party.  Or  maybe  you 
spent  hours  doing  needless  shopping 
and  thus  wasted  your  valuable  en¬ 
ergy.  In  every  case  enervation  or 
nerve  depletion  must  precede  a  cold 
as  it  cannot  develop  in  any  other 
condition  of  the  body. 

Sudden  exposure  to  the  elements 
or  changeable  atmospheric  tempera¬ 
tures  may  be  listed  as  contributing 

factors,  but  are  never  the  fundairental  causes.  If  your 
strength  is  kept  up  to  the  normal  you  need  never  fear 
the  "attack”  of  either  a  nose  or  throat  cold.  It  is  also 
true  that  those  who  have  enervated  themselves  the  most 
usually  feel  that  they  have  earned  a  large  meal,  and  In 
this  tired,  exhausted  state  they  eat  more  food  than  they 
generally  do  instead  of  going  to  bed  without  a  meal 

and  resting.  If  you  are  really  tired  you  need  rest  and 
possibly  sleep,  but  never  at  this  time  should  "heavy” 

food  be  taken  into  an  exhausted  body.  Only  more  enerva¬ 
tion  will  be  produced  from  the  increased  toxemia  of  your 
broken-down  cells  and  the  poisoning  from  food  you  can¬ 
not  assimilate. 

Always  remember  that  the  chief  lesson  of  a  cold  Is 
that  you  have  tired  yourself  out  too  much.  Therefore, 
do  not  repeat  the  same  mistake  again.  Everyone  has  the 
privilege  of  making  mistakes,  but  it  should  not  be  neces¬ 
sary  to  abuse  that  privilege.  After  you  have  resolved 
never  to  make  the  same  mistakes  again  it  is  proper  that 
you  should  turn  your  attention  to  eliminating  your  dis¬ 
tressing  symptoms.  Stop  all  regular  meals  and  force  upon 
yourself  the  drinking  of  large  quantities  of  water,  either 
hot  or  cold,  as  desired.  Better  yet,  instead  of  quinine 
pills,  drink  a  glass  every  half  hour  of  the  following  mix¬ 
ture; 

Cut  up  several  grapefruits  into  small  pieces,  using  the 
skins  and  all  of  the  fruit.  Place  In  a  glass  or  earthen 
vessel  and  pour  over  the  cut-up  grapefruit  a  suitable 
quantity  of  boiling  hot  water,  about  one  quart  to  each 
grapefruit.  Let  stand  for  a  few  minutes  and  then  start 
a  regime  of  drinking  a  glassful  of  this  grapefruit  tea 
every  half  hour.  Take  an  enema  of  a  quart  of  warm 
water  and  go  to  bed  between  woollen  blankets.  Stay  in 
bed  for  as  many  extra  hours  during  the  day  as  possible 
in  addition  to  retiring  early  and  arising  late.  A  day  or 
two  of  this  will  "knock  out”  the  ordinary  cold  and  keep 
it  from  developing  into  a  more  serious  disorder.  Do  not 
resume  regular  meals  until  the  mucus  has  been  materially 
lessened.  Then  don't  forget  to  live  so  that  you  never 
again  become  tired  enough  to  develop  a  cold. 


THE  DAILY  SUBJECTS  DISCUSSED  BY 


A  FEW  OF 
DR.  McCOY:— 

Constipation,  a  cure  for  constipation.  That  tired  feeling  in  the 
morning.  How  to  cure  Asthma.  Seeking  Health.  Breath  controL 
Gland  Rejuvenation.  Children’s  diseases  are  unnecessary.  How  to 
use  potatoes.  Tonsilitis.  Fasting  and  milk  diet  for  chickens.  A 
good  ourative;  diet;  prolapsus  of  abnormal  organs;  coated  tongues; 
tuberculosis;  that  healthy  look;  the  cause  and  cure  of  hemorrhoids. 


¥T^  this  health  article  appeals  to  you,  it  and  other 
Daily  Health  articles  by  Dr.  Frank  McCoy  will 
appeal  to  the  readers  of  your  paper.  Read  the  follow¬ 
ing  extract  from  a  letter  written  by  the  Circulation 
Manager  of  the  Vancouver  (Canada)  Sim: — 


“There  arc  300,000  people  in  Greater  Vancouver  and  fivo 
er'cning  ncicspapers  xvith  about  equal  circulation.  After 
running  and  promoting  the  McCoy  health  articles  for  the 
past  six  months,  it  is  a  consen’ative  estimate  to  say  that  txvo- 
thirds  of  the  people  of  I'aneouver  arc  today  reading,  dis¬ 
cussing  and  talking  about  Dr.  McCoy. 

“Xeighbors  drop  in  for  an  evening  and  the  discussion  of 
real  and  fancied  sickness  is  bound  to  come  up  and  Dr. 
McCoy’s  health  adz’ice  is  passed  on,  in  a  great  many  cases 
to  readers  of  the  competitive  paper.  The  result  has  been 
hundreds  of  phoned  subscriptions  from  people  zvho  become 
permanent  subscribers  that  the  other  paper  cannot  take 
azi'ay  from  us. 

“In  my  c.vpcricnce  as  a  nezi’spaper  Circulation  Manager, 
it  is  the  greatest  service  I  have  ever  seen  a  nczvspapcr  give 
to  its  readers.” 


^  The  vehicle  of  health  is  in  every  home.  Let  Dr.  McCoy  tell 
your  readers  in  his  own  inimitable,  interesting  manner  the 
A.B.C.  of  food  chemistry  and  physical  mechanics.  Once 
read  this  invaluable  knowledge  enables  the  reader  to  avoid 
mistakes  and  consequent  ills — a  distinct  service  to  humanity. 

Q  Health  questions  and  answers  are  a  part  of  this  service. 

^  Attractive,  convincing  promotion  material  furnished  to  all 
newspapers  using  the  service. 

Q  In  his  line,  McCoy  is  in  a  class  by  himself.  There  is  only  one 
Luther  Burbank.  There  is  only  one  Dr.  Frank  McCoy. 

Dr.  Frank  McCoy*8  Daily  Health  and 
Diet  Advice  in  the  columns  of  your 
paper  will  create  and  anchor  circulation 
and  goodwill  as  no  other  feature  will. 

CINCH  THIS  SERVICE  FOR  YOUR  COMMUNITY! 

Write  or  Wire  Today 

McCOY  HEALTH  SERVICE 


Brack  Shops  Bldg. 


Los  Angeles,  Calif. 
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Total 


City 

Paper 

Publislied' 

Linage 

National 

Local 

Classified 

Decatur,  III . 

Herald  . 

(tns ) 

3,765.88S 

560,224 

2,t)44,390 

531,706 

Decatur,  Ill . 

Review  .... 

.  .(e) 

d.OSO.W 

.580,104 

2,044,&<2 

428,862 

Sundav  ed. 

..(s) 

1.044,302 

104,412 

837,830 

100,352 

Total  .... 

.  (es) 

4,125,296 

684,516 

2,882.712 

529,214 

Easton,  Pa . 

E.xpress  .  . . 

•  ■  (e) 

4,624,242 

855.904 

3,289.524 

374,682 

Easton,  Pa . 

Free  Press 

..(e) 

3,120,530 

356,314 

2,342,270 

421,946 

Evanston.  Ill.... 

News-Index 

..(e) 

3,0:)8,430 

100,446 

2,560,415 

347,569 

Fresno,  Cal . 

Bee  . . 

•  •  (e) 

3,096,422 

672,210 

1,803,368 

610,610 

Fresno,  Cal . 

Republican  . 

(ms) 

4,023,236 

1,082,802 

2,152,374 

78,078 

Calveston,  Tex.. 

News  . 

.(m) 

1.945,844 

.506,350 

905,843 

533,651 

Sundav  ed. 

•  •  (s) 

891,010 

204,870 

553.812 

132,328 

Honolulu, 

Total  .... 

(ms) 

2,836,854 

711,220 

1,459,655 

665.979 

Hawaii  . 

Honolulu, 

.Advertiser  . . 

(ms) 

2,910,421 

.551,974 

1,900,311 

343,728 

Hawaii  . 

Huntington, 

Star-Bulletin 

.(e) 

2.627.870 

620,606 

1,655.094 

244.748 

W.  Va . 

Huntington, 

W.  Va . 

-Advertiser  . 

.  Herald- 

.  (es) 

4,234.512 

5.50,026 

2.977.982 

619.626_ 

Jackson,  Mich... 

Dispatch 

Citizen- 

(ms) 

4,124,048 

639,646 

2,835.770 

.545,748 

Patriot  . . . 

..(e) 

3,842,733 

668,983 

2.754,178 

419..562 

1 

Sundav  ed. 

..(s) 

1,185,662 

140,434 

914,097 

131,131 

Total  . . . . 

•  (es) 

5,028,395 

809,417 

3,668,275 

550,693 

Johnstown,  Pa... 
Kalamazoo, 

,  Tribune  . . . . 

-.(e) 

6,027,644 

751,940 

4.832,282 

443,422 

Mich.  . . 

Gazette  . . . . 

..(e) 

4,165,678 

778,617 

2,936,698 

450,363 

Sunday  ed. 

..(s) 

1,030,708 

156,044 

709,800 

164,864 

I^ncaster,  Pa.. 

Total  ...(es) 

.  Intelligencer  News- 

5,1%,386 

934,661 

3,646,498 

615,227 

lournal  . . 

.  (me ) 

3,303,146 

726,662 

2,029,986 

530,247 

Sunday  ed. 

..(s) 

467,206 

62,789 

294,410 

109,499 

Total  ... 

(mes) 

3,770,352 

789,451 

2,324,396 

639,746 

Lincoln,  Nebr.. 

.  Star  . 

..(e) 

2.504,702 

724,227 

1,462.986 

314,244 

Sunday  ed. 

..(s) 

1,161,828 

175,865 

829,500 

157,346 

I>ong  Island 

Total  ... 

• .  (es.) 

3,666.530 

900,092 

2,292,486 

471,590 

City,  N.  Y... 

.  Star  . 

...(e) 

2,489,058 

219,129 

1,668,346 

542,139 

Macon,  Ga . 

.  I'elegraph  . 

. .  (m) 

2,422,014 

600,150 

1,410,953 

334,251 

Sunday  ed. 

. .  (s) 

1,088,437 

218,041 

766,533 

101,458 

Total  . . . 

.  (ms) 

3,512,451 

818,191 

2,177,486 

435,709 

Miami,  Fla . 

.  Herald  . . . . 

..(m) 

12,871,208 

1,428,266 

8,089,830 

2,947,644 

Sunday  ed. 

..(s) 

4,291,490 

470,456 

3,057,698 

755,370 

Montgomery, 

T otal  . . . 

.(ms) 

17,162,698 

1,988,722 

11,447,528 

3,702,740 

.\la . 

Mt.  Vernon, 

.  -Advertiser 

.  (ms). 

2,906,680 

894,166 

1,759.282 

253,232 

X.  Y . 

New  Britain, 

.  .Argus  .... 

...(e) 

4,875,372 

478.574 

4.060,644 

336,154 

(  onn . 

Niagara  Falls, 

.  Record  . . . 

...(e) 

2,228,678 

256,758 

1,790,570 

168,808 

X.  Y . 

.  Gazette  . . . 

...(e) 

4,401,831 

649.839 

3,344,1 10 

407,128 

Portland,  Me... 

.  Press-  Herald  ( m  ) 

3,757.591 

909.548 

2,496,493 

351,550 

Express  . . 

...(e) 

3,497,901 

938,832 

2,217,383 

341,686 

Telegram  . 

.  ..(s) 

1,361,843 

279,832 

931.615 

150,246 

Pasadena,  Cal. . 

.  Star- News 

...(e) 

6,207,026 

406,014 

4,153,260 

1.371,066 

Pasadena,  Cal.. 

.  Post  . 

...(e) 

2,602,976 

187.300 

1.937.310 

463,652 

Racine,  Wis _ 

.Journal-News  (e) 

3.370.388 

671.384 

2,337,230 

361,774 

Roanoke,  Va. .. 

.Times  .... 

. .  (m) 

2,005.262 

622.734 

1.295.000 

87,528 

Sundav  ed. 

. .  (s) 

1.233.106 

166.600 

974,862 

91,644 

Total  . . . 

.  (ms) 

3.238,368 

789,334 

2.269,862 

179,172 

Roanoke,  Va. . . 

. .  World-News  .(e) 

3.423.854 

696,052 

2,448,384 

279,454 

Rock  Island,  Ill 

...Argus  _ 

...(e) 

3.747.016 

612.7.52 

2.814,308 

319,956 

Springfield,  O.. 

, .  News  . 

...(e) 

3.783.528 

702,240 

2.786.420 

238,644 

Sundav  ed. 

..(s) 

1,067,442 

135,730 

846,090 

85,020 

Total  ... 

. . (es) 

4,850,970 

837,970 

3,632,510 

323,664 

Shreveport,  La.. Journal  ... 

...(e) 

3,139,076 

409,388 

2,347,068 

382,620 

Shreveport,  La.. Times  . 

. . .  (m) 

3,189.705 

838,252 

1,949,462 

401,991 

Sundav  ed. 

..(s) 

1.537.516 

.502,878 

1.030,729 

203,909 

T otal  . . 

.Saginaw,  Mich..  News- 

.  .(ms) 

4.727,221 

1,141,130 

2,980,191 

605,900 

Courier  . 

. . . (es) 

5,896,465 

939.330 

4,382,014 

575,120 

Springfield.  Mo 
•  Springfield.  Ill. 

1. .  leader  _ 

. .  State- 

.  ..(es) 

3,922,198 

847,602 

2,461.718 

515.200 

Terre  Haute. 

Journal 

. .  (ms) 

4,514,580 

898,520 

2.951, i;92 

600.782 

Ind . 

■  Terre  Haute, 

. .  Star  . 

..(ms) 

4,012,061 

757.829 

2.757,827 

441,718 

Ind . 

. .  Tribune  . . 

. . .  (es) 

4.737,992 

761.124 

3.502,576 

474,292 

Topeka,  Kans. 

..C'apital  ... 

...(m) 

2,654,687 

696,199 

1,318,030 

558.642 

Sundav  ed. 

...(s) 

1.275,407 

231,266 

784,308 

241,3.53 

■  Union  Citv,  X. 

Total  . . 
L  Hudson 

. .  (ms) 

3,930,094 

927,465 

2,102,338 

799,995 

Waco,  Tex.... 

Dispatch 
. .  News- 

..(m) 

2.556,094 

304,466 

1.784,545 

360,538 

Waco,  Tex.... 

T  ribune 
. .  Times- 

. .  (ms) 

2.369,348 

783,048 

1,226,780 

359,520 

Herald  . 

....(e) 

1.748,408 

289,974 

1,104,4.54 

353,980 

Sundav  ed. 

. . .  (s) 

806,924 

55,410 

662,221 

89,293 

Wheeling, 

Total  .. 

. . . (es) 

2,555,332 

345,384 

1.766.675 

443,273 

W.  Va . 

\\  heeling. 

. .  Intelligencer  .  (m) 

2,593,514 

540,805 

1,981,319 

71,390 

W.  Va . 

, .  Register  . . 

. .  .(m) 

2.287,800 

2.58,042 

1,888.054 

126,504 

Sunday  ed. 

,  ...(s) 

1,608,320 

45,934 

1,517,978 

41.650 

T otal  . . 

..(ms) 

3,896,120 

283,973 

3,406,032 

168,154 

Tf*al 


City  . 

Paper  ] 

Published 

Linage 

National 

Local 

Classified 

Wheeling, 

W.  Va . 

News  . 

.(e) 

3.491,139 

703,999 

2,578,239 

208,901 

Sunday  ed.  . 

.(s) 

1,733,258 

201,565 

1,456,396 

75,297 

•Total  . 

(es) 

5,224,397 

905,564 

4,034,635 

284,198 

\\  ichita  Falls, 

Tex . 

Times  . 

(es) 

4.740,526 

795,186 

3,062,626 

882,714 

NEWSPAPERS  IN  CITIES  OF  25,000  TO 

49,999  POPULATION 

■Alameda,  Cal.... 

.  Times-Star 

.(e) 

1,786,246 

224,182 

1,270,178 

155.778 

Amsterdam,  N.A’ 

.Recorder 

..(e) 

2,494,263 

488,978 

1,811,788 

151.298 

■Anderson,  Ind. . . 

.  Herald  . 

.(m) 

3.652,000 

500,000 

2.900,000 

252,000 

■Anderson,  Ind.  . . 

.  Bulletin  _ 

..(e) 

2,417,002 

409,794 

1,859,494 

71.834 

■Ann  Arbor, 

Mich . 

.Times-Xews 

.(e) 

3,395,021 

508,858 

2,480,254 

351.274 

■Asheville.  N.  C.. 

.Citizen  . 

(ms ) 

6,804,378 

7%,908 

4,871,482 

1,135,988 

Ashtabula,  Ohio 

.  Star- Beacon 

.(e) 

2,992,247 

450,306 

2,408,504 

90,009 

■Auburn,  N.  Y. . . 

.Citizen  .... 

..(e) 

2,053,184 

462,392 

1,450.722 

%,950 

■Aurora,  Ill . 

.  Beacon-News 

(es) 

5,070,950 

754,656 

3,465,714 

644,294 

■Austin,  Tex.... 

.  .\merican  .. 

.(m) 

1.588.562 

630,738 

655,760 

302,064 

Sundav  ed. 

..(s) 

960,540 

159,698 

654,976 

145,866 

Total  . . 

(ms ) 

2,549,102 

790,436 

1,310,736 

447.930 

-Austin.  Tex.... 

.Statesman  .. 

•  •  (e) 

1.395,176 

431,382 

654,290 

309,054 

Baton  Rouge.  La.  Advocate  . . . 

.  (m ) 

2.394,374 

360,010 

1,851.024 

183,340 

Baton  Rouge,  La.State-Times 

..(e) 

3,095,222 

467,754 

2,156,784 

184,338 

Battle  Creek, 

Mich . 

.  Fiuiuirer  & 

News  .... 

.  .(e) 

3,672,536 

609,226 

2,349,158 

714.112 

Sundav  . . 

. .  (s) 

699,118 

81,494 

432,418 

185,206 

Total  . . 

•  (es) 

4,371.645 

690,760 

2,781,576 

899,318 

Battle  Creek, 

Mich . 

.Moon- Journal 

1  (e) 

3,590,472 

359,216 

2,558,814 

486,094 

Belleville,  Ill.  . . 

..Advocate  .. 

.  .(e) 

1,926,162 

267,309 

1,475,215 

106,988 

Bellingham, 

•  •  (e) 

992,600 

Bellingham, 

Wash . 

.Herald  _ 

..(e) 

2,803,332 

767,522 

1,719,466 

285,334 

Bellingham, 

W^ash . 

.Reveille  .... 

(ms) 

849,366 

301,574 

497,056 

30,380 

Bloomington,  111 

.  Bulletin  . . . . 

.  (es ) 

2.149,785 

253,449 

1,689,117 

163,539 

Bloomington.  III.  Pantagraph  . 

.(m) 

3,872,514 

741.587 

2.866,792 

264,135 

Boise,  Idaho  . . 

.  Statesman  . . 

.(ms) 

2,291,660 

732,130 

1,215,172 

306,768 

Burlington,  la. 

.  Gazette  . . . . 

..(e) 

2,150,442 

546,469 

1,424,857 

179,116 

Burlington,  la. 

.Hawk- Eve 

. .  (m) 

1,991.767 

508,998 

1.319,361 

163,408 

Burlington,  Vt. 

.  Free  Press . . 

..(m) 

2,903,912 

696,376 

1,972,560 

234,976 

Butler,  Pa _ 

.  l-agle  . 

..(e) 

2,847,536 

635,362 

1,985,794 

172,480 

Butte,  Mont... 

.Daily  Post 

..(e) 

1.867,782 

454,188 

1,126,762 

270,032 

Casper,  Wyo.  . 

.  Herald- 

Tribune 

(mes) 

2,971, 8f)8 

511,612 

1,179,458 

135,926 

Champaign,  Ill. 

.News-Gazette  (e) 

2,489.393 

356,108 

1,793,207 

282,590 

Sunday  ed 

..  .(s) 

806,280 

118,702 

597,769 

70,647 

Total  . . 

.  .(es) 

3,295,673 

474,810 

2,390,976 

353,237 

Clarksburg, 

W.  Va . 

, .  Exponent 

.  (ms) 

2,059,736 

351,736 

1,428,882 

203,028 

Clinton,  Iowa  . , 

.  ..Adverti.ser 

...(e) 

2,263,800 

487,242 

1,660,057 

116,501 

Cumberland,  Md.  Times  . 

...(e) 

3,517,788 

482,182 

2,936,962 

98,644 

Danville,  Ill.  . . , 

.  .Commercial- 

News  . . . . 

...(e) 

3,642,482 

718,438 

2,379,734 

437,705 

Danville,  Ill... 

..Press  . 

..(m) 

2,244.874 

209,664 

1.639,932 

371,856 

Danville,  Va _ 

, .  Bee  . 

...(e) 

1.969.120 

499,640 

1,347,316 

99,792 

Danville,  Va.... 

. .  Register  . . . 

..(m) 

1.849,058 

508,476 

1,234,392 

99,386 

Sunday  ed 

...(s) 

721,644 

58,506 

633.990 

28,518 

Total 

.(ms) 

2,570,702 

566,982 

1,868,382 

127,904 

Dubuque,  la... 

.  .'I'elegraph- 

Herald 

..(m) 

2,869,048 

750,645 

1,854,676 

236,250 

Dubuque,  la... 

.  .Times- 

Journal 

..(m) 

1,984,844 

388,447 

1,421,352 

175,045 

Durham,  N.  C. 

..Herald  .... 

.  (ms) 

3,672,458 

628,126 

2,966,208 

78,124 

Elgin,  ill . 

..Courier-News  (e) 

3,309,544 

610,540 

2,239,622 

448,462 

Elkhart,  Ind... 

..Truth  .... 

...(e) 

2.651,950 

510,664 

1,733,466 

407,820 

Elvria,  Ohio  . . 

. .  Chronicle- 

Telegraph 

..(e) 

2,833,978 

401,604 

2,205,308 

159,068 

Everett,  Wash. 

..Herald  ... 

...(e) 

3,248,986 

732,578 

2,204,544 

274,869 

(Total  includes  36,995  lines-legal) 

Fitchburg,  Mass.  Sentinel  . . 

...(e) 

2,903,040 

483,770 

2,271,486 

147,784 

(Continued  on  page  52) 


<^POR  PROMPT  SERVICE^ 


TYPE 


BORDERS -ORNAMENTS -BRASS  RULE 

'Tr inters  ^  Supplies 

KELLY  PRESSES'- KLYM AX  FEEDERS ^  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  in  stock  for  prompt  shipment  at  thefoUorwing  Selling  Houses  of  thej 

r^A-merkan  Type  Pounders  (ompany 


BOSTON  RJCHMOND  OmtOIT 

NEW  YORK  ATLANTA  CfflCAGO 

PHaAZ>ei#HlA  BUFFALO  CINCINNATI 

BALT1MORB  PITTSBURGH  ST.  LOUIS 

CLEVHJ^ND  MaWAUKBE 


MINNEAPOLIS  SAN  FRANCISCO 

KANS  (S  CITY  PORTLAND 

DES  MOINES  SPOKANE 

DENVER  WINNIPEG 

LOS  ANGELES 


.>CVIRGINI.A^ 

.'developed' I097M 

JNDCVELOPED  612000  HP 

CAROLINAV^ 


X  OCVeCoPE'd  431500  , 

■'.undeV’eloped  Bieoo'i^H^’ 


I  DEVEL0PED*2l8a36HP  \  \  \  V 

'UNOtvEUOPEDIOSOOOO  HP  \  1  \ 


10,000 

Lines 


AT.APAMA 

*Birminrbam  Afe-Hersld  . (K) 

'BirminrbAin  Ar»-Hersld  . (S) 

*Kobile  Merwt-Itein  . (E) 

*MobUs  KecUtar  . (M) 

*Xobile  Better  . (8) 

FLOBIBA 

'Daytons  Beacb  Nows . (E8) 

'Florida  Timos-Union  (K)  49,903 . (ft) 

'Lakotand  Lodror  . (E) 

'Miami  Herald  . (M) 

'Miami  Herald  . (8) 

'Orlando  Beporter-fttar  . (E) 

'Orlando  ftentinol  . (MAft) 

'Pensacola  Nows  and  Journal . (EAM) 

tftt.  Augustine  Beeord . (EAB) 

tftt.  Petersburg  Independent . (E) 

'Tampa  Times  . (E) 

tTampa  Tribune  (M)  S4,S41 . (ft) 

'West  Palm  Beacb  Post . (M) 

OEOBOIA 

'Augusta  Herald  . (E) 

'Augusta  Herald  . (ft) 

'Maccn  Telegrapb  . (M) 

'Macon  Telegrapb  . (ft) 

'Savannah  Morning  Mews  (M),  SI, 930.  (ft) 

KENTTTC!KT 

'The  Lexington  Leader . (E) 

'The  Lexington  Leader . (ft) 

'Peducab  Sun  . (E) 


The  development  of  the  South’s  great  power  resources  has  created  large  industries  employing  hundreds  upon 
hundreds  of  thousands  of  workers  whose  tastes  for  the  finer  and  better  things  in  life  are  developing  at  the 
same  time. 


Just  think  what  a  newspaper  campaign  in  this  market  means  for  your  product.  The  newspapers  listed 
below  will  show  you  how  to  reach  this  most  prosperous  market  today — Let  them  tell  you. 


6.  SOS 
59.SS9 
»,17S 
48,108 
60.006 
8.50S 
10,655 
9,805 
8.38S 
11.917 
S3.385 
53.768 
18.943 


14,846 

14.547 

84,035 

94.439 

88.161 


.05  .06 

.06  .05 

.08  .08 

’.06(.07S)  '.06(.07S) 


.07 

.07 

.075 

.06 


POWER. 


Hydro-Electric  Power  has  been  a  tremendous  influence  upon  the  awakened  South.  The  energy  transmitted 
in  this  high  tension  system  has  transformed  the  lives  of  the  entire  people.  So  great  has  been  its  development 
that  the  rate  of  increase  in  the  use  of  electric  energy  in  10  years  has  been  212.7  per  cent,  while  for  the 
remainder  of  the  country  it  was  only  148  per  cent. 


34.994 

50.699 

11.993 

80.487 

38.096 


19.640 

19.531 

9.866 


'  A.  B.  C.  Statement.  March  31.  1986. 
t  Government  Statement.  March  31.  1986. 


8.500 
Li  nee 
.08 
.00 
.04 
.05 
.05 
.07 


Circu¬ 

lation 


.04 

.18(8.16) 

.03 

.11 

.18 

.06 

.06 

.07 

.04 

.066 

.06 

.10(.14B) 

.06 


.04 

.18(8.16) 

.03 

.11 

.18 

.06 

.06 

.07 

.04 

.066 

.06 

.10(.148) 

.06 


MOBTH  CABOLINA 
tGreeniboro  Daily  Newt. 
tOreeniboro  Daily  Newe. 

'ftaliebury  Poet  . 

fWiniton-Salem  Journal 
tWinxton-Salem  Journal 
'Winaton-Salem  ftentinel 


SOUTH  CABOLINA 

'Columbia  State  . 

'Coliunbia  State  . 

'Greenville  Newt  . 

'Spartanburg  Journal  . 

'Spartanburg  Herald  (M)  6.860 


TENNESSEE 

'Chattanooga  Timee  . 

'Chattanooga  Timee  . 

'Memphis  Commercial  Appeal . 
'Memphie  Commercial  Appeal. 

'Naebville  Banner  . 

'Nashville  Banner  . 


TIBGINIA 

'Danville  Begieter  and  Bee . (MAE) 

'Danville  Bee  and  Begieter . (EA8) 

'Newport  Newe  Timoe-Herald . (E) 

'Newport  Nerwe  Daily  Preee . (SAM) 

'Boanoke  Times  A  World  Newe...  (MAE) 
'Boanoke  Times  . (S) 


'Staunton  Newe-Leader  (M),  Leader.. (E) 


14.313 
9.065 
7.968  ) 
5.413  ( 
85.778 
16.076 
6.855 


.08 

.07 

.035 


8.500 

Lines 


10.000 

Llnei 


87.485 

31.506 

7.188 

13.708 

13.780 

18.969 


Circu¬ 

lation 


83.186 
84.870 
81.648 
4.613  ) 
9.866  ( 


89.184 

88.948 

100,934 

189.819 

54.519 

56.007 


DEVELOPED  L3S75IO  HP 
NOEVELOPED  652000  HP 
)4HP  . 


Editor  &  Publisher  for  September  25,  1926 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

{Continued  front  page  50) 


Fond  Du  Lac, 

Wis . Commonwealth  (e) 

Fond  Du  Lac, 

Wis . Reporter  - (e) 

Galesburg,  Ill.  ..Mail  . (e) 

Gloucester,  Mass.Times  . (e) 

Green  Bay,  Wis.  Press-Gazette  (e) 

Greensboro,  N.C.  News  . (m) 

Sunday  ed...(s) 
Total  ..(ms) 

Greensville,  S.C.  News  . (m) 

Sunday  ed. ..(s) 
Total  ..(ms) 
Hagerstown,  Md.  Morning 

Herald  . . .  (m) 
Daily  Mail  .  (e) 

Hamilton,  Ohio  .Journal  . (e) 

High  Point, 

N.  C . Enterprise  ...(e) 

Sunday  ed...(s) 
Total  ...(es) 

Hutchinson,  Kan.News  . (ms) 

Herald  . (e) 

Jamestown,  N.Y.  Journal  . (e) 

Joliet,  Ill . Herald-News  (es) 

Joplin,  Mo . Globe  . (m) 

Joplin,  Mo . News-Herald  (e) 

Sunday  ed. ..(s) 
Total  ...(es) 

Kenosha,  Wis.  ..News  . (e) 

Kingston,  N.  Y.. Freeman  . (e) 

La  Crosse,  Wis.. Tribune  &  Leader- 

Press  . (e) 

Sunday  ed...(s) 
Total  . . .  (es) 
Lafayette,  Ind.  .  .Journal- 

Courier  .... (e) 

Lexington,  Ky... Herald  . (e) 

Sunday  ed...(s) 
Total  ...(es) 

Lexington,  Ky... Leader  . (e) 

Sunday  ed...(s) 
Total  ...'(es) 

Lewiston,  Me — Sun  . (m) 

Journal  . (e) 

Lima,  Ohio . News  . (m) 

Lockport,  N.  Y.. Union  Sun  & 

Journal  .... (e) 
Lorain,  Ohio . . . .  T imes-Herald  ( e ) 
Madison,  Wis.  .  .Capital-Times  (e) 
Madison,  Wis. .  ,State-j“ournal  (es) 

Mansfield,  Ohio  .Journal  . (e) 

Sunday  ed. ..(s) 
Total  ...(es) 

Marion,  Ind . Chronicle  _ (e) 

Marion,  Ind . Leader-Tribune (e) 

Sunday  ed...(s) 
Total  . . .  (es) 

Middletown,  O..  .Journal  . (es) 

Middletown,  O.. .News-Signal  .(e) 

Moline,  Ill . Dispatch  . (e) 

Morgantown, 

\V.  Va . Post  . (e) 

Muncie,  Ind . Press  . (e) 

Newark,  Ohio. .  ..\dvocate  _ (e) 

Newburgh,  N.Y.  News-Journal  (e) 
New  Brunswick, 

N.  J . Home  News  & 

Times  . (e) 

Sunday  ed...(s) 
Total  ...(es) 

New  London, 

Conn . Day  . (e) 

Norristown,  Pa.. Register  . (e) 

Norristown,  Pa..Times-Herald  (e) 

Orlando,  Fla.  ...Sentinel  - (ms) 

'  Ottumwa,  la . Courier  . (e) 

Paducah,  Ky.  . . .  News- 

Democrat  .  (m) 
Sunday  ed...(s) 
Total  . .  (ms) 

Paducah,  Ky.  ...Sun  . (e) 

Pensacola,  Fla..  .News- Journal  (m) 
Sunday  ed...(s) 
Total  ..(ms) 

Perth  .\mboy, 

N.  J . News  . (e) 

Phoenix,  Ariz.  ..Arizona 

Republican  (m) 
Sunday  .... (s) 
Total  ..(ms) 
Pittsfield,  Mass..  Berkshire  Evening 

Eagle  . (e) 


Total 

Linage 

National 

Local 

Classified 

1,997,326 

380,198 

1,522,418 

94,710 

2,094,537 

432,537 

1,417,054 

211,642 

2,148,566 

3%,872 

1,506,890 

193,536 

1,3%,724 

4,125,184 

710,724 

3,048,920 

305,564 

3,242,120 

772,184 

2,261,126 

208,810 

1,425,116 

252,854 

1,087,450 

84,812 

4,667,236 

1,025,036 

3,348,576 

293,622 

2,551,612 

649,610 

1,673,212 

228,690 

1,218,854 

354,452 

734,370 

130,032 

3,770,466 

1,004,062 

2,407,582 

358,722 

2,265,634 

577,444 

1,362,998 

325,192 

2,269,820 

578,032 

1,433,390 

258,398 

2,202,172 

546,504 

1,446,900 

208,768 

2,135,084 

314,860 

1,683,066 

137,158 

623,532 

55,468 

538,874 

29,190 

2,758,616 

370,328 

2,221,940 

166,348 

1,799,532 

569,170 

837,340 

393,022 

2,737,462 

584,108 

1,756,818 

396,536 

4,166,148 

380,898 

3,209,528 

458,444 

5,413,334 

666,217 

3,930,038 

745,682 

1,808,565 

544,022 

1,009,239 

227,825 

2,224,138 

704,263 

1,171,516 

337,130 

1,018,682 

159,568 

694,984 

158,371 

3,242,820 

863,831 

1,866,500 

495,501 

4,051,974 

644,728 

2,686,134 

*721,112 

2,556,120 

442,610 

1,786,148 

175,070 

2,045,536 

571,336 

1,341.004 

133,1% 

548,674 

77,588 

439,348 

31,738 

2,594,210 

648,924 

1,780,352 

164,934 

2,891,734 

617,876 

1,929,102 

324,756 

2,089,136 

283,794 

1,593,900 

211,442 

977,676 

130,144 

767,998 

79,534 

3,066,812 

413,938 

2,361,898 

290.976 

2,6%,582 

528,976 

1,931,328 

202,4% 

1,121,092 

112,644 

928,690 

76,146 

3,817,674 

641,620 

2,860,018 

278,642 

2,161,618 

630,140 

1,414,592 

116,886 

1,759,268 

482,944 

1,175,342 

100,982 

4,327,984 

735,994 

2,847,376 

704,872 

2,261,924 

313,614 

1,595,524 

168,504 

2,975,056 

317,744 

2,316,468 

340.844 

2,818,249 

449,463 

1,999,123 

369,663 

4.259,668 

775,568 

2,715,384 

644,574 

2,617,444 

170,787 

2,137,408 

269,398 

856,013 

54,698 

665,662 

127,484 

3,473,457 

225,485 

2,803,070 

3%.882 

2,519,730 

526,956 

1,750,045 

206,507 

1,757,849 

206.202' 

1,344,668 

171,608 

584,527 

118,2% 

410,753 

50,015 

2,342,378 

324,499 

1,755,421 

221.623 

2,078,268 

351.246 

1,448,720 

253,354 

1,814,862 

236,810 

1,328.754 

222,446 

3,990,066 

597,870 

2,993,952 

294,952 

1,825,764 

243,488 

1,382,822 

146,828 

2,146,472 

186,935 

1,616,939 

322,203 

2,486,694 

411,258 

2,075,436 

2,836,106 

567,714 

1,979,040 

253,134 

3,725,134 

471,226 

2,724,974 

405,538 

946,876 

36,862 

831,222 

72,9% 

4,672,010 

508,088 

3,556,1% 

478,534 

2.499,084 

686,854 

1,486,968 

325,262 

1,385,994 

84,688 

1,099,190 

136.338 

2,653,187 

404,399 

1,931,276 

317,512 

7,373,824 

1,777,118 

4,429,362 

999,558 

2,731,064 

518,350 

2,013,662 

199,052 

Published  Linage 
Total 


Plainfield,  N.  J.. Courier  . (e)  4,086,222  1,09' 

Pomona,  Cal . Bulletin  . (m)  1,863,5%  26 

Port  Huron, 

Mich . Times-Herald  (e)  3,324,930  58 

Portsmouth,  O...Sun  . (m)  1,645,824  52 

Times  . (e)  3,495,157  53 

Sun-Times  ..(s)  1,077,132  13 

Pueblo,  Colo.  ...  Chieftain  _ (m)  1,621,158  22 

Sunday  ed. ..(s)  706,370  13 

Total  ..(ms)  2,327,528  36 

Pueblo,  Colo.  . . .  Star-Journal  .(e)  3,102,498  58 

Raleigh,  N.  C...News  & 

Observer  .  (ms)  4,082,232  1,01 

Raleigh,  N.  C... Times  . (e)  3,064,810  2? 

Richmond,  Ind... Item  . (ms)  1,882,986  34 

Richmond,  Ind. ..  Palladium  _ (e)  2,230,802  51 

Riverside,  Cal. ..Press  . (e)  3,028,398  68 

Rome,  N.  Y . Sentinel  . (e)  1,588,612  33 

St.  Petersburg, 

Fla . Independent  ..(e)  7,908,426  4^ 

St.  Petersburg, 

Fla . News  . (e)  3,865,959  L 

Sunday  ed...(s)  1,287,977  i 

Total  ...(es)  5,153,936  L 

St.  Petersburg, 

Fla . Times  . (m)  10,380,643  7: 

Sunday  ed...(s)  3,685,255  21 

Total  ..(ms)  14,065,898  91 

Salem,  Mass . Evening  News  (e)  2,833,561  1,9 

San  Jose,  Cal _ Mercury- 

Herald  ..(ms)  6,688,850  9 

Santa  Ana,  Cal.. Register  . (e)  4,105,934  6 

Santa  Barbara, 

Cal . Press  . (ms)  2,807,916  3 

Santa  Monica, 

Cal . Outlook  . (e)  2,673,202  2 

Sunday  ed...(s)  547,610 

Total  ...(es)  3,220,812  2 

Sheboyan,  Wis. ..Press  . (e)  2,861,094  6 

Sioux  Falls,  S.D.Press  . (m)  736,274  1 

Sunday  ed...(s)  573,440 

Total  ..(ms)  1,309,714  2 

Sioux  Falls,  S.D.Argus-Leader  (e)  2,887,125  7 

So.  Norwalk, 

Conn . Sentinel  (e)  1,699,810  2 

Spartanburg, 

S.  C . Herald  . (m)  1,792,840  6 

Sunday  ed...(s)  833,334  2 

Total  ..(ms)  2,626,174  8 

{Continued  on  page  53) 


Local  Clastifi^ 


1,363,978 

811,510 

2,175,510 

2,816,546 

1,959,076 

1,268,568 

3,227,644 

3,207,837 

3,286,780 

1,105,146 

4,391,926 

4,573,184 


1,002,218 

693,126 

1,695,344 

2,116,387 

1,072,176 

581,812 

1,653,988 

2,122,907 

1,725,038 

602,840 

2,327,878 


4,086,222 

1,094,548 

2,568,874 

422^00 

1,863,596 

266,000 

1,280,034 

309,470 

3,324,930 

586,922 

2,542,967 

195,041 

1,645,824 

525,980 

791,572 

328272 

3,495,157 

537,922 

2,614,%2 

342273 

1,077,132 

133,714 

853,244 

90,174 

1,621,158 

229,0% 

1,064,098 

316,386 

706,370 

139,076 

420,728 

145,9M 

2,327,528 

368,172 

1,484,826 

461,^ 

3,102,498 

588,938 

1,975,442 

538,iS 

4,082,232 

1,011,696 

2,779,336 

291200 

3,064,810 

295,680 

2,552,690 

174,398 

1,882,986 

343,868 

1,237,7% 

268282 

2,230,802 

516,932 

1,395,626 

241,619 

3,028,398 

687,948 

1,821,008 

519,442 

1,588,612 

336,265 

1,024,410 

199,678 

7,908,426 

433,034 

6,492,144 

983248 

3,865,959 

140,462 

3,094,363 

602,378 

1,287,977 

29,673 

1.105,795 

152,509 

5,153,936 

170,135 

4,200,058 

754,887 

10,380,643 

730,548 

7,174,678 

2,386,860 

3,685,255 

257,908 

2,880,682 

544,194 

14,065,898 

988,456 

10,055,360 

2,931,054 

2,833,561 

1,932,115 

593,138 

308,308 

6,688,850 

946,848 

4,737,782 

905,366 

4,105,934 

684,264 

2,541,518 

725,536 

2,807,916 

358,932 

1,650,726 

624,554 

2,673,202 

264,054 

1,779,050 

531,790 

547,610 

32,130 

404,040 

107226 

3,220,812 

2%,184 

2,183,090 

639,016 

2,861,094 

664,482 

1,904,078 

177,450 

736,274 

188,174 

461,364 

40,396 

573,440 

48,038 

475,408 

49,994 

1,309,714 

236,212 

936,772 

90290 

2,887,125 

774,945 

1,829,282 

258,832 

1,699,810 

208,836 

1,460,218 

198,856 

1,792,840 

617,036 

916,986 

120,470 

833,334 

272,230 

482,410 

51,786 

2,626,174 

889,266 

1,389,3% 

172256 
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3,056,682 

848,414 

274,694 

1,123,108 

2,703,018 

1,090,488 

323,300 

1,413,788 

2,738,967 


1,882,636 

430,411 

1,769,887 

4,193,857 


2,160,570 

1,604,512 

538,972 

2,143,484 

2,610,410 


Amarillo,  Tex _ Globe- 

News  ,..,(ms)  3,414,390 

Evening  ed.  ..(e)  1,892,464 

Appleton,  Wis... Post- 

Crescent  ...(e)  3,056,682 

Athens,  Ga . Banner-Herald  (e)  848,414 

Sunday  ed.  . . .  ( s )  274,694 

Total  . (es)  1,123,108 

Bakersfield,  Cal.. Californian  ...(e)  2.703,018 

Bakersfield,  Cal.. Echo  (ni)  1,090,488 

Sunday  ed.  (s)  323,300 

Total  ..(ms)  1,413,788 

Beloit,  Wis.  ...News  (e)  2,738,967 

Biloxi  and 

Gulfport,  Miss. .Herald  . (e)  1,821,568 

Concord,  N.  H.. Monitor- 

Patriot  . . . .  (e)  1,882,636 

Concord,  N.  H.. Telegram  ...(e)  430,411 

Corning,  N.  Y... Leader  . (e)  1,769,887 

Danbury,  Conn.. News  . (e)  4,193,857 

East 

Liverpool,  ©...Review- 

Tribune  ....(e)  2,843,820 

Eau  Claire,  Wis.. Leader- 

Telegram  (me)  2,160,570 

Fairmont,  W.  Va.Times  . (m)  1,604,512 

Sunday  ed.  ...(s)  538,972 

Total  ....(mes)  2,143,484 

Flushing.  N.  Y.. Journal  . (e)  2,610,410 

Freeport,  Ill.  ...Journal- 

Standard  ..(e)  2.207,422 

Gloversville, 

N.  Y . Herald  . (m)  1,881,572 

Gloversville  _ Leader  & 

Republican  .  (e)  2,193.898 

(Total  includes  51,086  lines-legal 

Great  Falls, 

Mont . leader  . (e)  1,166,060 

Great  Falls, 

Mont . Tribune  . (m)  2,208,472 

Sunday  ed.  ...(s)  852,628 

Total  . (ms)  3,061,100 

Greensburg,  Pa... Review- 

Tribune  ...(m)  2,852,542 

Evening  ed.  ..(e)  2,823,072 

Hackensack,  Pa.Bergen 

Record  . . . .  (e)  3,866,324 

Janesville,  Wis. . .Gazette  . (e)  2,948,400 

La  Salle,  Ill . Tribune  . (e)  1,587,194 

Lebanon,  Pa.  ...News  & 

Leader  . (e)  2,102,128 

Mason  City,  la.. Globe- 

Gazette  ....  (e)  3,059,568 

Meridian,  Miss.. Star  . (es)  2,666,339 

Middletown, 

Conn . Press  . (e)  2,733,490 

Middletown, 

N.  Y . Times- 

Press  . (e)  1.957.900 

Oil  Gty,  Pa . Blizzard  . (e)  1,818,138 


552,314  2,321,872 

380,030  1,097,894 


493,388  2,359,224 

315,112  440,300 


777,794  1.464,092 

867,644 
286,202 
1,153,866 

511,182  1,933,057 


204,070 

93,002 

28,994 

121,9% 

325,710 

144,508 

28,588 

173,0% 

294,728 


1,821,568  351,932  1,281,490 


319,517  68,806  31.408 

375,200  1,336,857  41,370 

813,663  3,108,577  271.617 


2,843,820  536,508  2,117,276  158,634 


595,568  1,419,026  144,976 

223,706  1,292,707  87,099 

104,232  407,891  26.849 

328,938  1,700,598  113,948 

1,501,610  1,108,800 


2,207,422 

1,881,572 

2.193.898 


402,570  1,598.492  206,360 

181,216  1.700,356  . 


439,838  1,416.632  286,678 

11,466  lines-radio  not  in  total) 


1,166,060  203,056  867,076 


2,208,472 

852,628 

3,061,100 


511,392  1,531,488 

243,418  557,704 

754,810  2,089,192 


2,852,542 

2,823,072 


2,519,384 

2,489,914 


3,866,324 

2,948,400 

1,587,194 


3%,928  2.981,076  388,262 

536,312  2,069,928  300,874 

264,992  1,253,406  68,7% 


2,102,128  538,972  1,333,972 


3,059,568 

2,666,339 


603.232  2,233,862 

693,224  1,846,012 


2,733,490  450,639  2,068,448  214,403 


1.957.900 

1,818,138 


533,638  1,083,0%  276.640 


Far  in  the  Lead 


The  SYRACUSE 
N.  Y.  HERALD 


had  phenomenal  lineage  leads  over 
its  competitors. 

For  the  First  Eight  Months  of  1926 


Local 

Herald  Herald 

leads  leads 

Herald  Journal  Post-Standard  Journal  Post-Standard 

5,670,878  3,033,892  3,096,924  2,636,986  2,573,954 

Nationcd 

1,040,574  810,564  953,348  230,010  87,226 

Automotive 

878,154  588,621  751,911  289,533  126,243 

Total 

7,589,606  4,433,077  4,802,183  3,156,529  2,787,423 

Department  Stores 

1,607,724  78,614  819,654  1,529,110  588,070 

Food 

423,562  317,171  198,833  106,391  224,729 

Womens  Wear 

613.895  328.111  200,736  285,784  413,159 

Mens  JFear 

419,671  373,549  237,940  46,122  181,731 

Radio 

105,487  42,082  63,953  63,405  41,534 


The  HERALD  carried  over  45% 
of  all  display  advertising  that 
appeared  in  the  Syracuse  papers 


Here  are  the  Reasons: 


(Continued  on  page 


HERALD*  S  Concentrated  Circulation 
—  Class  of  appetd — Reader  s  responsiveness 
— Tested  and  provenselling  power  for  local 
as  well  as  national  advertisers. 


National  Representative 

PRUDDEN,  KING  &  PRUDDEN,  Inc. 


270  Madiion  Avenue 
Nerw  Tork 


Globe  Bnildinc 
Boeton 


Stezer  Building 
Chicago 


607  Hontromery  St. 
Ban  Franciico,  California 


Leary  Building  Chamber  of  Commertje  Bldg. 

Seattle,  Waibington  Lot  Angelet.  California 


i 
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Total 


aty 

Paper 

Published 

Linage 

Nathmal 

Local 

Classified 

Oil  Gty,  Pa. . . . 

.Derrick  .... 

.(m) 

3,002,654 

679,348 

2,201,539 

121,767 

Olean,  N.  Y... 

.Times  . 

..(e) 

2,471,336 

372,890 

1,821,218 

277,228 

Oneonta,  N.  Y.. 
Orlando,  Fla.  . . 

.Star  . 

.  Reporter- 

.(m) 

1,394,897 

345,695 

851,410 

117,726 

Oswego,  N.  Y.. 

Star  . 

.  Palladium- 

..(e) 

5,886,712 

415,316 

4,960,718 

380,464 

Times  . . . 

..(e) 

1,683,334 

351,512 

1,218,884 

82,670 

Owensboro,  Ky.. Messenger  . 
Parkersburg, 

.(ms) 

2,066,316 

490,238 

1,474,508 

62,629 

VV.  Va . 

.  Yews  . 

.(m) 

1,578,728 

150,822 

1,117,530 

185,290 

Sunday  ed. 

..(s) 

822,248 

117,600 

650,902 

47,096 

Parkersburg, 

Total  .... 

(ms) 

2,400,976 

268,422 

1,825,432 

232,386 

W.  Va . 

.  Sentinel  . . . 

...(e) 

2,514,510 

328,121 

2,064,701 

121,688 

Phoenix,  Ariz.  . 
Portsmouth, 

.  Gazette  . . . 

..(e) 

2,673,892 

608,496 

1,585,094 

415,576 

Ohio . 

.  Sun  . 

..(m) 

1,645,824 

525,980 

791,572 

328,272 

Times  .... 

..(e) 

3,495,157 

537,922 

2,614,%2 

342,273 

Pottsville,  Pa.  . 

Sun-Times 
.  Morning 

..(s) 

1,077,132 

133,714 

853,244 

90,174 

Paper  . . . 

.(m) 

1,412,082 

452,536 

872,830 

86,716 

Pottsville,  Pa... 
Salem,  Ore.  . . . 

.  Republican 
.  Capital 

..(e) 

3,708,348 

433,552 

1,695,022 

167,692 

Sandusky,  0.  . 

Journal  . 
..Star- 

..(e) 

2,095,310 

501,3% 

1,260,616 

266,490 

Journal  . 

..(e) 

2,253,896 

431,754 

1,534,439 

215,409 

Sharon,  Pa.  . . . 
Sharon,  Pa.  . . . 

.  Herald  _ 

.  News- 

...(e) 

3,353,586 

494,354 

2,448,950 

373,242 

Wausau,  Wis.  . 

Telegraph 
. .  Record- 

..(e) 

3,055,472 

254,242 

2,195,438 

487,004 

1 - 

Herald  . . 

..(e) 

2,541,084 

437,178 

1,873,494 

191,744 

- 1 
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Aberdeen, 


Wash . World  _ 

...(c) 

2,771,328 

542,668 

1,892,616 

336,044 

Alexandria,  Va.. Gazette  ... 

•  •  (m) 

1,499,288 

185,556 

1,146,334 

89,782 

Alexandria,  La.. .Town  Talk 

..(e) 

2,164,988 

457,044 

1,550,248 

106,946 

Albuquerque, 

N.  M . Journal  ... 

.(me) 

2,454,382 

340,662 

1,432,900 

610,218 

Sunday  ed. 

..(s) 

641,074 

148,904 

419,958 

69,720 

Total  . . . 

(mes) 

3,095,456 

489,566 

1,852,858 

679,938 

Anniston,  Ala - Star  . 

...(e) 

1,619,254 

363,398 

1,181,124 

137,732 

Augusta,  Me.  . . .  Kennebec 

Journal  . 

. .  (m) 

1,619,576 

542,108 

918,064 

159,404 

Biddeford,  Me... Journal  ... 

...(e) 

965,596 

391.734 

512,806 

61,056 

Billings,  Mont..  ..Gazette  ... 

.  (me)  , 

1,366,823 

546,713 

820,110 

Sunday  ed. 

...(s) 

341,704 

136,678 

205,026 

Total  . . . 

(mes) 

2,068,967 

683,391 

1,025,136 

360,440 

Blackwell, 

Okla . Tribune  & 

News  ... 

.  (me) 

1,083,306 

188,720 

770,574 

93,800 

Sunday  ed. 

...(s) 

418,312 

74,914 

319,186 

21,860 

Total  . . . 

(mes) 

1,501,618 

363,634 

1,089,760 

115,660 

Bartlesville, 

Okla . Examiner  . 

.  (ms) 

1,851,668 

224,560 

1,431,164 

195,902 

Bowling  Green, 

Ky . Times- 

Journal  . 

...(e) 

895,828 

419,328 

440,160 

21,840 

Bowling  Green, 

Ky  . Park  City 

News  ... 

...(e) 

1,519,000 

379,750 

1,009,050 

130,200 

..(m) 

2,287,600 

Carbondalc,  Pa... Leader  .... 

. .  .'(e) 

l’6l9,500 

277,544 

1,341,956 

Cairo,  Ill . Citizen  ... 

...(e) 

1,153,166 

384,566 

691,236 

46,326 

Cape  Girardeau 

Mo  . Southeast 

Missourian  .(e) 

1,461,030 

385,750 

856,254 

219,026 

...(e) 

1,079,708 

Connells- 

ville.  Pa . Courier  ... 

...(e) 

2,115,624 

401,142 

1,584,002 

64,372 

Daytona  Beach 

Fla . News  - 

...(e) 

4,524,506 

946,218 

2,894,920 

602,070 

■Enid,  Okla . Eagle  & 

News  . . . 

..(me) 

4,134,065 

841,291 

2,533,580 

699,401 

Sunday  ed. 

..(s) 

37,615 

4,847 

28,070 

4,407 

Total  . . 

.  (mes) 

4,171,680 

846,138 

2,561,650 

703,808 

Eugene,  Ore.  ...Guard  .... 

...(e) 

2,418,542 

515,074 

1,514,338 

389,542 

Eureka,  Cal . Humboldt 

Times  . . 

.  ..(m) 

1,700,480 

375,648 

856,506 

468,326 

Sunday  ed 

...(s) 

633,650 

135,768 

394,478 

103,404 

Total  . . 

. .  (ms) 

2,334,130 

511,416 

1,251,084 

571,720 

Ft.  Collins, 

Colo . Express- 

Courier  . 

....(c) 

1,096,048 

182,048 

758,642 

101,738 

Sunday  ed. 

...(s) 

435,316 

100,436 

293,874 

31,710 

Total  .. 

. . .  (es) 

1,531,364 

282,484 

1,052,516 

133,448 

Ft.  Madison,  la.. Democrat 

....(e) 

1,532,235 

309,372 

1,146,398 

50,578 

Gadsden.  Ala.  ..Times  .... 

. . .  (m) 

1,568,169 

295,251 

1,139,754 

81,606 

(Total  includes  51,448  lines  auto  adv.) 

Gardner,  Mass.  .News  - 

....(e) 

1,716,204 

264,922 

1,299,718 

151,564 

(jeneva,  N.  Y.... Times  - 

....(e) 

1,491,378 

293,230 

1,019,130 

150.864 

Glendale.  Cal.  ..News  - 

....(e) 

3,167,647 

211,080 

2,169,433 

663,985 

Hannibal,  Mo.  ..Courier-Post  .(e) 

1,640,912 

380,842 

1,108,716 

127,344 

Total 


Paper  PubUshed 

Linage 

National 

Local 

Oasufied 

Huntington  Ind. .  Press  . ( 

[ms) 

1,770,524 

211,750 

1,411,214 

120,006 

Homell,  N.  Y.  ..Tribune- 

Times  . 

.(e) 

1,525,347 

379,675 

1,016,631 

63,717 

Ironwood,  Mich.. Globe  . 

•  (e) 

1,668,604 

323,036 

1,277,430 

68,138 

Ithaca,  Ni  Y.  . .  .Journal-News 

(e) 

2,596,616 

1,840,202 

449,044 

275,142 

Keokuk,  la . Daily  Gate 

Citv  . 

.(e) 

1,536,766 

377,076 

1,059,506 

56,588 

Key  West,  Fla..  .Citizen  _ 

•(e) 

1,048,659 

350,005 

584,150 

42,000 

Knoxville,  Tenn., Sentinel  ... 

(es) 

4,292,484 

781,368 

2,777,922 

733,194 

Lakeland,  Fla.  . .  Ledger  .... 

.(e) 

3,641,918 

202,258 

2,867,088 

522,914 

Sunday  ed.  . 

.(s) 

1,243,004 

13,678 

1,102,010 

119,630 

Total  .... 

.  (es) 

4,884,922 

215,936 

3,969,098 

642,544 

Lakeland,  Fla.  . .  Star- 

Telegram 

(ms) 

4,216,658 

913,276 

2,029,655 

241,919 

Laurel,  Miss.  ...Leader  _ 

..(e) 

1,227,366 

296,674 

865,688 

65,688 

McKeesport  Pa.. News  . 

(ms) 

1,377,308 

Mankato,  Minn., Free  Press  . 

..(e) 

2,369,150 

430,304 

1,831,032 

107,814 

Marietta,  Ohio.. .Times  . 

..(e) 

1,368,341 

355,565 

805,633 

167,828 

Sundav  ed. 

. .  (s) 

294,220 

69,443 

195,867 

28,910 

Total  .... 

.  (es) 

1,662,561 

425,008 

1,001,500 

196,738 

Massillon,  Ohio.  .Independent 

..(e) 

3,937,188 

418,054 

2,698,598 

224,598 

Meadville,  Pa.  ..Tribune-Re- 

publican  .. 

(me) 

2,421,388 

439,824 

1,874,628 

59,496 

Modesto,  Cal.  ..News-Herald 

(e) 

2,413,180 

410.984 

1,457,442 

441,056 

Modesto,  Cal.  ..News- 

Herald  ... 

(ms) 

2.413,180 

410,984 

1,457,442 

441.056 

Monroe,  La.  ...News-Star  . 

..(e) 

2,117,780 

466,620 

1,243,522 

238,938 

Mt.  Carmel,  Pa.. Item  . (e) 

Muscatine,  la.  ..Journal  &  News- 

916,096 

282,615 

595,231 

38,250 

Tribune  .. 

..(e) 

1.646.596 

403.326 

1.146.726 

96.544 

Newbury  port. 

Mass . News  . 

..(e) 

1,392,550 

278,510 

1,114,040 

New  Phila- 

delphia,  Ohio  .Times  . 

..(e) 

1,771,724 

292.782 

1,358,164 

120,778 

Newcastle,  Ind.. Courier  _ 

..(e) 

1.778,000 

Okmulgee, 

Okla . Democrat  . 

...(e) 

1,045,450 

337,722 

531,776 

129,248 

Okmulgee, 

Okla . Times  . 

..(m) 

1,116.220 

368,102 

612,528 

132,566 

Times- 

Democrat 

..(s) 

981,302 

206,808 

653,478 

117,712 

Total  ... 

.  (ms) 

2,097,522 

574.910 

1,266,006 

250,278 

Parsons,  Kan.  ..Sun  . 

..(e) 

1.728.398 

352,044 

1,239,238 

98,112 

Peekskill,  N.  Y..Star  . 

..(e) 

1,367,037 

91,169 

1,113,643 

131,297 

Pittsburgh, 

Kans . Sun  . 

.  (ms) 

1,526,644 

125,622 

1,294,860 

101,262 

Pocatello, 

Idaho  . Tribune  _ 

..(e) 

1,523,018 

356,734 

897,050 

208,236 

Sunday  ... 

.  ..(s) 

470,848 

63,266 

356,734 

42,966 

Total  . . . 

.  •  (es) 

1,993,866 

419,426 

1,253,784 

251,202 

Rutland,  Vt.  ...Herald  .... 

..(m) 

2,182,746 

551,785 

1,499,921 

131,040 

St.  Cloud,  Minn. .Journal- 

Press  . . . 

..(e) 

1,100,025 

200,326 

752,248 

108,878 

St.  Cloud,  Minn.. Times  . 

..(e) 

1,176,148 

316,884 

738,444 

120,820 

Salina,  Kans.  ...Journal  .... 

..(e) 

2,619,162 

566,734 

1,898,974 

153,454 

Salisbury,  N.  C..Post  . 

..(e) 

1,511,895 

418,537 

834,953 

258,405 

Sunday  ed. 

..(s) 

444,150 

69,797 

333,795 

40,558 

Total  ... 

•  (es) 

1,956,045 

488,334 

1,168,748 

298,963 

Sunburv,  Pa.  ...Daily  . 

..(e) 

1,432,964 

342,832 

%3,032 

85,680 

Sunbury,  Pa.  . . .  Item  . 

..(e) 

1,325,100 

320,642 

927,892 

76,566 

Sherman,  Tex.  ..Democrat  . 

••(es) 

2,004,548 

414,708 

1,589,840 

Uniontown,  Pa.. Herald  & 

Genius  . . 

.(me) 

6,300,840 

V incennes,  Ind. . .  Commercial 

.(m) 

1,724,127 

367,216 

1,080,747 

240,562 

Walla  Walla, 

Wash . .Bulletin  ... 

...(e) 

1,833,524 

499,086 

1,158,486 

175,952 

Sunday  ed.  . 

...(s) 

531,720 

131,278 

362,796 

37,646 

Total  ... 

••(es) 

2,365,244 

630,364 

1,521,282 

213,598 

West  Frank- 

fort,  Ill  . American  . 

...(e) 

1,159,571 

139,998 

898,613 

120,960 

Yakima,  Wash.. .  Republic  . 

....(e)  2,761,052 

(Continued  mi  page 
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1,745,030 

301,070 

Advertiringi  inNewOrleanr 


National  AdTcrtUcrs 


Must  you  pay  a  tax  to  sell  Juit 
New  Orleanat  Tea — If  you  use 
a  medium  with  a  great  part  of 
Ita  circuiatiou  wldeiy  scattered 
over  outside  territory.  MO — if 
you  choose  the  conceutrated  city 
circulation  of  the  New  Orieans 
STATES. 

Concentrated  circulation,  least 
waste,  greatest  value  and  high¬ 
est  efficiency  makes  the  STATES 
the  must  effective  advertising 
medium  in  New  Urleans.  Johu 
M.  Branham  Company,  repre¬ 
sentatives. 
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Divide  this  approximately  eighteen  and  a  half  billion 
dollars  by  Ohio’s  six  million  population  and  it  shows 
a  per  capita  wealth  of  $3081.69. 

Are  You  Getting  Your  Share  of 
Business  From  This  Resourceful  and 
Fertile  Territory? 

Geographically — Economically,  THE  COLUMBUS 
DISPATCH,  “OHIO’S  GREATEST  HOME 
DAILY,”  is  situated  to  give  most  for  your  advertis¬ 
ing  dollar  in  a  trading  area  embracing  29  counties 
that  make  up  the  great  central  Ohio  market.  THE 
DISPATCH  DOMINATES  IN  READER  INTER¬ 
EST,  IN  CIRCULATION  AND  IN  ADVERTIS¬ 
ING. 

During  the  first  eight  months  of  1926  THE  DIS¬ 
PATCH  carried  a  total  of  14,882,()48  lines  of  paid 
advertising — a  gain  of  1,331,089  lines  of  the  corre¬ 
sponding  period  of  1925.  In  this  same  period  THE 
DISPATCH  exceeded  all  other  Columbus  news¬ 
papers  combined  by  1,944,151  lines. 

NET  PAID  CIRCULATION 


The  Largest  Circulation  in 
Central  Ohio 


O’Mara  and  Ormsbee,  Inc.,  Dispatch  Representatives 
New  York,  Chicago,  Detroit,  San  Francisco. 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

{Continued  on  page  54) 


u 

aty  Paper 

Published 

Linage 

Total 

National 

Local 

ClaasiAed 

Yakima,  Wash..  .Herald  _ 

..(m) 

1,744,820 

298,788 

1,044,610 

187,138 

Sunday  ed. 

..(s) 

855,260 

236,096 

506,0% 

99,274 

Total  . . . 

.  (ms) 

2.600.080 

534.884 

1,550,710 

286,412 

NEWSPAPERS  IN  CITIES  OF  10,000  TO  14,999  POPULATION 


Abilene,  Tex. . . .  Reporter  . . . 

•(e) 

1,694,938 

352,800 

1,100,932 

241,206 

Sunday  ed.  . 

.(s) 

989,632 

123.998 

800,240 

65,394 

Total  . 

(es) 

2,684,570 

476,798 

1,901,172 

306,600 

Adrian,  Mich - Telegram  .. 

. .  (e) 

2,129,932 

463.022 

1,666.910 

281,890 

Albanv,  Ga . Herald  . 

.(e) 

2,090,690 

470,568 

1,410,164 

209,958 

Alpena,  Mich.... News  . 

•  U) 

1,567,216 

251,454 

1,156,246 

♦159,516 

Astoria,  Ore.. . .  Astorian  - 

(m) 

1,449,421 

269,094 

1,011,066 

152,895 

Astoria,  Ore.. ..  Budget  . 

.(e) 

1,527,820 

331,870 

1,057.434 

112,504 

Ardmore,  Okla. . -Ardmoreite  . 

.(e) 

1,647,532 

298,662 

1,213,268 

133,602 

Ardmore,  Okla.. Press  . 

(ms) 

1,123,773 

209,412 

809,578 

87,164 

Arkansas  City, 

Kan . Traveler  - 

.  (e) 

1,628,222 

268,198 

1,249,802 

90,412 

Ashland,  Ky _ Independent 

.  (es) 

2,752,644 

461,658 

1,739,346 

364,924 

Ashland.  Wise... Press  . 

•  (e) 

1,111,026 

275,128 

780,920 

54,978 

.Austin,  Minn _ Herald  . 

..(e) 

1,812,442 

476,959 

1,049,309 

190,783 

Batavia.  N.  Y..News  . 

.(e) 

2,191,000 

371,000 

1,722,000 

Blythe ville.  Ark.  Courier- 

News  .... 

..(e) 

1,272,499 

312.010 

959.480 

1,009 

Boone,  la . Republican  . 

..(e) 

1,161,272 

265,708 

803,222 

45,458 

Burbank,  Cal. . . .  Review  . 

..(e) 

732,004 

59,976 

534,520 

104,910 

Cambridge.  Ohio  Jeffersonian 

..(e) 

1,773,109 

295,473 

1,270,167 

164,885 

Canton.  Ill . Ledger  - 

•  •  (e) 

935,662 

305,634 

572,054 

57,974 

..(e) 

1,317,134 

Centraiia,  Ill _ Sentinel - 

..(e) 

1,517,460 

351,806 

.  1,066,968 

86,604 

Chevenne,  Wyo. .  NN  yoming 

State  Trib 

une-I.eader 

(e) 

1,040,536 

356,608 

593,628 

90,300 

Sunday  ed. 

..(s) 

347,060 

131,236 

192,304 

23,520 

Total  . . . . 

.  (es) 

1,387,5% 

487,844 

785,932 

113,820 

Clearwater,  Fla.. Herald  . 

,(ms) 

3,373,776 

36,400 

2,887,976 

218,400 

Clearwater,  Fla.. Sun  . 

..(e) 

3,539,414 

457,856 

2,810,500 

217,812 

Clinton,  Ind . Clintonian  . 

..(e) 

793,244 

205,008 

503,818 

68,480 

Coatesville,  Pa..  Record . 

..(e) 

1,631,378 

Coffey  ville,  Kan..  Journal  - 

..(e) 

1,634.808 

350,392 

1,130,164 

146,608 

Cortland,  N.  Y..  Standard  .. 

..(e) 

1,725,794 

403,725 

1,097,928 

179,928 

Coshocton,  Ohio.  Tribune  & 

Times  .^ge  .(e) 

Dover,  Ohio _ Reporter  . (e) 

Emporia,  Kan.. .Gazette  . (e) 

Escanaha.  Mich.. Press  . (e) 

Fort  Myers,  Fla.Press  . (e) 

Fort  Myers,  Fla.  Tropical 

N’ews  . (m) 

Sunday  . (s) 

Total  ....(ms) 
Fremont,  Ohio. .  Messenger  ...(e) 

Freeport,  N.  Y..  Review  . (e) 

Fullerton,  Cal...Xews- 

Tribune  ....  (e) 


Goshen,  Ind. . . . 

.  News- 

Times  . . . 

..(e) 

Grand  Island.., 

. .  I ndependent 

..(e) 

Guthrie,  Okla. . . 

.  Press  . 

•  •  (e) 

Sunday  ed. 

. .  (s) 

Total  .... 

.  (es) 

Helena,  Mont... 

. . Independent 

.(m) 

Sunday  ed. 

..(s) 

Helena,  Mont.. 

Total  ... 

. .  Record- 

.(ms) 

Herald  . . 

..(e) 

Hoquiam,  Wash.  Washing- 

tonian  ....  (ms) 

Hudson,  N.  Y..Star  . (m) 

Huntington,  Ind.  Herald  . (e) 

Huron,  S.  D - Huronite  . . , .  (e) 

Independence, 

Mo . Independence 

Examiner  ..(e) 

Iowa  City  . Daily  Iowan  (ms) 

Jeffersonville  ...News  . (e) 

Keene,  N.  FI - Sentinel  . (e) 

Kinston,  N.  C...Free  Press  ..(e) 
Lawrence,  Kan..  Journal- 

World  . (e) 

Little  Falls, 

N.  Y . Times  . (e) 

Longview,  Wash.News  . (e) 

McAlester,  Okla.  News- 

Capital  .... (e) 
Marquette,  Mich.  Mining 

Journal  ...(m) 
Marinette,  Wis..  Eagle-Star  ...(e) 

Mattoon,  Ill . Journal  & 

Commercial- 

Star  . (e) 

Moberly,  Mo - Monitor-  , 

Index  & 
Democrat  ..(e) 


.Jerseyman  ...(e)  2,077,719  2 
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1,657,138 

364,182 

1,065,610 

204,134 

1,555,400 

257,586 

1,206,842 

73,150 

2,203,142 

335,530 

1,867,612 

1,727,544 

1,398,348 

1,570,737 

254,499 

1,073,352 

202,041 

711,410 

119,707 

537,523 

50,981 

2,282,147 

374,206 

1,610,875 

253,022 

279,355 

88,772 

109,116 

2,110,078 

323,078 

1,049,454 

737,546 

1,646,404 

381,052 

891,212 

354,414 

1,905,921 

412,342 

1,310,326 

167,153 

2,100,714 

458,024 

1,642,690 

704,802 

102,464 

506,674 

88,784 

182,444 

20,836 

139,412 

22,196 

887,246 

123,300 

646,086 

110,980 

622,088 

92,204 

425,672 

45,836 

291,018 

62,986 

211,820 

13,304 

913,106 

155.190 

637,492 

59,220 

707,210 

32,914 

569,548 

48,664 

1,365,966 

289,226 

934,682  ' 

"  118,916 

1,168,552 

211,218 

800,716 

114,324 

1,390,346 

280,168 

987,028 

98,294 

1,457,114 

321,585 

962,720 

88,746 

1,427,076 

252,742 

1,015,182 

159,152 

%9,890 

197,006 

670,222 

102,662 

570,010 

162,918 

288,946 

34,776 

2,201,444 

400,778 

1,702,708 

97,958 

1,235,612 

221,984 

979,174 

34,454 

1,914,766 

399,266 

1,515,500 

1,3%,  172 

212,781 

1,055,150 

45,865 

1,333,272 

243,600 

900,792 

174,0% 

1,386,569 

264,306 

1,007,132 

81,711 

2,078,762 

372,470 

1,583.246 

123,046 

1,200,266 

298,158 

833,784 

29,334 

1,306,088 

351,848 

761,850 

122,390 

1,125,670 

354,116 

638,204 

100,786 

2,077,719 

208,7% 

1,761,130 

89,369 

Citv  . 

_  55,812 

Suburban  . . . , 

.  26,973 

Country  . 

.  23.666 

TOTAL  ... 

. 106,451 

Morristown, 
N.  J . 
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City 

Paper 

Publish  ed 

Total 

Linars 

National 

Local 

Classified 

Morristown, 

N.  J . 

Record  .... 

..(e) 

2,096,458 

3%,046 

1,530,788 

141,456 

Murphysboro, 

Ill . 

Independent 

..(e) 

1,083,961 

231,420 

753,144 

51,268 

New  Bern,  N.  C.  New 

Bernian  . . 

.(ms) 

701,979 

282,887 

519,092 

Sun- 

Journal  . . 

..(e) 

1,429,938 

925,854 

504,084 

Norfolk,  Nebr... 

,  News  . 

..(e) 

1,338,370 

785,960 

382,956 

157,850 

Olympia,  Wash.. 

.  Olympian  . . 

.  (m) 

808,682 

188,314 

516,740 

53,648 

Olympia,  Wash.. 

,  Recorder  . . 

..(e) 

1,168,608 

313,978 

756,868 

94,654 

Ottawa,  Kan. . . . . 

,  Herald  _ 

..(e) 

1,691,536 

304,570 

1,386,966 

Owosso,  Mich... 

.  .Argus- Press 

.(e) 

2,304,806 

417,312 

1,782,842 

104,552 

Palo  Alto.  Cal.. 

.Times  . 

..(e) 

2,346,947 

264,481 

1,687,105 

44,961 

Peru,  Ind . . 

.Tribune _ 

..(e) 

1,621,936 

240,800 

1,261,200 

119,936 

Ponca  City, 

Okla . 

.News  . 

.  (es) 

1,699,596 

233,950 

1,274,420 

191,226 

Port  Chester, 

N.  Y. _ _ 

,  Item  . 

..(e) 

2,547,006 

353,208 

1,817.8.54 

339,756 

Port  Jervis, 

N.  Y . 

.  Union- 

Gazette  . . 

..(e) 

1,067,080 

182,578 

*884,502 

Portsmouth, 

N.  H . 

.Herald  .... 

..(e) 

308,520 

84,000 

189,800 

29,120 

Reno,  Nev . 

.  Gazette  _ 

..(e) 

1,885,506 

567,378 

1,149,876 

168,252 

Reno,  Nev . 

.  Nevada  State 

Journal  . .  (ms) 

1,501.752 

330,876 

898,016 

185,402 

Rome,  Ga . 

.  News- 

Tribune  .. 

..(es) 

1,424,598 

353,080 

916,244 

116,760 

Royal  Oak, 

Mich . 

.Tribune  ... 

..(e) 

1,102.474 

87,179 

805,693 

100,786 

Santa  Cruz,  Cal.  News  . 

..(e) 

443.350 

69,616 

179,293 

114,592 

Santa  Cruz,  Cal.Sentinel  ... 

•  •  (m) 

1,439,746 

141,456 

1,182,622 

115,668 

Sault  Ste. 

Marie,  Mich.. 

.News  . 

..(e) 

1,660,691 

331.9.54 

869,785 

458,952 

Sheridan,  Wyo.. 

.  Post- 
Enquirer 

..(e) 

623,280 

222,418 

400,862 

*28,968 

Sunday  ed. 

..(s) 

437,318 

60.984 

376,334 

Total  . . . 

•  (es) 

1.060.598 

283,402 

777,196 

♦28,968 

*(28,968  count  lines  classified  and  639,609  count  lines — legal 
not  included  in  total) 


Staunton,  Va....News- 

Leader  . . . 

(ms) 

1.365.916 

334,200 

935,200 

%,516 

Sterling,  Ill . Gazette  _ 

..(e) 

2,015,083 

275,079 

1,632,265 

ft4,777 

Stevens  Point. 

Wis . Journal  _ 

..(e) 

1,321,670 

304,170 

980,545 

21,844 

Tamaqua,  Pa.... Courier  _ 

..(e) 

165,094 

21,102 

88,192 

55,800 

Tarrytown, 

N.  Y . News  . 

..(e) 

2,144,472 

287.154 

1.760,988 

67,830 

Tiffin,  Ohio . Advertiser  . 

..(e) 

1,001.322 

298.998 

702.324 

Tiffin,  Ohio . Tribune _ 

..(e) 

869,526 

189,280 

680,246 

Traverse  City, 

Mich . Record- 

F.agle  . . . 

..(e) 

1.206,617 

304,954 

901,672 

Tuscaloosa,  Ala..  News  ft  Times- 
Gazette  ....(e) 

1,494.430 

314,454 

1,179,976 

L'rbana.  Ill . Courier  . . . . 

..(e) 

1,248,780 

108,836 

1,015,022 

85,988 

Vancouver, 

Wash . Columbian  . 

..(e) 

1,135,953 

285,157 

720,118 

122,270 

Warren,  Pa . Times- 

Mirror  .. 

(me) 

3,941.784 

Waukesha,  Wis..  Freeman  .. 

..(e) 

927,384 

232,344 

523,880 

171.360 

Webster,  Mass..  Times  . 

..(e) 

945,992 

189,028 

708.358 

42,686 

Westchester,  Pa.. Local  News 

•  (e) 

1,873,946 

446,030 

936.303 

491,613 

A’psilanti,  Alich..  Vpsilantian 

1  Press  . . . 

..(e) 

1.493,526 

264,998 

1.097.488 

131,040 

NEWSPAPERS  IN  CITIES 

OF  5,000  TO 

9,989  POPULATION 

■ 

Bozeman,  Mont. 


Centralia,  Wash. 
Centerville,  la... 


Chico,  Cal . 

Chillicothe,  Mo. 
Claremont.  N.  H. 
Clarksville, 

Tenn . 

Clarksdale,  Miss 
Clearfield,  Pa... 
Clifton  Forge. 

Va . 

Coeur  d’Alene. 

Idaho  . 

Columbia  City. 
Ind . 


Chronicle  ...(m) 
.Sunday  ed  . .  (s) 
Total  . . .  (ms) 

Chronicle  _ (e) 

•  lowegian  &  Citi¬ 
zen  . (e) 

Record  . (mf 

Constitution  ..(e) 
•Eagle  . (e) 


840,294 

286,964 

1,127,258 

1,616,405 


609,238 

218,862 

828,100 

1,159,399 


1,219,564 

1,095,516 

1,033.236 

1,116,721 


328,468 

236,300 

308.463 

165,805 


770,262 

623,112 

667,592 

815,032 


•  Leaf-Chronicle  (e) 

.Register  . (e) 

•  Progress  .....(e) 


975,694 

1,267,170 

1,438,304 


117,547  797,520 

268,856  936,560 

1,310,540* 


Review  . (e) 

Press  . (e) 


150,010  479,738 

170,527  750,757 


Columbus, 

N'ebr . 

Concord,  N.  C.. 
Conneaut,  Ohio.. 
Cordele.  Ga . 


Commercial- 
Mail  . 


Corvallis.  Ore.. 
Crookston. 

Minn . 


Telegram  ....(e) 

Tribune  . (e) 

•News-Herald  (e) 
Dispatch  ....(e) 
Sunday  ed...(s) 
Total  ...(es) 
Gazette-Times  (e) 


822,520 

1,375,472 

1,263,402 

1,199,240 

197,400 

1,396,640 

1,092,686 


902,874 

940,800 

144,200 

1,085,000 

704,354 


Minn . Times  . (e) 

Danville,  Ky . Messenger  ...(e) 

Dansville,  N.  Y..  Breeze  . (e) 

Deland.  Fla . News  . (e) 

Denton,  Tex _ Record- 

Chronicle  . .  (e) 

Devils  Lake.  * 

N.  Dak . Journal  . (e) 


777,896 

485,720 

676,191 

2,492,520 


215,824 

228,400 

635, 

606,750 


458,360 

231,280 

446* 

1,802,047 


Abilene,  Kans.. 
Albany,  Ore _ 


.Albion,  Mich... 
Alexandria,  Ind. 
Annaprdis,  Md. . 
•Xntigo,  Wis.... 
.Xthens,  Ohid. . . 
.Atlantic,  Iowa.. 


Baker,  Ore. 
Bend.  Ore.. 
Bend,  Ore. . 


Belvidere,  Ill... 
Bemidji.  Minn. 
Big  Rapids, 

Mich . 

Bismarck,  N.  D 
Bradenton,  Fla. 
Brattleboro  \'t 
Brawley,  Cal. . . 
Brownsville. 

Pa . 

Brenham,  Tex. 


Reflector  .... 

(e) 

686,915 

37,100 

582,120 

43,680 

1  )cinocrat-Her 

aid  . 

(e) 

1,047.000 

303,324 

643,454 

37.618 

Recorder  .... 

.(e) 

1,259,468 

224,210 

965,888 

35.504 

Times-Tribune  (e) 

831,600 

202,300 

503.300 

126,00;) 

Capital  . 

.(e) 

688,800 

182,000 

378,000 

44.800 

.Journal  . 

.(e) 

1,158,556 

232,820 

804,664 

46,158 

Messenger  ... 

(es) 

1,799,585 

321,768 

1,150,385 

291,032 

News-Tele- 

graph  . 

.(e) 

612,892 

178,380 

382,844 

15,200 

.Herald  . 

.  (e) 

922,362 

242,312 

598,626 

41.608 

.Bulletin  . 

.(e) 

1,220,954 

248,430 

859,922 

70,224 

.Central  Oregon 

Press  . 

(m) 

688,789 

118,804 

515,368 

36.472 

Republican  . 

(e) 

1,306,598 

189,356 

1,009.680 

54.054 

.  Pioneer  . 

.(e) 

1,013,223 

195,261 

741,522 

76,440 

.  Pioneer  . 

.(e) 

683,146 

181,720 

441.980 

6,200 

.Tribune  . 

.(e) 

1,305,228 

357,602 

753,158 

86.954 

.Herald  . 

.(e) 

3,169,306 

773,486 

2,298,590 

97,233 

.  Reformer  . . 

.(e) 

1,691,070 

405,398 

1,285.676 

.News  . 

.  (e) 

1,870,752 

.Telegraph  ... 

.(e) 

1,909,768 

213,682 

1,570.325 

88,3.54 

.  Banner- Press 

(e) 

621,712 

616,611 

1,870,316 

790,233 


1,520,624 

560,000 


(Continued  on  page  57) 


•Xfter  several  years  of  invostisration  ami  I  six  and  .a  half  uoint  body.  The  eoitipara- 
exi>erimeiitation-,  the 

;r  LI  N  OTY  PE  •>" 

face.  The  opennei^^^^J  fc|  .  .  ^aagi^^^leaiied — and  with  a  decided  gain  in 
— the  height^^^^^^HL^^  z:  lowerca.  L  I  i  ».  the  seven  i)<)int  faces. 

— the  and  full-  The  11  rstr^^t^'^l  opt  the  new  face 

nes.soi' — theabsez^^f  ntarkeil  was  the  Kvcnii  Jy.  of  Newark.  X.  .1. 
eomr^orfjetween  thick  and  strokes  .\fter  a  trial  the  man- 

—  thjra^ll-fltted  units — the  i^L  imum  iigenicnt  ■  enthusi- 


iett«^ount — all  of  these  thln^i».^Mii^  „  tic  ( 
in  / M  this  new  type  a  most  de«|pB 
ne|/A>aper  face.  There  are  no  “plnlwc* 
or  Harp  corners  to  fill  up  with  iril  m-.  ■  \ 
ti  Hlines  to  break  down  in  stereotll^'.  I  ■rm 
TlMwen  color  of  the  characters  iltmr-  m/Mje 
t^Arly  adapted  to  the  “roughn/^F  of  i  HIsa 
ii*^Baper  stock.  The  outstand/^ ad-  I  -Hlarl 
van^Bk  of  the  new  face  is  its  c/^yu-va-  '  f^«o 
lion  <^B|^on.  The  even  tone  t)^j^ghout  1 1  VLn 
is  rest  i^Bki^he  eyes  wlthm^yjy  ng  mo-  1  yoH|r 
nolonousJl^S^^^ni^^i^Frijition  to  yoinSi 

di.sconcfrting.  A  hai)ii.v  medium  has  been  I  so  iu  k 


■1  in 

■es. 
ace 
.  .1. 
Lin- 
isi- 
le.rs 
en- 
•ia- 

•  itig 

the 
ays 
the 
un- 
iz.es 
'om 
ype 
s  if 
and 
ted 


easie  r  to  read  than  seven  i  in  the 


point  laces,  yet  gives  the  same  word- 


count  to  the  column  as  six  point.  Various  eyes,  due  to  the  exu-einely  sm. 


used  to  advan-  1  tyiie  used  in  many  newspapei's.  t. 


tage.  or  the  lines  may  be  cast  on  a  solid  en.s  thb  day  when  ariiticial  aid  ni? 


BETTER  THAN  GLASSES 


Isn’t  it  about  time  to  give  your  subscribers  a  dress  of  type 
they  can  read  easily  and  comfortably  and  save  their  eyesight? 

The  new  Linotype  6*/2  Point  Ionic  No.  5  is  a  face  especially 
designed  to  meet  modern  newspaper  printing  conditions.  Its 
strong  lines  and  sturdy  serifs  always  reproduce  clearly;  its 
round,  open  counters  will  not  clog  up  with  ink.  It  gives  the 
word  count  of  6  point  with  the  legibility  of  8  point. 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited,  Toronto 

Representatives  in  the  Principal  Cities  of  the  World 


Linotyped  in  the  Cloister  Family 
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Total 


Paper  Published 

Linage 

National 

Local 

Clasaiiied 

Dodge  City. 

Kan . Globe  . 

.(e) 

1,111,393 

224,955 

639,968 

224,210 

Elizabeth  City, 

C  . Advance  _ _ 

.(e) 

875,742 

200,494 

622,188 

♦53,060 

Fairfield,  la . Ledger  . 

.(e) 

775,000 

200,000 

500,000 

50,000 

Freemont,  Nebr.. Tribune  - 

.(e) 

1,484,544 

237,321 

1,088,071 

125,034 

Fulton.  Mo . Gazette  . 

.(e) 

527,814 

77,770 

450,044 

Gaines\nlle,  Fla.. Sun  . 

(m) 

2,682,960 

1,071,000 

1,161,440 

218,960 

Sunday  ed.. 

.(s) 

647,410 

322,336 

256,480 

47,600 

Total  . .  (ms) 

3,330,370 

1,393,336 

1,417,920 

266,560 

r,allipolis.  Ohio.. Tribune  . 

.(e) 

3,147,760 

206,976 

2,845,920 

51,774 

Grafton.  W.  Va.. Sentinel  - 

.(e) 

1,003,543 

264,840 

663,516 

44,772 

Greensbury,  Ind..\ews  . 

.(e) 

1,816,405 

163,300 

1,512,000 

110,000 

Greenville, 

\fich  . Independent 

News  . 

.(e) 

784,056 

586,572 

163,520 

25,214 

Harrisburg.  HU. Register  - 

.(e) 

964.600 

228,540 

724,854 

5,954 

Harrisonburg, 

Va  . News-Record 

(m) 

1.441,006 

339,304 

1,024,758 

76,944 

Hartford,  Ind....News  . 

.(e) 

909,446 

149,618 

709,044 

31,724 

Havre,  Mont . News- 

Promoter  . 

.  (e) 

783,441 

187,765 

508,228 

23,650 

Hillsdale.  Mich.. News  . 

.(e) 

1.335,628 

288,820 

751,744 

211,932 

iola,  Kan . Register  - 

.(e) 

1,156,953 

267,813 

754,936 

134,204 

ionia,  Mich . Sentinel- 

Standard  . . 

.(e) 

1,050,406 

240,184 

752,836 

40,040 

Iron  Mt.,  Mich... News  . 

.(e) 

2,185,106 

351,750 

1,736,434 

74,592 

kendallville. 

Ind . News-Sun  .. 

.(e) 

874,582 

205,884 

580,552 

88,146 

Kirkville,  Mo - Express  & 

News  . 

(es) 

803,334 

198,800 

462,126 

129,360 

Kittanning,  Pa.. .  Simpson’s  Leader- 

1,410,122 

Klamath  Falls, 

Ore . Herald  ....- 

..(e) 

1,283,072 

271,488 

565.624 

297,084 

Klamath  Falls, 

Ore . News  . 

.  (m) 

1,188,050 

213.221 

898,%5 

75,864 

La  Grande.  Ore. .  Observer 

..(e) 

1,541,679 

318,544 

1,183,868 

20,878 

Lawrenceville, 

Ill . Record  _ _ 

..(e) 

976,582 

226.518 

656.544 

65,520 

Lebanon,  Ind - Reporter  _ 

..(e) 

2,626,483 

468,456 

2,049,848 

96,256 

Lewistown. 

Mont . Democrat- 

News  . 

(ms) 

3,001.762 

1,030,048 

1,5%.978 

374,736 

Lewistown,  Pa..  .Sentinel  _ 

..(e) 

2,557,480 

389,256 

2,020,984 

125,388 

Litchfield,  Ill . News-Herald 

.  (e) 

531,073 

164,258 

324,927 

35,738 

Lixlington.  Mich.. News  . 

.(e) 

758,604 

202,720 

407,134 

81,3% 

Sunday  ed. 

.  .(s) 

262,360 

(k).634 

181,188 

20,538 

Total  . . 

.  (es) 

l,()20.9t)4 

263.354 

588,322 

101.934 

Mt.  \'ernon,  Ind. Democrat  .. 

..(e) 

665,200 

220,000 

379,200 

♦t)6,()()0 

Mt.  X’ernon.  III.. Register-News  (e) 

1,791,734 

370,538 

1,289,162 

122,584 

Madison.  Ind . Courier  ...'. 

..(e) 

856,018 

281,232 

555,632 

19,154 

Madisonville. 

Kv.  . .  . Messenger  . 

..(e) 

575,948 

181,272 

317,144 

57,876 

Manistee,  Mich..  News- 

Advocate 

..(e) 

1.369.340 

248.262 

1,078,238 

24.654 

Marion,  Ill . Post  . 

..(e) 

847.564 

207,137 

621.411 

17,472 

Marion,  111 . Republican  . 

..(e) 

1,036.168 

280,(M2 

6t4.14f) 

31,010 

Marysville,  Cal. .  Democrat  .. 

..(e) 

1,243.242 

308,588 

934.654 

Mexico,  Mo . Ledger  : . . . 

.  .(e) 

1,187,346 

193.508 

481,838 

421.000 

Miami.  Okla . News-Record  (es) 

1,301,762 

455,616 

715,974 

130,172 

Mkldlesboro, 

Ky . News  . 

..(e) 

502,036 

147.559 

328.222 

18.821 

Mitchell.  S.  D.. .  Republican  . 

..(e) 

1,804,404 

413.812 

905.044 

443.772 

Monmouth,  Ill - Review- Atlas 

(e) 

1,027,714 

230,790 

670,235 

95,451 

Monongahela, 

Pa . Republican  . 

..(e) 

914,582 

216.384 

625.842 

53.274 

Monroe,  Wis.. .  .Times  . 

..(e) 

956,676 

198,562 

730,247 

27,867 

Monterev,  Cal. . .  Peninsula 

Herald  .. 

..(e) 

1,404,672 

287,952 

655,200 

305,760 

Mount  Verncm, 

Wash . Herald  _ 

..(e) 

1,1()6.200 

219.800 

798.000 

84.000 

N'ewton,  la . News  . 

. .  (e) 

1,642.352 

188.776 

1,340,232 

63.392 

Xewton,  Kan. . . .  Kansan- 

Republican 

.(e) 

1,350,343 

184,128 

1,084,356 

4().445 

Norwich,  N.  Y..Sun  . 

..(e) 

814,613 

239,376 

530,992 

18.441 

Ocala.  Fla . Star  . 

..(e) 

954,002 

267,470 

513,604 

91,588 

Oregon  City, 

Ore . Pinterprise  . . 

.  (m) 

959,994 

156.968 

628,908 

174,118 

Paragould,  Ark..  Press  . 

..(e) 

558,880 

117,520 

319,760 

39,200 

Perrv,  la . Chief  . 

..(e) 

667,478 

114,170 

498,232 

55,076 

Petoskev.  Mich.. News  . 

...(e) 

1.007,188 

300,1% 

600,392 

60,800 

...(e) 

1,059,408 

Port  Angeles. 

Wash . News  . . 

...(e) 

1,359,764 

214,326 

983,402 

29,474 

Portland,  Ind  ..Commercial- 

Review  . . 

...(e) 

903.652 

251.522 

589.256 

43,120 

Porterville,  Cal.. Recorder  . 

...(e) 

1.183.512 

243.264 

807,800 

63,224 

Pratt.  Kan . T ribune  . . . 

...(e) 

563.764 

104,216 

419,384 

28,040 

Prescott,  Ariz _ Courier  ... 

...(e) 

1,045,244 

185,304 

545,118 

57,284 

Princeton,  Ind.. .  Democrat  . 

...(e) 

2,420,227 

662,260 

1,537,027 

221.540 

Rapid  City, 

S.  D . lournal  ... 

...(e) 

926,776 

284,358 

499,094 

88.074 

Redding.  Cal. . . .  Searchlight 

.  (ms) 

1,181,840 

{Continued  on  page  58) 


The  Syracuse  | 

Newspaper  | 

Situation 

Syracuse,  with  a  population  of  over  185,000,  and 
with  a  population  in  its  trading  territory  of  450,000, 
is  known  and  recognized  by  national  advertisers  as 
one  of  the  most  responsive  and  most  productive 
markets  in  the  country.  ! 

The  people  of  Syracuse  and  its  tributary  territory 
are  served  by  one  morning  and  two  evening  news¬ 
papers. 

Where  once  Syracuse  presented  something  of  a 
problem  to  the  advertising  agency  space  buyer,  by 
reason  of  the  slight  difference  between  each  news¬ 
paper  in  circulation,  it  is  now  indeed  simple  to 
analyze  in  view  of  the  changes  in  the  Syracuse 
newspaper  situation  which  have  occurred  during 
the  past  year. 

The  SYRACUSE  EVENING  JOURNAL  has 
achieved  a  lead  in  total  net  paid  circulation  over 
each  of  the  other  S3rracuse  newspapers  by  such  a 
wide  margin  that  its  superiority  as  a  newspaper  and 
as  an  advertising  medium  as  well  is  entirely 
obvious. 

The  most  recent  circulation  statement  gives  the 
SYRACUSE  EVENING  JOURNAL  an  average 
net  paid  daily  circulation  of  65,303,  the  second  paper 
55,034  and  the  third  paper  47,884. 

£  The  JOURNAL  leads  the  second  paper  (morning)  hy  10,292  daily. 

^  The  JOURNAL  leads  the  third  paper  (evening)  by  17,442  daily. 

In  strictly  city  circulation,  the  JOURNAL  leads 
the  second  paper  (morning)  by  over  12,000  daily. 

In  strictly  city  circulation,  the  JOURNAL  leads 
the  third  paper  (evening)  by  over  6,000  daily. 

The  lead  of  the  SYRACUSE  EVENING 
JOURNAL  in  net  paid  daily  circulation  is  due  to 
but  one  fact,  it  is  the  best  daily  newspaper  pub¬ 
lished  in  Syracuse,  and  its  greater  circulation  ex¬ 
presses  the  positive  preference  for  it  by  its  readers 
over  the  other  Syracuse  newspapers. 

Therefore,  the  greatest  possible  service  the 
national  advertiser  can  secure,  the  greatest 
sales  power  he  can  employ  in  Syracuse  is  the 
SYRACUSE  EVENING  JOURNAL. 

It  requires  neither  study,  analysis  nor  discrim¬ 
ination  to  select  the  best  advertising  medium  in 
Syracuse — it  is  the  EVENING  JOURNAL  by  a 
large  margin — and  with  exceptional  reader  confi¬ 
dence  to  back  up  its  largest  circulation. 

* 

The  SYRACUSE  SUNDAY  AMERICAN, 
with  78,000  Sunday,  enjoys  the 
largest  circulation  of  any 
Syracuse  Sunday 
newspaper 

* 

THE  JOHN  BUDD  COMPANY 

ISalional  Advertising  Representatives 

New  York  Chicago  St.  Louis  Atlanta 

San  Francisco  Los  Angeles 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  TABLE 

(Continued  from  page  57) 


Total 


City  Paper 

Published 

Linage 

National 

Local 

Classified 

Red  Wing, 

Minn . Republican  . 

(me) 

866,740 

239,624 

503,076 

91,728 

Rhinelander, 

Wb . News  . 

..(e) 

892,281 

223,802 

642,089 

26,390 

Rock  Hill,  S.C... Herald  .... 

..(e) 

1,161,482 

200,242 

914,648 

37,856 

Roswell,  N.  M... Record  - 

..(e) 

1,402,590 

224,420 

1,037,918 

84,154 

Rushville,  Ind.... Republican  . 

..(e) 

1,274,868 

178,024 

1,091,664 

5,180 

St.  Johnsburg, 

VT . Caledonian- 

-  ^  Record  . . 

..(e) 

1,551,086 

418,081 

1,080,114 

48,209 

St.  Joseph.  Mich. Herald-Press 

(e) 

1,761,816 

301,289 

1,315,%9 

112,294 

Santa  Rosa,  Cal.. Press- 

Democrat 

(ms) 

2,469,068 

480,284 

1,489,726 

369,138 

Seymour,  Ind . . .  T ribune  - 

..(e) 

940,562 

202,146 

691,810 

46,606 

Shelby ville,  Ind.. Democrat  .. 

..(e) 

2,409,350 

295,169 

2,050,%1 

63,220 

Shenandoah,  la.. Sentinel 

..(e) 

935,380 

194,138 

598,010 

43,232 

South  St.  Paul, 

Minn . Reporter  ... 

..(e) 

471,296 

75,600 

329,924 

24,780 

Sturgis,  Mich - Journal  - 

..(e) 

1,116,414 

214,690 

873,834 

21,702 

Taft,  Cal . Midway 

Driller  ... 

..(e) 

1,060,048 

370,720 

580,048 

98,360 

Texarkana, 

Ark.-Tex . Gazette  - 

.(m) 

1,453,478 

376,712 

957,444 

93,478 

(Figures  quoted  for  period  of  March  6, 

1926- June  30,  1926) 

The  Dalles,  Ore. .  Chronicle  . . 

..(e) 

1,180,746 

271,0% 

731,388 

145,474 

Three  Rivers, 

Mich . Commercial 

..(e) 

996,324 

200,802 

706,538 

54,866 

Trenton,  Mo . Republican- 

Tribune  .. 

..(e) 

845,326 

146,538 

474,782 

195,724 

Trenton,  Mo . Times  . 

.  .(m) 

846,174 

206,640 

593,978 

20,888 

Visalia,  Cal . Delta  . 

.  .(m) 

1,177,344 

214,984 

831,614 

71,302 

Warsaw,  Ind....  Times  . 

..(e) 

727,520 

280,300 

320,630 

80,870 

Warsaw,  Ind.  ..Union  . 

...(e) 

520,800 

125,020 

330,680 

43,400 

Washington  C. 

H.,  Ohio . Herald  _ 

.(me) 

1,091,608 

282,436 

749,770 

59,402 

Waterville.  Me.. Sentinel  ... 

.  .(m) 

1,384,292 

455,336 

801,038 

127,918 

Watsonville,  CaL.Register  ... 

..(m) 

1,802,038 

283,346 

1,115,198 

295,148 

Waynesboro, 

Pa . Record-Herald  (e) 

1,116,755 

199,080 

778,930 

95,214 

Webster  City, 

la . Freeman- 

Journal  .. 

...(e) 

1,106,266 

192,822 

913.444 

Whittier,  Cal..  .News  . 

...(e) 

2,238,069 

250,072 

1,735,626 

193,970 

Winchester,  Va..Star  . 

...(e) 

299,286 

1,244,446 

10,948 

Wisconsin  Rap¬ 
ids,  Wis . T ribune  . . . 

...(e) 

1,436,325 

1,000,000 

364,000 

31,000 

W(X)ster,  Ohio . . .  Record  _ 

...(e) 

1,656,158 

310,702 

1,329,188 

16,268 

Yoakum.  Tex _ Herald  _ 

...(e) 

2,690,100 

274,100 

1,750,000 

51,300 

NEWSPAPERS  IN  CITIES  OF  LESS  THAN  5.000  POPULATION 


Ballston  Spa, 


N.  Y . Journal  . 

.(e) 

398,160 

78,540 

315,490 

4,139 

Beaver,  Pa . Times  . 

.(e) 

1,864,044 

167,972 

1,477,420 

142,576 

Burlington,  Kan.  Republican  . 

.  (e) 

894,184 

116,373 

652,507 

46,813 

Clay  (Tenter,  Kan.Dispatch- 

Republican 

(m) 

377,664 

65,142 

208,540 

86,716 

Concordia,  Kan. .  Blade-Empire 

(e) 

693,063 

Edenton,  N.  C...News  . 

..(e) 

601,426 

243,054 

292,545 

20,254 

Fairmont,  Minn.. Independent  . 

..(e) 

256,704 

14,112 

273,040 

64,512 

Geneva,  Ohio _ Free  Press  . 

..(e) 

780,232 

61,978 

691.208 

27,046 

Gettvsburg,  Pa... Times  . 

..(e) 

1,408,692 

227,738 

1,104,598 

76,356 

Haines  City,  Fla.  Herald  - 

..(e) 

622,538 

Hanford,  Cal _ Sentinel  - 

(ms) 

1,034,380 

105,592* 

607,516* 

71,792 

Healdsburg,  Cal.  Tribune  - 

..(e) 

411,376 

Marshall,  Mich. . .  Chronicle  . . 

..(e) 

1,302,784 

332,094 

834,080 

90,945 

Marshfield,  Ore.. Coos  Bay 

Times  . . . . 

.(e) 

1,521,144 

261,380 

1,121,554 

80,948 

Marshfield,  Ore.. Southwestern 
Oregon 
News  .... 

..(e) 

1,300,0% 

198,870 

947,170 

123,242 

Morris,  Ill . Herald  _ 

..(e) 

1,244,724 

349,440 

529,352 

87,360 

Oroville,  Cal.  . . .  Register  . . . 

.  (es) 

871,381 

244,472 

538,944 

55,522 

Placerville,  Cal.  .Republican  . 

..(e) 

592,430 

144.900 

344,050 

69,300 

Perrv,  Okla . Journal  _ 

..(e) 

346,549 

Redwood  City. 

Cal . Tribune  ... 

..(e) 

824.814 

40,233 

383.782 

350,427 

Salinas,  Cal . Index  . 

..(e) 

901,347 

199.335 

594,132 

65,520 

Santa  Maria,  Cal.Times  . 

..(e) 

927,236 

47,1% 

836,%2 

43,078 

Stuart,  Fla . News  . 

..(e) 

1,543,648 

76,791 

1,368.626 

37,880 

Welch,  W.  Va...\ews  . 

..(e) 

9%,550 

287,301 

628,824 

34,372 

Wilmington,  Cal.  Journal  _ 

..(e) 

449,658 

130.872 

277,200 

37,750 

Vero  Beach,  h'la.  Press  . 

..(e) 

2,335,669 

147,513 

1,107,959 

35,254 

Vinton,  la . Times  . 

. .  (e) 

940,800 

490.000 

240,800 

126,000 

Published 


Brandon,  Man... Sun  . (e)  2,052,418  810,450  1,132,768 

Calgary,  Alta.. .  .Herald  . (e)  4,543,835  1,348,429  2,267,832 

(26,651  lines  legal  included  in  total.) 

Charlottetown,  P. 

E.  I . Guardian  - (m)  2,823.542  1,085,064  1,667,582 


Clauihej 

109^^ 

900,923 

62,496 


(Total  includes  8,400  lines-legal;  1,848  lines-radio  not  in  total) 


Chatham,  Ont... News  . 

(e) 

2,203,488 

785,946 

1,291,808 

86,772 

(Total  includes  38,%2  lines-legal.) 

Edmonton,  Alta.. Bulletin  . 

(e) 

2,326,520 

313,236 

1,614,732 

371,028 

(Total  includes  27,524  lines-legal.) 

Edmonton,  Alta.. Journal  . 

(e) 

4,679,311 

1,313,656 

2,667,755 

697,900 

Ft.  W'illiam,  Ont.Times-Journal 

(e) 

2,216,3% 

658,994 

1,395,632 

161,770 

Glace  Bay,  N.  S.Gazette  . 

(e) 

2,658,815 

1,126,814 

1,052,012 

321,012 

(Total  includes  63,214  lines-legal) 

Hamilton,  Ont..  .Spectator  _ 

.(e) 

4,937,605 

1,644,915 

2,695,540 

597,150 

Kingston,  Ont..  .British  Whig 

(e) 

2,037,262 

571,329 

1,316,847 

149,086 

Kingston,  Ont. ..  Standard  _ 

.(e) 

2,331,053 

601,454 

1,417,131 

207.073 

(1(X),735  lines  automobile  advertising  included  in  total) 

Kitchener,  Ont.. Record  . (e)  2,423,470  626,934  1,569,176  227,360 

Lethbridge,  .-Mta.Herald  . (e)  1,903,473  565,242  1,183,216  130,767 

(Total  includes  24,248  lines-legal.) 


Ixjiidon,  Ont. . . . 

Advertiser  , 

..(me) 

1,929,730 

712,660 

986,170 

230, 9(» 

London,  Ont. . . . 

Free  Press  , 

. .  (me) 

3,880,773 

1,816,275 

1,542,450 

522,048 

Montreal,  P.  Q..  Gazette  ... , 

. . .  (m) 

3,785,250 

1,486,537 

2,145,466 

153247 

Montreal,  Que. . , 

.La  Patrie  . 

...(e) 

2,680,876 

940,378 

1,278,780 

411.712 

(Total 

includes 

50,000  lines-legal) 

Montreal,  Que.  . 

Star  . 

. . .(e) 

6,546.860 

1,906,168 

3,383,021 

1,257,671 

(68,635  lines-radio  not  in  total.) 

Moose  Jaw, 

Times- 

Sask . . 

Herald  . 

. .  (me) 

1.746.956 

702.254 

674,730 

159,180 

(Total  includes  210,792  lines-legal.) 

Nelson,  B.  C.  . 

.News  .... 

. . .  (m) 

1,137,192 

447,860 

575,190 

107,464 

(Total  includes  6,6/8  lines-legal.) 

Ottawa,  Ont. ... 

.Citizen  ... 

. .  (me) 

3.382.768 

974,605 

1,902,095 

506,068 

Ottawa,  Ont. . . . 

.  Journal 

Dailies  . 

..(me) 

3,457.942 

1.293,989 

1,937,095 

226,858 

Owen  Sound, 

Ont.  . . 

.  Sun-Times 

...(e) 

1.558.940 

588,770 

914,788 

48,460 

(Total  includes  6,922  lines-legal.) 

Peterboro,  Ont. 
Prince  .'Mbert, 

.  Examiner 

....(e) 

1,903,930 

632,618 

1,148,210 

123,102 

Sask . 

Port  Arthur, 

.Herald  ... 

....(e) 

1,001,717 

436,345 

482,924 

82,448 

Ont . 

c!e  . 

...(e) 

1.555.964 

533,526 

835.391 

175,374 

Portage  La 

%1,156 

L59.362 

801.794 

Prairie.  Man.. Graphic  .. 

....fe) 

(Classified,  legal  and  radio 

included  in 

local  linage.) 

Quebec,  Que. . . . 

.Chronicle  - 

Tele- 

graph  . . 

....(e) 

1,574,823 

702,128 

740,681 

132,014 

Quebec,  Que. . . . 

.L’Evenement  (m) 

1,939,504 

532,149 

1,168,915 

247,440 

Regina,  Sask. . . 

.Leader-Post  (me) 

3,108,550 

1,216,402 

1,349,366 

542,782 

St.  Catherines, 

Ont . 

.Standard  . 

....(e) 

2,560,475 

846,086 

1,543,785 

170,604 

St.  Thomas,  Ont.Times-Journal  (e) 

1,981,348 

1,123,424 

703,724 

154.200 

Saskatoon,  Sask.Star-Phoe- 

552,714 

nix  . . . . 

..  (me) 

2,923,337 

1,190,838 

1,179,785 

Sault  Ste.  Ma- 

rie,  Ont.  , . . . 

..Star  . 

....(e) 

3,567,1% 

40,474 

68,800 

935,634 

802,194 


(Classified-legal-radio  included  in  national  and  local.) 
Stratford,  Ont. . .  Beacon-Her¬ 
ald  . (e) 

Sydney,  N.  S....Post . (me) 

Toronto,  Ont  .  .Mail  &  Empire 

City  . (m) 

Toronto,  Ont.... Star  . (e) 

Sunday  ed  . .  ( s ) 

Total  ...(es) 


1,664,932 

1,256,299 

3,008,128 

6,746,110 

983,100 

7,729,210 


638,703 

454,105 

1,159,470 

1,382,800 

583,455 

1,996,255 


116,933 


Toronto,  Ont.. 
Truro,  N.  S... 


Victoria,  B. 
Vancouver, 
B.  C . 


C. 


Vancouver. 

B.  C . 


(Total  includes  48,585  lines-legal) 

.Telegram  ... 

.(e) 

7,093,884 

978,013 

.News  . 

..(e) 

953,316 

186,032 

.Colonist  . 

..(e) 

3,528,322 

916,538 

.Times  . 

..(e) 

2,593,%2 

634,914 

.Province  ... 

..(e) 

5,540,350 

1,439,331 

Sundav  . . . 

, .  (s) 

1,327.768 

220,830 

Total  . . . 

(es) 

6.8^8,118 

1,660,161 

(Total  includes  42,190  lines-legal) 

.Sun . 

..(e) 

3,837,554 

8%,504 

Sunday  ed 

.(s)* 

142,000 

27,5.52 

T otal  . . 

.  (es) 

3.979,554 

924,056 

1,437,119 

4,112,265 

334,125 

4,446,390 


3,921,903 

700,826 

1,891,470 

1,664,068 

2,720,242 

839,802 

3,560,044 


2,233,924 

88,522 

2,322,446 


354,396 

1,202,460 

65,520 

1,267,980 

2,193,968 

66,458 

720,314 

294,980 

1,346,772 

258,951 

1,605,723 


670.740 

25,380 

696,120 


(Total  includes  36,932  lines-legal;  ^Sunday  edition  discoo- 
t'nucd  Jan.  31,  1926.1 

Winnipeg.  Man.. Free  Press  .(me)  5,960,989  1,609,373  2,857,010  1,494,606 

Winnipeg,  Man.. Tribune  . (e)  4,549,271  1,144,347  2,726,406  645,759 

(Total  includes  32,543  lines-legal) 
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MELLETT’S  university 
TO  HONOR  HIM 

President  of  Indiana  School  Suggests  a 
Memorial  Tablet  Be  Placed  in  Union 
Building — Praises  Editor’s 
Courage 

Indiana  University,  Bloomington,  where 
Don  Mellett,  slain  editor  of  the  Canton 
(0.)  Daily  Nnos,  went  to  school,  plans 
to  have  placed  in  a  proposed  $1,000,000 
Union  Building  a  memorial  tablet  in  his 
honor.  On  it  will  be  an  inscription 
equivalent  to  that  written  by  President 
Garfield — “Slain  for  the  Republic” — which 
the  President  wrote  as  he  lay  in  the 
White  House  after  he  had  been  shot  by 
Guiteau. 

The  suggestion  to  honor  Don  Mellett 
thus,  came  from  the  president  of  the  uni¬ 
versity,  Dr.  William  Lowe  Bryan,  in  an 
article  by  him  appearing  last  week  in  the 
Indiana  Daily  Student,  the  university 
newspaper  on  which  Don  Mellett  worked 
in  his  college  days  as  staff  man  and  edi¬ 
tor- 

In  referring  to  the  Garfield  inscription, 
“Slain  for  the  Republic,”  Dr.  Bryan  said : 
“With  not  less  right  might  it  be  placed 
upon  the  tomb  of  Don  ^lellett.  assassin¬ 
ated  on  his  own  ground  in  Canton.  O.,  by 
one  who  came  up  from  the  underworld  to 
kill  him.  He  was  fighting  tliat  underworld 
through  the  newspaper  of  which  he  was 
editor.  His  detectives  were  hunting  the 
gray  wolves  in  their  lairs.  He  was  bring¬ 
ing  deadly  evidence  to  the  governor  of 
Ohio.  He  was  becoming  more  and  more 
dangerous  to  the  organized  army  of  gamb¬ 
lers,  thieves,  bootleggers,  gunmen  and  as¬ 
sociated  politicians  of  Canton.  He  was 
warned  but  he  would  not  keep  still  or 
hide.  No  soldier  charging  machine  guns 
was  ever  in  greater  danger  than  he.  None 
more  brave.  He  went  to  his  death  a  sol¬ 
dier  fighting  for  the  republic,  fighting  to 
make  the  republic  and  the  world  safe  for 
humanity.” 

Dr.  Bryan  said  he  would  like  to  see  the 


newspaper  men  of  the  country  take  some 
recognition  of  Don  Mellett,  but  that  In¬ 
diana  University  in  a  simple  way  would 
pay  homage  to  him.  The  Union  Build-  , 
tr.g  where  the  memorial  will  be  placed 
is  to  be  erected  soon,  and  will  serve  as 
a  memorial  to  the  men  and  women  of 
Indiana  University  who  served  in  the 
World  war.  The  money  is  part  of  a  fund 
subscribed  by  students,  alumni  and  friends 
of  the  university  in  a  memorial  campaign 
within  the  last  four  years. 

JOURNALISM  AT  SEA 

Henry  J.  Allen,  Wichita  Beacon,  Teach¬ 
ing  Student*  on  “University  Afloat’’ 

Journalism  is  being  taught  on  the 
high  seas,  under  the  direction  of  ex- 
Gov.  Henry  J.  Allen,  publisher  of  the 
Wichita  (Kan.)  Beacon,  who  sailed 
Sept.  18,  on  a  cruise  around  the  world 
on  the  S.  S.  Ryndam,  called  the  “Uni¬ 
versity  .Afloat.” 

Mr.  .Allen  is  dean  of  the  school  of  • 
journalism  on  board  and  editor  of  the 
daily  paper,  the  Binnacle,  to  be  published 
by  the  students.  Before  sailing,  he  de¬ 
scribed  the  trip  as  “the  most  significant 
movement  in  modern  education.”  The 
Ryndam,  he  said,  was  to  be  a  “student 
ship  and  not  a  sightseeing  tour.”  Willis 
J.  .Abbot,  editor  of  the  Christian  Science 
Monitor,  also  spoke  at  a  farewell  dinner 
held  before  the  steamer  left  port. 

Dr.  Charles  F.  Thwing,  president 
emeritus  of  Western  Reserve  University, 
heads  the  faculty  of  40.  There  are  5(X) 
students  on  board. 

MATS  FOR  WALL  DECORATION 

The  Tokio  Asahi  Shimbun,  one  of 
Japan’s  leading  newspapers,  is  decorating 
the  inside  walls  of  its  new  building  with 
matrices  of  leading  newspapers  in  vari¬ 
ous  countries.  Many  newspapers  have 
received  a  request  from  the  Japanese 
daily  to  send  five  matrices  each  for  this 
purpose. 

Editor  &  Publisher  classified  ads  con¬ 
nect  the  man  with  the  job. 


CHALMERS 
LOWELL 

PANCOASr 

“Makes  a  Hole  in  One**  with 

TRAIL  BLAZERS  of 
ADVERTISING 

(New  Edition  Now  On  Press) 

The  outstanding  Advertising  Book  of  the  Season — About  the 
Romance  and  Adventure  of  the  olden  times  in  the  publicity  world. 

These  Testimonials  Prove  It: — 

“Heartiest  congratulations  on  ‘Trail  Blazers  of  Advertising.’  I  predict  a 
wide  reading  of  this  book,  and  desire  to  compliment  you  on  the  breeziness 
of  your  style.  James  W.  Brown,  Publisher  of  Editor  &  Publisher. 

“The  book  is  intetisely  interesting  and  informative.  I  have  read  it  with  a 
great  deal  of  pleasure  and  not  a  little  advantage  to  my  understanding  of 
advertising  and  merchandising.” 

James  True,  W'ashington  Correspondent,  Printers’  Ink  Publicatioas. 

“Your  articles  on  ‘Trail  Blazers  of  Advertising’  have  been  so  interesting  I 
can’t  resist  the  temptation  of  writing  you  and  telling  you  how  much  I 


enjoyed  them.” 


Fred  A.  Robbins,  Chicago. 


“It  is  well  worth  reading  even  from  its  fiction  standpoint;  and  furnishes  a 
splendid  background  in  the  building  of  the  case  of  the  history  of  Advertising.” 

Frederic  W.  Hume,  Public  Relations,  New  York  City. 

Notice — On'y  a  limited  number  of  the  “Autographed  By  the 
Author”  and  Numhered,  First  Edition,  will  be  issued  at  $2.Sg 
per  copy  (add  15c  for  postage).  Send  your  order  at  once  to— 
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(A  VominantFactor  in 
the  Iron  and  Steel 
Industry'- 


The  steel  industry  of  Illinois  is  growing  so  rapidly 
that  as  a  steel  center  it  is  far  surpassing  any  other 
district  in  the  world.  Of  all  the  open  hearth  fur¬ 
naces  built  during  1924,  62%  were  constructed  in 
the  Illinois  district.  Of  the  402  by-product  ovens 
under  construction  in  1924,  250  or  62.2%  were  built 
in  the  Illinois  district.  The  drift  of  the  steel  indus¬ 
try  has  become  decidedly  westward.  This  great 
expansion  in  the  steel  industry  has  brought  added 
wealth  to  the  already  prosperous  State  of  Illinois 
whose  great  riches  are  obtained  from  its  numerous 
industries  kept  humming  day  after  day  all  the 
year  ’round. 

Illinois  is  a  profitable  State  for  you  to  advertise 
in.  Let  the  daily  papers  carry  the  message  of  your 
products  to  its  progressive  citizens. 
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ANDREWS,  LOS  ANGELES 
TIMES  M.  E.,  DIES 

Brilliant  Figure  in  Coast  Journalism 
Succumbs  After  Long  Illness — 
Began  Newspaper  Career  in 
Maine 


pany ;  Dr.  L.  M.  Moore,  Ralph  \V.  True- 
blood,  executive  editor  of  the  Times; 
S.  A.  Bertrand,  and  S.  W.  Crabill.  Many 
of  the  city’s  leading  citizens  served  as 
honorary  pallbearers. 


MISSOURI  VETERAN  DIES 


(Obituary 


(By  Telegraph  to  Editor  &  Publisher) 

Los  Angeles,  Cal.,  Sept.  22. — Harry 
E.  Andrews,  65,  managing  editor  of  the 
Los  Angeles  Times  since  1905,  died  Mon¬ 
day  morning  at  ten  o’clock  at  his  home. 
An  aneurism  near  the  heart  was  the  im¬ 
mediate  cause  of  his  death.  He  had  been 
ill  fer  five  years.  His  wife  and  daugh¬ 
ter,  Gertrude  Andrews,  were  with  him 
when  the  end  came. 

Widely  known  for  his  scholarly  and 
resourceful  mind,  Mr.  .Andrews  was  one 
of  the  outstanding  figures  in  Western 
journalism  during  the  last  decade. 

Mr.  Andrews  was  born  at  Pittsfield 
(now  Randolph),  Me.,  Dec.  22,  1861.  He 
received  his  education  in  the  public 
schools  and  early  took  an  active  interest 
in  newspaper  w'ork.  He  acted  as  a  cor¬ 
respondent  for  Maine  papers  at  the  age 
of  16,  and  a  year  later  joined  the  Lewis¬ 
ton  (Me.)  Journal,  where  he  remained 
for  20  years. 

The  late  Congressman  Nelson  Dingley 
and  his  'orother  Frank,  were  publishing 
the  Journal  when  the  Pittsfield  correspon¬ 
dent  came  to  their  staff.  Soon  they 
were  taking  a  keen  interest  in  him.  Mr. 
Andrews  was  graduated  from  reporter  to 
city  editor,  later  becoming  managing 
editor,  at  which  time  he  assumed  a  part 
interest  in  the  Journal. 

In  the  issue  of  the  Times  announcing 
Mr.  .Andrews’  death  appears  a  story  by 
Arthur  G.  Staples,  editor  of  the  Lewiston 
Journal,  who  was  associated  with  Mr. 
Amlrews  for  many  jears  during  the  lat¬ 
ter’s  regime  as  managing  editor  of  that 
paper. 

Says  this  story  in  part : 

“Harry  F2.  .Andrews  always  filled  my 
eyes  as  a  hero  and  a  pattern.  He  rose 
to  great  journalistic  heights.  He  became 
successlul,  iHJwerful,  renowned,  but  alas, 
he  has  fallen,  as  so  many  a  newspaper 
man  falls,  victim  to  the  unceasing  toil, 
the  fret  of  days  and  nights,  the  nervous 
drain  of  that  will-o’-the-wisp  called  ‘news’ 
— the  nervous  drag,  the  frazz  and  the 
friction  of  the  great  mill  in  which  he 
toiled  for  more  than  40  years.” 

Mr.  Andrews  was  almost  indefatigable, 
working  at  his  desk  twelve  hours  a  day, 
always  having  the  faculty  of  doing  just 
a  little  more  himself  than  he  expected 
those  under  him  to  do.  He  always 
radiated  health  and  vitality  until  about 
six  years  ago,  when  he  had  a  breakdown, 
from  which  he  only  partially  recovered. 
His  health  continued  to  fail  him  and  he 
was  forced  to  abandon  all  thought  of  ac¬ 
tive  interest  in  the  Times.  However,  he 
retained  his  title  of  managing  editor  of 
the  Times  and  director  of  the  Times- 
Mirror  Company. 

A  newspaper’s  duty  is  always  to  uphold 
the  interests  of  the  public  rather  than 
private  interests,  was  Mr.  Andrews’  per¬ 
sonal  opinion  as  well  as  one  which  he 
introduced  into  his  new'spapers.  It  was 
indicated  by  the  stand  repeatedly  taken 
by  the  Times  on  public  questions  during 
Mr.  Andrews’  management. 

Mr.  Andrews’  first  connection  with  the 
Times  was  handling  special  advertising  in 
Pasadena,  later  acquiring  the  Pasadena 
routes  of  the  Times  which  he  continued 
to  hold  for  IS  years. 

Mr.  Andrews  first  met  the  late  General 
Otis  upon  the  latter’s  return  from  the 
Philippines.  .A  friendship  sprung  up  be¬ 
tween  the  two.  and  on  March  1,  1900, 
General  Otis  called  Mr.  .Andrews  in  from 
Pasadena  and  made  him  city  editor.  He 
served  at  this  desk  for  five  years.  In 


HERBERT  J.  FOWLER 

Herbert  J.  Fowler,  50,  general  manager 
of  the  Binghamton  (N.  Y.)  Sun,  died  in 
a  hospital  in  that  city  after  a  year’s  ill¬ 
ness.  Mr.  F'owler  was  a  former  pub¬ 
lisher  of  the  Genez-a  (N.  Y.)  Times  and 
had  been  publisher  and  editor  of  the 
Auburn  (X.  Y.)  Advertiser-J ourtial.  He 
also  had  been  associated  with  newspapers 
in  Ithaca,  Rochester,  Syracuse  and  Utica. 
He  served  as  a  member  of  a  district  draft 
board  during  the  war.  The  widow  and 
two  children  survive. 


Col.  R.  M.  White  of  Mexico  (Mo.) 

Ledger  Was  Widely  Known  Publisher 

Col.  R.  M.  White,  71,  editor  of  the 
Mexico  (Mo.)  Lddger  for  the  past  half 
century,  died  at  his  home  Sept.  20.  He 
died  the  day  before  the  50th  anniversary 
of  his  purchase  of  the  weekly  Ledger, 

Sept.  21,  1876. 

Mr.  White,  better  known  as  “Bob” 

White,  was  a  past  president  of  the  Mis-  . 

souri  Press  Association,  past  secretary  of  charter  member  of  the  Port  Huron 
the  National  Editorial  Association,  and  (Mich.)  Typographical  Union,  died  last 
former  vice-president  of  the  Western  week  after  an  illness  of  two  years. 
Federation  of  Editors.  Wade  Hibbs,  22,  linotype  operator  <« 

Ten  years  after  his  purchase  of  the  the  Herrington  (Kan.)  Times  died  r^ 
weekly  Ledger,  he  established  the  Daily  cently  from  acute  appendicitis  at  Herring. 


JP.  S.AILOR,  formerly  editor  of  the 
•  Chillicothe  (Mo.)  Daily  Tribune,  dki 

at  his  home  following  an  illness  of  IJ 
months.  His  widow  and  two  daughters 
survive. 

Henry  S.  Hudspeth,  57,  veteran  news¬ 
paperman  who  learned  the  printing  trade 
on  the  old  Bandera  (Tex.)  Enterprise  in 
the  ’80s,  died  recently  in  Jena,  La. 
F'rank  R.  Van  Valkenberg,  61, 


Ledger  in  1886. 


MARTIN  J.  CASEY  DEAD; 
ABLE  REPORTER 


KNOXVILLE  EDITOR  DEAD 


Beloved  Writer  Had  Served  28  Years 
in  Newspaper  Work,  Chiefly 
in  Manhattan — Famous  for 
“Kid”  Stories 


James  H.  Moore  of  Sentinel  Began 
Newspaper  Work  As  a  Printer 


John  M.  Beckwith,  former  editor  of 
the  Imperial  (Cal.)  Valley  Press  and  tht 
Cak'xico  (Cal.)  Chronicle,  died  in  San 
Diego,  Cal.,  Sept.  8. 

Ed  E.  Leake,  76,  publisher  of  tht 


James  H.  Moore,  69,  for  12  years  editor  i^'^odlastd  (Cal  )  Democrat  and  for  ma, 


of  the  Knoxville  (Tenn.)  Sentinel,  died 
Monday,  Sept.  20.  He  was  well  known 
for  his  forceful,  fearless  editorials. 

Mr.  Moore  was  a  native  of  Charlotte, 
N.  C.  He  entered  upon  the  printer’s 
trade  in  early  years,  learning  to  set  type 
by  hand.  It  was  while  working  as  a 


Martin  J.  Casey,  44,  beloved  New 
York  newspaper  man,  died  Sept.  22,  at 
his  death  he  was  a  member  of  the  New 
York  American’s  staff,  but  he  belonged  printer  that  he  became  ambitious  to  be  a  prominent  in  civic  affairs  of  Park  Ridge, 


years  prominent  in  the  political  field,  died 
at  Woodland,  Sept.  16. 

Gerald  Rutledge,  35,  editor  of  the 
Northwest  Independent,  a  weekly  news¬ 
paper  of  Park  Ridge,  111.,  was  found  dead 
in  his  home  with  gas  flowing  from  three 
jets  on  a  gas  range.  Mr.  Rutledge  was 


to  the  entire  journalistic  fraternity  of 
Manhattan. 

His  reputation  as  a  brilliant  writer 
was  made  by  his  writing  of  "kid”  stories 
on  the  old  Sun.  He  became  famous  for 
his  “Micky  Splaney”  stories  in  that 
paper  in  19()6,  1907  and  1908. 

\\'hile  still  at  school  he  began  writing 
short  articles  for  Brooklyn  papers  and 
in  1898  started  as  a  cub  reporter  with 
the  City  News  Association. 

He  left  the  City  News  in  1900  to  join 
the  old  Daily  News.  He  soon  became 
city  editor  and  remained  with  that 
l>aper  until  it  was  discontinued  by  Frank 
Munsey,  who  had  bought  it. 

He  was  at  heart  a  reporter.  On  many 
other  occasions  after  leaving  the  News 
he  held  executive  positions  for  .short 
periods,  and  was  offered  and  refused 
others. 

Then  followed  a  period  of  itinerant 
newspaper  work.  For  about  five  years 
“Marty”  travelled  throughout  the 
country,  working  on  prominent  jiapers 
in  large  cities. 

Returning  to  New  York  he  again 
joined  the  City  News  Association, 
where  in  a  short  time  he  was  made 
night  city  editor. 

In  a  short  time  he  was  called  to  the 
Sun.  After  about  three  years  he  re¬ 
signed  and  made  his  first  connection  with 
the  New  York  American.  He  stayed 
only  a  short  time,  then  went  to  Boston. 

In  Boston  he  again  attracted  wide 
attention  by  his  series  of  police  court 
stories,  “Before  His  Honor.” 

Returning  to  New  York  City  he  joined 
the  staff  of  the  World.  His  next  staff 
position  was  with  the  Brooklyn  Eagle. 
W  hen  on  the  Eagle  he  covered  the  Mex¬ 
ican  border  troubles  in  1915. 

Shortly  after  his  return  from  the  bor¬ 
der  he  went  to  the  Evening  Journal.  It 
was  on  this  paper  that  he  gave  a  most 
striking  demonstration  of  his  newspaper 
worth.  He  was  “doing  rewrite”  at  the 
time. 

He  had  a  five-year-old  daughter  named 
V’irginia,  but  whom  he  always  called 
“Micky.”  A  department  man  called  up 
to  give  the  story  of  a  little  girl  being 
killed  by  a  heavy  automobile  truck,  when 
playing  in  front  of  her  home. 

‘‘Marty”  was  assigned  to  take  and 
write  the  story.  It  was  of  his  little 


newspaper  writer.  After  his  apprentice¬ 
ship  as  a  rejwrter,  he  took  up  editorial 
writing,  serving  on  the  Macon  News, 
Augusta  Chronicle,  Charleston  Evening 
Post,  and  Columbia  Record.  He  reported 
the  Democratic  national  convention  in 
1924  for  the  Sentinel. 


PRESTON  F.  GASS 


and  was  the  chief  sponsor  of  that  town’s 
pageant  of  progress  this  year.  He  is  sur¬ 
vived  by  a  widow  and  one  child. 

Mrs.  Helen  Soherer  Carter,  wife  of 
John  Archer  Carter,  of  the  Richmond 
(\'a.)  News-Leader  editorial  staff,  died 
Saturday  afternoon.  Sept.  18  and  was 
buried  ^londay.  Sept.  20.  A  brother  of 
Mrs.  Carter  is  J.  Hamilton  Scherer,  for- 


Preston  F.  Gass,  38  political  editor  of  "i^r  member  of  the  Richmond  (Va.) 
the  Chicago  Daily  Journal,  died  Sept.  20,  News-Leader  sports  staff  and  now  night 
from  blood  poisoning  which  developed  editor  of  the  A.  P.  at  Richmond, 

from  a  slight  scratch.  He  was  a  gradu-  A.  Manville  W’aples,  head  of  the  copy 
ate  of  the  University  of  Chicago,  and  department,  Massengale  Advertising 
did  his  first  newspaper  work  on  the  .Agency,  Atlanta,  died  Sunday,  Sept.  12, 
Chicago  Ez’cning  Post.  after  a  brief  illness. 


Market  Facts 

—  VERSUS  — 

Linage  Gains 

What  is  the  outstandiniT  factor  that  influences  the  national 
advertiser  to  consider  new  naarkets  for  a  campaign. 

Is  it  gains  in  linage,  or  facts  about  the  desirability  of  the 
market  ? 

Will  mere  linage  alone  show  him  that  your  paper  can  pave  the 
way  to  voliune  sales  and  intensive  distribution  7 
Why  not  give  him  information  that  is  really  helpful  in  deter¬ 
mining  the  value  of  your  market,  and  demonstrate  how  your 
paper  co-operates  in  solving  his  problems  in  distribution. 

We  prepare  copy  and  layout  campaigns  pictorially  portraying  the 
value  of  your  m2u-ket  to  the  advertiser. 


Tie  Up  Your 
Market  With  Your 
Newspaper! 


“Micky.”  Silently  he  listened.  Silently 
he  wrote  the  story,  took  it  to  the  city 
1905  he  was  appointed  managing  editor  editor’s  desk,  laid  it  down  and  collapsed, 
and  received  the  appointment  in  the  form  He  had  done  his  duty. 


of  a  military  commission. 

Although  he  retired  from  active  news¬ 
paper  work  in  1921,  he  kept  in  close  touch 
with  the  affairs  of  the  Times  up  till  the 
time  of  his  death. 

Funeral  services  were  held  Wednesday. 


From  the  shock  of  this  death  he  never 
fully  recovered. 

In  the  World  War  he  temporarily  left 
newspaper  work  to  become  a  member  of 
the  Military  Intelligence  Bureau. 

The  war  over,  he  became  a  member 


.Active  pallbearers  w-ere  Harry  Chandler,  of  the  re-write  staff  of  the  Evening  Tele- 
publisher  of  the  Times;  Frank  X.  Pfaffin-  gram,  leaving  there  to  rejoin  the  .Aine»- 
ger.  treasurer  of  the  Times- Mirror  (Zom-  ican. 
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HOW  HURRICANE  NEWS  WAS 
TOLD  NATION 


(Continued  from  page  7) 


off  from  the  aviation  landing  field  at  the 
Virginia  State  Fair  Grounds,  just  out¬ 
side  of  Richmond,  at  dawn  Moi^ay  morn¬ 
ing.  McLean  carried  with  him  464,000 
units  of  tetanus  antitoxin,  sent  by  the 
Richmond  chapter  of  the  American  Red 
Cross,  in  co-operation  with  the  Richmond 
newspaper  for  the  hundreds  of  injured 
in  the  devastated  area. 

An  Associated  Press  bulletin  stated 
that  the  plane  was  held  up  at  Camp  John¬ 
ston  Monday  afternoon  by  a  broken  pro¬ 
peller  blade.  Lieut.  Bissell  immediately 
Slled  Atlanta  for  a  new  propeller  and 
this  was  dispatched  on  a  train  leaving  at 
midnight.  McLean  wired  his  paper 
from  Jacksonville  that  he  and  Lieut.  Bis¬ 
sell  expected  to  repair  the  damage  and 
be  in  Miami  by  10  o’clock  Tuesday  morn¬ 
ing.  McLean  was  instructed  by  his  pa^r 
to  “file”  dispatches  having  to  do  with 
Richmond  people  and  relatives  of  Rich¬ 
mond  people  with  all  possible  speed. 

Several  Florida  publishers  were  in  the 
east  when  first  news  of  the  disaster  was 
published. 

Joseph  W.  Young,  founder  of  Holly¬ 
wood,  and  publisher  of  the  Hollywood 


easily  repaired.  Coral  Gables  in  much 
better  shape  than  other  places.” 

Governor  James  M.  Cox,  publisher  of 
the  Miami  Daily  News  and  the  News 
League  of  Ohio  dailies,  at  the  request  of 
the  Associated  Press,  gave  out  the  follow¬ 
ing  statement : 

“We  have  had  some  communication 
with  our  representatives  at  Miami,  leading 
us  to  believe  that  first  reports  are  ex¬ 
aggerated.  Our  publisher  wires  that  the 
News  tower,  said  to  be  the  highest  build¬ 
ing  anywhere  in  the  tropics,  is  but 
slightly  impaired.  The  new  Flagler  struc¬ 
ture  facing  Royal  Palm  Park,  and  in  a 
state  of  incompletion,  was  scarcely 
touched.  These  two  circumstances  would 
indicate  that  the  modern  steel  construction 
has  met  the  hurricane  test. 

“Direct  reports  are  that  the  Boulevar 
Hotel  on  Miami  Beach  has  been  turned 
over  for  relief  purposes.  This  lies  in  an 
open  and  exposed  area  and  its  survival 
justifies  the  hope  that  the  property  loss 
will  be  less  than  now  estimated. 

“F'ollowing  the  disastrous  floods  of  1913 
every  Ohio  city  affected  broke  all  rec¬ 
ords  for  business  that  year.  Miami  and 
Florida  will  come  through  the  effects  of 
this  disaster  with  a  courage  and  resiliency 


The  Chattanooga  (Tenn.)  News  started 
off  a  local  Florida  storm  relief  fund  with 
$500  and  the  morning  paper,  the  Chatta¬ 
nooga  Times  followed  with  a  like  amount. 
The  papers  printed  lists  of  Chattanoogans 
in  Florida.  Reporters  met  all  trains 
coming  to  city  from  storm  area  to  get 
interviews  from  passengers. 


FOND  DU  LAC  DAILIES 
TO  MERGE  OCT.  1 


Reporter  Purchases  Commonwealth 
and  Will  Issue  Combined  Paper 
From  Its  Plant — $200,000  in 
Bonds  Issued 


The  Fond  du  Lac  (Wis.)  Reporter  this 
week  announced  that  it  had  purchased  the 
Fond  du  Lac  Commonwealth  and  will 
merge  that  daily  with  the  Reporter  on 
Oct.  1,  the  combined  paper  to  be  known 
as  the  Commomvealth-Reporter.  It  will 
be  the  only  daily  newspaper  in  the  city. 

The  purchase  was  the  culmination  of 
negotiations  covering  several  months.  It 


_ _ _ _ ^  was  financed  by  an  issue  of  $200,000  6 

characteristic  of  the  stout-hearted  people  1’*^''  gold  bonds  maturing  in  10  years, 
who  have  transformed  it  into  one  of  the  Reporter  was  established  by  the 

world’s  great  empires.”  .  Louis  A.  Lange  in  1883,  succeeding 


Newspapers  in  various  sections  of  the 
north  and  west  immediately  started  relief 
funds.  The  Chicago  Herald  and  Ex- 


Herman  N.  Bundesen,  Chicago  health 
commissioner,  in  charge. 

The  Chicago  Herald  and  Examiner  also 


Nm’S,  who  was  spending  his  vacation  in  aminer  dispatched  a  relief  train,  with  Dr 
New  York  with  Mrs.  Young  and  their 
two  sons  at  the  Roosevelt  Hotel,  char¬ 
tered  a  special  train  for  Hollywood  and 
left  on  Sept.  20. 

Mr.  Young  stated  that  his  job  was 
first  to  relieve  the  suffering  families  and 
then  plan  to  rebuild  that  part  of  Holly¬ 
wood  damaged  by  the  storm.  He  was  in 
direct  communication  with  his  son  Jack 
Young  just  before  he  left  and  he  learned 
that  about  25  people  were  killed  and  many 
homes  were  roofless.  The  six  hotels  of 
Hollywood  were  only  slightly  damaged. 


the  Saturday  Reporter,  a  weekly.  The 
Reporter  Company,  organized  in  1903, 
took  oyer  the  publication  and  control  of 
the  daily.  A.  H.  Lange,  president  and 
general  manager,  C.  F'.  Coffman,  vice- 
president  and  editor,  and  Emery  Martin, 
ecretary  and  treasurer,  have  been  officers 


started  a  relief  fund  through  its  radio  sta-  concern  for  more  than  20  years. 


tion,  WEBH,  ami  raised  $10,000  for  the 
storm  sufferers  by  this  means  on  the  first 
day. 

The  Chicago  Daily  News  also  put  its 
radio  station,  W’MAQ,  to  work  for  the 
destitute  in  Florida,  and  in  the  first  even¬ 
ing  raised  $15,000  from  its  listeners  who 
phoned  in  and  told  what  numbers  they 


The  Commonwealth,  founded  in  1870 
as  a  daily  to  succeed  a  weekly,  was  bought 
by  the  Commonwealth  Printing  Company, 
of  which  P.  B.  Haber  was  manager.  This 
organization  in  1889  was  merged  with  the 
P.  B.  Haber  Printing  Co.  with  Mr.  Haber 
as  its  president. 

In  addition  to  taking  over  the  Common- 


wanted  played  on  the  “request  program,”  the  Reporter  Printing  Company 

Mayor  Ed  C.  Rompf  of  Miami,  Frank  what  they  would  contribute  to  hear  Requires  the  building,  commercial  print- 


B.  Schutts,  publisher  of  the  Miami  Her 
aid,  G.  M.  Allison  of  Miami  Beach,  ac¬ 
companied  Mr.  Young  on  the  special  train. 

Horace  C.  Stilwell,  publisher  of  the 
Ft.  Lauderdale  News,  who  has  been  at 
the  Waldorf-Astoria  during  the  past 
week,  had  a  telegram  from  his  brother 
Thomas  Stilwell  at  Ft.  Lauderdale  stat¬ 
ing  many  business  buildings  and  homes 
were  wrecked  at  Ft.  Lauderdale  but  no 
lives  lost.  The  home  of  Thomas  Stilwell 
as  well  as  the  $300,000  plant  of  the  News 
were  both  wrecked. 

Mr.  Stilwell  left  for  Ft.  Lauderdale  im¬ 
mediately.  He  said: 

“Of  course  these  newspaper  stories  may 
be  exaggerated  but  I  know  the  citizens 
of  Ft.  Lauderdale  will  repair  the  damage 
and  rebuild  the  city.  Our  people  have 
too  much  of  the  pioneer  spirit  to  allow 
even  a  hurricane  to  impede  their  prog¬ 
ress.” 

’  Mr.  Stilwell’s  mission  to  New  York 
was  to  plan  a  newspaper  advertising  cam¬ 
paign  for  Ft.  Lauderdale  and  Hollywood 
and  on  last  Thursday  he  gave  a  luncheon 

to  54  newspaper  men.  -  - 

“Of  course  it  is  too  early  to  say 
whether  or  not  our  newspaper  advertising 
plans  will  materialize,”  he  stated,  “but  I 
do  know  the  Ft.  Lauderdale-Hollywood 
Harbor  will  be  built  and  as  the  purpose  of 
the  advertising  is  intended  to  let  the 
people  of  the  North  know  of  the  ad- 
VMtages  of  this  harbor,  I  believe  the 
citizens  of  both  Ft.  Lauderdale  and  Holly- 
wcKxl  will  wish  to  inaugurate  this  adver¬ 
tising  campaign  as  soon  as  possible. 

“Thank  our  newspaper  friends  for  all 
they  are  doing  to  help  our  people  in  their 
time  of  need.” 

N.  W.  Ayer  &  Son,  advertising  agency, 
200  Fifth  Avenue,  gave  out  the  following 
telegram  received  from  John  F.  Graydon, 
their  resident  representative  in  the  Miami 
district : 

_  “Coral  Gables  well  organized  for  re¬ 
lief  here  and  all  surrounding  area  bring¬ 
ing  refugees  to  Biltmore,  Tallman  Hos¬ 
pital  and  other  relief  centres,  because 
Coral  Gables  is  comparatively  well  off. 
Type  of  construction  required  in  Coral 
Gables  limited  damage  mainly  to  things 


them  played.  The  entire  radio  staff  of 
WM.AQ  was  on  hand  for  the  program, 
which  lasted  from  8  o’clock  in  the  even¬ 
ing  until  3  the  next  morning. 

The  Chicago  Livening  American  and  the 
Chicago  Daily  Journal  also  raised  large 
sums  for  the  sufferers  through  appeals  to 
their  readers. 

The  American  also  established  a  special 
bureau,  consisting  of  a  corps  of  men  pos¬ 
sessed  of  the  latest  and  most  complete 
list  of  dead  and  injured,  to  help  Chi¬ 
cagoans  to  learn  the  fate  of  friends  and 
relatives  in  the  stricken  area. 

In  New  York  a  number  of  newspaper 
men  were  on  committees  announced  by 
Mayor  Walker  to  organize  relief  meas¬ 
ures.  Victor  Watson,  managing  editor 
of  the  New  York  American,  was  named 
a  member  of  the  Emergency  Relief  Com¬ 
mittee.  John  J.  Leary,  A' etc  York  ll’orld, 
and  George  D.  Morris,  Niw  York  Tele¬ 
gram,  were  members  of  a  larger  assisting 
relief  committee. 


ing  plant  and  other  assets  of  the  Haber 
company. 


STARTING  AGRICULTURAL  PAGE 

E.  E.  Schroeder  has  been  named  rural 
and  agricultural  editor  of  the  IViscon.tin 
Rapids  (Wis.)  Daily  Tribune  and  will 
have  charge  of  a  new  agricultural  de¬ 
partment  being  started  by  that  paper. 


Still  Gaining  ! 

Th«  net  paid  average  daily  circulation  for 
THE  BALTIMORE  NEWS  for  April  was 
I24.6.Vi— the  highest  under  its  present 
management. 

The  net  paid  average  for  the  American  was 
57,303. 

You  need  these  papers  to  cover  Baltimore, 
they  reach  more  than  half  the  City. 

Sold  separately  or  in  combination. 

THE  BALTIMORE  NEWS 


ANNOUNCEMENT 

To  National  Advertisers  and 
Advertising  Agencies 
Tba  Natioaml  Advertitini  Depgrtnuata 

•f 

Haiw  York  Evening  Jotumnl 
Baltimoro  Evening  Hewn 
Baltimore  Amerloen 
Washington  Evening  Times 
Washington  Herald 
Atlanta  Evening  Oeorgian 
Atlanta  Sunday  Amerioan 
are  combined  with  offices  in 
New  York — Chioago— Detroit 
Ntm  York  Office; 

W.  G.  HOBSON,  Basttm  VwMgsr 
2  Columbos  Circle 
Ttirphome:  CireU  5400 

Chicago  Office:  Detroit  Office: 

F.  E.  CkAWToan  FaaitKLig  Pania 

tVeetem  Manager  Refreteotativo 

915  Hearst  Bldg.  1351  Book  Bldg. 
All  under  diroetion  of: 

JAMES  C.  DAYTON.  Publisher 
NEW  YORK  EVENING 
JOURNAL 


NOOZIE  SAYS: 


Courtesy  The  International  Syndi¬ 
cate,  Baltimore. 

The  International  Syndicate 
of  Baltimore,  sponsors  for 
“Noozie”  and  many  other 
popular  features,  have  been  in 
business  since  1 899.  They 
are  justly  proud  of  their 
record,  epitomized  in  their 
slogan,  “26  years  without  a 
contract.” 

They  depend  upon  the 
quality  of  their  features  and 
the  character  of  the  service 
they  render,  to  win  and  hold 
their  clientele.  Of  course 
they  are  constantly  on  the 
lookout  for  improvements 
that  will  enable  them  to  ren¬ 
der  even  better  service. 

For  25  years  International 
used  wet  mats  only.  With 
the  advent  of  the  Certified 
Dry  Mats,  it  did  not  take  them 
very  long  to  realize  that  here 
was  a  medium  that  would  en¬ 
hance  their  services. 

And  so  quite  naturally 
Certifieds  are  going  regularly 
to  the  four  corners  of  the 
United  States— yes,  of  the 
world — as  carriers  of  Inter¬ 
national  features. 

The  International  has  found 
that  ‘Certified”  on  a  dry  mat 
stands  for  simplicity,  facility, 
and  economy.  Other  leading 
newspaper  feature  services 
have  found  it  so,  too,  and 
several  hundred  newspaper 
publishers  have  found  it 
equally  true  in  their  own 
plants. 

Certifieds  will  appeal  to 
you  just  as  much  and  for  the 
same  reasons. 


5 


Those  who  compare  al¬ 
most  invariably  use  Certi¬ 
fieds.  That  is  why  we 
repeat — COMPARE  ! 


Certified  Dry  Mat 
Corporation 

340  Madison  Avenue 

New  York,  N.Y. 

For  Wet  mat  printing  a>ith  DR  Y 
MA  T  facility  —  usa  Certifieds 

Made  in  the  U.  S.  A* 


Editor  &  Publisher  for  September  25,  192  6 


'UR  OVN  VORi-D 
"or  LetTbRS 


gave  this  information  about  the  rewards  Sher:Tiaii.  He  wcs  one  "f  *he  few 

sch'>!:*.ts  imltiod  with  the  old-time  doc* 


ot  journalism; 

“The  only  satisfaction  there  is  in  this  busi¬ 
ness  is  to  be  able  to  know  where  a  story  is 
goin?  to  break  and  go  and  get  that  story  and 
get  It  right,  to  write  it  the  way  it  should  be 
written,  to  see  it  in  the  paper  the  way  you 


ini.dein  schol.us  imliied  with  the  old-time  doc* 
tr.ne  that  nothing  but  a  man’s  l)esi  is  wurthy 
of  him. 


'T^HE  Pulitzer  Schotil  of  Journalism  is 
well  represented  in  the  Century 


By  JAMES  MELVIN  LEE 


wrote  it  and  then  to  hear  one  of  the  other  Magazine  for  October.  The  issue  opens 
hoys  say.  ‘That  is  a  pretty  Rood  jot).  Bill.’  ”  “Our  Moral  Anarchy”  by  Walter 

Mr.  Marquis  concludes  his  chat  about  B.  Pitkin  who  according  to  an  editorial 


the  men  who  make  newspapers  with  a 


’  UPERLATIV  KS  are  dangerous  in  anv  **he  reader  would  be  surprised  to  know  how  discussion  of  the  relation  between  journal- 
>  copy.  In  spite  of  that  fact  1  am  go-  rh^co^rL^^o^^^^^^^ 


note  has  been  “professor  of  Journalism 
since  the  founding  of  the  Pulitzer  School.” 
His  article  gives  the  results  of  a  survey 
in  which  attempts  were  made  to  grade 


copy,  in  spue  oi  tnat  lact  i  am  go-  ,he  course  of  the  day’s  work  and  how  much  oct-od  t...  which  attempts  were  made  to  grade 

mg  to  say  that  the  best  article  about  trouble  they  take  to  arrive  at  the  truth  behind  question,  often  asked  by  cub  reporters,  commandments  \nother  nrn- 

newspapers  that  I  have  read  in  some  time  llil!  whether  a  few  years  in  a  newspaper  office  ^1,^,  T>ii1it7er  ^rh.rol  nho  ic  , 


may  be  found  in  the  current  issue  of  The  lhatX  no'r^uare'’with\L°fIcts  w^J^llways  preparation  for  writing  the  fol-  this'issue  "is  Allen  Shichir 

o\’Don^Ml™nisiU'is^Xle?’’Me^^^^^^^^^^  i.^'^hl’ '  Will,  who  sets  fortli  an  issue  for  the 

OI  UOn  iViarciUlS  Hno  15>  tniiiiea  Aicn  way  about  it,  ytm  really  couldn’t  believe  any-  A  reporter  naturally  stirs  around  a  good  deal  Democratic  party.  The  only  dangers  to 

Make  the  Newspapers.  '  It  deals  not  w’lth  thing  you  saw  in  the  papers;  but  fcr  the  most  and  meets  a  great  many  different  people  and  nation  according  to  Professor  Will, 

publishers  and  editors  but  with  reporters  I’prt.  iH.th  reporters  and  ditors.  it  has  ’oeen  my  has  many  swift  climpses  of  various  sorts  of  ,  ,  ’  .  .  .  .„.i  > 

#  •,  r  1  1  f  ff  observation  and  ex|>erience,  are  trying  to  do-  the  exi.^tence,  and  I  think  perhaps  this  is  valuable  maj  pe  lOUlKl  in  aeinagoguery  anci  parti- 


the  contributors  of  the  unsigned  stuff,  ■  "  to  s.  me  men  who  intend  to  devote  themselves  saiisliip.  At  one  time  he  was  on  the  staff 

Mr.  Marquis  has  no  doubt  that  the  back  ^  ^  seriously  to  creative  work.  On  the  other  hand,  of  the  .Vim  and  still  later  was 

bone  of  the  newspaper  business  IS  and  al-  In  replying  to  the  attack  made  upon  connected  with  the  Philadelphia  Public 

ways  must  be  the  competent  reporter.  He  the  .American  press  by  Upton  Sinclair  in  „  ,i,e  habits  which  they  acquire  in  I  edirer 

,  •  f  .  1  1  -  1,;,,  _ /-i _ I.”  yr _ _ ' .  -i--.:.  _ i _ u-  _ i  •-'•s'.s'.*- 


sanship.  At  one  time  he  was  on  the  staff 


is  speaking  of  reporters  when  he  says :  his  “Brass  Check,”  Mr.  Marquis  speaks  journalistic  work.  I  am  obliged  to  be  personal 

as  follows,  after  he  has  admitted  that  piore. .  One  can  only  judge  from  his  cwn 

The  men  who  get  the  news,  who  write  it,  tlipre  are  rrnnL-erl  novvsnanpr  men  inct  as  experience,  and  cannot  reallv  estimate  what  the 

and  edit  it,  who  determine  its  relative  impor-  * CrOOked  newspaper  men  JUSt  as  effects  of  circumstance  might  be  upon  another 

tance,  who  point  out  the  relationship  of  par-  there  are  crookcd  physicians,  crooked  temperament  cr  nature. 

ticular  events  and  tendencies  to  human  life  as  preachers,  crooked  lawyers,  and  Crooked  ,  ,  f  .1.  •  J 

a  whole,  are  the  men  who  are  the  most  valuable  •  Of  the  soundness  OI  the  ViewS  expressed 

frt  a  in  tliA  lono  ntn  •  ii  ic  thov-  whrt  mCrClIdniS  .  . _  _  ,  _ ,  I _  r* _ , _  , 


a  whole,  are  the  men  who  are  the  most  valuable 
to  a  newspaper  in  the  long  run;  it  is  they  who 
really  determine  the  character  ( f  a  pajier.  And 
it  is  they — or  the  executives  among  them  -  who 


_ V A.vwuii*g;:>  ...inyii  luc.i.  n ..v/  Tlicrc  was  3  book  published  a  few  years  ago 

hire  and  fire  the  sjiecial  writers  who  appear  Sinclair  called  “The  Hrass 

before  the  public  wdth  their  names  and  labels  C  heck.  1  did  not  read  it,  but  I  read  enough 
upon  them,  and  who  in  a  general  way  influence  ab<iut  it  and  heard  enough  about  it  to  under¬ 
and  control  the  tone  and  trend  of  what  these  stand  that  it  was  a  wm  lesale  accusation  against 
special  writers  utter.  They  are  really  resjion-  American  journalism  to  the  cfiect  that  all  of 
sible  for  the  impression  you  get  from  any  news-  H**'  newspaper  men  are  merely  a  bunch  of  pros- 


Of  the  soundness  of  the  views  expressed 
there  can  be  no  debate.  Some  day  the 
reporter  is  going  to  come  back  into  his 


and  control  the  tone  and  trend  of  what  these  stand  that  it  was  a  wm  lesale  accusation  against  TOSEPH  REMENYI.  who  Conducts  a 
special  writers  utter.  They  are  really  res*)on-  American  journalism  to  the  effect  that  all  .1  tj  •  ,  •  r'l  t  j 

siblc  for  the  impression  you  get  from  any  news-  H**'  newspaper  men  are  merely  a  bunch  of  pros-  Tlungarian  ncwspaptr  in  t_,lC\Cland 
paper  when  you  pick  it  upi  for  the  kind  of  tituies.  1  (lo  not  know  what  particular  expert-  and  is  the  author  of  Several  novels  written 
sh(ck  communicated  to  vour  nerves  and  sensi-  Sinclair  has  had  in  dealing  with  •  Hungarian  lancuatre  tells  in 

biiitics.  newspaper  men,  but  I  do  know  that  it  must  riungdrian  language,  in 

have  been  far  different  from  my  own,  and  I  Aicy/aughts  M(yflthly  lOT  October  how 

The  really  competent  reporter,  as  Mr,  worked  for  newsp^ers  for  twenty-five  the  immigrant  looks  at  literature. 

, ,  .  oj.  A»xi,  years.  I  do  not  remember  once  ever  having  •  r  \r  xt 

Marquis  sees  him,  is  one  who  can  both  i.cen  asked  by  an  editir  or  a  proprietor  to  de-  f  his  issue  ot  McAaugnt  s  opens  with 


sh(  ck  communicated  to  your  nerves  and  sensi 
bilities. 


ence  Mr.  Sinclair  has  had  in  dealing  with 
newspaper  men,  but  I  do  know  that  it  must 
have  been  far  different  from  my  own,  and  I 


the  faculty  of  knowing  where  to  go  for  New  York  Tribune,  and  during  that  time  I  i  ork  Herald  Tribui 
news  without  being  sent — “the  faculty  of  a'Jowed  to  say  just  about  what  I  pleased,  torial  tribute  says : 


In  these  days  of  fast  presses  and  quick  turn¬ 
overs  there  are  few  enough  writers  who  will 


1  •  s  _  ”  •  •  A  u  I  r  That  is,  no  editor  or  proprietor  ever  said  to 

knowing  where  news  is  going  to  be  before  n,e,  “I  want  you  to  w-rite  a  criticism  of  so  and  In  these  days  of  fast  presses  and  quick  turn- 
It  has  yet  appeared.  so  or  such  and  such  and  say  thus  and  so,  overs  there  are  few  enouith  writers  who  will 

Mr.  Marquis  has  not  side-stepped  the  t  is  possible  take  the  pains  to  learn  all  about  their  subject 

matter  of  suonression  of  the  news  He  ^  beinii  cor-  ni.atter  before  getting  into  print.  There  are 

matter  OI  suppression  OI  me  news.  n.e  rupt,  for  I  never  w-rote  anything  advocating  the  fewer  still  who  will  rewrite  and  repolish  a 

frankly  confesses  that  every  newspaper  assassm.ati.m  of  a  chief  magistrate  or  the  destruc-  literary  pri  duction  be  it  small  or  great  until 

wittiVinlHc  facts  fronnonflv  wVion  it  ic  nnt  t'O"  a  holocaust  cf  flame  and  frizzle  of  the  thev  can  achieve  no  closer  annroximation  ot 


withholds  facts  frequently  when  it  is  not 


they  can  achieve  no  closer  approximation  ot 


advisable  to  print  everything  known  SHlat'  ^rt.  toId‘me  that“"s^.ch"l  The  more,  then,  the  need  for  men 


about  a  certain  story.  By  way  of  illustra-  course  would  not  be  policy  either  with  the  chief 


tion  he  trivps  this  rnnrretp  rase  •  ni.nsistrate,  or  with  the  masses  of  the  people,  or 

tion  ne  gives  tnis  concrete  case.  employers.  But  within  the  limits  of 

V-  T  1  •  ■  .1,  f  sanity  and  the  limits  of  decency,  I  was  aUowed 

Tears  ago  when  I  was  working  in  Washing-  gj  as  far  as  I  liked. 


ton,  a  fellow  reporter  consulted  me  with  regard 

ernmenrdypSt*“Tfe‘ A  fine  tribute  is  paid  to  James  Richard 
the  story  for  a  long  time,  and  he  had  finally  Grey  of  the  Atlanta  Journal  for  his  m- 
grt  all  his  facts,  and  he  had  been  able  to  verify  dependence.  Mr.  Marquis  at  the  time  was 
them,  and  he  had  them  all  straight.  The  manner  r  u-ilj 

in  which  the  story  flnally  became  public  was  Working  for  that^  newspaper  which  had 
through  a  three-ci  rtiered  row  among  several  poli-  undertaken  a  political  fight  in  the  interests 
ticians,  and  back  of  this  row  there  was  a  hidden  .Up  ntihlic  Certain  snerial  interest"; 
motive^an  element  of  personal  animosity  en-  ”  J-Crtam  special  interests 

tered  in.  The  question  was  whether  to  print  had  been  able  to  induce  the  largest  depart- 
the  facts  and  exi>ose  the  irregularities  that  had  ment  Store  in  the  citv  to  threaten  to  with- 

..Ivmlsmg  U  the  Jou™,!  per- 
whether  to  go  deeper  into  the  thing  and  make  SlSted  in  continuing  tnc  right.  GfCy  told 
public  all  the  underlying  and  outlying  and  con-  the  department  Store  head  where  they 

tributorv  factors  of  the  personal  animosity  be-  _ _ u  '  •,»  *1.  •  j  •  t  j* 

tween  the  politicians  who  had  made  the  facts  COuld  go  With  their  advertising.  In  dlS- 
accessible.  The  case  was  taken  to  the  manag-  CUSSltlg  this  case  Mr.  Marquis  adds  1 
ing  editor  of  the  paper,  who  decided  to  publish 

merely  that  part  of  the  story  which  affected  the  I  have  known  other  instances  of  a  similar 
general  welfare  and  the  public  interest.  This  nature,  but  for  the  most  part  this  “Brass  Check’’ 
was  done,  with  the  result  that  eventually  two  business  is  all  hunk.  There  are  knaves  in  every 
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general  welfare  and  the  public  interest.  This  nature,  but  for  the  most  part  this  “Brass  Check’’ 

was  done,  with  the  result  that  eventually  two  business  is  all  hunk.  There  are  knaves  in  every 

officials  were  removed  from  office  and  retired  profession  and  in  every  business,  cf  course,  but 

to  private  life.  there  is  as  high  a  level  of  integrity  in  the  news- 

,  -  , .  .  ,  (  paper  business  as  in  any  other  profession  in  the 


to  private  life.  there  i 

Mr.  Marquis  stresses  the  matter  of  ac-  wmld. 
curacy  on  the  part  of  both  reporters  and 
their  managing  editors,  “their  only  protec-  To 


To  Mr.  Marquis  when  he  was  still  a 


tion  if  there  should  be  a  comeback  of  any  young  reporter  a  veteran  newspaper  man 
sort.”  Inaccuracies  frequently  creep  into 
print  because  reporters  and  editors  have 

been  misled  by  some  more  or  less  in-  ^  HAI  P  A  RTATP  a 

terested  party  whom  thev  have  trusted. 

The  following  comment  is  made  about  COMPLETELY  COVEREID 
these  slips  in  the  press  :  at  one  Gimbination  Rate 


SERVICE 

A^le^iM■^Lar§^JtC^r(ul3t^o^ 

Building  Organization 

ResuitjCount 

C'.fioDr  Occioentu.Bld 

JN0UNAP9LIS  IND 


GROWING  IN  IMPORTANCE 

The  Inter-Mountain  terri¬ 
tory  of  Utah,  Idaho,  Western 
Wyoming  and  Eastern  Ne¬ 
vada  is  rapidly  developing  and 
becoming  more  important  to 
the  advertiser  whose  mer¬ 
chandise  has  national  distri¬ 
bution. 

Don't  overlook  this  rich 
section  of  the  West. 

€fft  ^alt  llahe  Cribune 

THE  S.  C.  BECKWITH  SPECIAL 
AGENCY 

— Sole  Eastern  Agents — 

New  York — Chicago— Detroit 
St.  Louis — Kansas  City 
Atlanta 

M.  C.  MOGENSEN  &  CO..  INC. 

PaciAc  Coast  Representatives 
San  rtvnelseo— Loo  Angeles — Seattle 


Do  the  Fall  months  just 
ahead  promise  big  rev¬ 
enue  for  your  classified 
medium?  They  do 
for  our  many 
clients! 


THE  BASIL  L  SMITH  SYSTEM,  be. 

iDtamatlonal  ClasalSed  AdTcrtising 
CounseUors 

Packard  Building  Philadelphia 


DOMINANT  r 

in  • 

Pinellas  County,  Florida 

Batly  ^eui0 

BT.  PETERSBUHG'S  PICTURE  PAPER 

Owned  by  Frank  Fortune  Pulver 
Kclitcil  by  Major  Alfred  Birdsall 

America’s  Biggest  Tabloid 
Florida’s  Fastest 
Growing  Newspaper 

To  he  assured  of  Complete 
Coverage — 

USE  THE  NEWS 


Represented  by 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK:  110  East  42nd  Street 
CHICAGO:  1900  Wrigley  Building 


Use  the 

COMBINATION  RATE 

OP 

The  Gazette  Times 

(Mamhit  and  Siaaday) 

AND 

Chronicle  Telegraph 

(Eviafcig) 

in  order  to  cover  Pittsburgh 
and  Western  Pennsylvania 
thoroughly  at  the  lowest  cost 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ..  PITTSBURGH.  PA 
National  RepresentatiTSa : 

K.  M.  BURKE.  Ino. 

4Snd  and  Breadway,  N.  T. 

ISS  S.  Michigan  BWd..  CUoage. 
OenstltntloB  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELl  CO. 

T4t  Markst  St.,  Baa  Pranoisoe,  Cal. 
Times  Bldg.,  Las  Angales.  Cal. 


you 


SELL 


and  U’s  good. 

— and  yon  want  other  folk  to  know 
it’s  good. 

— thrifty  folk  who  have  money  and 
the  habit  of  spending. 

— people  who  lire  in  the  prosperons 
Cleveland  market 

then — 

yon  mnst  tell  them  about  it  through 
S|TA  Ohio’s  Greatest 
iXl©  Newspaper 

^Cleveland  News 


Editor  &  Publisher  for  September  25,  1  926 


63 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Hettie  Caltell  Played  “Beauty  Doctor”  for  a  Newspaper  Story — Mrs.  O’Neill 
Edits  Coast  Weekly — Lucile  Duffy  Leaves  Spokane  Chronicle  to  Join 
Women’s  Publication 


Hettie  fithlw  c.\ttei.l.  tea- 

turc  writer  for  the  \'czv  York  Daily 
Mirror,  undertook  the  beautification  of  a 
group  of  women  for  a  newspaper  story  a 
short  time  ago,  and  the  experience,  she 
believes,  was  her  most  interesting  assign¬ 
ment.  She  chose  several  women  willing 


this  position,  firmly  believing  that  I  was 
not  meant  to  be  a  managing  editor. 

‘‘When  in  Te.xas  I  was  ostracized  by 
a  few  society  women  because  I  liked  to 
ride  on  the  front  seat  of  the  new  auto 
police  patrol.  But  if  a  woman  is  to  be 
a  police  reporter,  the  police  patrol  is  the 
place  for  her.” 

M  iss  Cattell’s  married  name  is  Parker, 
and  she  is  pictured  with  her  9-year-old 
daughter  Xancy  Parker — or  is  it  Nancy 
Cattell?  Page  the  Lucy  Stone  League! 


On  an  executive  committee  President 
Mayes  appointed  H.  H.  Jackson,  CoU'man 
Democrat-l'oicc ;  J.  C.  White,  Brown- 
wood  Bulletin,  and  M.  S.  Sellers,  Rising 
Star  Record.  Program  committee,  Mr. 
Jones,  H.  E.  Schwenker,  Brady  Stand¬ 
ard,  and  Mr.  Scott. 

The  e.xecutive  committee  will  select 
time  and  place  of  next  meeting,  for  which 
the  other  committee  will  prepare  a  pro¬ 
gram. 

The  association  adopted  a  resolution 
offered  by  W.  T.  Curtis,  Brownwood, 
urging  re-establishment  of  the  University 
of  Texas  school  of  journalism  and  rec¬ 
ommending  that  Will  H.  Mayes  be  re¬ 
turned  as  dean  of  the  school.  Another 
resolution  expressed  grief  at  the  death 
of  John  Sneed,  Dallas  News  correspon¬ 
dent. 


NEW  CABLE  TO  GERMANY 

The  laying  of  the  new  high-speed  sub¬ 
marine  cable,  which  is  to  connect  Emden, 
(iermany,  with  the  .Czores,  will  be  com¬ 
pleted  about  Sept.  25,  according  to  the 
Lommercial  Cable  Company.  This  new 
cable  will  connect  at  the  .\zores  with  a 
cable  already  laid  which  runs  directly  into 
New  York,  and  will  thus  re-establish 
direct  communication  between  Germany 
and  the  United  States  for  the  first  time 
since  the  former  German  cables  were  cut 
at  the  outbreak  of  the  World  War  in 
.■\ugust,  1914,  the  Company  stated. 


Mrs.  Eleanor  O’Neill  has  assumed  the 
position  of  editor  and  manager  of  her 
paper,  the  Prescott  (Wash.)  Spectator. 
James  O’Neill,  her  son,  is  now  on  the 
staff  of  the  Colfa.v  (Wash.)  Gazette. 
Mrs.  O'Neill  is  the  fourth  O'Neill  to 
manage  the  Spectator. 


NEW  PRESIDENT  NAMED 
BY  MONTANA  EDITORS 


M  iss  Lucile  Duffy,  formerly  with  the 
Spokane  Chronicle,  has  joined  the  circula¬ 
tion  department  of  the  Spokane  IVoman. 


Leiphelmer,  M.  E.  of  Anaconda  Stand¬ 
ard,  Succeeds  Woare,  Chester 
Reporter — Dean  Stone  Honored 
By  Group 


WORCESTER  POST  EXPANDS 


Hettie  Fithian  Cattell 


to  undergo  the  treatments  and  obtained 
an  excellent  story  with  "before  and  after 
taking”  pictures. 

plastic  surgeon  and  1  cut  the  women 
up,  and  the  paper  didn’t  have  a  damage 
suit,”  Miss  Cattell  said  this  week.  “They 
were  greatly  improved  in  appearance,  and 
they  are  all  my  friends  to  this  day,  very 
grateful  for  what  the  paper  did  for  them. 

“.\  newspai)er  contest  editor  on  me 
Rocky  Mountain  Times  in  Denver  once 
awarded  me  a  writing  prize.  That  made  a 
newspaper  reporter  of  me. 

“That  prize  sent  me  from  Denver  to  the 
Pacific  Coast,  from  there  to  Texas,  on  to 
Chicago,  and  then  to  New  York  City. 
.\nd  according  to  the  advice  of  the  rail¬ 
road  advertising  men,  1  ‘saw  .\merica 
first,’  and  I  might  add,  thoroughly.  I 
learned  about  the  United  States,  and  I 
learned  newspaper  work.  In  fact,  I  am 
now  at  home  everywhere  in  a  newspaper 
office,  except  at  a  typesetting  machine. 
.\nd  I  suppose  I  shall  find  myseii  tncic 
some  day. 

“I  was  a  managing  editor  of  a  weekly  at 
one  time.  My  society  editor  used  to  up¬ 
braid  me  because  I  occasionally  printed 
news  which  she  had  been  saving  for  her 
column.  But  she  was  70  years  old,  and 
had  never  been  in  a  newspaper  office 
before,  and  so  I  remained  silent  when  she 
scolded  me,  and  continued  to  print  any 
news  my  other  reporters  could  get,  even 
if  it  interfered  with  the  old  lady’s  econo¬ 
mizing.  I  had  a  great  battle  with  my 
chiefs  in  Chicago  who  would  not  let  me 
put  news  into  the  paper  after  Thursday 
night  though  the  papers  went  to  the  sub¬ 
scribers  Saturday  mornings.  I  resigned 


Departments  Rearranged  and  Much 
New  Equipment  Installed 

I.ast  Saturday  was  moving  day  for  the 
H'orcester  (Mass.)  Post. 

The  editorial  rooms  were  moved  from 
the  third  to  the  sixth  floor.  Installation 
of  a  10,000  pound  Hoe  electrical  melting 
pot,  the  only  one  of  its  kind  in  New  Eng¬ 
land  outside  of  VVaterbury,  was  com¬ 
pleted  with  special  engineering  to  make 
its  presence  on  the  sixth  floor  without 
danger.  A  new  Hoe  casting  machine, 
capable  of  finishing  six  plates  per  minute, 
was  part  of  the  new  machinery.  new 
automatic  electric  elevator  was  built  to 
connect  the  sixth  flf)or  stereotyping  room 
with  the  composing  room  on  the  seventh 
floor.  new  conveyor  for  the  Goss 
press  was  added  to  the  plant’s  equipment. 

Three  new  linotype  machines  have 
l)een  installed,  and  all  machines  are  to  be 
equipped  shortly  with  electric  melting 
pots  to  replace  the  old  type  gas. 

Floor  space  in  the  plant  was  increased 
4,500  stiuare  feet. 


E.  G.  Leipheimer,  managing  editor  of 
the  Anaconda  (Mont.)  Standard,  was 
elected  president  of  the  Montana  Press 
-Vs-sociation  at  the  annual  convention 
which  ended  in  Billings,  Mont.,  Sept.  15. 

Marten  J.  Hutchins  of  the  Missoula 
Daily  Missoulian,  who  was  unable  to 
attend  the  convention  because  of  illness, 
was  honored  by  election  as  honorary  vice- 
president  of  the  organization.  The  other 
officers  elected  were  Joe  Gehrett  of  the 
Laurel  Outlook,  first  vice-president ; 
R.  G.  Linebarger,  Hcn>re  Promoter, 
second  vice-president ;  Charles  Draper, 
Red  Lodge  Picket-Journal,  third  vice- 
president,  and  S.  E.  Peterson  of  Great 
Falls,  secretary-treasurer. 

Dean  A.  L.  Stone  of  the  Montana 
School  of  Journalism  was  elected  a  life 
member  of  the  association. 


BUCKENDAHL  PROMOTED 

Harry  H.  Buckendahl,  for  the  past  eight 
years  a  member  of  the  Chicago  staff  of 
Gilman,  Nicoll  &  Ruthman,  publishers’ 
representatives,  has  been  named  manager 
of  the  San  Francisco  office  effective  Oct. 
15.  C.  H.  Heydon,  formerly  with  the 
Kan.<:as  City  Star  joined  the  Chicago  staff 
of  fjilman,  Nicoll  &  Ruthman  on  Sept. 
10. 
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H.  F.  Mayes  of  Brownwood  Heads  Mid- 
State  Pres*  Organization 

H.  F.  Mayes,  general  manager  of  the 
Brmoineood  (Tex.)  Bulletin,  was  elected 
president  of  the  new  Mid-'Texas  Press 
Association,  organization  of  which  was 
perfected  at  a  meeting  in  Brownwood 
Sept.  17.  R.  L.  Scott,  DeLeon  Free 
I’ress,  was  chosen  first  vice-president; 
R.  E.  Bradbury,  Lometa  Reporter,  second 
vice-president;  H.  M.  Jones,  Brownwood 
News,  secretary  and  treasurer. 
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WITH  THE  GENERAL  ADVERTISERS 


National  Retailers  Propose  Co-operative  Campaign — Bakers  Plan  to 
Spend  $500,000 — Gillette  Razor  Celebrates  25th  Anniversary 


JJERBERT  SONNEBORN,  of  Wheel- 
ing,  W.  Va.,  and  president  of  the 
National  Association  of  Retail  Clothiers 
and  Furnishers,  requested  unified  direc¬ 
tion  of  present  advertising  and  the 
launching  of  a  great  co-operative  adver¬ 
tising  campaign,  in  his  address  before  the 
association  in  convention  in  Philadelphia 
this  week.  He  also  urged  creation  of  a 
“Style  Council”  of  manufacturers  and 
retailers  to  determine  “what  is  correct  in 
masculine  fashions.” 

“The  possibilities  of  such  a  plan,”  he 
pointed  out,  “are  startling,  not  only  in  the 
probability  of  increased  consumption  of 
wearing  apparel  but  in  its  adaptability  to 
more  style,  quality  and  institutional  ad¬ 
vertising  copy  being  used,  and  conse¬ 
quently  less  exaggerated  sales  advertis¬ 
ing. 

“It  would  have  the  further  effect,  too, 
of  prompting  more  frequent  turnover  by 
both  manufacturer  and  retailer  when 
there  is  thorough  co-ordination  between 
this  plan  and  the  proposed  Style  Council.” 


When  the  American  Bakers’  Associa¬ 
tion  met  in  Atlantic  City  this  week,  plans 
were  set  in  motion  for  a  $500,000  adver¬ 
tising  campaign,  to  explain  to  the  public 
the  nutritive  value  of  bread.  L.  J.  Schu- 
raaker,  president,  has  endorsed  the  pro¬ 
posal. 


The  Gillette  Safety  Razor  Company 
will  celebrate  its  25th  anniversary  Sept. 
28.  In  honor  of  the  occasion,  the  Gil¬ 
lette  Blade,  the  company’s  house  organ, 
has  issued  a  142-page  jubilee  edition. 
Twenty-five  years  of  advertising  in  news¬ 
papers  and  magazines,  this  edition  says, 
has  played  an  important  part  in  making 
the  Gillette  safety  razor  among  the  best 
articles  of  quick  selling  merchandise  in 
retail  stores. 


Plans  for  a  national  educational  adver¬ 
tising  campaign,  involving  a  probable  in¬ 
vestment  of  $465,000  in  the  next  three 
years,  were  approved  by  the  United 
States  Fisheries  Association  in  annual 
convention  at  Philadelphia  last  week.  E. 
H.  Cooley,  New  York,  was  reappointed 
manager  of  the  association,  to  have  direct 
supervision  of  the  campaign,  and  Dana  F. 
Ward  of  Whitman,  Ward  &  Lee  Com¬ 
pany,  Boston,  was  elected  president. 

A  committee  to  supervise  the  ex¬ 
penditure  of  publicity  funds — $90,000  of 
which  has  already  been  pledged  toward 
the  first  year’s  campaign — will  be  named 
shortly.  The  campaign  will  probably 
start  about  Jan.  1.  Although  media  have 
not  yet  been  selected,  it  is  expected  that 
most  of  the  investment  will  be  made  in 
newspapers.  An  advertising  agency  has 
not  yet  been  chosen. 

The  object  of  the  campaign  is  to  pre¬ 
sent  the  nutritive  value  of  fish  as  an  all¬ 
week  food  and  not  merely  as  a  Friday 
substitute  for  meat. 

Hugh  E.  Agnew,  professor  of  adver¬ 
tising,  New  York  University,  and  Merle 
Thorpe,  editor  of  Nation’s  Business, 
Washington,  were  prominent  among  the 
speakers  who  advocated  the  advertising 
program. 
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Advertising  and  sales  promotion  will  be 
prominent  among  topics  to  be  discussed 
by  the  5(XX)  delegates  who  are  expected  to 
attend  the  convention  of  the  American 
Cias  Association  at  Atlantic  City,  October 
11-15. 


HNDS  TREASURE  CHESTS 


Wichita  Beacon  Digs  Up  Unclaimed 
Warrants  for  Citizens 

Three  “treasure  chests,”  amounting  to 
thousands  of  dollars,  were  uncovered  by 
S.  A.  Coleman,  managing  editor  of  the 
Wichita  Beacon,  and  made  available  to 
the  owners.  Publication  of  the  list  of 
owners  of  the  money  was  a  feature  that 
brought  considerable  comment. 

Mr.  Coleman  discovered  that  warrants, 
amounting  to  several  thousand  dollars, 
were  unclaimed  in  the  office  of  the  county 
clerk.  The.se  warrants,  some  of  them  10 
and  11  years  old,  ranged  from  75  cents 
to  $120,  and  were  mostly  for  unclaimed 
witness  fees. 

At  the  city  hall  Mr.  Coleman  discov¬ 
ered  that  hundreds  of  dollars,  mostly  in 
refunds  on  street  assessments  and  taxes, 
had  been  there  for  years.  One  man  was 
advised  that  a  check  for  $140  was  at  the 
city  treasurer’s  office  for  him. 

A  fourth  “chest”  also  was  discovered 
at  the  .American  State  Bank,  where  checks 
for  dividends  in  a  defunct  bank  had 
been  held  for  months. 


AD  TIPS 


N.  W.  Ayer  &  Son.  Chestnut  street, 

Philadelphia.  Reported  to  have  secured  account 
of  J.  E.  Caldwell  &  Co.,  jewelry,  Philadelphia. 

Benrcn  and  Gamble,  7  South  Dearborn  street, 
Chicasfo.  Preparing  list  of  newspapers  on 
Pfan'tiel  Products  Company,  North  Chicago,  Ill. 

Bucbanan*Thomas,  412  Scnith  19th  street, 
Omaha.  Neb.  Giving  copy  to  a  few  Middle 
West  towns  on  Farraday  Cigar. 

Bumet-Kuhn  Company,  605  North  Michigan 
avenue,  ('hicago.  Preparing  schedules  on  the 
Chicago  Tribune. 

Carter  Advertising  Agency,  285  Madison  ave¬ 
nue,  New  York.  Placing  orders  with  news¬ 
papers  in  various  sections  for  the  Liberty  Elec¬ 
tric  Corporation  “Full  Wave“  radio  battery 
charger,  Stamford,  Conn. 

John  H.  Dunham  Compemy,  431  North  Michi¬ 
gan  avenue,  ('hicago.  Preparing  list  on  nut 
butter  margarine,  a  product  of  John  F.  Jelke 
Company,  Chicago. 

Edkvards,  Ewing  A  Jon^  328  dihestnut  street, 
Philadelphia.  Now  handling  account  for  Minter 
Bros.,  “Kid  Boots”  candy  bar.  New  York.  Also 
placing  account  for  the  Flako  Products  Corpo¬ 
ration  “Flako  Pie  Crust,”  New  Brunswick, 
N.  J. 

Charles  Daniel  Frey  Company,  30  North 
Michigan  avenue.  Chicago.  Preparing  list  on 
Simmons  Company. 

Fuller  A  Smith,  Bulkley  Building,  Oeveland. 
Placing  account  for  the  Seibcrling  Rubber  (Tom- 
pany,  Akron,  Ohio,  manufacturers  “Seiberling** 
tires. 

Walter  F.  Haehnle  Company,  Cincinnati.  Has 
secured  account  of  Bosworth  Electric  Company, 
radio. 

Largest  Evening 
Circulation  in 
Largest  Market 

tfoT  26  consecutive  yean  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America— concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


Americt^M  Largest  Evening 
Circulation  and  at  3e  a  copy 


Hanff'Metzger,  Inc.,  95  Madison  avenue,  New 
York.  Placing  orders  with  newspapers  in  vari* 
ous  sections  for  the  Columbia  Phonograph  Com¬ 
pany,  New  York. 

Hicks  Advertising  Agency,  52  Vanderbilt  ave¬ 
nue,  New  York.  Now  handling  account  of 
Couduricr,  Fructus  &  Descher,  New  York,  silk 
manufacturers. 

Huber  Hoge,  Inc.,  415  Lexington  avenue. 
New  York.  Placing  account  for  the  Model 
Bra.ssicre  Co.,  Inc.,  New  York. 

Ralph  H.  Jones  Company,  Schmidt  Building, 
Cincinnati.  Now  handling  account  of  the  Es¬ 
tate  Stove  Cempauy,  Hamilton,  Ohio,  manu- 
facturets  “Estate  Heatrcda.” 

Kenyon  Company,  131  Oarendr^n  street.  Bos¬ 
ton.  Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  the  Raytheon  Mig.  Company, 
radio  tubes,  Cambridge,  Mass. 

John  S.  King  Company,  Carnegie  Hall, 
Cleveland.  Now  handling  account  for  the 
White  Sewing  Machine  Company,  Cleveland. 

Lord  A  Thomas  and  Logan,  Inc.,  400  North 
Michigan  avenue,  Chicago.  Placing  account 
for  Gets-It,  Inc.,  Chicago,  manufacturers  “Ciets- 
It”  corn  cure.  Sending  900  line  copy  to 
large  city  newspapers  on  Hertz-Drive-It- Your¬ 
self  Company,  Chicago.  Have  issued  generally 
to  newspapers  schedules  on  Pepso<lent  Company, 
both  black  and  white  and  roto,  for  daily  and 
Sunday  insertions. 

W.  D.  McAdams  Company,  360  North  Michi¬ 
gan  avenue.  Chicago.  Preparing  schedules  on 
Mothers  Oats,  Quaker  Oats  Company,.  Chicago. 

Robert  M.  McMullen  Company,  522  Fifth 
avenue,  New  York.  Again  placing  orders  with 
newspapers  generally  for  the  American  Cran¬ 
berry  Exchange  “Eat  Mor”  cranberries.  New 
York. 

Victor  H  Morgan  Co.,  Union  Trust  Bldg., 
Cleveland.  Preparing  schedules  for  the  Ohio 
Bell  Telephone  Co. 

J,  H.  Newmark,  Inc.,  Z50  West  57th  street. 
New  York.  Has  secured  the  account  of  the 
Industrial  Alcohol  Manufacturers  Association. 

Porter- Eastman -Byrne,  22  West  Monroe 
street,  Chicago.  Preparing  list  on  Grigsby-Gru- 
now  llinds  Company,  Chicago. 

Potts-Tumbull  Company,  6  North  Michigan 
avenue,  Chicago.  Will  place  Boncilla  Co.,  In¬ 
dianapolis,  Ind.,  effective  October  1. 

Fred  M.  Randall  Company,  6  North  Michi¬ 
gan  avenue,  Chicago.  Has  secured  account  of 
the  Minnesota  and  Ontario  Pai>er  Company, 
Minneapolis,  Minn.  (Insulite). 

Fred  M.  Rardall  Company,  6  North  Michi¬ 
gan  avenue,  Chicago.  Issuing  orders  to  a 
small  list  of  newspapers  on  Critchlow  Company 
(mail  order). 

William  H.  Rankin  Ounpany,  People's  Bank 
Building.  Akron,  O.  IVeparing  a  list  of 
newspapers  on  B.  V.  (joudrich  Rubber  Co., 
.•\kron  (Zipper  Boots). 

Roberts  A  MacAvinche,  30  North  Dear 


MERCHANT  &  EVANS  CO. 

PHILADELPHIA 

er«dae«r«  •!  -  » 

SPARTAN 

TYPE 

METAL 

Sizzee  1866 

LINO  «  MONO  <  STERO 
INTERTYPE 
COMBINATION 

Stocks  in  Principal  Cities 


Do  you  know  what  per¬ 
centage  of  errors  are 
made  in  your  Com¬ 
posing  Room? 

We  suggest  you  go  there  and  take 
fifty  original  proofs.  Count  up  the  num¬ 
ber  of  lines  and  the  number  of  errors. 
Get  the  percentage  of  errors  to  lines. 

It  takes  twice  as  long  to  correct  an 
error  as  it  does  to  make  it,  so  multiply 
this  percentage  by  three. 

Take  this  resultant  percentttge  and 
apply  it  to  your  total  Composing  Room 
payroll  for  the  year.  See  how  much 
money  errors  are  costing  you. 

When  you  find  out  what  they  cost 
you  write  and  tell  us  the  amount. 
We  udll  show  you  a  source  of 
profit  you  have  never  heard  of. 

Matrix  Contrast  Corp. 

33  W.  42nd  St.,  New  York  City 


born  street,  Chicago.  Issuing  contracts  to  new, 
papers  on  Earl  it  Wilson,  Troy,  N.  Y. 

Ruthrauff  &  Ryan,  Inc.,  225  North  Michigui 
Boulevard,  Chicago.  Placing  orders  with  some  * 
newspapers  in  various  sections  for  the  Air  Stop 
Mfg.  Co,  Des  Moines,  Iowa. 

Shuman-Haws  Company,  820  Tower  court 
Chicago.  Issuing  schedules  to  a  small  list  o(  i 

newspapers  on  Flossy  Dental  Company,  Evan, 
ton.  III. 

Specton  A  Goldensky,  City  Centre  Buildhit 
Philadelphia.  Has  secured  account  of  the  Doui.’ 
lass  Hotel,  Philadelphia. 

Touzalin  Advertising  Agency,  7  South  Dear, 
born  street,  Chicago.  Has  issued  ten  insertiao, 
to  a  list  of  newspapers  for  the  advertising  of 
Vesta  Battery,  Vesta  Battery  Company,  Chicago.  ] 

Frank  B.  White  Company,  3J  S.  Clark  street,  ( 

Chicago,  has  been  appointed  Sales  and  A(lve^  ' 

tising  Counselor  for  The  Sterilac  ComnanT  1 

North  Chicago,  Ill.  ’  . 

Williauns  Sc  Saylor,  Inc.,  450  Fourth  avenue,  t 

New  York.  Placing  orders  with  some  New 
York  city  newspapers  for  the  Hotchkiss  Saks 
Company,  “Hotchkiss”  raper  fastening  machinta  ‘ 

and  staples,  Norwalk,  Conn.  I 

C.  C.  Winningham,  General  Motors  Buildiiy 
Detroit.  Placing  account  for  tb'  "rittall  Case-’ 
ment  Window  Company,  Detroit  lanufacturen 
steel  casement  windows. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  UtmbtTM  ef  A.  B.  C. 

Weetchetter  Newspapers,  Inc. 
Franklin  A.  Verrlam,  Prws, 
Haunt  Yemon — Haw  Raekella 


Normal  Miami 

'^Hitting  on  AU  Six** 

The  motor  vehicles  of  Florida  in  July, 
1926,  burned  22,176,238  gallons  of  gaso¬ 
line.  This  is  an  INCREASE  of  6.000,000 
GALLONS  over  the  consumption  of  gaso¬ 
line  for  the  same  month  lait  year.  To¬ 
day,  over  60.000  pleasure  cars  are  regis¬ 
tered  in  Dade  County,  of  which  MIARI 
is  the  county  seat.  These  things  denote 
PROGRESO— genuine  activity! 

The  Herald  is  growing  with  Miami  and 
offers  the  National  Advertiser  GREATER 
HOME  COVERAGE  than  any  other 
Miami  newspaper! 

jifftami 

"Florida’s  Most  Important  Newspaper" 
Frank  B.  Shutts,  Publisher. 


Trq  OutC'ittj 

- THE  PEORIA - 


JOURNAL 


(TrnnsxrriBt 


Puts  TryoutsOuer.^ 


CHA&KEDDYCO. 

I  New Morh- Chicago-  Boston 
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175  PAPERS  QUIT 
CASH  DISCOUNTS 

\  S.  A.  Advise*  Member  Advertisers 
to  Scan  Rate  Card*  Carefully 
For  Allowance  When  Making 
Up  Their  List* 


Approximately  175  daily  newspapers 
have  abandoned  payment  of  cash  discounts 
to  advertisers,  according  to  a  survey  com¬ 
pleted  by  the  newspaper  committee  of  the 
Association  of  National  Advertisers,  it 
was  announced  this  week  from  the  asso¬ 
ciation’s  New  York  headquarters.  Verne 
Burnett,  secretary  of  the  advertising  com¬ 
mittee  of  the  General  Motors  Company, 
Detroit,  is  chairman  of  the  committee. 

Following  completion  of  the  survey,  the 
A.N.A.  through  its  weekly  news  bulletin 
advised  member  advertisers  when  making 
up  their  lists  to  pay  particular  attention  to 
newspaper  rate  cards  to  see  whether  or 
not  any  discount  is  allowed  for  cash  be¬ 
fore  figuring  space  costs. 

It  is  the  opinion  of  the  A.N.A.  news¬ 
paper  committee,  according  to  R.  K. 
Leavitt,  association  secretary,  that  if  any 
protest  is  made  to  the  newspapers  it 
should  be  made  by  the  advertisers  indi¬ 
vidually,  rather  than  by  the  association  as 
a  body. 

The  same  committee  is  making  a  study 
of  advertising  typography  as  it  relates  to 
newspaper  space.  The  experience  of 
newspapers  which  have  put  in  force  strict 
rules  governing  advertising  make-up  is 
being  investigated  in  an  effort  to  show 
that  clean  advertising  copy  pays  the  pub¬ 
lishers  as  well  as  the  advertisers.  While  it 
is  admitted  that  all  national  copy  is  not 
perfect,  the  committee  believes  the  great¬ 
est  trouble  is  now  being  caused  by  local 
retailers,  who  use  screaming  borders  and 
heavy  black  type. 

It  is  felt  that  national  advertisers  will 
be  generally  ready  to  co-operate  to  the 
fullest  possible  extent  with  newspapers 
which  institute  standards  of  typographical 
make-up. 


UQUOR  DRINKING 

To  Editor  &  Publisher:  A  long  ab¬ 
sence  from  the  office  prevented  my  keep¬ 
ing  up  with  my  periodical  reading  and 
so  I  have  just  recently  come  across 
the  editorial  in  the  July  31  number  of 
Editor  &  Publisher,  headed  “A  Trans¬ 
parent  Falsehood,”  in  which  you  give 
the  impression  that  you  believe  that 
liquor  drinking  has .  not  been  increased 
by  the  prohibition  amendment. 

I  am  very  glad  to  read  such  expres¬ 
sions  and  I  thank  you. 

American  Osteopathic  Association, 

^  Dr.  Ray  G.  Hulburt. 


tine  particular  journal  and  would  rather  miss 
my  three  stfuares  any  day  than  one  issue  of 
Editor  A  Publisher.  It  is  the  most  compre- 
hnisive  journal  published  appealing  to  its  par¬ 
ticular  clientele.  The  circulation  page  recently 
started  is  a  very  valuable  addition.  Much 
success  to  you. 

R.  C.  Bishop, 

Circulation  Manager,  Concord  (N.  H.)  Daily 
Monitor  and  Patriot. 


RETAILERS  TO  MEET 


Members  of  Sales  Promotion  Division, 

N.R.D.G.A.  in  Chicago,  Sept.  28-30 

Members  of  the  sales  promotion 
division  of  the  National  Retail  Dry  Goods 
Association  will  hold  their  second  annual 
fall  meeting  in  Chicago  at  the  Hotel 
Sherman,  Sept.  28-30. 

Speakers  and  topics  follow : 

“A  Symposium  on  Style  in  Stores”;  “The 
Sources  of  Fashion  Information,”  Miss  Lucy 
Park,  Harper’s  Bazaar;  “How  Manufacturers 
Co-operate  with  Retailers  in  Fashion  Promo¬ 
tion,”  Paul  Thomas,  advertising  manager,  Che¬ 
ney  Brothers,  New  York;  “How  to  Put  Fashion 
Information  to  Work  in  Stores,”  Miss  Fanny 
Arms,  Halle  Brothers  Company,  Cleveland,  O.; 
“Sales  Promotion  by  Stunts,”  Frances  Hooper, 
Chicago;  “What  an  Advertiser  Should  Know 
About  Merchandising,”  J.  R.  Ozanne,  adver¬ 
tising  manager,  Carson,  Pirie,  Scott  &  Co., 
wholesale,  Chicago;  “How  Much  It  Costs 
to  Write  an  Ad,”  L.  S.  McMeekin,  the  Boston 
Store,  Milwaukee;  “Community  Advertising,” 
Trent  Sickles,  secreta^.  Retail  Merchants  As¬ 
sociation,  Chamber  of  Commerce,  Columbus,  O.; 
“How  the  Data  Book  Helps  Me,”  Evan  Leslie 
Ellis,  Mandel  Brothers,  Chicago;  “Question 
Box,”  conducted  bjr  W.  T.  White,  chairman, 
sales  promotion  division;  “The  Store  Wide 
Sale-^A  Benefit  or  a  Detriment.”  a  debate; 
^Trsining  Advertising  Personnel,”  “Advertis- 
mg  to  the  Stores  Personnel,”  “The  Woman 
Window  Shopper,”  an  address  by  Lew  Hahn, 
mnaging  director.  National  Retail  Dry  Goods 
Association. 


THE  PINKHAM  FLIGHT 

Lynn,  Mass.,  Sept.  17,  1926. 

To  Editor  &  Publisher;  Such  a  gross  mis¬ 
statement  of  facts  has  been  called  to  my  atten- 
tii.n  in  the  Sept.  11  number  of  Editor  &  Pub¬ 
lisher,  that  in  the  interest  of  truth  I  ask 
you  to  correct  the  error  in  the  next  number 
of  your  paper.  The  article  is  called  “Pinkham 
puts  over  big  publicity  stunt.  Contest  with 
airplane  trips  to  California  as  priies  won 
large  space  in  news  columns — four  winners 
named." 

First,  let  me  introduce  myself.  I  am  Lydia 
Pinkham  Gove,  granddaughter  of  Lydia  E.  Pink¬ 
ham.  assistant  treasurer  of  the  Lydia  E.  Pinkham 
Medicine  Company,  and  actively  engaged  in  the 
management  of  the  business  in  the  capacity  of 
advertising  manager  and  purchasing  agent. 
While  travelling  with  my  brother's  widow,  Mrs. 
William  Pinkham  Gove,  and  her  three  children, 
the  idea  occurred  to  me  and  the  conductor  of 
our  little  party.  Rev.  James  Luther  Adams, 
assistant  pastor  of  the  Second  Unitarian  Church 
in  S.Tlem,  to  fly  from  Los  Angeles,  Cal.,  to 
Portland,  Me.,  and  land  in  Boston.  Both  Mr. 
.\dams  and  I  had  enjoyed  so  much  our  flights 
from  Los  Angeles  to  San  Diego,  Riverside  and 
Santa  Barbara,  that  we  decided  immediately  to 
cross  the  continent  by  airplane,  and  the  next 
day  we  were  on  our  way,  leaving  the  rest  of 
the  party  to  proceed  homeward  by  train. 

The  experience  was  so  thrilling,  particularly 
when  we  left  the  air  mail  routes  and  flew  across 
the  Grand  Canyon,  that  we  decided  either  to 
ref.trn  to  California  ourselves  with  the  pilot  or 
to  send  some  friends  back  th.at  they  might  enjoy 
a  similar  pleasure.  Then  an  enterprising  Boston 
newspaper,  recognizing  the  stupendous  news 
value  of  such  a  story,  suggested  that  the  choice 
of  return  passengers  be  settled  by  a  contest. 
The  Boston  Post  deserves  all  the  credit  of  this 
idea.  Having  run  several  successful  contests 
in  the  past,  this  seemed  to  hold  wonderful 
possibilities  of  news  interest.  Rev.  James  Luther 
.Adams,  who  is  a  wide-awake  minister  and  will 
be  better  known  to  the  public  later  by  his  writ¬ 
ings,  heartily  endorsed  the  plan.  My  mother, 
-Mrs.  Aroline  C.  Gove,  treasurer  of  the  Lydia  E. 
Pinkham  Medicine  Company,  is  personally  pay¬ 
ing  for  the  cost  of  the  airplane.  Mr.  Adams 
suggested  that  the  Pinkham  Medicine  Company 
pay  the  personal  expenses  of  the  four  successful 
contestants  at  the  rate  of  $500  a  piece.  This 
si^gestion  was  gratefully  adopted  by  the  other 
officials  of  the  company.  The  cost  to  the  Pink¬ 
ham  Medicine  Company  amounts  to  only  $2,000. 

Wliether  Mr.  Adams  is  as  clever  an  advertis¬ 
ing  man  as  he  is  a  successful  preacher,  remains 
to  be  seen.  But  I  will  state  right  here  that 
the  Lydia  Pinkham  Gove’s  trans-continental 
flyers  are  making  history  rather  than  advertis¬ 
ing  her  grandmother’s  famous  Vegetable  Com¬ 
pound.  The  news  is  first,  the  advertising  is 
purely  incidental. 

Lydia  Pinkham  Gove, 
Assistant  Treasurer. 


MR.  OCH’S  SUCCESS 

To  Editor  &  Publisher;  May  I  ask  space  in 
your  valued  periodical  to  comment  on  James 
Melvin  Lee’s  article  about  Adolph  S.  Ochs? 
When  Dr.  Lee  writes,  he  writes  with  authority. 
His  article  is  splendid  and  its  subject  deserving 
of  all  and  more  than  he  has  said. 

BUT  .... 

I  treasure  the  fact  that  I  was  a  cub  reporter 
on  the  Chattanooga  Times  when  Adolph  S.  Ochs 
had  personally  to  see  after  raising  the  payroll. 
I  have  read  all  that  has  ever  been  written 
about  Mr.  Ochs  and  has  come  to  my  attention, 
and  whenever  I  have  heard  of  an  article  atxmt 
or  a  speech  by  him,  I  have  bunted  it  up  and 
studied  it  carefully. 

The  thing  I  want  to  find  said  somewhere 
about  him,  and  I  suppose  one  way  to  see  it 
in  print  is  to  say  it  myself,  is  the  thing  that 
I  KNOW,  and  here  it  is: 

The  success  of  Adolph  S.  Ochs  is  due  to 
the  fact  that  he  applied  business  methods  to 
the  development  of  a  newspaper  that  he 
would  not  be  ashamed  to  show  his  Mother. 

Henry  Edw'ard  Warner, 
Baltimcre  Sun. 


Better  X-Words 

late  orders  from 

MIAMI  DAILY  NEWS 
PROVIDENCE  NEWS 
DENVER  EXPRESS 


The  InterDational  Syndicate 

Baltimore,  M(L 


The  Paris  Fashion  Board 

Tho  Greatest  Fashion  Feature  Ever  Offered 

For  Weekly  Release 


BOAKD  HEXBER3 


Jenny 

Lelong 

Premet 

Doeuillet 

Xanvin 

DrecoU 


Agnes 

Redfem 

Patou 

Martial  et  Annand 

Cheruit 

Boulanger 


CONGRESS  PARTIES  ON  TOUR 


U.  S.  Publishers,  Delegates  to  Geneva 
Meet,  Now  Sightseeing  Abroad 

(B.v  Cable  to  Editor  &  Publisher) 

Lucerne.  Switzerland,  Sept.  22. —  For¬ 
ty  American  Press  Congress  of  the 
World  delegates  under  the  leadership  of 
retiring  Secretary-Treasurer  James  W. 
Brown,  arrived  here  yesterday  from  In¬ 
terlaken  via  the  Bernese  Oberland  Alps. 
The  party  included  United  States  Press 
Congress  Vice-President  R.  C.  Snyder, 
Xonvalk  (O.)  Reflector-Herald,  and  C. 
K.  Blandin,  St.  Paul  (Minn.)  Pioneer 


“WOULDN’T  MISS  E.  &  P.” 

Concord,  N.  H.,  Sept.  18,  1926. 

To  Editor  &  Publisher;  I  must  add  my 
tribute  to  the  many  you  must  surely  receive 
from  manv  other  sources  as  to  the  inestimable 
value  of  Editor  &  Publisher  to  those  of  the 
newspaper  fraternity.  AH  during  my  newspaper 
career  I  have  been  a  consistent  reader  of  this 


The  Tampa  Morning  Tribune 

Tampa,  Florida 

LEADS 

In  Local  Advertising 
In  Nationsd  Advertising 
In  Classified  Advertising 
In  City  Circulation 
In  Suburban  Circulation 
In  Total  Circulation 
Substantial  Proof  of 
Superiority 

200,000  Daily  Reader* 
300,000  Sunday  Readers 

Represented  Nationally  by 

The  S.  C.  Beckwith  Special 
Agency 


These  world-famous  couturiers,  constituting 
the  Paris  Fashion  Board,  will  contribute  In 
turn  beginning  October  third,  a  weekly 
signed  article  of  about  2,000  words  with 
fine  illustrations,  giving  the  fullest  and 
most  authoritative  interpretation  of 
fashions.  There  will  be  a  cable  news  lead 
for  each  weekly  signed  article  sent  direct 
from  Paris. 


COSMOS  NE\frSP*APE®  SYNDICATE 

NINE  EAST  THIKTY-SEVENTH  STREET  NEW  YORK  Cmi 


AUTOMOBILE  PRIZE  CAMPAIGNS 


Get  the  Circulation 
Get  the  Money  For  It  / 
Get  It  Quickly  ^ 

Get  It  Right 


THE  KENDALL  PLAN 


Contracts  for 

FALL  and  WINTER 

CIRCULATION  DRIVES 

are  being  made 

-NOW- 

WIRE  OR  WRITE  FOR  MI- 
TAILS.  REFERENCES  OR 
SPECIMEN  CONTRACT. 

W.  S.  Kendall  Company 

104  NORTH  BAILEY  AVE. 
LOUISVILLE,  KENTUCKY 


Press  and  Dispatch.  It  leaves  here  to¬ 
morrow  for  Paris,  arriving  there  Sept. 
24,  where  the  Hotel  Commodore  will  be 
headquarters. 

Leaving  Paris  Sept.  29,  the  party  will 
go  to  Brussels  for  two  days,  and  thence 
to  London,  where  Hotel  Cecil  will  be 
headquarters  from  Oct.  4  to  Oct.  8. 

Dean  Walter  Williams,  of  the  School 
of  Journalism,  University  of  Missouri, 
will  leave  Paris  Oct.  5  with  a  party  of 
delegates  for  a  tour  of  Germany  and 
Central  European  countries. 

Another  American  group,  35  in  num¬ 
ber  under  the  leadership  of  Wallace 
Odell,  Tarrytoun,  (N.  Y.)  News,  is  leav¬ 
ing  for  a  tour  of  Italy.  The  party  in¬ 
cludes  William  Southern,  Independence 
(Mo.)  E.raminer,  president  of  the  Inland 
Daily  Press  Association ;  A.  Nevin  Pom¬ 
eroy,  Chambersburg  (Pa.)  Repository', 
Thomas  J.  Blain,  Port  Chester  (N.  Y.) 
Item;  C.  A.  Rowley,  Ashtabula  (O.) 
Star-Beacon ;  John  Leahy,  Painesville 
(O.)  Telegraph',  and  William  O.  Dap¬ 
ping,  Auburn  (N.  Y.)  Citicen. 


oitt  eamiti 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evritiitg  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

Gbe  mm 

PoKssr  BolUhw,  Ysrfc 
Tribua*  Towar,  Uhlcagv 


In  Financial 
Advertising 

Leads  All 
New  York 
Evening 
Newspapers 

Both  in  Volume  and  in 
Gain. 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  arganiza- 
don  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 

NO  CHARGE  TO 
EMPLOYERS 
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VANDERBILT  IN  DEBUT 
AS  “BOXING  CRITIC” 


Former  Tabloid  Publisher  Reports 
Dempsey-Tunney  Fight — Believes 
He  May  Yet  Establish  Family 
Name  in  U.  S.  Journalism 


Cornelius  Vanderbilt,  Jr.,  erstwhile  pub¬ 
lisher  of  tabloids,  tried  his  hand  at  light 
rep<irting  this  week,  covering  the  Demp¬ 
sey-Tunney  championship  bout  for  the 
Nctv  York  Mirror.  He  said  he  liked  it. 

But,  in  an  interview  with  Rodney 
Dutcher,  of  United  News,  Sept.  19,  he 
told  of  bigger  ambitions.  He  believes, 
he  said,  he  may  yet  stage  a  come-back, 
which  will  permanently  establish  the 
family  name  in  American  journalism. 

Dutcher’s  story  said; 

“It  was  not  altogether  easy  to  make 
Vanderbilt  stop  talking  features  and  get 
him  to  talk  ab<uit  himself,  but  he  has 
great  faith  in  his  future  and  his  subse¬ 
quent  discourse  was  revealing. 

“  ‘Experience  has  taught  me,’  he  said, 
‘not  to  trust  anybody — not  even  my  closest 
friends.  In  fact,  I  would  be  inclined  to 
trust  my  friends  less  than  those  whom 
I  might  hire.’ 

“  ‘I  know  now,’  he  went  on,  ‘that  it  is 
necessary  in  all  transactions  involving 
money  to  have  a  contract,  no  matter  how 
small  they  are.’ 

“Young  Vanderbilt  thinks,  despite  his 
family’s  vigorous  opposition,  that  he  is 
a  good  newspaperman. 

“  ‘I  don’t  think  I’ll  go  it  alone,  if  1  get 
another  paper,’  he  said.  ‘I'll  go  into 
the  editorial  and  writing  end  and  let  some¬ 
one  else  handle  the  business. 

“  ‘Meanwhile,  I’ll  continue  writing.  My 
doctors  said  I  needed  two  years’  rest,  but 
I  can’t  rest.  I  want  to  get  a  permanent 
newspaper  job  soon  and  do  any  kind  of 
straight  feature  writing; — or  a  column. 
Between  now  and  the  time  I  take  over 
another  newspaper  I  don’t  want  to  go 
stale.  Also  I  need  the  job  as  a  matter  ot 
finance,  as  I  am  not  getting  income  from 
any  source  other  than  a  few  small  invest¬ 
ments. 

“  I  don’t  think  I’ll  ever  staft  a  paper. 
I  think  I’ll  buy  one  under  someone  else’s 
name  and  run  it  for  awhile  without  mak¬ 
ing  myself  known.  I  don’t  want  both 
workers  and  readers  to  feel  at  once  that 
the  man  in  charge  was  once  a  failure  and 
to  begin  worrying  as  to  what  wilt 
happen.” 


McGRATH  RESIGNS  FROM  BOARD 


Banker  Out  of  Sympathy  with  Amer¬ 
ican  Type  Founders  Company 

Raymond  D.  McGrath,  member  of  the 
banking  firm  of  Lazard  Freres,  has  re¬ 
signed  from  the  board  of  the  American 
Type  Foimders  Company. 

His  action  resulted  from  differences 
of  opinion  within  the  board  of  Ameri¬ 
can  Type  Founders,  which  have  grown 
since  the  death  of  Robert  Nelson,  the 
former  president,  and  in  which  Mr.  Mc¬ 
Grath  found  himself  out  of  sympathy 
with  the  present  management.  Mr. 
Nelson  died  about  two  months  ago. 
Frank  B.  Berry  now  is  president  of  the 
company. 

The  action  of  the  banking  firm  in 
severing  its  interest  in  the  company  was 
considered  significant  in  Wall  Street, 
since  the  bankers  and  their  customers 
had  been  interested  for  years  in  Ameri¬ 
can  Type  Founders  and  during  the  last 
year  had  sold  an  issue  of  the  company’s 
bonds.  Executives  of  Lazard  Freres  re¬ 
fused  to  add  to  the  statement  that  Mr. 
McGrath  was  out  of  sympathy  with  the 
present  management.  Mr.  McGrath  now 
is  in  Europe. 

President  Berry  said  yesterday  that  a 
large  majority  of  the  directors  were  in 
complete  accord  on  matters  of  business 
and  that  the  management  remains  in  the 
hands  of  the  former  associates  of  Mr. 
Nelson.  He  added  that  the  company 
was  prosperous  and  that  sales  in  the 
fi.scal  year  ended  Aug.  31,  1926,  were 
the  largest  in  its  history. 


EDITOR  IS  V.  P.  OF  PANAMA 

Tomas  Gabriel  Duque,  editor  and  pub¬ 
lisher  of  the  Panama  Star  a^id  Herald 
was  recently  elected  vice-president  of  the 
Republic  of  Panama  by  vote  of  the  Na¬ 
tional  .\ssembly.  Mr.  Duque  is  manager 


of  the  National  Bank  of  Panama,  a 
vice-president  of  the  Press  Congress  of 
the  World,  and  e.x-Secretary  of  -Agri¬ 
culture  and  Public  Works  of  Panama. 


Read  Editor  &  Pcblisher — $4  a  year. 


ENLARGES  MAGAZINE  SECTION  | 

The  enlarged  32-page  magazine  seakni 
of  the  Xew  York  Herald-Tribune  wj]]! 
appear  for  the  first  time  on  .^epI.  %  t 
edited  by  Mrs.  William  Brown  Melons  | 
formerly  editor  of  the  Delineator. 


Supplies  and  Equipment 


FOR  BETTER  PRINTING 

use 

Herrick  Inks 

Cost  more.  Worth  it. 

No  substitutes.  Made  from 
the  best  materials. 
Specializing  to  requirements 
of  each  pressroom. 

Ask  the  Publishers  who  use  them. 

WM.C.  HERRICK  INK  CO., Inc. 

401  West  33rcl  Street 
New  York  City 

Factory:  Rutherford,  N.  J, 


Newspaper  Conveyors 

take  the  papers  in  a  steady  stream,  as  fast  as  the 
presses  can  deliver  them,  up,  overhead,  around 
corners,  through  a  ceiling  or  a  wall  to  wherever 
they’re  wanted  for  mailing  ot  delivery.  Elimi¬ 
nating  waste  and  delay  by  their  speedy,  depend¬ 
able  operation  they  are  profitable  equipment  for 
papers  large  or  small.  Newspaper  plants  from 
London  to  Tokio  have  been  using  them  foryears. 

Let  us  tell  you  how  you  can  speed  deliveries 
from  your  presses. 

The  CUTLER.  HAMMER  Mfg.  Co. 

‘Pionttr  ^frt.  of€leetric  Control  oApparatut 
120)  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 

CUTLER-HAMMER 


Modern 

Composing  Room 
Furniture 


USED  NEWSPAPER  PRESSES 


iScott 


16,  24  and  32-Page  Preue, 


as  made  hy  ns  wiU  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  RoU.  Are 
you  interested?  If  so, 
consult  your  regular  deal¬ 
er  in  printers’  supplies 
or  write  us  direct. 


JOSS  24  and  28-page  presses  good  for  blatk 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextnpl. 
Sextuple  color  Press,  Octuple  and  I^ble  Sm 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotyv 
presses— print  up  to  32  pages.  ^ 

Available  For  Early  Delivery 


Do  it  now  ! 

HAMILTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


Don’t' Pig  Metal 

It  Wastes  Money 


Don’t  melt  yonr  metal  twice  to  nse 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  fnmished. 


WALTER  SCOTT  &  COMPANY 

Hain  Offlee  ft  Factory . Plainflold,  B,  ; 

New  York  Office.. Brokaw  Bldg.,  1467  Bread«» 
Chicago  Office . Konadnock  Bluet 


THE 

MARGACH 

FEEDER 


for 

Linotype,  Intertype, 
Monotype,  Ludlow,  and 
Elrod  machines 

$75.**each 


Eliminates  the  Metal  Furnaca 


The  Monomelt  Co. 

4509-19  Ravens'wood  Ave. 


Chicago  Illinois 

World  Bldg.,  New  York  City 


Further  inquiries  may  he  directed 
to  the 

N.  Y.  Times  Phila.  Bnlletin 

Chicago  Tribune  Boston  Herald 

or  several  hundred  other 
publishers  upon  request. 

Margach  Mfg.  Co.,  Inc. 

211-215  Centre  St.,  New  York 


I  HOE  New-Design 
Heavy-Duty 
Matrix  Roller 

Built  especially  for  heavy-duty  work 
from  the  best  grade  of  materials. 
Heavy  supporting  Frames  are  cast 
in  one  piece  and  secured  by  two 
I  substantial  crossbar  castings.  Bed, 
with  five  second  travel  in  one  direc¬ 
tion  for  wet  mats  and  twenty  second 
travel  for  dry  mats,  accommodates 
the  largest  single  and  double-page 
chases  in  ordinary  use. 


Designed  Especially  for 
Dry  Mats 


'  R.  HOE  &  CO.,  Inc.  504-520  Grand  St.,  New  York  City 

7  South  Dearborn  Street  elio  et  7  Water  Street 

I  CHICAGO.  ILL.  DUNELLEN,  N.  J.  BOSTON.  MASS. 


A  copy  of  EDITOR  &  PUBLISHER  reaches  practi¬ 
cally  every  Publisher  and  his  executives.  Your  advertise¬ 
ment  in  its  columns  is  a  salesman  every  present — backed 
by  the  prestige  gained  and  maintained  by  this  publica¬ 
tion  in  every  newspaper  office. 


□ 
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Editor  &  Publisher  for  September 


Employment— Equipment— Services 


Classified] 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Help  Wanted 


Situations  Wanted 


Equipment  for  Sola 


■  ^  ^  ^  ^  City  Editor  wanted  by  morning  newspaper  cSrculation  and  Promotion  Manager.  Fast,  Job  Presses,  Paper  Cutters,  Wire  Stitchers, 

with  over  11,000  circulation.  Must  be  young,  premotion  manager,  specialty  home  de-  etc.— A  complete  line.  Overhauled  and  guar- 

willing  to  settle  in  progressive  mid-west  city  of  Hverv  installation  and  building.  Well  versed  anteed  machines  at  bargain  prices.  Easy 

L  20,000;  have  reportorial  and  executive  ability;  circulation  executive.  Train^  in  Hearst  and  terms.  Hoffmann  Type  &  Engraving  Co.,  114 

_ _  PfP  .enough  to  organize  and  get  the  best  out  Scripps  Howard  organizations;  excellent  refer-  E.  13th  St.,  N.  Y.  City. 

UniTOR  PUBLISHER  ences.  Salary  $5,720.  Located  Atlantic  Sea-  - 

modem  newspaper  making  to  local  board.  Conference  and  go  anywhere  in  U.  S.  Presses— Goss  Comet  Press  and  Ehtplex  8  page 


Classified  Advertismg 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .4S  per  line 

3  Times  —  M  par  Una 

all  other  classifications 

(Cash  with  Order) 

1  Tfana  —  .M  per  liaa 

4  Times  —  .55  per  Une 
^VUte  space  charge  at  same  rata  par  Ifai 
(QMrtion  as  earned  by  frequency  of  ioaai 


conditions.  Salary  $55,  starting  at  $40.  Write 
A-919.  Editor  &  Publisher. 


Address  Circulator.  Box  203,  Palmyra,  N.  J. 


Classified  Promotion  Man.  Must  have  wide  City  Eiditor  of  small  daily  wants  editorship  of 
experience  in  planning  campaign.  Above  all  weekly.  Bex  A-950,  Editor  S;  Publisher. 

must  have  classified  angle.  Paper  located  in  _ 

large  eastern  city  of  nearly  a  million  popula¬ 


tion  and  rapidly  becoming  the  leader  in  its  City-Telegraph-News  Editor— Now  managing  (-j,’ 

field.  In  reply  state  age,  experience  and  send  editor  small  daily.  Desires  connection  larger  _ 

proofs  of  work.  Address  Box  A-958,  Editor  &  paper  with  opportunity_  of  promotion  Good  pj,„, 
Publisher 


Presses — Goss  Comet  Press  and  Duplex  8  page 
press.  First  class  condition.  Immediate  deliv¬ 
ery.  Griffiths  Publishers  Exchange,  154  Nassau 
Street,  New  York  City. 

Printers’,  Bookbinders’  Outfitters — Modern  cut- 
cost  equipment,  also  rebuilt  machinery.  Coo- 
ner,  Fendler  Branch,  A.  T.  F.  Cxx,  New  York 


Address  Box  A-958,  Editor  &  paper  with  opportunity  of  promotion  Good  photo- Engraving  plant  for  sale.  Ideal  for 


Publisher. _ ^ _ p’' w'-*!,''®’  Editor  &  men.'”'MiTei  "  Ma'chinety  Cor,”4()9  W. 

Experienced  Advertising  Solicitor,  who  can  ^  _ 26th  St.,  New  York. _ 

make  layouts  and  write  good  copy,  wan^  Man-Seeks  position  on  dailv.  Reporting  Used  Ck»»  Matt  RoUer  for  wet  mats  ^y.  f^ 

at  once  by  Southern  daily  Must  be  a  good  Available  at  once.  Box  sale  cheap.  The  Goss  Printing  Press  Ca.  1535 

salesman  and  of  clean  habits  Give  age  and  ^  Publisher.  So.  Paulina  St.,  Chicago,  Ill. 


Address  Box  A-960,  Editor  & 


or  two  men.  Miles  Machinery  Co.,  409  W. 
36th  St.,  New  York. 


So.  Paulina  St.,  Chicago,  Ill. 


Editor — Now  completing  15  years’  engagement 


Equipment  Wanted 


Special  rates  quoted  far  13,  2S  and  52  inaartfaaa.  Syndicate  Salesman  for  several  territories  with  as  researcher,  writer  and  editor  for  I.  N. - — - — - 

The  Editor  A  Publlohar  reserves  the  right  te  live  feature  service  fast  developing  with  good  Phelps-Stokes’  Iconography  of  M^hattan  Is-  All  Kinds  of  Photo-Engraving,  electrotyping 


classify,  edit  or  reject  any  advertfsaeamt. 
COUNT  SIX  WORDS  TO  LINE 

ADVERTISING 

General  Promotion 


Advertising  Promotloo — If  you  want  more  keens  or  beginners 


material  that  real  newspapers  buy.  Commission  land,  desires  responsible  new  position  in  New  and  stereotyping  equipment  wanted.  We  pay 

basis  and  exclusive  territory  with  credit  for  all  York  (Tity  as  editor  of  magazine,  encyclopedia,  cash.  Miles  Machinery  Co.,  409  W.  26th  St., 

contracts  closed  by  mail.  Semi-monthly  settle-  or  book  of  local  history  or  biography._  Skilled  New  York. 

ment  and  drawing  account  or  salary  after  sixty  orjmnizer  and  executive;  American,  Christian,  - 

days.  Tell  us  something  about  yourself,  what  university  graduate.  Address  Thomas  W.  For  Sale - Miscellaneous 

you  can  do  for  us  and  where.  Box  A-956,  Hotchkiss,  Box  342,  Peekskill,  N.  Y.  _ _ _  _ 

Editor  &  Publisher. _ For  Sale — Splendid  Mortgage  Bargain.  Five 

^  _  r,.  ,  •  c  ,  CJ-*  r.  -,o  j  tifst  mortgages,  eight  per  cent  interest,  income 

Wante^  Two  Display  Ad vertismg  S^esmCT.  Editor,  Reporter,  28.  small  city  and  metropoli-  properties  totalling  $46,500  at  heavy  discount 
Must  have  original  sales  ideas  and  ^  able  ten  experience,  open  for  desk  or  beat  on  immediate  sale  at  $35,000  cash.  Liberally 

to  create  and  hold  new  accounts  No  has-  P.  M.  iteily^  in  city  above  75,000.  Box  A-928,  secured  liv  $115,000  valuation.  Advertiser, 

Production  alone  will  hditor  &  Publisher.  *  '  . 


husiaets.  communicate  with  the  lateraatianil  govern  sjilarv.  Position  open  October  1st. 
PsUieatioai  Service,  Incorporated,  Suit*  H84,  Write  giving  experience,  references,  age,  mar- 


1141  Broadway,  New  York  (Hty. 


BUSINESS  OPPORTUNITIES 


ried  or  single,  religion.  Send  copy 'of  lay-  WrHer-Now  m 

outs  and  photocraph.  Give  salary  now  re-  20,000.  Desires  change  because  of 

diving.  Mt.  Clemens  Daily  Leader,  Mt.  political  disagreement  with  management.  Good 

rioTrcn«^  Mich  organizer,  leader  and  disciplinarian.  Best 

- ^ ^ - - - -  '  of  references  present  and  former  employers 

Wanted,  Young  Man  with  e’lmigh  experience  as  to  ability,  habits,  personality.  Married, 

and  education  to  handle  news  desk  on  only  Pox  A-944,  Editor  &  Publisher. 

afternonii  daily.  Must  be  able  to  edit  press  .  -  . _ 

service,  write  heads  and  direct  efforts  of  others.  •  m.  3  ^  t-  r 

.-s  well  as  doing  some  writing.  College  man  Mechanical  Superintendent  or  Foreman  cd  com - 

I  referred.  Write  giving  references,  experience,  Posing  rwm  wants  to  get  located  with  good 

•'diication,  age,  m.arried  or  single,  religion.  Also  paoer.  Good  reason  for  wanting  to  change 

“ciit  photograph.  Give  salary  now  receiving.  Present  ^siti^  Best  references  as  to  char- 

I’.isition  open  October  1.  No  has-beens  or  be-  utid  ability.  A-947,  Editor  &  Publisher. 


Give  sab?rnow  re'  ''fX  '’f  20.000.  Desires  change  because  of  5''.' 

1  live  samry  now  re  ,  JU-vreenient  with  manavement  GooH  "ecl'kes)  in  sidendidly  located. 

Daily  Leader,  Mt.  PO“»*cai  aisagreement  witn  mana^^^  ranidlv  growing  communities.  In  each  case 


to  settle  estate,  requested  to  sell  and  distribute 
in  cash,  mortgage  assets  comprising  five  sepa¬ 
rate  and  independently  secured  mortgages  on 


Very  Desirable  Weekly  and  Jofc  Plant. — With-  |  referred.  Write  giving  references,  experience, 
in  25  miles  of  New  Yortc;  exclusive  field;  ■diication,  age,  m.arried  or  single,  religion.  Also 
splendid  equipment;  gross  business  $25,000;  «riit  photograph.  Give  salary  now  receiving, 
returns  for  time  and  investment  over  $8,000;  P.isition  open  October  1.  No  has-beens  or  be- 
price  $25,000;  initial  payment  $10,000;  will  ginnei's.  Mt.  Clemens  Daily  Leader,  Mt, 
stand  the  acid  test.  J.  B.  Shale,  Tiroes  Bldg.,  Clemens,  Mich. 


publications  are  popular,  making  good  profits 
and  are  without  opposition.  Highest  bankers’ 
references  furnished  resptnsiMe  parties.  Write 
or  wire  only  if  you  are  prepared  to  buy.  Spletf- 
did  investment.  George  B.  W’alker,  Harder- 
llall  Bldg.,  attnrney-at-law,  Sebring,  Fla. 


Tho  Only  Paper  (weekly)  in  Mississippi  county 
seat  town.  Not  a  better  field  in  the  state. 


Nets  nearly  20  per  cent  on  investment  unde  connection.  .\ge  28.  10  years’  versatile 

employ^  management.  A  P.°P,  experience  in  copy  writing  and  selling  adver- 

and  worth  more.  Write  at  once  for  partic  la  s.  ,j5,ng  Producer  of  new  business,  successful 

Uenrichs  Agency,  developing  accounts  into  permanent  adver- 
Litchneld,  111.  tisers.  Can  furnish  best  of  references.  Box 


Clemens,  Mich.  Newspaper  Woman,  experienced  in  reportorial, 

—  - - -  editorial,  feature  and  column  writing,  now 

employed,  would  like  to  connect  with  paper  in 

_  _ Situations  Wanted  or  Middle  West.  Can  furnish  clippings. 

Advertising  Manager,  novr  employed,  seeks  -Address  A-924.  Editor  &  Publisher. 


Henrichs  Agency. 


experience  in  copy  writing  and  selling  adver-  Newspaper  Pressman,  30  years  old.  with  sev- 
tismg.  Producer  of  new  business,  successful  ^,.3]  experience  on  presses  and  in  stcreo- 


^  J  Advemsinf  sajesman — :>pcciai  x"agc  ana 

Newspaper*  Wanted  Edition  experience.  Desires  connection, 

- - - - -  temporary  or  permanent,  preferably  near  New 

Experienced  Youn^  Man  wants  to  buy,  all  or  Vorlc,  Interview  anytime.  Box  A-933,  Editor 
part  interest  in  small  southern  daily.  Must  be  Publisher 

fa  pr^essive  town.  Box  A-934.  Editor  &  Assistant  Publisher,  business  nTanage'rTlid^ 
niDiisner.  tising  manager,  of  wide  experience  and  un- 

—  —  - -  :  heatable  record  as  organizer  and  business 

e.  getter  seeks  wider  field  with  greater  oppor- 

CIRCULAXION  tiinity.  Now  employed  as  business  manager 


in  develoring  accounts  into  permanent  adver-  typing.  Have  worked  as  foreman  last  seven 
references.  Box  years,  .^m  married,  sober,  steady  and  reliable. 

■'\.954.  b.ihtor  &  I  iihlisher. _ fan  furnish  best  of  reference.  Box  A-953, 

Advertising  Salesman — Special  Page  and  ^e-  Editor  &  Publisher. 

cial  Edition  experience.  Desires  connection,  _ 

temporary  or  permanent,  preferably  near  New  „  ,  . 

Yortr^  Intervi^  anytime.  Box  A-933.  Editor  Pr^men,  27  years  experience  on  newspapers 
«.  ‘■''id  job  work,  executive  abilitv  desires  con- 

.■  - ^ ^ - - -  nections.  Address  Mavo  Blackwell,  care 

Assistant  Publisher,  business  manager,  adver-  Editor  and  Publisher. 

tising  manager,  cf  wide  experience  and  un- _ ! - 

beatable  record  as  organizer  and  business  Soliciting- Advertising  Manager.  Ten  success - 
getter  seeks  wider  field  with  greater  oppor-  years  in  selling  and  directing,  capable  in 
tunity.  Now  employed  as  business  manager  copy,  layout,  campaigns  and  in  local  and  for- 
by  Eastern  city  newspaper.  Box  A-942,  Ed-  eign  advertising.  Produce  business  either 
iter  Hi  Publisher.  _ alone  or  with  staff  on  small  or  laree  naner. 


by  Eastern  city  newspaper.  Box  A-942,  Ed-  eign  advertising.  Produce  business  either 
^  ^  iter  Hi  Publisher.  alone  or  with  staff  on  small  or  large  paper, 

rromoaon  Business  Manager  or  assistant  to  Publisher.  Full  details  givra  on  inquiry.  Box  A-951, 

^  •  .A  qq».  •  I  I  • _ I  AX _  Accountant,  College  education.  An  analyst  who  Editor  &  Publisher. 

QmdMtan  When  quick,  additwiialoiradatlaQ  believes  in  maximum  results  with  minimum - 

coverage  beccMiies  n«o*aary,  rcmemDer  that  onr  expense.  Knows  costs  and  can  find  the  leaks.  Sports  Editor— National  reputation  metropoli* 
twenty  years  in  this  one  line  of  enaMvor  is  Thorough  knowledge  in  circulation,  promotion,  tan  field.  Original  small  town  man;  like  it 
your  proof  against  eKperimenting.  Write  or  advertising  and  credits.  A-921,  Editor  &  Pub-  better.  Young.  Married.  Wants  permanent 
wire  Pacific  Coast  Ciroulatioa  Service,  Bdl  Hsher.  j*  b  as  sports  editor  city  100,000 — 200,000  pep- 

Block,  Cincinnati,  Ohio. - -  - *  *  ‘  ■ 


Block,  Cinefanati,  Ohio. _  Circulation  position  where  hard  work  and  employed.  Box  A-952.  Editor 

..  „  >.  .  --i-!-  ..  .cn.  knowledKC  qualifies  for  advancement.  College 

luanship  Club  Campaign*.  'o..,  references.  Box  A-93S.  Editor  &  Pub-  "’"’‘‘'I.  morning  daily.  Want  job,  on  eve,- 


Be,t  references.  Box  A-935,  Editor  &  Pub-  smaii  morning  aaiiy.  want  joD  on  eve- 
ijjj,-,  niiig  daily,  goad  weekly,  or  on  writing  end 

— - : — ; - _  . - — - 3 — ; - 1— — - — -.  special  edition  crew.  Also  had  Chamber  of 

Circulation  Builder— Newsdealers,,  newsboys  and  Cominercc  and  political  experience.  No  kid. 
home  delivery  expert  wants  position  on  esteb-  Refcieiic-s.  Address.  Currie,  Democrat,  Duran- 


Publishers-Circulation  Managers.  We  offer  a  Imbed  evening  newspaper  in  town  over  100,000  go,  Colorado, 
special  new  dinner  set  that  can  be  used  at  a  population.  At  present  employed,  but  can  make  _ 


price  that  will  attract  circulation,  yet  pay  all  myself  available  in  thirty  days.  A-900,  Editor 

prcirotion  cost.  'The  Albright  China  Co.,  Pal-  &  Publisher. _ 

myra,  N.  J.  Circulating  Manager— With  record  of  accomp- 

— — _  lishment,  know  promotion,  office  routine, 

A.  K.  C.  and  Mailing.  7  years  in  last  po- 

I7IUIPI  OVB/IPRIT  sition.  No.  1  reference.  Address  Box  A- 

C.nrLrL\/  I  mc.i'il  l  Publisher. 


EMPLOYMENT 

Help  Wentad 


MECHANICAL 

Equipment  for  Sale 


Cirralation  Promotion  Manager  for  New  York 
business  daily.  Must  be  experienced  man; 
A-1  references.  Box  A-955.  Editor  &  Pub¬ 
lisher. 


ilflL  r.nitnr  I  uDlisner. _ Complete  Newspaper  Plant  for  sale.  Two 

Circulation  Manager,  at  present  employed,  tubular  duplex  presses  with  stereotype  equip- 
tweiity-eight  years  of  age.  and  efficient.  Ex-  ment;  seven  intertype  machines;  photographic 
jierienced  in  city  and  state  work.  Address  Box  and  photo  engraving  departments  located  San 
■\-959,  Editor  &  Publisher.  Francireo;  Wesel  saw  and  planer  and  photo 

Circulation  Manager  seeks  advancement.  14  '"Staving  plant,  Miami,  Florid^  Wjuile  or  in 
years  going  up,  with  success.  References  from  **’  W.  Brodix, 

all  jiast  employers.  Write  A-957,  Editor  &  Newspapers  Inc..  5< 

riiMishcr.  Twelfth  street,  San  Francisco,  Calif. 

Circulation  Manager— Fifteen  years’  experience  Cox  Duplex  Perfecting  Press  cheap  for  quick 
from  carrier  to  Circulation  Director  on  large  sale.  Midwav  Driller,  Taft,  Calif. 

dailies.  Morning  and  afternoon  experience.  - - - 

Know  how  to  manage  boys  to  get  results,  rtur  Sale— Direct  Current,  220  volt,  50  hp.  Press 
Know  how  to  manage  agents,  canvassers  and  Drive  and  control  at  a  great  bargain  for  de- 
sohcitors;  also  mail  order  campaigns.  Am  livery  about  Oct:  1.  All  in  perfect  condition 
good  organizer.  Know  A.  B.  C.  and  office  and  with  an  extra  new  armature  which  alone 
expense.  A-  ci.st  $550.  For  price  and  terms  write  The 
936,  Editor  &  Publisher.  Zanesville  Publishing  Company,  Zanesville,  O. 


We  offer 

New  York  State  Daily 

Exclusive  in  its  field 

City  population  close  to  20.000 
County  population  close  to  100,000 
Only  daily  in  city 
and  county  now 
paying  handsome  investment 
on  price  asked.  Inquiriee 
considered  from  investors  with 

$75,000  cash 

Palmer,  Dewitt  &  Palmer 

350  Madison  Ave.,  N.  Y.  City 


CONSOLIDATION 

The  merging  of  aowspepor  intareata  la 
a  subjeet  that  hma  raeaiTad  speetol  stAiy 
and  investigation  by  thl*  Arm  for  nearly 
17  years.  It  is  a  big  anhjsot  and  raqnlren 
censidembl*  teohnloal  knewledgs,  both  na 
to  valuation  and  opemting  metboda.  Whm 
properly  organised,  the  raenlts  are  narer 
disappointing. 

We  have  been  faotors  in  many  Important 
consolidations,  ssJss  sad  appraisals. 

HARWELL  &  CANNON 

Tintes  Bldg.  New  Yorit 


I  WE  CONNECT  THE  WIRES! 


We  Have  Moved 

Into  new  and  larger  of¬ 
fices  in  Springfield’s  finest 
office  building.  Please 
note  our  new  address: 

509-511  Security  Bldg., 

44  Vernon  Street 

FERNALD’S  EXCHANGE,  INC 
-Security  Bloo-  SRRiNaricLD,  Mass 
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DOLLAR  s  * 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


TT'LL  soon  be  time  for  the  householder 
to  start  his  annual  worry  over  the  fuel 
situation.  Interview  coal  and  oil  dealers_ 
on  the  prospects  for  a  steady  supply  oi 
fuel  this  winter  and  the  probable  varia¬ 
tions  in  prices  if  any.  An  interesting 
sidelight  on  the  situation  would  be  how 
much  of  an  inroad  oil  has  made  on  the 
use  of  coal. — F.  D.  H. 

“School  Days  Are  Ford  Days !”  This 
was  the  idea  back  of  a  page  ad  that  the 
solicitor  for  the  Bloomington  (Ind.) 
Eiening  World  sold  to  the  Graham  .\uto 
Company,  Ford  dealers.  The  Graham 
Company  took  half  the  space  to  advertise 
new  and  used  cars  and  two  other  dealers 
who  had  used  Fords  to  sell  took  the  rest 
of  the  page.  The  idea  that  pupils  who 
have  to  come  in  to  high  school  from  the 
country  would  have  more  time  for  school 
work  and  for  helping  on  the  farm  was 
featured. — Norman  J.  Radder,  Blooming¬ 
ton,  Ind. 

Garages  are  frequently  hard  places  to 
solicit  and  sell  advertising.  But  a  Hunt¬ 
ington,  Ind.,  newspaper  has  solved  part 
of  the  problem  and  has  at  least  one  garage 
for  a  steady  advertiser.  This  garage  ad¬ 
vertises  “Cars  Washed — $1.00  on  Monday, 
Tuesday,  Wednesday:  $1.50  on  Thursday, 
Friday,  Saturday  and  Sunday  Mornings.” 


One  3  12  ad  early  in  the  week  brings 

in  business  during  a  slack  time.  Another 
ad  helps  week-end  business. — Ralph  Gib- 
ler,  Huntington,  Ind. 

.Aurora  (Ill.)  newspapers  recently  at¬ 
tracted  extra  advertising  through  a  “Chil¬ 
dren’s  Wednesday"  put  over  by  the 
Aurora  merchants.  Included  in  the  ad¬ 
vertising  offers  were  clothing,  shoes, 
watches,  books,  radio  parts,  musical  in¬ 
struments,  bicycles,  bank  accounts,  and 
so  forth. — ^^F.  i).  H. 

In  view  of  the  fact  that  Oct.  3rd  to  9th 
will  be  F'ire  Prevention  Week,  to  be 
nationally  observed,  a  group  of  local  fire 
insurance  ads  may  be  secured  by  each 
local  newspaper  at  that  time.  Text  to 
accompany  the  ads  may  consist  of  a  mes¬ 
sage.  or  advice  to  citizens  on  how  to 
avoid  fires,  from  the  local  fire  chief. — 
C.  M.  L.,  Seattle. 

Get  a  group  of  clock  and  watch  ads 
from  jewelers,  stressing  the  necessity  for 
correct  time  in  the  home,  since  neither 
the  telegraph  or  telephone  companies  will 
now  give  out  the  time.  Householders  are 
thus  being  compelled  to  have  correct  time¬ 
pieces  in  their  homes.  Clock  and  watch 
repair-men  may  likewise  be  good  pros¬ 
pects. — C.  M.  L. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
"HU  N  C  H” 
PUBLISHED 


1Y/f  ANY  stories  have  been  written  about 
the  favorite  books  read  by  adults. 
What  are  the  favorite  books  of  children 
who  patronize  your  public  library?  The 
Kansas  City  Star  recently  found  that  the 
old-time  favorites,  such  as  “.Alice  in 
Wonderland,”  “Huck  Finn,”  “Robinson 
Crusoe,”  and  “Tom  Brown  at  Rugby,” 
were  still  being  eagerly  read  by  the 
younger  generation  of  today. — L.  C. 
Pratt. 

Is  your  city  growing  materially  as  well 
as  in  population?  There  are  many  fa¬ 
miliar  ways  of  gauging  the  growth  of  a 
city,  but  some  new  ones  were  recently 
employed  by  a  reporter  on  the  Pasadena 
Star-News.  He  compared  not  only  the 
bank  clearings  and  building  records  of 
this  year  with  those  of  last  year,  but 
also  the  number  of  school  buildings  and 
pupils,  the  number  of  theaters,  business 
establishments,  automobile  agencies  and 
professional  men,  showing  that  in  everv 
way  the  city  was  becoming  bigger. — L.  C. 
Pratt. 

Oil  paintings  of  children  were  offeretl 
PS  prizes  in  a  Children’s  Beauty  Contest 


COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

•Cm  It  FIRST  but  First  Get  It 
RIGHT’ 

63  Park  Row 

NEW  YORK  CITY 


conducted  by  the  St.  Louis  Times  which 
aroused  much  interest  upon  the  part  of 
young  parents.  Three  divisions  divided 
the  children,  those  from  two  to  five  years, 
those  from  five  to  nine  years,  and  those 
from  nine  to  thirteen  years.  A  local  pho¬ 
tographer  made  the  picture  of  any  child 
entered  in  the  contest  free  of  charge. 
Beauty  experts  picked  the  winners  from 
the  pictures,  several  of  which  were  pub¬ 
lished  each  day  during  the  contest. — 
David  Resnick. 

Visit  the  libtarian  and  get  statistics 
from  her  showing  the  rate  of  increase  in 
book  reading  as  the  months  get  cooler. 
The  story  can  be  made  more  complete 
by  noting  if  there  is  any  change  in  the 
quality  of  reading  most  in  demand  during 
the  winter  ntonths.— F.  1).  H. 


SAYS  LEADERSHIP  WINS 

Good  Foreman  Key  to  Good  Shop 

Conditions  and  Productive  Capacity 

W  .\6hixgtox.  Sept.  23. — Relations  be¬ 
tween  employer  and  employes  in  this 
country  are  better  today  than  ever  before, 
in  the  opinion  of  Robert  H.  Spahr,  indus¬ 
trial  relations  expert  of  the  Chamber  of 
Commerce  of  the  United  States,  as  ex¬ 
pressed  in  an  address  before  the  First 
.Annual  Industrial  Extension  Conference, 
held  at  Rutgers  L’njversity,  New  Bruns¬ 
wick,  N.  J.  Mr.  Spahr  said  this  greatly 
improve<l  relationship  was  attributable  in 
a  large  measure  to  better  foremansh.p. 

“The  foreman,”  he  declared,  “occupies 
a  strategic  position  in  modern  manage¬ 
ment.  He  is  in  a  p<isition  to  make  or 
break  amicable  relations,  in  view  of  the 
fact  that  to  the  employe  he  represents 
the  management ;  he  wields  an  untold  in¬ 
fluence  ;  he  is  the  boss  to  the  men  and 
they  judge  the  company  accordingly,  and 
in  the  final  analysis  a  company  is  judged 
by  the  acts  of  its  individuals  and  in  the 
same  manner  that  a  man  is  judged  by 
the  company  he  keeps.  Tlie  company’s 
labor  policy  is  no  sounder  than  the  actual 
working  policy  of  each  of  its  foremen. 
F)n  the  other  hand,  the  foreman  repre¬ 
sents  the  men  to  the  management,  ami 
naturally  if  the  men  in  the  ranks  do  not 
have  confidence  in  him  he  works  at  a 
tremendous  di.sadvantage.  The  job  oi 
tbe  foreman  is  to  get  results — he  holds 
the  key  to  productive  capacity.” 

“It  is  a  commonly  recognized  fact,”  Mr. 
Spahr  went  on  to  say,  “that  the  human 
being  responds  to  leadership  rather  than 
pressure.  Consequently  the  older  type 
of  foreman  is  passing  out  and  the  modern 
foreman  is  taking  his  place.  Experience 
has  shown  that  he  must  have  a  square 
deal  for  everyone,  that  he  must  be  de¬ 
pendable,  that  he  must  be  open-minded, 
that  he  must  be  the  one  who  truly  serves. 
Better  foremanship  as  a  mmlern  business 
policy  is  a  paying  proposition  from  every 
angle.” 


Kerney’s  Story 
of  Wilson 

for  the  first  time  released  for 

NEWSPAPERS 

is  being  bought  by  editors  from 
coast  to  coast 


f  Americans 

-  authority 
on  baseball 
writes  only 
for  our 
^  ^  clients* 

NEA  Service,  Inc*, 

1200  W.  3rd  St.,  Cleveland,  Ohio 


AID  FOR  FLOOD  VIC-HMS 

K.  C.  Journal-Post  and  K.  C.  Stw 
Raise  Relief  Funds 

Before  the  flood  waters  ceased  rising 
in  western  Kansas  last  week,  the  Kon«i* 
City  Journal-Post  began  with  its  ow* 
.subscription  a  fund  for  flood  suffererk-;, 
which  this  week  reached  $25,000. 
fund  was  contributed  to  by  the  Kansas  1 
City  Star,  which  gave  $1,000.  The  Star  • 
also  maintained  a  subscription  list  of  its  ‘ 
own.  1 

-A  fund  was  started  Sept.  17  by  the 
^insas  City  Star  for  the  surviving 
families  of  eight  “muckers”  who  were 
killed  two  days  before  in  an  explosion 
in  a  tunnel  under  the  Missouri  river  in 
Kansas  City. 

8-PAGE  ROTO  AD  SECTION 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  on  Sunday,  Sept  12,  printed  an 
eight-page  rotogravure  advertising  sec¬ 
tion  devoted  to  Mrs.  Baird’s  Bakery. 


E.  F.  S. 

Editors*  Feature 
Service 

Over  too  independent  news¬ 
papers  throughout  the  coun¬ 
try  subscribe  to  this  flne 
daily  service  as  a  protection 
against  rising  feature  costs. 

Six  Pages  Daily 
Illustrations  in  Mat  Form 

If  rite  or  wire  for  samples, 
price  and  territory. 

Editors*  Feature  Service,  Inc. 

1819  Broadway,  New  York 
Allied  with  Johnson  Features,  Inc. 


g  Territory  closing  rapidly  » 

The  McClure  Newspaper  Syudicale 

373  Fourth  Avenue  New  York 

■  a 

■  ■■■■■■■■■■■■■ 

How  To  Play 

GOLF 

By  JOHNNY  FARRELL 

Famous  Teacher  of  That  Game 

24  LESSONS 

Illustrated 

For  release  daily 

KING  FEATURES 
SYNDICATE,  Inc. 
New  York  City 


The  Psychology  of  Crime 

Ten  W  eekly  Articles 

By  DAVID  SEABURY 

Aetker  of  “Uemikies  Osr  Mind." 

FIRST  ORDERS  RECEIVED 
New  York  Worid 
Detroit  Free  Press 
Milwaukee  Journal 


The  O’Dell  Newspaper  Service 
FiltrAnase  New  York  Cilj 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  ol 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Oar- 
ence  Eyster.  care  Star 
Building,  Peoria,  Ill. 


